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> LARRY KESSELMAN DIES. ..Wewere saddened to hear of the 


death of Larry Kesselman at the age of 44. He was with Wico—his un- 
cle is Max Wiczer—and most recently with Williams before leaving to 
start his own company, L.H. Kesselman & Associates. Larry was in Tai- 
wan attending a trade show when he suffered a fatal heart attack. 


He was a manufacturer’s representative for companies like Bromley, 
Meltec, and Coin Controls. In addition, he was helping Entrophy Co. 
of Taiwan set up arcades and had completed a deal with Burger King 
for game rooms in its locations. 


Larry is survived by his wife Beverly and three children. He will be missed 
by his many industry friends. 


DOLLAR COIN LEGISLATION INTRODUCED... New dollar 
coin legislation—H.R. 1245—was introduced in the U.S. House of 
Representatives on March 5. It has been referred to the Committee on 
Banking, Finance, and Urban Affairs and will be considered first by the 
Subcommittee on Consumer Affairs and Coinage. 


The bill calls for a clad coin with a design recognizing “America’s Vete- 
rans.” It would be gold in color and have an unreeded edge, along with 
metallic, anti-counterfeiting properties present in existing U.S. coinage. 


The dollar coin will be put in circulation no later than 18 months after 
H.R. 1245 becomes law. Six months after the coin is in circulation, the 
Federal Reserve Bank will be prohibited from ordering new dollar bills 
and placing them in circulation. Any dollar bills that come into its pos- 
session or control afterward will be retired. 


“The first order of business is adding co-sponsors to the bill and get- 
ting the new subcommittee chairman, Rep. Esteban Edward Torres (D- 
Calif.), to hold hearings as soon as possible,’ said Richard Funk, director 
of government affairs for the National Automatic Merchandising Associ- 
ation (NAMA). “With him being new to the post, we're kind of starting 
over again. But we feel that recognizing America’s Veterans will be helpful 
to passing the bill. The American Legion is behind it, which adds to 
the broad support we already enjoy.’ 


On the downside, Funk says, both House and Senate subcommittees 
on banking are going to have their attention diverted with the S&L mess, 
and Americans are generally apathetic toward the issue. 


A Senate dollar coin bill was expected to be introduced shortly after 
we went to press. Funk says this one is fundamentally the same bill in- 
troduced last session, but it still contains two major flaws: it doesn’t take 
the dollar bill out of circulation, and it keeps Christopher Columbus on 
the coin instead of America’s Veterans. 


Should both bills pass, the matter would then go to a joint House-Senate 
conference, where it is hoped that the House version’s key points would 
be adopted, Funk says. 


NEWFOUNDLAND OPERATORS FEEL THE STING. ..Coin 
machine operators in the Canadian provinces of Newfoundland and 
Labrador are taking a heavy financial hit as a result of not being includ- 
ed in the video lottery program passed by the provincial government 
in late 1990. 


Said one operator, ‘‘Our revenue has been cut by 40 to 70 percent as 
a result of this action. Locations are calling to ask me to take out pin- 
balls and videos. I’ve lost my first pool table as well; they are the back- 
bone of our business. If it weren't for pool tables, I’d be out of business. 
I’ve had to cut back on my payroll and let seven employees go. I’ve also 
reduced the number of vehicles and taken other steps to cut expenses. 
Smaller operators are dying on the vine. They can’t hang on any longer.’ 


Newfoundland operators have fought to change the situation, but their 
pleas have fallen on deaf ears. Newfoundland is an island of some 
565,000 people. There are about 45 operators in the province, which 


is one of the poorest in Canada. Any local operators who have built their 
businesses on poker games will be totally out of the picture, since “gray 
area’ games are now illegal. 


ROWE FILES SUIT... Rowe International has filed a patent infringe- 
ment lawsuit against Crane Co. and its subsidiary, Unidynamics Inc. 
(doing business as National Vendors in St. Louis). The complaint names 
National Vendors’ Shopperton vending machine as infringing two Rowe 
patents. However, the complaint isn’t limited to this unit; other machines 
may be named later. 


Rowe seeks damages for alleged past infringements, as well as an in- 
junction prohibiting further manufacture, use, or sale of machines proven 
to be in violation. Said a company spokesman, ‘‘Rowe considers its pat- 
ent rights to constitute extremely valuable company assets, which will 
be enforced to the full extent of the law.’ 


WEST VIRGINIA CLOSER TO VIDEO LOTTERY ... The West 
Virginia Music and Vending Association (WVMVA) feels confident that 
a video lottery program with operator participation is imminent for the 
state. Now it’s just a matter of setting a date. 


The West Virginia Lottery Commission has the power to add a video 
lottery program to its lottery activities. The process of developing a pro- 
gram of rules and regulations is underway. Proceeds from the video 
lottery would be earmarked for the educational fund and senior citizen 
programs. 


Leoma Ballard, president of WVMVA, said, “I think it’s a progressive 
move for the operators and the government. The coin machine indus- 
try already has the qualifications and the know-how to take care of the 
equipment. | really think this is the correct way for a state to look at video 
lottery.” 


OPEN HOUSE ADDITIONS...C.A. Robinson will hold its annu- 
al post-ACME open houses on Wednesday, April 3, in San Francisco 
and on Friday, April 5, in Los Angeles. Betson Enterprises (New Jer- 
sey) will stage its open house on April 3, while New England Coin-Op 
plays host to one on April 7. 


IFPA OFFERS MEMBERSHIP DISCOUNT... The AMOA-In- 
ternational Flipper Pinball Association (IFPA) and its manufacturer co- 
sponsors—Williams, Bally/Midway, Data East, and Premier—are provid- 
ing coupons worth $50 off the association's membership dues. These 
coupons will be included in the packaging of new pinball machines as 
they leave the factory. 


Only those applying for new membership can utilize the coupons, 
however. By acting now, they will have their membership extended 
through May 1992. For more information, contact AMOA-IFPA execu- 
tive director Doug Young at (414) 263-0233; the FAX is (414) 265-9199. 


NEW BASKETBALL GAME... Operators of coin-op basketball 
games, take note: there’s a new company and product on the market. 
Acces Entertainment is based in Anaheim, Calif., and headed by Eric 
Brashear, amember of the design team for Adastra’s Hoops basketball 
game. 


The name of the company’s new game is Hoop. Available now, Hoop 
sets up ina mere nine minutes, Brashear says. It’s constructed of steel, 
and the black, high-tech-looking gloss gives it a contemporary appear- 
ance. Brashear added that Hoop is designed for upscale locations. 


BOARDS CONFISCATED. ..U.S. Customs at Anchorage, Alas- 
ka, recently seized a shipment of counterfeit boards at the Federal Ex- 
press hub; they were destined for Houston. They are presently await- 
ing destruction by U.S. Customs. 


Also, recent checks at the U.S. Customs Foreign Mail Division in Los 
Angeles turned up two shipments of counterfeit boards headed for 
California. They too will be destroyed by U.S. Customs. 
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send your specifications. 
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Interview: Tim Whipple of BMI 42 


Performing rights organizations have been on the hot seat lately, due 
to changing jukebox license fees. Whipple explains their side of the 
story with candor. He discusses songwriters, royalties, the Berne 
Convention, licensing enforcement, and the changing relationship 
with AMOA. 


How long can 45s withstand the CD onslaught? 56 
George Foreman’s maturity and experience will soon be pitted 
against Evander Holyfield’s youth and athleticism in a battle for 
heavyweight champ. In the coin-op world’s music battle, 45s are los- 
ing out to the CD newcomer. Read what industry members have to 
say on the subject, as well as manufacturer comments following. 


Special ACME Section 86 


The Sixth Annual American Coin Machine Expo comes to Las Vegas 
with over 675 booths of amusement equipment at the Sands Expo and 
Convention Center. Articles focus on the attractions of Vegas, a 
preview of the game line-up, floor plan, and acomplete exhibitor list. 
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Bill Rickett (I) and Mark Struhs of Dynamo enjoy a game of eight ball on the company’s 
79 Walton Street new generation pool table, the Excaliber. Features include brass inlays, solid hardwood 
Attleboro, MA 02703 oak rails, handmade leather pockets, and country club oak legs. 
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Sena POLL 


Buying the right game can be a ‘‘make-or-break’’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 


VIDEO & PINBALL COMBINED 


MONTHS MONTHS 
POINT ON IN 
MFG. VALUE CHART TOP 10 


(Williams) 9.12 
(Atar/) 8.84 


Fun House 
Race Drivin’ 


Sy eS ey 


High Impact Football 
Hard Drivin’ 
Final Lap Il 
Final Fight 
Simpsons 

Final Lap 
TMNT 
Pit-Fighter 
Street Fighter II 
Whirlwind 
Elvira 

Rai Den 

G.P. Rider 

Out Run 

Diner 

Dr. Dude 
Earthshaker 
Turbo Out Run 
Smash TV 
G-Lock 

Super Off Road 
Rampart 
Operation Thunderbolt 


(Williams) 
(Atari) 
(Namco) 
(Capcom) 
(Data East) 
(Atari) 
(Konami) 
(Atari) 
(Capcom) 
(Williams) 
(Bally/Midway) 
(Fabtek) 
(Sega) 
(Sega) 
(Williams) 
(Bally/Midway) 
(Williams) 
(Sega) 
(Williams) 
(Sega) 
(Leland) 
(Atari) 
(Taito) 


8.48 
8.46 
8.30 
8.01 
7.87 
7.87 
7.81 
ray se 
7.54 
7.52 
7.47 
7.38 
7.32 
7.28 
7.24 
Tee 
7.19 
6.98 
6.96 
6.94 
6.92 
6.88 
6.85 


REDEMPTION 


ALLEY BOWLERS 


. Skee-Ball (Skee-Ball) 

. Smartball (Smart) 

. Croaker (Exidy) 

. Twister (Exidy) 

. F.A.B. Target Ball (F.A.B.) 


SPORTS GAMES 


. Putting Challenge (/CE) 
. Shoot To Win (Smart) 

. Batter Up! (Doyle) 

. Quarterback Challenge 


(National Sports Games) 


. Championship Basketball 


(Grayhound) 


. Quick Shot (Design Plus) 
. Hoops (Adastra) 

. Panda Pitch (Doyle) 

. Pro Pitch (Doyle) 

. Pop-A-Shot (Pop-A-Shot) 


JR. BASKETBALL 


4. 


1. Dribbles 
2. 
3. Bozo Basketball 


(Betson) 
Shoot to Win Jr. (Smart) 


(Design Plus) 
Jr. All American 
(Coin Concepts) 
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JR. BASKETBALL (cont.) 


5. Tot Shot 
(National Sports) 


ROLL DOWNS 
1. Roll Down (Bay-Tek) 
2. Quackers (Seidel) 


SINGLE COIN PUSHERS 
. Klondike (Betson) 
. Rock N’ Roll (Betson) 
. Wedges/Ledges 
(Betson) 
. Riverboat (Coasta/) 
. Quicksilver (GaMCO) 


SINGLE CRANES 
1. Clean Sweep 
(Smart) 
. Big Choice (Betson) 


. Super Skill Crane 
(Grayhound) 


. Skill Crane (Grayhound) 
. Big Choice Ltd. Edition 


(Betson) 
. Clean Sweep Jumbo 
(Smart) 


POINT 
VALUE 


POINT 
VALUE 


SINGLE CRANES (cont.) 


. Action Claw (Betson) 
. Hollywood Crane 


(Hollywood) 


. Jumbo Skill Crane 


(Grayhound) 


. Kramer Krane (Kramer) 
. Challenger 


(Wedges/Ledges) 


. Tiger Paw (Drews) 


NOVELTY 
. Cosmo Gangs (Data East) 
. Wacky Gator (Data East) 
. Pop-A-Ball (SMS/Coastal) 
. Toss Em (Coin Concepts) 
. Big Mouth (Meltec) 
. Can Alley 


(Bob’s Space Racers) 


. Rebound 


(Coin Concepts) 


. Bozo Grand Prize 


(Yankee) 


. Whac-A-Mole 


(Bob’s Space) 


. Knock Down (Meltec) 
. Reel Poker (Betson) 
. Rock-N-Bowl (Bromley) 


6.11 
6.05 


6.00 


5.86 
5.33 


4.86 


8.40 
8.29 
7.87 
7.60 
7.42 
7.13 


7.00 
7.00 
6.88 
6.88 


6.80 
6.69 





Seem POLL 


VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. High Impact Football . Cyberball 2072 (Atari) 6.20 476 
(Williams) . Strata Bowling (Strata) 6.12 f 
. Final Fight (Capcom) . Golden Axe (Sega) 6.01 
. Pit-Fighter (Atari) . U.N. Squadron (Capcom) Ste 
. Street Fighter Il (Capcom) . Super Spy (SNK) 5.72 
. Rai Den (Fabtek) . Arch Rivals (Bally/Midway) 5.70 
. Turbo Out Run (Sega) . Championship Sprint 5.64 
. Smash TV (Williams) (Atari) 
. WWF Super Stars : . Golden Tee Golf (Strata) 5.64 
(Am. Technos) . Buster Bros. (Capcom) 5:51 
. Magic Sword (Capcom) ; . Combatribes (Am. Technos) 5.49 
. Hit The Ice (Williams) . Ataxx (Leland) 5.49 
. Tetris (Atari) . Aliens (Konami) 5.40 
. Capcom Bowling (Capcom) 6. . Double Dragon 3 5.38 
. Blood Bros. (Fabtek) (Am. Technos) 
. Carrier Airwing (Capcom) ; . Hydra (Atari) pice 
. Track-Pak (Leland) . Air Buster (Sharp Image) 5.19 
. RoadBlasters (Atari) . Baseball Stars (SNK) 5715 
. All American Football . Snow Bros. (Romstar) 5:15 
(Leland) . Punk Shot (Konami) 5.14 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Race Drivin’ (Atari) 8.64 . Super Off Road (Leland) 6.92 933 
. Hard Drivin’ (Atari) 8.46 . Rampart (Atari) 6.88 27 
. Final Lap Il (Namco) 8.30 . Operation Thunderbolt 6.85 694 
. Final Lap (Atari) 7.87 (Taito) 

TMNT (Konami) 7.81 . Four Trax (Atari) 6.70 450 
. G.P. Rider (Sega) 7.32 . AfterBurner (Sega) 6.61 294 
. Out Run (Sega) 7.28 . Beast Busters (SNK) 6.38 268 
. G-Loc (Sega) 6.94 . Team Quarterback (Leland) 6.32 441 


ONOOARWND — 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 

GAME VALUE POINTS GAME VALUE POINTS 
. Fun House (Williams) 9.12 146 . Pinbot (Williams) 6.48 326 
. The Simpsons (Data East) 7.87 237 . Riverboat Gambler 6.48 126 
. Whirlwind (Williams) 7.52 589 (Williams) 
. Elvira (Bally/Midway) 7.47 693 . Phantom of the Opera 6.47 172 
. Diner (Williams) 7.24 111 (Data East) 
. Dr. Dude (Bally/Midway) 7.23 191 . Police Force (Williams) 6.48 562 
. Earthshaker (Williams) 7.19 995 . Back to the Future 
. Cyclone (Williams) 6.67 832 (Data East) 5.94 84 
. Taxi (Williams) 6.58 556 . Bugs Bunny (Bally/Midway) 5.92 : 


OON DAH WN — 





“New or reappearing games; look for longevity points next month 
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* ob Dylan said it quite a few years 
ago, but I’m pretty sure he meant it 


for all times. Yes, the times they are a- 
changing, just as they have been since 
time began and as they will long into the 
future. But getting ready for the 
technologically advanced ’90s has not 
been easy for those of us left back in the 
"60s! 

I haven’t grown as fond of computers as 
they seem to have grown fond of affecting 
my life. When I wrote a check for $200 
and the bank processed it for $400, the 
woman in charge was much more willing 
to assume I was wrong than the computer. 
She was ready to accept that I had screw- 
ed up, but the computer? 

I may be a little overwhelmed with all 
the new technology, but I know that Iam 
not alone. Gearing up for changes in the 
"90s now involves changing our way of 
enjoying music. We can’t buy 45s 
anymore in our favorite record stores, 
and less and less space is being allotted to 
albums. 

I can honestly say that I found myself in 
complete sympathy with Lou Larson’s 
(Atlas in Pittsburgh) wife. It seems that 
she bought an album of one of her favorite 
groups. She happily went home, fully ex- 
pecting to enjoy the music blissfully, 
oblivious to the fact that simply no one 
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buys albums anymore, especially when 
your husband is in the business! 

When Lou saw that she had bought an 
album, he said, ‘‘Honey, get with the 
90s. No one buys albums anymore! CDs 
are innow.’’ Lou explained that since he 
is in the business of operating jukeboxes, 
he knows that CDs are the future of 
music. How could his wife buy an album! 

I never did find out if she shrugged him 
off and enjoyed the album anyway or if 
she reluctantly faced the reality of the 
times they are a-changing! After listening 
to Lou tell me of his wife being obvious- 
ly unaware of what is going on around 
her, I was a little afraid to tell him that I 
still look for 8-track tapes! So what’s 
wrong with 8-tracks—beside the fact that 
you can’t buy them anymore. I remember 
distinctly the first time I became attuned 
to the fact that 8-tracks were history; I 
uneagerly switched to cassettes. No, it 
wasn’t easy, but I’ve been happy. 

CDs? You mean I am going to have to 
change again? It sure looks that way. This 
new reality hit home last Christmas. I was 
buying my daughter a new stereo. After 
looking at all the sound stores, I knew that 
I would be buying one with a CD player. 
I figured that my daughter didn’t really 
need that feature, but since most came 
with a CD player, it couldn’t hurt. 


The times, they 
are a-changing 


When she opened it up Christmas mor- 
ning, before I could explain that she didn’t 
have to use the CD player if she didn’t 
want to, she was telling me that I was 
finally with it. ‘‘I bet they didn’t have any 
8-track players,’’ she chuckled. I looked 
to my beloved husband for support, but he 
was struggling to contain his laughter. 

Any change is hard if you aren’t willing 
to bend. Writing articles on a typewriter 
seems so antiquated now and often I’ve 
wondered how I did it. But when com- 
puters were first introduced in the office, 
I swore I would not abandon my 
typewriter—my familiar typewriter. I'll 
admit that it took a while before I was 
totally weaned from the old. 

Our wonderful industry has been call- 
ed ever-changing. What an apt descrip- 
tion; it’s why our industry works. We will 
always be amazed at new technology, 
thrilled with new ideas, and, hopefully, 
willing to bend with changes. We 
wouldn’t want it any other way. L! 


Slelniv apwucek) 


Valerie Cognevich 
Editor 








GOOD THINGS COME IN 
SMALL PACKAGES. 


Just 51 discs fill So tell your Rowe distributor you want 
Rowe’s new LaserStar® CD-51. the small box with the big profits: the new 
LaserStar CD-51. 

All Rowe jukeboxes are available 
through your local music and games operator. 





Now you can have all the advantages of 
the LaserStar in a smaller space: Rowe’s new 
LaserStar CD-51 will fit just about anywhere. 

But there’s nothing small about the big ® 
profits it can make. The LaserStar CD-51 55 
attracts many players with its dramatic title 


display and rotating CDs — plus the super 
sound of compact discs QUALITY LEADERSHIP INTO THE 218* CENTURY 
Whippany, NJ 07981 


— 


Operating above 


It’s true that old coin machine men 
never die, they just continue to operate 
and distribute. Some do business up 
above where there is nothing but pro- 
fits; others are condemned to do 
business down below where there is 
nothing but red ink! 

Two dear friends, Lou Dunis and 
Herb Jones, recently passed away. Iam 
sure they are doing a heavenly business 
in their new location. 

One of the many liabilities of old age 
is that you are constantly losing old 
friends. Lou Dunis, like me, was an old 
bingo pinball and slot operator, who 
everyone in the business respected and 
admired. He will be greatly missed by 
many people, especially by those who 


enjoyed the multitude of fresh salmon 
sent to them by Lou through the years. 

As for Herb Jones, this brilliant Har- 
vard graduate and long-time Bally 
public relations and advertising genius 
was so good at his job that he was as 
much responsible for the success of 
Bally as any official that ever worked 
for the company. Herb and I were great 
friends and had many an argument over 
the nomenclature of instructions and 
score cards for bingo, pinball, flipper, 
and other equipment. 

Herb being a Harvard alumni and me 
being almost illiterate made it a difficult 
task to get him to write instructions and 
score cards that we “‘drop-outs’’ from 
kindergarten could read and 
understand. 

I always kidded Herb and told him 


REDEMPTION 


that if he ever passed away that it would 
be from an overdose of four parts gin 
and one part dry vermouth! But I’m 
happy to say that Herb Jones was an ex- 
ample of the fact that a good martini can 
sustain one to a long and happy life. 
So, Herb and Lou, wherever you 
are, keep the home fires burning. A few 
more old coin machine people will be 
joining you soon. But don’t count on 
this writer in the near future—I haven’t 
found a way to take it with me yet! 


Louis Boasberg 
New Orleans Novelty Co. 
Metairie, LA 


MANAGEMENT 


ARMS 


A Division of Bontia Marie International, Inc. 
is now the exclusive distributor of 
Redemption & Collection Scales 


SCALE FEATURES INCLUDE 


e Extremely Accurate ¢ Operates on AC or battery 
e Available for tickets & tokens ® 30 month warranty 
¢ Lightweight & fully portable © Cuts labor costs dramatically 


ARMS is also now offering an exclusive line of redemption tools 
including shredders and on-line computerized cash & ticket con- 
trol systems. 


Call for more information 
1-800-272-6375 
908-349-1994 
FAX 908-341-4056 


1540 Route 37 West 
Suite 2 
Toms River, NJ 08755 
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GUNFORCE. 


War—As It's Never Been Fought Before 


GUNFORCE steps il [es GUNFORCE 
to save humanity. eee ata glance. 


EARTH---Continued alien § E Two player simultaneous action 
attack on planet Earth has led to the 
formation of the ultimate multi--- 
national army, the GUNFORCE. 

Backed by the largest arsenal 
of weapons ever assembled, the GUN- 
FORCE is the planet's last hope for 
survival. 


Sy — Explosive screen graphics and 
S special effects 


f Six-stage battle plan moves players 
into the heart of enemy operations 


f Advanced tactical weapons and 
command power 





For the latest news coverage on GUNFORCE operations, see your 
AUTHORIZED IREM DISTRIBUTOR or call IREM at (206) 882-1093. 


nem 


IREM AMERICA CORP® 


IREM AMERICA CORPORATION 8335 154th Avenue N.E. Redmond, WA 98052 ©1991 IREM AMERICA CORPORATION 


N EWS 


Philip Morris sues Sega 


Cigarette manufacturing giant Philip 
Morris U.S.A. has filed a trademark infr- 
ingement lawsuit against Sega Enter- 
prises, a move that stems from Sega’s 
alleged unauthorized use of the Marlboro 
cigarette brand logo in Super Monaco GP. 
Philip Morris anticipates damages to run 
into the millions of dollars. 

The suit claims that Sega failed to com- 
ply with a March 20, 1990, agreement to 
have the Marlboro trademark removed 
from the video game. Philip Morris is 
seeking an order directing Sega to recall all 
Super Monaco GPs from the market and 
take out the trademark. It is also asking 
Sega ‘‘to deliver up to Philip Morris, for 
destruction, all labels, signs, prints, 
packages, wrappers, receptacles, and 
advertisements in their possession bearing 
any Marlboro indicia.”’ 

Said Steven Parrish, vice president and 
general counsel for Philip Morris U.S.A., 
‘*The failure of Sega Enterprises to com- 
ply with the letter and spirit of the agree- 
ment is completely unsatisfactory. We are 
finding Super Monaco GP games with 
Marlboro logos in arcades (in Chicago and 
New York City). This must stop.”’ 

Philip Morris U.S.A. has a long history 
of pursuing logo infringement cases, ac- 


cording to John Nelson, vice president of 
corporate affairs. ‘“We’re very serious 
about trademark infringements,’’ he said. 
‘‘In fact, during the past 11 years alone, 
Philip Morris has taken action against 
1,200 manufacturers and individuals who 
have attempted to illegally use our 
cigarette logos. We will sue any manufac- 
turer or distributor that continues to use 
our cigarette brand logos on children’s 
products.”’ 

Sega president Tom Petit said the com- 
pany had no comment as we went to press. 

In our February 1990 issue, it was 
reported that Sega was planning a chip 
change to remove the objectionable 
graphics. Co-chairman of the board David 
Rosen issued the following statement back 
then: ‘“‘The graphics in question...are 
simply a game designers innocent attempt 
to mimic real-life locations and scenery to 
enhance the realism of game play. 

‘*Absolutely no company, including 
Philip Morris, has ever offered to pay Sega 
to include its products in real or parody 
form. It is unfortunate that any group 
would so erroneously believe that these 
images were put there for any other pur- 
pose.’ 





AMOA adopts video lottery resolution 


Atits February winter board meeting in 
Scotsdale, Ariz., AMOA adopted the 
following resolution regarding video 
lottery: 

‘*Whereas, many states have recogniz- 
ed that there are public benefits to be deriv- 
ed from the legislative authorization of 
video lottery systems, which permit 
members of the public to enjoy amusement 
devices while providing an important 
source of non-tax revenue for the state 
under carefully controlled operating 
practices... 

‘“*And, whereas, it is a fundamental 
principle of the American free enterprise 
system that private ownership and opera- 
tion of entities providing goods and ser- 
vices results in the most efficient delivery 
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of goods and services to the public, be it 
therefore resolved that... 

‘Where state legislatures authorize the 
operation of video lottery systems, the 
private sector should be authorized to own 
and operate such systems, subject to fair 
and effective state regulation to ensure that 
the public interest is protected.’’ 

The recently implemented video lot- 
teries in the Canadian provinces of 
Labrador/Newfoundland and Nova Scotia 
have excluded operators from participa- 
tion. There is concern that some states 
considering video lottery legislation will 
look to these provinces as examples that 
the private sector need not be part of the 
process. 


Fabtek/Irem of 
America split 


As of April 1, the Fabtek/Irem of 
America entry will no longer exist. Fabtek 
president Frank Ballouz is moving to new 
facilities (the address will be determined 
sometime in April) and severing his ties 
with Irem. Steve Blattspieler, who joined 
Irem in November 1990 as vice president 
of sales, will head up the company. 

‘It’s an amicable parting,’’ Ballouz 
said. “‘I was only meant to be with Irem on 
a consulting basis, to help them get 
established in the American market. The 
initial agreement was for a year, and then 
it was extended another six months. It got 
to the point where Irem wanted my ser- 
vices for 100 percent of the time, and I 
didn’t want to put aside the opportunities 
that I have with Fabtek.”’ 


GAMOA event set for 
Stone Mountain Park 


The Georgia Amusement and Music 
Operators Association (GAMOA) will 
host its third annual convention and trade 
show on April 19-20 at the Evergreen 
Conference Center in Stone Mountain 
Park, Atlanta. 

Bonnie Devlin, new GAMOA ex- 
ecutive director, says 35 booths were 
assigned as of March 1. The association 
has invited the governor to attend this 
year’s event. GAMOA has been suc- 
cessful in establishing political contacts, 
which benefit its members throughout the 
State. 

The slate of activities will include the an- 
nual election of officers, a general 
membership meeting, exhibits of the latest 
coin-op equipment, and seminars focusing 
on management and technical topics. 
Tournaments are scheduled for pool, 
darts, and golf. 

In addition, there will be a riverboat din- 
ner cruise and auction. Funds raised at the 
auction will be devoted to GAMOA’s 
education fund. For more information, 
contact Devlin at (404) 518-8200. 





ACE NOVELT 


DIVES INTO 





M&M's... and all the national recognition that REDEMPTION MERCHANDISE 

accompanies this trademark, are now offered to Ace Novelty offers a full line of redemption and 
you in a plush form that will assure success in novelty merchandise with a special “plus” for 
your game, crane and redemption centers. you: our merchandise is stocked in Washington, 
Los Angeles and Chicago... to 
assure you profit, delivery and 
no loss in revenues. 


CRANE PREPACKS 

Ace Novelty company was 
the originator of the “Crane 
Prepacks’’ and is still the 
leader, offering the most vari- 
ety and profitability. See it all 
in our new catalog. 





ACG Novety 


1-800-759-1223 1-800-926-2223 
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1-800-926-1223 


13434 NE 16th Street, Bellevue, WA 98005 1855 Industrial Street, Los Angeles, CA 90021 3815 S. Ashland Avenue, Chicago, IL 60609 


M&M's © Mars, Inc. M and the “M&M's” Characters are licensed trademarks of Mars, Incorporated 


© Ace Novelty, Inc. 1991 
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Wyoming video poker bill fails 


A bill pushed by the Amusement and 
Music Operators of Wyoming (AMOW) 
that would’ve allowed video poker 
machines on a county-option basis died on 
Feb. 22, according to association presi- 
dent Jim Mason of High Country Games. 

The bill had to be ‘‘read in’’ by Feb. 23 
in order to be eligible for consideration by 
the full House before it adjourned on Feb. 
28. Mason says the association’s lobbyist 
had gotten assurances from a high-ranking 
House member that the bill would get a 
hearing. But the House decided to adjourn 
early—on the afternoon of Feb. 22. The 
bill was the next one up before 
adjournment. 

The measure likely won’t be introduc- 
ed in 1992, Mason says, because the 
legislature will be ina shortened (20-day) 
budgetary session. It would take a two- 
thirds vote to resuscitate any bill that died 
in file. By 1993, a portion of the AMOW 


bill’s supporters won’t be in office, which 
could set things back for four to five years, 
Mason estimates. 

‘*T don’t know what we’re going to do, 
to be honest, because everyone is still 
shell-shocked,’’ he said. ‘‘We may try to 
start a petition, which would require 
26,000 votes. If that proved successful, it 
would then go to a vote of the electorate. 
I think most people in Wyoming are in sup- 
port of videe poker on a county-option 
basis. 

‘*T’ll tell you the sad part: we had eight 
more votes than necessary in the House. 
That’s what’s-so tough to swallow. A lot of 
legislators were behind us, but the speaker 
pro-tem and another member of the 
House’s ‘big three’ were opposed. One 
woman in the legislature has even told me, 
‘The people think they want this, but they 
don’t know what they want.’ How the hell 
does she know?’’ 





LAMOA elects officers; new video poker 


bill to be introduced 


The Louisiana Amusement and Music 
Operators Association (LAMOA) elected 
the following officers at its annual 
membership meeting on Jan. 30: Nick 
Putch, president; Fred Boyd, vice presi- 
dent; and Kevin Craighead, secretary/ 
treasurer. 

The association was close in its efforts 
to pass a video poker bill last year; it fail- 
ed at the eleventh hour. The bill’s sponsor, 
Rep. Emile ‘‘Peppi’’ Bruneau, Jr., said 
that he would reintroduce the bill at the 
1991 legislative session, which begins in 
April. 

There are, however, some modifica- 
tions: less machines allowed per location; 
a lower maximum wager; and a 75/25 


license fee split between the state 
regulators and local police authorities.’’ 
Former LAMOA president David 
Goudeau says Gov. Buddy Roemer told 
the association last December that he 
would give them an answer as to where he 
stood on the matter *‘in three weeks.’’ By 
early March, Roemer had not yet come 
down off the fence. He has, though, been 
preoccupied with other issues: his chief of 
staff, P.J. Mills, was recently found in 
contempt by the state Senate for allegedly 
withholding damaging information about 
a prospective Lottery Board member. 
Also, Roemer is trying to decide whether 
to switch over to the Republican party. 





CCMA heading to Tahoe for convention 


The California Coin Machine Associa- | Environment.’’ 


tion (CCMA) will hold its annual conven- 
tion on June 20-23 at the Hyatt Lake Tahoe 
in Incline Village, Nev. The itinerary in- 
cludes such seminars as ‘‘Profitability in 
Games,’’ ‘‘Sales in Vending Today,’’ and 
‘*How to Make Money in Today’s Tavern 
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Also scheduled are breakfasts with in- 
dustry speakers, cocktail receptions, din- 
ners, an annual equipment auction, a golf 
tournament, and a catamaran cruise on 
Lake Tahoe. For more information on this 
event, call CCMA at (916) 441-5451. 


MTV covers pinball 
event 


A positive industry image was projected 
in early March when MTV News devoted 
a segment to the recent Professional 
Amateur Pinball Association (PAPA) 
tournament, held at The Broadway Arcade 
in New York City. 

Both the arcade’s Steve Epstein and 
Frank Seninsky of Alpha-Omega 
Amusements were interviewed, along 
with winner Joseph Cartagena, who said, 
‘It had a great deal to do with luck.”’ 
Fellow players and observers know that’s 
not the case; skill is a major factor in pin- 
ball perfection. 

If the industry is to attract the attention 
of youngsters, MTV is a great place to 
start. Most avid MTV viewers sit in rapt 
attention. To have that attention focused 
on the time-honored game of pinball is 
valuable publicity for the coin-op world. 


PAMMA readies for 
trade show 


Seven Springs Mountain Resort in 
Champion, Pa., will serve as the site for 
the Pennsylvania Amusement and Music . 
Machine Association’s (PAMMA) annual 
trade show and convention on July 19-20. 

Association officials urge operating 
companies to participate this year more 
than ever. PAMMA has been fighting to 
pass video poker legislation, something 
the association believes is important to the 
future well-being of operators. 

Over 50 percent of PAMMA’s 
operating budget is raised at the conven- 
tion, and considering how much money is 
needed to pass a video poker bill, the 
association needs as much trade show par- 
ticipation as it can muster. Support can 
come in various ways: attending or ex- 
hibiting at the show; placing an ad in the 
program/membership directory; sponsor- 
ing a reception at the show; donating to the 
PAMMaA auction; or purchasing a raffle 
ticket. 

For more information on the show, call 
PAMMA at (800) 521-7778 or (717) 
232-5322. 
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This Duds ‘n Suds customer plays Shoot to Win (known 
as Slam Duds in most Duds ‘n Suds’ stores) while waiting 
for his wash to finish. 


Video during the 
rinse cycle 


You’re ina laundromat, waiting for that 
final load of whites to finish. How are you 
going to kill time? Well, you can sit and 
stare at the ceiling, read a trash novel, flirt 
with an attractive member of the opposite 
sex—or pump quarters into some coin-op 
amusement games. If you’re at a Duds ‘n 
Suds store, the latter is a viable alternative. 





Created eight years ago, Duds ‘n Suds 
boasts 60 laundromats across the country. 
It is the largest self-serve laundry franchise 
in the United States. A typical store has a 
snack bar, big-screen TV, pool tables, 
video games, and assorted other coin-op 
games. 

Recently added to the equipment mix 
were two games by Smart Industries 
(located in Des Moines along with Duds ‘n 
Suds’ home office): the alley bowler Smart 
Ball and Shoot to Win basketball, which 
had its name changed to Slam Duds to fit 
the soapy motif. President Gordon Smart 
said he’s pleased to be affiliated with Duds 
‘n Suds and added that Smart Industries’ 
cranes may be included at some stores in 
the future. 

Scott Butler, owner of a Duds ‘n Suds 
franchise, reports good earnings from the 
Smart games. 

**Smart Ball and Slam Duds are utilized 
about 25 percent of the time—double that 
in heavy traffic times,’’ he said. ‘‘I think 
they’re successful because each of the 
games appeals to a distinct type of 
customer. College kids will come here to 
do their laundry and play game after game 
of Slam Duds. Smart Ball, on the other 
hand, appeals more to children. We’ll 
often see parents and small children play- 
ing it.”’ 





Wisconsin cigarette operators unite 


A group of cigarette vending machine 
operators in Wisconsin has formed a coali- 
tion to fight legislation aimed at crippling 
cigarette machines. The organization, 
known as the Coalition of Responsible 
Vendors, is headed by president Ralph 
Fleege of Mitchell Novelty in Madison, 
Wis. 

The coalition has received en- 
dorsements and monetary support from 
the state association (WAMO), the 
Wisconsin Automatic Merchandising 


Council, and the American Tobacco In- 
stitute. Ultimately, the group will be run 
by a nine-member board of directors, 
which so far consists of Fleege, Jim 
Stansfield Jr., and Gene Urso. 

‘*The coalition’s only purpose is to work 
with the legislature in promoting 
reasonable laws governing the vending of 
cigarettes,’’ Fleege said. ‘‘We’re confi- 
dent this can be accomplished with greater 
education and a posture of cooperation, 
rather than defiance.’’ 





Post-ACME open house in Colorado 


The Colorado Game Exchange will 
Stage its traditional post-ACME open 
house on April 4 from 11 a.m. to5 p.m. 
Also planned that day is a service school 
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for Rowe CD jukeboxes from 9 a.m. to 
noon. Rich Babich promises good food for 
attendees while they inspect the latest 
equipment. 


Miniature golf show 
pegged for Atlanta 


In response to the demand for a trade 
show devoted exclusively to miniature 
golf, the Bellwether Exposition Co. will 
stage the first-ever International Family 
Fun Center and Miniature Expo—or ‘‘Fun | 
Expo’’—on Oct. 24-26 at the Market 
Center in Atlanta. It will be the first inter- 
national trade show and conference to 
focus solely on the development, design, 
maintenance, and operation of family fun 
centers and miniature golf. 

According to show organizers, over 155 
million Americans visited miniature golf 
courses and family entertainment centers 
last year. Gross revenues from these at- 
tractions have quadrupled in the past 
decade, running into the millions of 
dollars. 

‘‘A whole generation of baby boomers 
have children, and they want something 
the whole family can do together—without 
going into hock!’’ said show manager 
Bailey Beeken. ‘*‘Family fun centers and 
mini-golf are good, clean, affordable fun. 
To this end, traditional amusement loca- 
tions and water parks are annexing indoor 
fun centers as a means of expanding their 
seasonal business and attracting wider 
patronage and increased revenues.’’ 

Some 200 companies are expected to fill 
80,000 square feet of exhibit space. Com- 
mitments have already been received from 
such manufacturers as Fabtek, Bob’s 
Space Racers, Zamperla, Dan Brechner & 
Co., and Vari-Tech. Among the items to 
be displayed are the latest coin-op games, 
miniature golf equipment, kiddie rides, 
novelty merchandise, go-karts, bumper 
boats, batting cages, driving range pro- 
ducts, and billiard supplies. 

The educational seminars include **Fun 
Centers as an Anchor in Shopping Malls,”’ 
‘*Bowling and Billiards,’’ ‘‘The Use of In- 
teractive Sports-Themed Games in Mak- 
ing Your Taverna Success,’’ and ‘*Mak- 
ing Amusements Pay.’’ 

For more information, contact Bailey 
Beeken at (914) 923-0129; the FAX is 
(914) 762-8751. 
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EIGHT NEW, ACTION-PACKED LEVELS 
WITH TEENAGE MUTANT NINJA 
‘TURTLES I, THE ARCADE GAME 
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CALLING ALL OPERATORS: They're back! And bigger than ever. In Teenage 
Mutant Ninja Turtles II, the Arcade Game’, an exhilarating, action-packed sequel to their 
record-busting first game. 

And this time their arch-enemy, Shredder, isn't pulling any punches. Lethal electro- 
zappers, laser beams and freezer burners plus nasty scoundrels like Scorpion Robots and 
Stone Warriors are ready to make turtle soup out of our heros. Worse yet, Tora and Sho- 
gun, two alien bounty hunters who have never known defeat, are also itching for a take-no- 














San 4 ; ; 
eae esas prisoners showdown. Thousands of players who won their black belts on TMNT have 
Choose one of four turtles on you 
BAe ink dejo saber Salhi been waiting for this release. Now it's here! 
jJoot clan. : ; : : : 
Nintendo's whopping PlayChoice~ library also includes these 


hot new releases: Yo!Noid’, Nintendo World Cup’, 
Dr. Mario~, Rad Racer II‘, Solar Jetman~°, and 
Mega Man III® At Nintendo’ the action 
never stops. So order now! Contact 

your authorized Nintendo Distributor 
or Nintendo of America 
Inc. , at 206/882-2040. 


See eewenere 





A challenging quest with 
many enemies to conquer. 





Use the powerful jump 
kick to defeat your enemy. 


Nintendo of America Inc. 
P.O. Box 957, Redmond, WA 98073-0957 
1-800-633-3236, Fax: 206/882-3585 





© 1991 Nintendo of America Inc., 
™ and ® are trademarks of Nintendo of 
America Inc. 


All titles are subject to location testing. 
Game release dates may vary. 
Printed in U.S.A. 


1. ® and © Mirage Studios, U.S.A. Licensed to Ultra Games. 2. ® and © 1990 Domino's Pizza, Inc. © 1990 Capcom U.S.A., Inc. 3.™ and © 1990 Nintendo, © 1990 Technos Japan Corp. 
4. ™ and © 1990 Square Co. Ltd. 5. ™ Tradewest, Inc. © 1990 Rare Ltd. 6. ™ and © 1990 Capcom U.S.A., Inc. 


AMI’s Mighty Midget wall box, introduced in 1938. 


New book chronicles 
the jukebox’s history 


The American Jukebox: The Classic 
Years, a new book by Vincent Lynch, 
celebrates America’s love affair with the 
jukebox. One hundred full-color 
photographs capture the flashing lights and 
detailed craftsmanship of full-sized 
jukeboxes, wall boxes, table models, and 
speakers. 

The 111-page book traces the origin, 
development, and decline of the jukebox 
and how it has fared through the Depres- 
sion, World War II, and times of reces- 
sion. Lynch also includes a detailed appen- 
dix that describes the date of manufacture, 
dimensions, and other distinctive features 
on a given model. 

The author established and operated a 
jukebox restoration company in San Fran- 
cisco. He has a degree in fine art from the 
San Francisco Art Institute and is con- 
sidered an authority on the history, 
manufacturing, and restoration of 
jukeboxes. 

The paperback version is $16.95; the 
hardback version is $29.95. It’s publish- 
ed by Chronicle Books, 275 Fifth St., San 
Francisco, CA 94103; (415) 777-7240. 


IAAPA moves 


The International Association of 
Amusement Parks and Attractions 
(LAAPA) has relocated.The new address: 
1448 Duke St., Alexandria, VA 22314; 
(703) 836-4800; FAX (703) 836-4801. 





FAVA show: the best of both worlds 


The Florida Amusement-Vending 
Association (FAVA) 1991 Tradeshow, set 
for April 25-28 at the Centroplex in Orlan- 
do, will offer all things to all coin-op peo- 
ple. Those wishing to exhibit or observe 
amusement games and jukeboxes will be 
in one area, with those interested in ven- 
ding occupying another. There will also be 
a common area for exhibitors involved in 
both. 

FAVA co-executive administrator Jack 


Classe says this configuration should 
generate plenty of traffic for all. It is hoped 
that those partial to music and games will 
visit the vending area, and vice versa. 

Also planned for the show are technical 
and business seminars, a golf tournament, 
a spousal activity, and an evening awards 
program and Hawaiian luau at Sea World. 
For more information, call FAVA at (407) 
898-3451. 





Exidy debuts Four by Four 


Exidy brings a new novelty/redemption 
game to ACME with Four by Four, a piece 
that asks players to use button controls to 
advance trucks along a racetrack. 

Designed as a centerpiece for arcades, 
Four by Four can accommodate from one 
to four players at a time. It offers a pro- 
gressive ticket program that encourages 
multiple players for an increased ticket 
payout. 


The game measures five feet long by 
two-and-a-half feet wide by three-and-a- 
half feet high; a high-tech plex hood tops. 
it. Trucks measure six to eight inches long 
and ride on oversized tires. 

‘“We’re listening to the marketplace and 
designing redemption games in compact 
cabinets,’’ said Exidy’s Virginia Kauff- 
man. ‘‘And best of all, they’re American- 
made!”’ 





ACME ’91 Schedule of Events 


Exhibits and seminars will be held at the Sands Expo & Convention Center. Complimen- 
tary shuttle bus service will be provided between there and Bally’s Hotel. 


Friday, March 22 


* 8am-3pm: Registration Open 
* 8-10am: Management Seminar 
* 8-1 lam: Technical Seminar 


* 9:15-11:15am: 


* 10:15am-12:15pm: 


* | lam-Spm: 
* 3-Spm: 

* 3-6pm: 

* 7-10pm: 


Saturday, March 23 


General Seminar (Video Gaming) 

Management Seminar 

Exhibits Open (general trade admission) 

General Seminar (Arcade Security) 

Technical Seminar 

AAMCE Appreciation Dinner honoring the late Lou Dunis and 
Ray Galante (Caesar’s Palace) 


* 8am-3pm: Registration Open 

* 8-10am: Management Seminar 
* 8-1 lam: Technical Seminar 

* 9am-Spm: 


* 10:15am-12:15pm: 


* | lam-Spm: 
* 3:30-5:30pm: 
* $:30-7:30pm: 


Sunday, March 24 


Guest Program—Valley of Fire Tour 
Management Session 

Exhibits Open (general trade admission) 
Manufacturer’s Firing Line (free) 
All-Show Cocktail Party (free) 


‘*The Future of Coin-Op’”’ featuring Nolan Bushnell (free) 
Exhibits Open (general trade admission) 


* 8:30am-3pm: Registration Open 
* 8:30-9:30am: 

* 10am-4pm: 

* noon: AAMCE Raffle 
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nyone who has been following my 

efforts to stay attuned to the pro- 
gress of legal video gaming could see this 
editorial coming. I’m talking about the 
developments in the Canadian provinces 
of Newfoundland and Labrador and Nova 
Scotia. I am nothing less than alarmed at 
the apparent operator shut-out in these 
areas. 

Here is the order of happenings: the pro- 
vince of New Brunswick legalized video 
poker games (video lottery terminals) and 
initiated a program on Dec. 1, 1990. The 
program is administered by the Atlantic 
Lottery Corp. (ALC), a private company 
which owns and operates the central com- 
puter system that tracks all activity on the 
terminals. 

The ALC follows government direc- 
tives. Its main responsibilities are the ap- 
proval of manufacturers and terminal type, 
terminal acceptance, enrollment, and 
machine polling. The program is an 
equitable arrangement of government and 
private enterprise. 

Shortly after the apparent early success 
of the New Brunswick program, the 
government of Newfoundland/Labrador 
legalized video lottery games without 
operator involvement. The first terminal 
was installed on Dec. 27, 1990. The ALC 
administers the program here. 

On Feb. 14, 1991, the government of 
Nova Scotia also legalized the games 
without operators. The ALC administers 
this program as well. The corporation 
covers five provinces (Newfoundland and 
Labrador are counted together). The only 
province not yet legalizing video lottery 
terminals is Prince Edward Island, which 
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is striving for a program that involves the 
operators. 

Simply put, I am worried about a gambl- 
ing regulator becoming the regulatee. I 
question the wisdom of one entity having 
the power to approve vendors, purchase 
machines, place machines in establish- 
ments, poll the transactions, and distribute 
the funds derived. To me, there’s an im- 
mediate conflict of interest. 

Most jurisdictions considering legal 
video gaming are screaming ‘‘no vertical 
integration.’’ In other words, manufac- 
turers should not operate, distributors 
should not own locations—all in the in- 
terest of fairness and the desire to prevent 
a monopoly. If operators are excluded, 
then a monopoly is encouraged. Call it a 
sin of omission. A situation is created that 
invites a monopoly and the fear of abuse. 

Why is the local operator population 
considered unworthy to place machines in 
locations as they have successfully done 
for decades? Does the government, or its 
appointed agency, have a history in the 
amusement business? Can government 
employees who normally work on a 9-5 
schedule adjust to providing the 24-hour 
service operators have prided themselves 
on? 

Regulators usually don’t want a close 
association with the industry they are 
policing. If gambling is a dirty business, 
as some would suggest, then why is it ac- 
ceptable for government and/or its agen- 
cies to participate in the business? Who’s 
policing the police in this case? 

I’ve always thought that one of govern- 
ment’s jobs was to help the private sector 
grow and prosper. If government action 


s Canadian developments 
are cause for concern 


impedes this progress, then the lack of jobs 
and meaningful employment that result 
will have far-reaching results. 

One result could be locking operators 
out of locations they have cultivated for 
years, because they will not be able to pro- 
vide the video lottery terminals that are 
bound to be in demand. Out go their juke- 
boxes, dart games, and other equipment. 

The answer to a lot of the questions rais- 
ed is money. After all, we know it’s not 
love that makes the world go round; 
money does. The desire for a larger piece 
of the pie cannot obstruct a vision of what 
is an equitable ‘‘partnership’’ of govern- 
ment and the private sector. 

I have been tempted to change the name 
of our “‘Video Gaming Outlook’’ column 
to ‘‘Video Lottery Outlook.’’ But I fear 
that the term “‘lottery’’ spells government 
intervention. Whenever a governing body 
hears that term, it automatically considers 
any related activities to come under its 
domain. 

My greatest concern is that a precedent 
will be set that takes the private sector out 
of the picture in other jurisdictions. What’s 
to preclude governing bodies from poin- 
ting eastward and saying: ‘‘If some of the 
Canadian provinces can handle it all by 
themselves, why can’t we?”’ LJ 


Bonnie Theard 
Managing Editor 
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David Snook 


Coin-op market “‘soft”’ 
in Europe 


decidedly soft marketplace for coin- 

operated games on both sides of the 
Atlantic is the conclusion to be reached 
from the latest crop of European coin 
machine shows. It was flat in France, dull 
in Britain, and no better than moderate in 
Germany. 

The Forainexpo, held uniquely in 
December (a month everyone else 
avoids), brought the international trade to 
Paris—but this year many didn’t make it. 
The French communications people tend 
to be somewhat volatile. One year it might 
be the buses and metro on strike, another 
year the air traffic controllers. Either way, 
the organizers of Forainexpo are not the 
luckiest. 

This year it was a combination of the air 
traffic controllers and thick snow which 
hindered most people’s efforts to get to the 
show—at least from other countries— 
which meant that there seemed to be fewer 
foreigners in Paris than normal. In other 
respects, the show was well-organized, 
splitting the carnival operators’ equipment 
from the regular coin machines with a cen- 
tral aisle and making access between the 
two impossible without the necessary 
badges. That was a cute way of getting two 


admission fees! 
In fact, the coin machine business in 


France is comparatively small. It operates 
as something of a cottage industry, with 
many small operators and few manufac- 
turers. The international names really 
come down to Rene Pierre, the noted 
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manufacturer of pool tables, soccer tables, 
and video cabinets; principal distributors 
Amiro France; and a small number of 
other companies like N’Styl. 

The entire French coin machine market 
is only worth about $80 million a year in 
sales, which illustrates its comparative 
modesty. But it is strong where there’s 


Ray Hibarger (I) and Lynden Payne were among the American visitors at ATEI. 


Sway § 





depth—pinball and video games 
dominating, with a tradition for pool and 
soccer tables. Pool is still expanding in 
France, and the country is going through 
the contortions of sorting itself out bet- 
ween American pool and the smaller- 
pocket, smaller-ball British pool game 
known as “‘Billiard Anglais.”’ 


FUL COLOR 





Ok et) kk kek Ok 


a a et 








THIS 1S NO ORDINARY U.S. CASINO GAME — 








7 
IT’S EXTRAORDINARY!!! 

[5 GAMES SOFT WARE HARDWARE 
BONUS BLACKJACK ~ FULL BOOKKEEPING _ STEEL & WOOD CABINET 
JOKER POKER & DIAGNOSTICS ~ SUPERIOR COIN MECH. 
ROLL THEM BONES — B-PLAYER ‘'HIGH SCORES'’ ~ SWIVEL BASE - 360° 
SUPER 7-STUD FOR EACH GAME SECURITY HASP 
OFF-TO-THE-RACES _ AUTOMATIC GAME LARGE SECURE 
satin idle a. wrath 12 SCREENS OF sigan 

~ 9” OR 13” MODELS 

en (nc Aas CUSTOM ADVERTISING, pape Saal ite eng 
ese Scalalla WITH KEYBOARD 
ig(omg \omaan ay \ : © KITS Too 
SUPER PHRAZE CRAZE 
FUTURE EXPANSION (PA) 215-639-4700 
CAPABILITY Srmerit mdustrics mc! (FAX) 215-639-5346 


©1989 











Peers NEWS 


The main reason why France remains a 
cottage industry for coin machines is its 
tradition for ‘‘black money,’’ which is 
quite openly discussed. Site owners tend to 
expect—and receive—a share of a 
machine’s take before any taxes are taken 
off, grabbing a slice of the action for 
themselves. The practice is so widespread 
that it effectively discourages big 
operators, who obviously find it difficult 
to operate illegally. 

Gallic tastes at Forainexpo tended to 
follow the usual pattern, and the most 
popular games had already been exhibited 
in Tokyo and New Orleans. Sega got its 
new Rad Mobile to the show in a prototype 
upright format, but beyond that, new 
games were scarce. 

Data East Pinball made a big fuss of its 
Simpsons game, which is steadily doing 
well in Europe—as much because it is a 
good game as for its popular theme. Only 
the satellite channels in Europe carry the 
TV series, which might have been in- 
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hibiting for the game but for the fact that 
it’s a strong pinball by itself. 

France is principally a printed circuit 
board (PCB) market for video games, 
utilizing cabinets built locally from a 
wealth of small producers and rotating 
games regularly. The market suffers from 
a volume of copies and parallels, but so do 
most European countries. 

The absence of slot machines in the 
French market means that Forainexpo has 
become much more important for the pin- 
ball manufacturers, such as Gottlieb, 
Williams, Bally-Midway, Data East, and 
the Spanish Inder. They were all out in 
force, though American visitors appeared 
to be limited to Gottlieb’s Gil Pollock and 
Data East’s Gary Stern and Gene Lipkin. 

Other games were limited to a six-player 
soccer table from Rene Pierre, which is 
seeing price per play upgraded by 100 per- 
cent; one or two new boards; and the pro- 
mise of Turtles 2 hitting the Nintendo 
PlayChoice system early this year. 
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e Rugged 


Dispenser 


e Durable 

e Compatible with 
existing equipment 

e Designed for years 
of jam-free, 
touble-free service. 


The French market is never going to be 
a large one unless, of course, its laws 
change. There is not much likelihood of 
that in the short term because of the odd 
romance between legislators and slot 
machines, which has been short-lived and 
volatile in the past. There are no indica- 
tions of renewed relationships in the 
future. 

For this reason, Forainexpo will never 
become the burgeoning shop window that 
ATEI and Ima are, or what FER quickly 
became once the Spanish market opened 
up. The French trade must hope for unified 
EC regulations to open up its market to 
payout equipment, but that may be a very 
long-term—and perhaps even then 
forlorn—hope. Until then, the exhibition 
reflects a tidy, complacent market, unclut- 
tered by the complications brought in by 
major groups and huge operations. It is, 
though, successfully insulated from the 
severe booms and busts of its neighboring 
countries. 
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Wurlitzer's New Yor, 


Introducing the Wurlitzer ‘“‘New York, New York’’, a computerized compact disk 
jukebox that delights both eye and ear. 


Here is elegance in sight and sound that draws on the Wurlitzer heritage of classic excellence. 
Here is state-of-the-art audio technology producing music of crystal clarity. 


The ‘‘New York, New York’’ greets the observer with gently rising bubble tubes 
and the city’s familiar skyline on mirrored panels which reflect 
the unit’s elegance, power and heritage. 


One hundred CD's offer more than 1,500 selections. Eight album size selection boards reveal 
themselves at a button-touch. Six speakers. Two hundred watts of music output. 


Write or phone for the location of your nearest distributor. 


WURLIIZER 


Means Music To Millions 


Wurlitzer-Nelson International Vending and Music, Inc., 30-55 Vernon Boulevard, Long Island City, NY 11102 
Phone: (718) 721-4000; Fax: (718) 626-1163; Mr. Joseph Tedeschi; or phone: (407) 843-4302; 
Fax: (407) 849-1315; Mr. Jerry Reeves. 


Wurlitzer comes home to America. Distributor inquiries welcome. 
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NTERNATIONAL NEWS 





London’s ATEI 

The Amusement Trades Exhibition In- 
ternational, by comparison, is something 
else. The massive British show still claims 
to be the largest amusement exhibition in 
the world. It probably is, despite a few 
pretenders to the throne, particularly in 
Germany. Comparisons are dangerous, 
but it has to be said that Ima in Frankfurt, 
which followed ATEI in January, is 
clinically correct, precisely organized, 
succinctly structured, and totally Ger- 
manic. But next to ATEI it appears a little 
ersatz. 

The London show is endearing for its 
catering inadequacies and Victorian 
dilapidation. It has color, charm, and am- 
bience, and the booth displays are without 
a doubt the greatest in the world. The Brits 
spend a fortune on their booths; some of 
the largest cost $200,000—for a four-day 
show. 

Again, it reflected a soft market, suffer- 
ing a national inclination toward recession 
and a very strong Pound Sterling. This 
tended to harm British exporters but help 
their American counterparts. Whatever 
the claims of other shows, anyone who is 
anyone in the international marketplace 
goes to ATEI and sees an exhibition 
dominated by slots. 

These are not the slots of Las Vegas or 
Atlantic City (except in the closed-off and 
separated casino section of the show), but 
the heavily policed, carefully organized 
British AWP (amusement with prizes) 
market. The government deliberately and 
cleverly called them ‘‘amusement with 
prizes’’ because that is what they are. 

With a maximum input of 20 pence (40 
cents) and top payouts of #2.40 ($5) in 
cash or #4.80 ($10) in replayable tokens, 
they are an amusement machine with just 
a little added spice. They are, therefore, 
not quite gambling machines— 
particularly with minimum payback 
percentages of 73 percent, with most 
operating on 90 percent—but they are a lit- 
tle more than fun machines. 

The fact that slots cannot be operated on 
a ‘‘shares’’ basis, but rather on a rental 
system, means that the big bucks are effec- 
tively taken out of the system—and 
therefore the attraction to criminal 
elements. There are around 190,000 legal 


slots in the United Kingdom, earning the 
mainstream payback for coin machine 
operators, who happily operate jukeboxes 
(40,000), video games (120,000), pool 
tables (45,000), and other games 
alongside them. 

The AWP machines dominated ATEI, 
coming from seven major manufactu- 
rers—all British—who simultaneously ex- 
port strongly to Holland, Austria, 
Switzerland, and the opening Eastern 
European markets. 

The professionalism of the U.K. 
business—operated mostly in pubs and 
owned predominantly by breweries—has 
led to huge operations. There is one com- 
pany with 50,000 pieces out on site and 
two others with over 40,000. Slots com- 
prise the majority of equipment, but there 
is a mixture of all types. Some 2,000 ar- 
cades need to be serviced. 

The U.K. remains the most ‘‘legal’’ of 
marketplaces for all machines. The in- 
cidence of copies is extremely low and of 
parallels at most modest. (They are quite 
legal and even encouraged by a govern- 
ment that considers freedom of purchase 
at the most competitive price more impor- 
tant than protectionism.) In the European 
market, the U.K. absorbs the highest 
number of dedicated games each year, 
probably because it has such a long 
coastline and therefore so many ‘‘seaside’”’ 
arcades of the family type. 

Sit-down game remain strong, but so do 
PCB games. Most arcade owners seize the 
opportunity to economically change 
games while recognizing the importance 
of variety with some major dedicated 
items. The big hits at ATEI were Betson’s 
Mad Dog McCree, Irem’s Major Title golf 
game, Sega’s GP Rider, and systems. The 
latter are still headed by Nintendo’s 
PlayChoice-10 but challenged by SNK’s 
Neo-Geo and Sega’s Mega Tech. 

Monitors have moved to 26 and 28 in- 
ches instead of 20, while the enormous 
success in 1990 of Tecmo’s World Cup ‘90 
gave additional impetus toward selective 
use of 33-inch monitors. Price per play in 
the U.K. remains at 10 pence (20 cents) for 
PCB games but at anything up to $2 for top 
dedicated games in prime sites. Sega’s 
R360 actually attracts $4 a ride, though the 
price of the unit suggests that it needs to! 
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Last year was a comparatively good one 
for PCB games, but the market slowed in 
the final quarter, mainly due to the 
unavailability of good games. Operators in 
the U.K. complain that prices are too high, 
but it doesn’t stop them from buying if the 
game is strong. World Cup ‘90 actually in- 
creased in price as the year progressed, 
from $650-$700 to $900. Final Fight sold 
in early 1990 for $2,000 and could still 
command $1,400 a year later. 

With the majority of video games 
originating from around 20 companies in 
Japan, a strong Yen increasing costs of 
R&D, and a shortage of microchips, the 
price of games continues to rise. Manufac- 
turers are struggling to maintain volume 
and increase profits against a soft interna- 
tional market. 

The Japanese, of course, are only in- 
terested in selling volume. They are not in 
the business of building 30 to 50 PCBs but 
prefer continuous output. While larger 
operators in the U.K. will not balk at pay- 
ing high prices for games, the smaller 





Data East’s Gary Stern with The Simpsons in Paris. 


operator takes a much closer look at the 
economics of video game operating and is 
much more selective. 

According to official statistics, ATEI 
welcomed 17,000 visitors, but that has to 
be regarded as an extremely dubious 
reflection of the real state of attendance. 
Everyone was counted through a turnstile 
system, and some people went through the 
turnstiles several times during the course 
of the show. The real attendance may have 
been as low as half of that total. 
Hopping over to Holland 

Van Expo is a much smaller exhibition, 
possibly the smallest purely coin machine 
exhibition in the world, housing around 30 
companies. The show is primarily a 
domestic one for Holland. Maastricht, in 
the south of Holland, served as a change 
from the popular Amsterdam venue. But 
for all of that, an upturn in the number of 
visitors was recorded. 

The Dutch market is steady; it’s based 
on slots, which were introduced in 1986. 
The country had slots previously, but the 
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law varied from area to area. It was not un- 
til the Dutch government looked at the 
laws in Britain, Germany, and Spain and 
took the best elements from each that 
Holland really got itself sorted out. 

The net result has been a booming 
market, as all of the old machines were 
gradually replaced by new equipment. 
There are some 50,000 slots backed up by 
similar numbers of video games, pool 
tables, jukeboxes, and pinball. 

The slots are heavily influenced by the 
British market rather than the German 
one. In the past couple of years the Dutch 
have shown themselves adept at designing 
and building their own machines. They 
have also been particularly prominent in 
the Eastern European market, establishing 
several new joint ventures or opening up 
sources for the sale of secondhand 
equipment. 

Dutch trade association president Dirk 
Lindenbergh outlined some of the uncer- 
tainties that came before and immediate- 
ly after the change in the Dutch laws in 
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1986. He pointed out that the industry was 
actually ahead of the time schedule it en- 
visioned in terms of progress. 


‘“‘The market was flat in 
France, dull in Britain, 
and no better than 
moderate in Germany. ”’ 


Said Lindenbergh at Van Expo: 
‘*Nevertheless, the public image of the in- 
dustry remains uncertain. With an im- 
provement in image, we want not only to 
pay attention to legal and economic viabili- 
ty but to social viability as well. Our sec- 
tor must become politically and socially 
acceptable.”’ 

He sought self-regulation for the 
business and an awareness of the dangers 
in addiction—particularly to gambling 
machines—along with a policy toward 
combatting it. 

The Dutch show was dominated, 
understandably, by slot machines of the 
limited-payout variety, which are now ac- 
cepted under Dutch law. The market re- 
mains a solid—if limited—one for other 
coin-operated machines. 

Concluding in Germany 

The same could be said of Frankfurt’s 
Ima show, the big and bustling German 
exhibition. Its attempts to rival London 
were a little inhibited by circumstances 
beyond the control of the organizers. The 
number of Americans present could be 
counted on the fingers of one hand, as fears 
of terrorist activity on airlines began to 
bite. Only Arachnid and Merit sent over 
top-level personnel, not surprising when 
one considers that Germany is among the 
strongest coin-op dart markets in the 
world. The game is also taking off in 
Spain. 

Germany is one of the healthiest coin 
machine countries. The slots business is 
strong, most being of the unique German 
wall-mounted variety. They are supplied 
by a small number of manufacturers, in- 
cluding the companies of the Gauselmann 
Group, NSM and Bally Wulff. 

The latter company is better known 
internationally—or at least part of its name 
is best known—for pinball and video 
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Brent Leisure’s Michael Green (r) receives an award from ATEI chairman Terence Shaw for having the show’s best 
booth. 


games, products it turns out in some 
volume for the German industry. NSM, of 
course, has its strong jukebox line, which 
came to the fore at Ima with several new 
products. Gauselmann is by far the largest 
of all the German companies. Its stand and 
those of its subsidiaries took up around 25 
percent of the total Ima floor area. 

Beautifully organized, as always, Ima 
reflected a German trade strong in content 
and depth but somewhat insular, now busi- 
ly digesting the implications of reunifica- 
tion. East Germans abounded at the show, 
as well as visitors from several other 
former Communist countries, especially 
Hungary, Czechoslovakia, and Yugo- 
Slavia. 


They came to see what was new and saw 
plenty. It was mostly equipment already 
seen on the international circuit but with 
some useful additions. Sega had a new air 
hockey game,.Bally-Midway’s Bugs Bun- 
ny made its debut, and NSM showed some 
interesting CD jukebox varieties, in- 
cluding a prototype single player. But 
everything else was dwarfed by 
Gauselmann. 


The giant company had a massive stand 
that took up one-third of the ground floor. 
Its subsidiary, Nova Apparate, occupied 
a huge separate stand, as did export com- 
pany Stella. There was a separate section 
for the casino business and stands from 
America, Australia, Belgium, Denmark, 
Finland, France, the U.K., Italy, Japan, 
Canada, Korea, the Netherlands, Austria, 
Sweden, Spain, and Switzerland. 

Trends were hard to define, though 
sports-oriented video games and pinball 


imports have increased in recent months. 
Table soccer and electronic darts continue 
to flourish. There are 25,000 pool tables 
on location in Germany, with strong sup- 
porting tournaments and leagues. There 
are now 20,000 electronic dart games; 
NSM corners about 80 percent of that 
figure. 

Germany has some 36,000 jukeboxes, 
but only 10 percent are of the CD 
variety—slow progress for a forward- 
thinking industry. NSM has announced 
that from July 1991, it will sell only CD 
jukeboxes, so the CD market is likely to 
heat up quickly. 

Conclusion 

After two bad years for coin-operated 
games, Europe looks ready to show a 
distinct improvement in 1991, according 
to reports gleaned from the European trade 
press. There is evidence indicating that 
after two years of not buying, operators 
will have to reinvest at some stage in the 
short term. With strong product supposed- 
ly on the way, this is the year to do it. 


Konami, for example, is quoted as pro- 
mising four new dedicated games in 
1991—more than it has ever produced in 
one single year. Two of them are likely to 
be blockbusters. Other manufacturers are 
promising strong products, too. 

There is always the case that a good 
game will sell big, no matter what the state 
of the industry. To underline that point, at 
ATEI—in a fairly flat market—SO units of 
Mad Dog McCree were sold at $25,000 
each through one distributor alone. That’s 
not bad for an industry supposedly strug- 
gling to make ends meet. [1] 


} 


bo Vv p aa = cra x | ; 
: ' Oe Gira 
— i & : ——— 
~ - 9 
| é 
| > 
— ¥ 





LARAMIE INTERESTS 
1-800-237-5874 1-800-521-8697 


3635 WILLOWBEND BLVD., SUITE 318 © HOUSTON, TEXAS 77054 





— TOURNAMENT 


You should have been there! 





standing ovation is in order for the 

men and women who worked unself- 
ishly to make the first AMOA- 
International Flipper Pinball Association 
tournament an overwhelming success. 

Held at the Hilton-O’ Hare in Chicago 
on March 1-3, the IFPA drew nearly 200 
players from over a dozen states and about 
20 operators. 

Doug Young, who was hired as the ex- 
ecutive director just three months ago, was 
praised for his tireless energy in putting 
things together. He said that IFPA is work- 
ing on a standardization, or handicapping 
of players, similar to bowling and golf. 
‘*Players are used to the high scores on 
pinball, but there must be a way to make it 
fair to all,’’ he explained. 

George Taylor and his son, George, 
who traveled from Spain for the event, 
agreed. ‘“‘We came here to study the 
feasibility of getting involved. Our payout 
machines have had some extremely high 
taxes imposed upon them, so we are look- 
ing to operate a lot more pinball machines. 
However, our concern is that the scoring 
is structured so that players from Spain 
will stand as fair of a chance as those from 
the United States.’’ 

Others who should be acknowledged for 
their efforts included Dick Hawkins’ sons, 
James and Michael; Jim Stansfield, Wal- 
ly Bohrer and his children, Debbie 
Bohrer, Christine Young, and Dennis 
Bohrer; Sharon Harris, president of IFPA; 
Brian Craw, Chris Warren, Joe Conway, 
Gene Urso, and Pam Bramm. 


While this first year was called a ‘*pro- 
totype’’ for what’s to come, it was 


brought players said they could see the 
potential and were vowing to lend their 
support. Joe Conway, the executive direc- 
tor of AMOA’s National Dart Associa- 
tion, said as he glanced around the room, 
‘*T can see so much potential with pinball 
leagues and tournaments simply because 
of the number of pinball machines in loca- 
tions.’’ That’s quite a statement consider- 
ing the tremendous success of NDA and 
the pool association VNEA. 

The four pinball manufacturers— 
Williams, Bally/Midway, Data East, and 
Premier—not only donated the 80 
machines used in the event, but they made 
sure that service technicians were on hand 
in case of any problems. Those ser- 
vicemen said they felt like the ‘‘Maytag 
repairman’’ since the games seemed to 
know they were special and acted 
accordingly. 


---00ny 


Mike and James Hawkins did a commendable job at the 


Ed Velesquez, an operator in Chicago, 
organized a trip to the tournament by a 
group of boys from a local boy’s club. 
They registered for the Youth Event and 
several won their matches. Ed beamed as 
he looked at the joy on the faces of the kids, 
most of them sporting an official IFPA 
tournament T-shirt. 

Players played a double elimination for- 
mat in various events on Checkpoint, 
Harley Davidson, FunHouse, and Hoops. 
Although this year the event was open to 
virtually anyone wanting to play, plans are 
in the works for qualifying leagues. Gene 
Urso of Madison Coin said, ‘‘It’s hard to 
believe that more operators don’t jump at 
the chance to be a part of something like 
this. This will be a unique way to build on 
their businesses.”’ LJ 
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Debbie Bohrer (|) and her sister, Christine Young, did an 


nonetheless successful. Operators who tournament. outstanding job of manning the T-shirt booth. 
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They're big. They're green. They're 
powerful. They're the bucks you'll earn with 
STRIKEFORCE, the newest video from 
Midway Manufacturing Company. They're also 
a race of giant Saurian lizard-men who have 
overrun the New Earth Solar System colonies. 
Human captives on all 22 planets are being 
“mutated” into reptiles for slave labor from an 
invasion launched from the Saurian Mega-Star, 
Apocalypse. Ground-Based Marine Infantry 
utilizing a full arsenal of the latest jetpacks 
and most lethal weaponry, and Aerial Jet 
Fighters equipped with the best combat 
artillery ever created are being sent in. 
STRIKEFORCE has one mission: to free the 
colonies and destroy Apocalypse. 














Featuring two-way horizontal scrolling 
action and one-player or two-player 
simultaneous play, STRIKEFORCE takes 
intergalactic battle to a new frontier of 
long-term earnings that are out of this world! 
8-way joystick and button controls provide 
players with full maneuverability allowing 
them to fly in any direction over the 
landscape of the New Earth planets. 

Players decide which planets to attack, 
which weapons to use, when to purchase 
additional firepower for their arsenal ... and 
ultimately, when to attack Apocalypse! That's 
why STRIKEFORCE has all the earnings 
power of a direct hit: It's a game with a solid 
storyline created for street locations and 
arcade players everywhere. STRIKEFORCE 
delivers profits that will be anything but alien! 
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course and attack strategy. 
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Action blazes on all 22 unique planet 
battlegrounds. 











‘The ultimate challenge: inside the | 
Mega-Star Apocalypse. 





3401 N. Calrornaaveromeago; IL 60618 *(312) 267-2240 22 fae 
© 1991 Midway Manufacturing Company “STRIKEFORCE” is a ‘i of Midway Manufacturing Company. Ailleri 
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Michigan operators Buck and Ron of Buck’s IFPA president Sharon Harris with Gil Pollock (I) of From Williams/Midway, (I-r): Tom Cahill, Alice Maxwell, 
Amusements played in the tournament. Premier and Jim Stansfield. Rebecca Gapp, and Roger Sharpe. 
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Here’s just a few of the talented winners. Several ‘Maytag repairmen,”’ (I-r): Nick Wade, Joe Illinois operator Ed Velasquez (c) brought in a group of 
Kaminkow, Larry DeMar, and Ed Boon. boys from one of Chicago’s boys clubs. 





, I 
‘Pinball Paul’’ Calamari (c), who spent nearly 50 years Joe Kaminkow with his family. Four pinball players in one family: Michele and John 
with Bally, is here with Doug Young (r) and Gene Urso. Villard with children Cory and Shaun. 











REDEMPTION! 


THE NAME OF OUR GAMES 
FOR OVER 30 YEARS 












© TWENTY-ONE °@ HI-LO 
e POKERENO e 3-IN-LINE 
e BING-O-RENO e LITE-A-LINE 


SEIDEL AMUSEMENT MACHINE CO., INC. 
P.O. BOX 11162 e ALBUQUERQUE, N.M. 87192 
Phone: 505-298-6994 Fax: 505-291-0052 








George Taylor (r) and his son George came from Spain 
for the event. 
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What lies beneath the SHADOW? 
PROFITS gap ia 


When it comes down to it, the 
measure of a game is *‘ the 
bottom line ’’ 


Kaneko, manufacturer of clever 
video products since 1980, 
changed one of the rules to 
successful ‘‘ Street Games’’. 


Keep them, 
1) Simple 
2) Simple 
3) Simpte Sexy 


Players will be intrigued by the 
shadow, breaking through reveals 
a beautiful girl, breaking through 
again exposes her. 


That is just 1/6™ of the story! 


There are six different girls each 
one with her own strategy. 


GALS PANIC: 
e Vivid Graphics 
e Simple Operation 
e One-handed Play 
e Operator Adjustable 





Contact your local | nll Je © Ny 
distributor and cash wa TD —T aa 
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<KANE<O 


1370 Busch Parkway Buffalo Grove, IL 60089 
Phone 708/808-1370 FAX 708/808-1375 





© 1991 KANEKO USA Limited 
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Dynamo: a name to 





t’s not hard to understand why Bill 

Rickett called his company ‘*Dynamo’’ 
when you look up the definition in the dic- 
tionary: ‘‘A forceful, energetic in- 
dividual.’’ 

The description is worthy of both the 
man and the company he started nearly 
two decades ago. Growing from a small 
company with just two employees work- 
ing in Bill’s garage on one basic product to 
over 250 employees working in a total of 
170,000 square feet—a 100,000-square- 
foot main building and three auxiliary 
buildings—on half a dozen projects, 
Dynamo can only be described as 
successful. 

Rickett fondly recalls his early days of 
building foosball tables and then expan- 
ding into pool tables in the mid-’70s, but 
he does not dwell on the past. The com- 
pany is constantly changing its profile, just 
recently adding a line of shuffleboard 
tables. ‘‘What we love most about shuf- 
fleboard is the long-term earning potential 
for everyone involved,’’ said Rickett, 
noting that operators are in need of equip- 
ment they can count on for a long time. 

This philosophy has remained firm 
since the company’s first product, soccer 
tables, was brought to market. *‘I was 
operating soccer tables and the ones 
available just weren’t that good. I built the 
first one in my garage and soon others 
wanted to buy them. Even then operators 
were looking for dependability and 
something that would last,’ said Rickett. 


Today Dynamo’s product line also in- 
cludes pool tables, which the company has 
been building since 1977. That business 1s 
strong in domestic and export. Currently, 
according to Dynamo, a boom exists in 


38 PLAY METER/April 1991 


fit the company 








H.L. Coats, executive vice president. 








Mark Struhs, vice president sales and marketing. 





Shelly Stiley (top), sales assistant, and Blenda Selvey, 
sales and service manager. 





OVER STORY 


Eastern Europe for the pool tables. 
Dynamo has set up a joint venture with the 
Gauselmann Group called Dynamo-Stella 
Spielgerate, established to take advantage 
of new opportunities in the European 
market. 

Air hockey tables are another Dynamo 
product that has been growing in populari- 
ty. In fact, Dynamo won Play Meter’s 
Award of Excellence in the *‘other equip- 
ment’’ category this year for its air hockey 
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Ray Reuter, production and purchasing manager. 
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tables. These awards are voted on by 
operators and presented at ACME. 

In addition, Dynamo manufactures a 
line of video hardware systems. *‘Like all 
the video-related products, the sale of our 
systems have been affected by the recent 
downturn in video business,’’ noted Mark 
Struhs, vice president of marketing, who 
has been with the company for 10 years. 
‘*However, we have benefited from the 
fact that our product line offers continui- 


Chris Brady, regional sales manager. 





ty to an operator in terms of ease of rota- 
tion and service.’’ 

Dynamo also has a growing list of com- 
panies that have come to depend on it to 
build their new games: Sega (Laser 
Ghosts), Namco (Final Lap IT), and Betson 
(Mad Dog McCree). 

With this lineup of equipment, plus a 
well-tuned staff, it’s not hard to see how 
Dynamo lives up to its name. (1 





Tom Hege, shipping manager. 


























~ PUTTING & 
CIHALLENGE.. 






¢ "Operators gs = 
are making over c= 
$500 a week in bars, ? 
$400 in arcades!" 
Rick Kirby, New England Coin-Op 
¢ "Games in good bars all collect very 
well, several $125-150 per day. 
This was the AMOA Sleeper." 
Glenn Charney, Lieberman Music 
- "The game is a proven winner! Earnings 
$300-600 per week. Great Game!" 
Jim Wittler-Atlas Pittsburgh 
¢ "Our bar in Oklahoma City averaged 
over $500 per week since Decem- 
ber! Our worst location does over 
$300." 
Jim Poteet-Oklahoma Nets 


#1 SPORTS GAME — Playmeter Magazine 


A STROKE OF GENIUS 


Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue Buffalo, New York 14215 Phone: 1-716-833-0481 1-800-342-3433 Fax: 1-716-833-1342 
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Tim Whipple 
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Tim Whipple is with BMI, one of the performing 
rights licensing organizations we have heard so 
much about in the last 15 years, since jukebox 
operators were first required to pay a license fee. 
With negotiations still fresh and the deadline 
recently passed for filing, we were delighted that 
Tim agreed to talk with us. 
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ne of Tim’s responsibilities is being 

BMI’s day-to-day representative in 
administering the Jukebox Licensing Of- 
fice, handling BMI’s interests, com- 
munications, and reporting back and forth. 
He keeps track of its progress and helps 
manage the affairs of the JLO. 

Being a liaison with JLO is just part of 
Tim’s job. He also is in the process of 
building a telemarketing area for BMI. 
While our interest revolved around 
jukeboxes, there are many more industries 
that are responsible for paying royalties to 
the performing rights organizations. 

There are about 25 people at BMI con- 
stantly on the phone to various industry 
groups. They make thousands of calls to 
businesses that use music, explaining BMI 
and the licensing requirements. 

Tim has been with BMI for 11 years and 
recently attended his first AMOA show as 
a representative. He has a good understan- 
ding of the industry and wants to see suc- 
cessful jukebox operators. 


Could you explain BMI to us? 

I used to be able to answer that fairly 
quickly, but it has gotten more com- 
plicated as I learned more about the com- 
pany! Because the copyright law gives the 
owners of creative works exclusive rights, 
BM exists to collect royalties on behalf of 
the publisher and the song writer. 


Is that similar to what ASCAP and 
SESAC—the two other performing 
rights licensing groups—do? 

They all have the same basic function: 
to collect royalties from broadcast outlets 
and other music users. However, the way 
we operate can be different. ASCAP and 
BMI operate as not-for-profit organiza- 
tions, while SESAC is a smaller organiza- 
tion that runs as a for-profit business. 
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Who do you represent? 

Songwriters and music publishers. We 
don’t necessarily represent a Frank 
Sinatra, for example, because he normal- 
ly doesn’t write his own songs. When 
‘*New York, New York’’ gets played, we 
pay royalties to Candor and Ebb, the two 
men who wrote the song. 


How do the songwriters choose 
which group to join? Can they 
belong to all? 

For any particular song they are ex- 
clusively affiliated with one group. For ex- 
ample, when John Lennon and Paul 
McCartney were writing songs, both af- 
filiated with BMI. When they split up, 
Paul McCartney ended his affiliation with 
BMI and is now with ASCAP. However, 
all of the Lennon/McCartney songs are 
still in the BMI catalog. 

Would there be advantages in 
belonging to one group or the 
other? 

Yes. We each collect royalties a little 
differently. Some writers feel that for their 
particular circumstances, they can do bet- 
ter with one group over another. Many 
times a writer makes his decision on the 
relationship he has with a member of the 
staff. BMI and ASCAP try to develop rela- 
tionships with songwriters early in their 
careers. We may help a writer get a 
publishing contract, which creates loyal- 
ty. Sometimes they wouldn’t have a suc- 
cessful career without our help in in- 
troducing them to the right people. 

How is the money distributed? 

Our royalty payment system works on 
a cumulative bonus plan, which is an ad- 
vantage for songwriters to be with our 
organization for a length of time. 

We have to determine how much the 
music gets played. We pay songwriters 
more royalties on songs that are played 
more often, obviously. One of the main 
sources we use to determine this is a 
sampling of air play on radio stations. 

A number of radio stations are logged 
based on format, geographic location, the 
size of their market, and other factors. In 
any particular week, for example, there’s 
a major-market country/western station 
being logged. The results are then expand- 
ed to the number of stations that fit that 
category. 


Do radio stations pay a royalty? 

That’s where the bulk of royalties come 
from. Part of their contract with BMI is 
that they submit a log. An independent ac- 
counting firm contacts them, so we don’t 
know who is being logged at any particular 
time. 

Radio stations generally pay a blanket 
license fee based on the revenues of the sta- 


tion. Each organization collects its own 
royalties. 

Background music companies pay their 
fees in a similar way. These companies 
usually pay the license fee on behalf of 
their subscribers. The jukebox industry is 
the only industry that has negotiated a 
situation where they pay one fee. 

Other big industries that pay royalties 


$$$’s ADD UP WHEN YOU PROVIDE ... 


AFFORDABLE CHILDRENS ENTERTAINMENT 





* FAST RETURN OF YOUR INVESTMENT 


* RIDES GIVE YEARS OF RELIABLE SERVICE 

- Superior U.S.A. Workmanship 

- Steel Frame Construction 

- All-Weather Fiberglass Shrouds/Covers 

- “Gel Coatings” Provide Added 
Durability 

- Modular Plug-In Electronic 
Components 

- Solid State Sound System 


from CAROUSEL! 


* COMPLETE ASSORTMENT OF KIDDIE RIDES 


* COIN FLEXIBILITY & THEFT SECURITY 
- Adjustable Coin/Token Slots 
- Hard wired & non-resettable audit meter 
- Double Guarded Cash Box 
- Secure 11-Gauge Outer Securify Cover 
- Full 1 1/4” Hardened Steel Locking Pin 
- Recessed/Covered locks 


* ENGINEERED FOR CONTINUOUS OPERATION * NATIONWIDE SALES/SERVICE CENTERS 


- Low Maintenance Direct Drive 
Mechanisms 


- Moving Parts Have 100,000+ Ride Ratings 


- Thermal Overload Motor Switches 


ADD IT UP ... 


- Over 20 years of experience 

- Direct Factory Service throughout U.S. 

- Complete Parts Inventory 

- Toll-Free Parts/Service Request Number 


and ACT NOW fo Improve YOUR Operating Profits. 
For More Information Call Ken Schaefferloll Free at: 
800-325-3353 
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AMERICA’S CHOICE ... for Coin Operated Kiddie Rides 
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are TV stations, restaurants, hotels, 
nightclubs for live entertainment or disc 
jockeys, and retail stores that play tapes or 
radio. Others are aerobic studios, amuse- 
ment parks, meetings and conventions— 
about anywhere you hear music that is 
open to the public. 










Finally... 
Something 
Really New! 


your friends. (Design Patent Pending) 


* Designed and Manufactured by: 
Adastra, Inc. (The HOOPS People) 


¢ Marketed Fxclusively by: Skill Games, Inc. 
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SvHOWDOWN" 


A Competitive, Live-Action 
QOuick-Draw Game 


Authentic: SHOWDOWN is a realistic simulation of a gunfight. We utilize a heavy-duty sixgun 
with digitized sound and highly reliable modular electronics, which have been specially designed 
and shock mounted for maximum reliability and accuracy. 


Unique: We are the only competitive quick-draw game in the country where you compete against 


Promotable: Every SHOWDOWN is sold with a location tournament kit, which includes a 
poster of the world’s fastest draw contest (first place $5,000), a poster for your local fast-draw 
contest, tournament sign-up sheets with double elimination charts, a how-to book for operators and 
bar owners, and a tournament hotline to answer any questions. Regional tournaments will be held 
throughout the world before the final showdown. 


It’s the hottest new sport game for the 90°’s 
Bound For # I 


The jukebox agreement is a first, 
then? 

We have a unique arrangement with 
jukebox operators. The copyright law ex- 
empted jukeboxes when it was written in 
1909. We are basically the only country in 
the world that did something like that. 







This 
will be your 
#1 Money Maker! 







ACME 
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(213) 988-8977 
FAX (213) 988-8979 







Obviously you weren’t there in 1909 
when jukeboxes were exempted, 
but do you have a theory on why it 
was done? 

At the time, jukeboxes weren’t such a 
big deal; most were nickelodeons or piano 
rolls. They did have coin-operated 
phonograph players, but mechanical 
music was in a primitive state and of such 
poor quality in the early 1900s that that no 
one envisioned coin-operated phonograph 
players becoming what they have. It also 
had to do with special interests; they must 
have had a powerful lobby to exempt 
jukeboxes. 
| believe that when revisions were 
planned in the ’40s, AMOA—MOA 
at the time—was started. 

It’s interesting that this volatile issue of 
licensing music has created some impor- 
tant organizations. One of the main 
reasons the National Association of 
Broadcasters was formed and flourished 
was to deal with ASCAP. In the 1930s, 
ASCAP was the only game in town in 
terms of performing rights licensing. 
SESAC was relatively new, and BMI 
didn’t exist. 


BMI was formed by and is still owned by 

a board of directors of broadcasters—radio 
and television. That’s another major dif- 
ference between ASCAP and BMI. BMI is 
owned by broadcasting interests and 
ASCAP is owned by songwriters and 
publishers. 
What led up to the performing rights 
organizations introducing legisla- 
tion to have jukebox operators pay 
a fee after being exempt for so 
long? 

The United States was alone in exemp- 
ting jukeboxes from paying royalty fees. 
In Europe the copyright societies treat 
jukeboxes as a form of recorded or 
mechanical music just like any other. 

This exemption was one of the reasons 
that the Untied States could not sign on to 
an international copyright treaty called the 
Berne Convention, which in effect said 
that each member country would treat in- 
tellectual properties the same. 

Another factor holding us back from 
joining the Berne Convention was our 
term of copyright. When we changed the 
length of copyright to the life of the author 


EVERYBODY WINS 


WITH 


CONVERSION KITS! 
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PROGRESSIVE 
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Kite Stop 8 LINE CONVERSION KIT oo” 
EVERY QUALITY KIT CONTAINS: 
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KRAMER MANUFACTURING 
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plus 50 years in 1976, we also began work- 
ing on the the other necessary change— 
making the jukebox a licenseable form of 
music. 
So it was actually brought up 
because of the United States want- 
ing to join the Berne Convention? 
It was a big part of the reason. Another 
part was that the performing rights licen- 
sing organizations, given the way 
technology had advanced and the 
popularity of the jukebox, didn’t feel that 
an exemption written into the law was fair. 
The AMOA had its side, and the 
songwriters and publishers felt strongly 
that when their music is publicly perform- 
ed, they should be paid just as if it was a 
record played on a non-coin-operated 
machine. It didn’t make sense that before 
1978, if you played a record and didn’t 
receive a quarter for it, you had to pay a 
license fee. But if you got a quarter from 
a customer to hear the song, you didn’t 
have to pay a license fee! If you were mak- 
















shot. 






See the 
amazing follow- 
up to Mad Dog 
McCree, as 
American 
Laser Games 
and Betson 


arcade excitement. 


or call 1-800-524-2343. 
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This 1S. Johnny Rock’s car. 
WA 


Obviously, he wasn’t having a good 
day — and that was before he was 





team-up once again to deliver 


To find out who shot Johnny Rock 
visit the Betson booth at ACME, 


ing money, the songwriter wasn’t getting 
a royalty. 

What about the fee built into the 
purchase price of a record? 

It is called a mechanical royalty fee as 
opposed to the performing rights royalty. 
The writer or publisher has negotiated 
with the record company to pay X-cents 
per song as a royalty upon the sale. This 
mechanical fee was raised from 2 cents per 
song to 2-3/4 cents per song in 1978. 
Through a series of increases it is now 5.7 
cents. There is also a durational formula 
based on 1.1 cents per minute of playing 
time. 


few cents mechanical royalty, and the 
writer would not receive any more benefit 
if you played it a million times or if you 
stuck it on a shelf and never played it 
again. The idea was that as long as songs 
were making money for someone, the one 
who created it should be entitled to com- 
pensation. A Patsy Cline song might be on 
a jukebox for 30 or 40 years, so Willie 
Nelson—who wrote ‘‘Crazy’’—should be 
entitled to some kind of ongoing royalty. 
But operators buy records in quan- 
tity, so why not raise the mechan- 
ical fee to compensate for the times 
the record is likely to be played? 


“It’s interesting that this volatile issue of licensing 
music has created some important organiza- 


tions. ”’ 


But that royalty is for the sale. There is 
no continuing royalty for public perfor- 
mance. You could buy a record, pay your 


That’s one alternative. While there 
could be a formula worked out for that, 
who’s to say that operators would be pay- 
ing less than the negotiated fees? 


But aren’t jukeboxes a benefit to 
these songwriters? 

It is important for us all to remember 
that songwriters depend on jukebox 
operators to help promote their product. 
But the songwriters and publishers own 
the property and should have some say in 
how they want to be paid. 

If I want to buy a house, I can pay for it 
in cash or I can lease it and pay on a gradual 
basis. The owner of the house will have 
some say in what I do. Fortunately, we 
were able to come up with an agreement 
with AMOA that says the operators will 
pay as they go in a blanket way, so they 
don’t have to report every song played. 

Without an ASCAP, BMI, or SESAC, 
according to the copyright law, a jukebox 
operator would have to get permission 
from every publisher and songwriter for 
every record they ever put on their 
jukeboxes. They would have to hire three 
or four more people to do that. 

You talked earlier about how you 
determine what is played on radio 
stations. How do you determine 
what is being played on jukeboxes? 

Our general theory is what gets played 
on jukeboxes is what is being played on the 
radio. Operators may dispute that because 
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SAY AHH! 


WITH DR. MARIO, ‘THE FUN 
IS REALLY CONTAGIOUS. 


a x THE PRESCRIPTION FOR PROFIT: Here's a sure-fire way to pep up 
the income on your VS. and PlayChoice™ systems. It's Dr. Mariom. And this hot 
new game is generating quite a fever! 

The object of the game is to help Dr. Mario destroy the most sickening bunch 
of viruses around. These miserable germs can only be destroyed by lining up 
the appropriate combinations of vitamins as they fall. And Dr. Mario is relying 
on your players to help him get the job done! This game isn't just fun. It's 
contagious. That's why players of all ages keep coming back to Dr. Mario for Raps sign suaaa Ne 
another dose. are fun to catch. 

Dr. Mario isn't the only prescription for fun. The huge Nintendo® 
PlayChoice library includes more hot releases: TMNT II, the Arcade Game’, 
Yo!Noid’, Nintendo World Cup’, Rad Racer II‘, Solar Jetman>, and 
Mega Man III®. Don't miss your chance to cash in on the excitement. Order 

now! Just contact your authorized Nintendo 

Distributor or Nintendo of 

America Inc., at 
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of surveys showing a lot of old favorites, 
blues, or regional songs continuing to 
show up on jukeboxes. 

We’ve considered the idea of setting up 
our own sampling system for jukeboxes, 
but we haven’t yet come up with a fair and 
accurate method. We also have to consider 
the cost to see if it would make a difference 
to our songwriters. 

It seems like it would make a dif- 
ference with certain types, like 
oldies. 

Today there are many different types of 
radio stations, some that feature oldies ex- 
clusively, so I feel we are getting a fair 
reading. One thing I should mention is that 
jukebox revenues for BMI, while accoun- 
ting for a significant dollar amount, is not 
a huge percentage of the whole picture. It 
may not be feasible to spend a million 
dollars to get another $90. We want to 
spend enough money to make sure 
everyone gets their fair share, but you can 
go nuts with that. We could literally sam- 


ple every jukebox, radio station, hotel, 
nightclub, and music user. But we’d spend 
two billion dollars to collect what we col- 
lect and be out of business fast. 


legislation was in place and the law had 
changed, we had to get closely involved. 


In the recent agreement, there was a 


change in the law that eliminated com- 


‘The copyright law exempted jukeboxes when it 


was written in 1909. ’’ 


We have a line of communication now 
with AMOA that could help us get the kind 
of information we’re talking about. When 
we get compliance up, we may have 
enough people to be a part of some way of 
compiling information. 

How has the relationship with 
AMOA changed since the mid-’70s? 

It began as an adversarial situation. You 
can’t blame them for their position. For 
their entire existence, AMOA members 
had not paid royalties. Their job was to 
continue not paying royalties. Once the 


pulsory licensing. The old version was you 
licensed jukeboxes through the Copyright 
Royalty Tribunal. 

In 1978, when the new copyright law 
went into effect, jukeboxes were no longer 
exempt. The way that Congress decided to 
deal with this new change was by giving 
the power to collect these royalties to the 
newly formed Copyright Royalty 
Tribunal. One of the Tribunal’s functions 
was to set rates for jukeboxes. Originally, 
it came up with an annual fee of $8. 

That rate was arrived at through hear- 
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ings when both sides got their say. This 
rate gradually kept inching up. Obvious- 
ly, AMOA would try to keep it at what 
they thought was a reasonable fee, and the 
performing rights organizations were 
fighting to get it up to where they thought 
it was fair. There was definitely a 
disagreement on what was a reasonable 
fee. At the same time, the video game in- 
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dustry was going crazy. Those quarters 
were not going into jukeboxes anymore; 
they were going into video games. 
Operators were seeing declining 
revenues and it got them concerned. This 
brought about the agreement that called for 
lower fees if the compliance was up. 
However, compliance kept dropping. 
Then Congress changed the copyright law 
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to conform with the Berne Convention by 
doing away with all forms of compulsory 
licensing. 

It was back to the bargaining table; the 
CRT could no longer handle it. It fell back 
to the copyright holder to negotiate the 
performing rights for his songs. In the 
United States the performing rights are 
handled by ASCAP, BMI, and SESAC— 
generally. Willie Nelson and Michael 
Jackson certainly could have gone out and 
decided to negotiate with every jukebox 
owner, but that would have been pretty 
cumbersome. 

So BMI, ASCAP, and SESAC began 
negotiating with AMOA to come up with 
some kind of agreement. There was no law 
that said that the AMOA had to negotiate 
on behalf of their organization or any in- 
dividual jukebox owner. 

Forming the Jukebox Licensing Office 
and AMOA agreeing with the three 
organizations is all a negotiated situation. 
How does the Jukebox Licensing 
Office differ from the Copyright 
Royalty Tribunal? 

The CRT was formed to set compulsory 
license fees, including the jukebox fee and 
cable TV fees. If it is still in existence, it is 
probably still involved in setting fees for 
cable TV. 

The CRT was part of the federal govern- 
ment. The JLO is a joint venture of 
ASCAP, BMI, and SESAC, run by all 
three. It’s a private organization; its 
specific function is to administer the col- 
lection of jukebox royalties only. 

Will there be a difference in 
enforcement? 

The three performing rights organiza- 
tions handle that on their own. We filed 
hundreds of lawsuits against jukebox 
operators in the past and we will continue 
to do so. 

When there was a compulsory license 
situation, we weren’t authorized to offer 
anyone a license. The government said 
that it was an area that they would take care 
of. The only thing we could do was send 
investigators into a location, have them 
listen to songs, and file a lawsuit based on 
their testimony that they heard certain 
BMI songs. 

With the new agreement, we were able 
to offer the license. We contacted some 
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people in 1990 who chose not to license. 
There are many operators we started in- 
vestigating and we will be filing lawsuits 
against them.. 

We gave operators until March 15 to 
comply. Those that haven’t complied will 
have their jukeboxes treated just like any 
disco, record player, or radio as far as how 
they are licensed. In other words, the op- 
portunity of one-stop shopping for your 
jukebox licenses is no longer available to 
existing jukebox operators. It won’t be 
available again until 1993. Of course, 
operators just getting into the jukebox 
business will be able to apply directly to 
the JLO for licenses. 

A tavern, for example, who has an 
unlicensed jukebox (whether supplied by 
an operator or not) will have to license 
directly with ASCAP, BMI, and SESAC. 
The operator will not be able to license 
with the JLO anymore. 

Have you actually approached 
operators who said they don’t want 
to license their boxes? 

Yes. Some operators are against paying 
license fees no matter what. We contacted 
as many operators as we could to explain 
their rights and offer them a license. We 
have licensed over 118,000 jukeboxes so 
far. 

What would an operator have to do 
to license his jukeboxes now? 

If they just got into the business they still 
have the opportunity to contact the JLO. If 
they are a licensed operator they can add 
new licenses for new jukeboxes on their 
route. But operators who didn’t license in 


time will have to deal with the performing 
rights organizations directly. 

If you went into a location and found 
an unlicensed jukebox, how would 
you handle it with the location 
owner? 

There’s no sense in talking about the 
history of what has gone on in the past. We 
will just be looking at that jukebox as 
another source of recorded music. We will 
simply tell the owner that since he is using 
recorded music, he must be licensed ac- 
cording to seating capacity, whether he has 
dancing, and other factors we might use. 
Can you give us an idea of how 
much a location might have to pay? 

The vast majority of the places we 
would be dealing with would be between 
$200 and $500 a year for a BMI license. 
There would also be a similar fee for 
ASCAP and another fee for SESAC. If 
they have live music it would be more. 
| hear a lot of complaints from 
operators that feel not enough is 
done to catch those who don’t 
comply. 

The amnesty clause in the agreement 
with AMOA was to give everyone the op- 
portunity to apply for licenses with no 
penalty. But it had to end sometime. Most 
operators have taken advantage of the 
amnesty. It’s nice that non-members were 
also given the advantage of the work 
AMOA did. 

I'd like to stress that there was nothing 
in the law that said we had to do it. It is only 
reinforcing our new relationship. But we 
have a job to do at this point and that’s to 
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get every jukebox licensed. Some may 
figure they haven’t gotten caught yet so 
they are safe. But we are going to go after 
them. If an operator chose not to take ad- 
vantage of the discounts and savings that 
came with the AMOA agreement, that was 
his choice. 

You had mentioned that there are 
about 118,000 jukeboxes regis- 
tered right now. How do you think 
that compares to what is out there? 

The AMOA says there are between 
200,000 and 250,000. If we use those 
numbers, we still have only about half of 
the boxes. Operators who are indignant 
about those that haven’t paid need to call 
the JLO or our office and complain. We 
continue to follow up on those situations. 
Operators feel that there are many 
in mom and pop locations that own 
their own jukeboxes but don’t 
bother to license them. 

Many have sent in for one license for 
$275. It’s still a savings over licensing 
your establishment three times. You 
would pay $500 once you got finished with 
three licenses. We have gotten some com- 
plaints from small operators who feel that 
this agreement is unfair to them. But it’s a 
better deal than going through each of the 
organizations, which they will now have 
to do. 


It’s commendable that you have 
been attending the AMOA show. 
Has it been worthwhile? 

The first few years, I heard that no one 
was real excited to have us there. This year 
it was a pleasure working the booth. I met 
a lot of good people, and the genuine en- 
thusiasm about the agreement and the 
organizations working with the AMOA is 
great. AMOA has even asked us to be on 
the Jukebox Promotion Committee. 

I really feel like the board members of 
AMOA and officers have reached the 
understanding that if we work together the 
amusement and the music business is go- 
ing to be the better for it. There is no 
reason to be enemies. 

I think most operators have realized that 
hardware is one thing, software is another. 
By paying their fair share, operators are, 
in effect, contributing to research and 
development. If songwriters can be paid 
fairly for what they do, they can continue 
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to write songs and not have to go drive a 
truck to supplement their income. That 
means there will be better product for 
operators to put on their jukeboxes; then 
people will put more quarters in. It’s a hard 
and complicated process, and that’s why 
it is So commendable that they have reach- 
ed that point of understanding. The 
royalties they pay in 1990 will help writers 
write the songs that will be on jukeboxes 
in 1995. 


Do you feel like you have gotten to 
know operators a little better? 

Yes, I have talked to many. Our field 
representatives have developed some rela- 
tionships with operators out there. When 
they are in the area they stop by to say hello 
and to chat. 

At the AMOA show, operators will stop 
by the booth to ask if we have a represen- 
tative in the area and if so, they want him 
to stop by and say hello. Or they want to 
know why they haven’t seen a BMI 
representative. Many will tell us about 
unlicensed jukeboxes in their county and 
want to know what we are going to do 
about it. I spent the first.three days after the 
AMOA show doing follow-up work. They 
were concerned and I don’t blame them. If 
they have to pay the fee then their competi- 
tion should, too. It puts them at a com- 
petitive disadvantage. 

If an operator reports unlicensed 
jukeboxes, you will check it out? 

Of course. Especially now that the 
March 15 deadline has passed. Those 
leads will go right out to our people in the 
field. They will be going to locations, ex- 
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plaining the situation, and securing that 
licensing agreement. 

Are you expecting more operators 
to report unlicensed jukeboxes? 

I think that in April and May, when 
unlicensed operators start getting calls 
from their locations asking them what they 
have done and why isn’t their jukebox 
licensed, then we may start getting more 
calls. 


That is the whole point. I don’t know 
what is going to happen to operators’ 
businesses when locations start calling to 
get their equipment out. If the location is 
smart, he will call a competitor and ask if 
he has licensed jukeboxes and then invite 
him to provide the jukebox. It is a com- 
petitive advantage. 


I can see it going farther. Some 


“It is important for us all to remember that 
songwriters depend on jukebox operators to help 
promote their product. But the songwriters and 
publishers should have some say in how they want 


to be paid.”’ 


Since the location owner is going to 
be the one held responsible for 
negotiating with the performing 
rights licensing organizations if 
the location is discovered with an 
unlicensed jukebox, can he simply 
kick out the operator and get 
another bne with licensed boxes? 
Provided that the jukebox operator files 
with the JLO for additional licenses or uses 
a previously licensed box in the 
location—sure. 
It seems like that could be a serious 
blow to unlicensed operators, since 
no location is likely to want to be 
responsible for $500 in license fees 
when the operator should have 
done it. 
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locations don’t like to have more 
than one operator providing equip- 
ment. So if the location is forced to 
remove an unlicensed jukebox, | im- 
agine he’ll just get rid of the 
operator completely. 

The bigger operators seem to be doing 
it right. They are easier to find and I think 
that most of those have complied. I would 
venture to say that those with more than 25 
jukeboxes on their routes have complied. 
It would also be interesting to see 
whether a location could legally 
break a contract with an operator if 
the operator hasn’t complied with 
the law on licensing jukeboxes. 

I’m not a lawyer so I couldn’t even 
speculate on that. But it seems that it would 
be hard to uphold a contract if the operator 
is operating illegally. 

Another thing an operator could do if he 
doesn’t think that ASCAP or BMI is acting 
quickly enough is use this information to 
his advantage in terms of negotiating with 
places that have unlicensed jukeboxes. I 
don’t know if that is appropriate for me to 
say, but if you are tired of seeing unlicens- 
ed jukeboxes all over your territory, you 
can take matters into your own hands 
several ways: contact JLO; contact BMI, 
SESAC, or ASCAP; and finally, use this 
as a competitive edge against unlicensed 
operators. LJ 
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perating vinyl jukeboxes these days 

is akin to driving an Edsel or eating 
meatloaf: it may be acceptable, but it cer- 
tainly isn’t hip. Be they in vogue or not, 
many operators remain steadfastly sup- 
portive of 45 rpm records and opposed to 
CD jukeboxes. 

But how much longer can 45s hold out, 
and will the ones made available to 
operators be money-makers worthy of in- 
clusion on a jukebox? We explored these 
and other questions with three people who 
keep close tabs on the 45’s health. 


Dock Ringo 
Record Source International 

RSI, owned principally by former 
AMOA presidents Dock Ringo, John 
Estridge, and Wally Bohrer, was created 
about 18 months ago to do one thing: keep 
a Steady supply of popular 45s available to 
jukebox operators. To date, things haven’t 
progressed to the extent he would’ ve lik- 
ed, Ringo says, partly due to resistance 
from one-stops. 

Why don’t we start by giving the readers 
a little background on RSI’s inception. 

When we first started talking about for- 
ming RSI about a year-and-a-half ago, the 
demise of the 45 had begun. If the record 
labels weren’t going to be interested in 
continuing with 45s, we thought we could 
get together and, through consolidated 
buying, raise the volume. The intent was 
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to negotiate a license to just handle 45s, 
keeping them available for jukeboxes. 
The record labels’ position on the 45 is 
that it’s an unprofitable and antiquated 
method of recording music. Technology 
being what it is, I suppose a lot of other 
things are more profitable for them. 
RSI’s licensing agreement is with a 
select number of record companies ? 
Most of the companies have distrib- 
utors, and some distributing organizations 
handle several record labels. We nego- 
tiated with these distributors and tried to 
come up with something to make more 45s 
available. As a matter of fact, we made 
two complete trips around the country— 


Christopher Caire 


How long can 45s withstand 
the CD onslaught? 





the East Coast, West Coast, and then back 
again. We never got any firm decisions; 
they’re taking the matter under advise- 
ment. 

We were thinking the one-stops might 
want to join us if we could guarantee them 
the same profit they’ ve had from handling 
45s—joining forces in a consolidated 
means to make the records available for 
jukeboxes. There are still around 200,000 
45 rpm jukeboxes on location. 

So RSI and the one-stops have a good 
relationship ? 

Well, they don’t see things the same way 
we do. They view us as competition. I 
think they presume that we would spring 
from 45s into CDs and pose a competitive 
threat. That was never our intent. We 
simply wanted to come up with something 
acceptable to the record labels in order to 
allow 45s to continue on. But it’s hard to 
get everyone to agree. 

Does RSI offer operators the same 
number of ‘‘top hits’’ as one-stops do? 

We offer everything that’s available 
from most one-stops, and in certain situa- 
tions we have negotiated for 45s to be 
released that previously hadn’t been 
scheduled. It’s attributable to the volume 
that we purchased. The record labels said, 
‘If you get enough volume and tell us what 
you want, we’ll make those 45s 
available.’’ We did it, ordering more than 
we needed just to get the numbers 
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necessary to ensure release. But when RSI 
did that, the labels made the 45s available 
to all one-stops. We didn’t get 10 cents 
worth of cred#t= 

ently something happené®e 










The deal they negotiated calls for £ 
minimum order, through special produc 








5 percent. 
sOme of the 









policy again. Because of the flak, % 
they make available will be for everyone 
but it’s going back to the limited 
selections—and the price increase will re- 
main. So the operators wound up taking 
the hit. The selection of 45s is very, very 
limited. We’re back to square one. If it 
continues at this rate, and we can’t get 
organized enough to provide a united ¢ 
























fort, I’m afraid the 45 is a goner. 

What kind of availability is there for 
other types of music on 45? 

Rhythm and blues 45s are about 70 per- 
cent gone; in other words, 70 percent of 
what’s on the chart isn’t available. Coun- 
try had been excellent, compared to pop 
and rhythm and blues, but since the first of 
the year some record labels have taken 
another look. Country is really drying up. 

When we started RSI, probably around 
70 percent of the top songs were available 
on 45s. Now that number is less than 50 
percent. Back then, the one-stops 
represented at seminars would say, “‘You 
will have all of the 45s you’ ll ever want.”’ 
That tune has changed to, “*I thought we’d 
never Say it, but it looks like 45s are going 
0 goaway.’’ Vinyl can still be saved, but 
it’s going to take a united effort. 

Even with that united effort, how long do 
ou think you can keep 45s alive? 

When we started RSI, we figured it 
would be something we’d need to do for 





five or six years. If we could make 45s 
available for that period of time, it would 
give CD jukeboxes time to stabilize and 
appear on the used market. This would 
make the economics work a little better 
down the road. 

But if the 45s go away now, all you’re 
basically going to have are some oldies. 
This is going to cut the revenues; the loca- 
tions that have them aren’t going to be 
satisfied with not having current music. 
Some of those locations won’t bring in 
enough to justify the investment in CDs. 
All in all, it would be another setback for 
the jukebox industry. 


So RSI was never designed to be 
anything more than a stopgap company, so 
to speak? 

It was intended to be an entity that would 
provide 45s for as long as feasibly possi- 
ble. We started a business that we knew 
we’d probably be quitting five or six years 
after its creation. 


WHY GAMBLE 


IN VEGAS ? 
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Some of the one-stops never believed 
our intent. Had we gotten more coopera- 
tion, RSI could have been something that 
kept the 45 around longer. I’m talking in 
the past tense; it can still be done. There is 
no reason whatsoever for not having 45s 
available for this specialized market. 
What’s holding us back is this lack of con- 
solidation that I’ve been referring to. The 
record companies would give us what we 
want if they had one central place to call 
the orders into. 


But bottom line, 45s have not been a 
high-profit item when compared to casset- 
tes and CDs. The hidden thought among 
record manufacturers is this: *‘If we make 
a 45 available and it’s sold to a retail 
customer, that quite possibly will knock us 
out of a CD or cassette sale—items that 
make us more money.’’ Jukebox records 
aren’t made available to the public; they 
basically go on jukeboxes and stay there. 
The fear of these records costing the 
record labels sales of CDs and cassettes is 
hogwash. 

What does a subscriber to RSI get, and 
how much does the subscription cost? 

We have five types of subscriptions: 
pop, country, rhythm and blues, pop/ 
country, or pop/rhythm and blues. The 
basic price is $200 for a year. We ship six 
45s every two weeks, plus some special 
releases. They’re enclosed in a package 
with title strips and a popularity card. 

We ask each route person to look at the 
popularity meters when changing records 
and then send in the popularity card, which 
lists the top 10 records on the jukebox. We 
compile a popularity chart based on the 
results. Some outstanding oldies have 
been discovered through the popularity 
chart. We often include a few of them in 
the package as a bonus—at no extra 
charge—because we know that they’re 
making money. Occasionally we’ll ship a 
popularity chart to subscribers, who may 
be missing some of the records. 

Also, there have been some tax law 
changes that our subscribers should know 
about for their businesses. We’re mailing 
them a booklet put out by the National 
Association of Business that lists these 
changes. In addition, we’re compiling 
some game revenue reports to let 
subscribers know which games are mak- 


ing money. These are just some bonuses 
we offer our subscribers at no additional 
cost. 


45s for 50 machines, lately he’s buying for 
40. But our overall business is about the 
same, because we’ve picked up a lot of 


‘“‘CDs accelerated the demise of 45s, but the real 
culprit was the growing popularity of cassette 


tapes in the early ’80s.”’ 


Has your subscriber base increased? 

We need more. Though new subscrip- 
tions come in every week, things have 
developed a lot slower than what I'd like. 
I think it’s due to opposition from the one- 
stops, who, as I said, view us as competi- 
tion. If that’s the way RSI is going to be 
considered, we may look into changing 
our plan a little bit. Whatever we decide, 
we’ re not going to pitch in the towel just 
yet. 


Don Liberatore 
Don Records Corp. 

Don Liberatore, president of one-stop 
Don Records Corp. in Farmingdale, 
N.Y., says as long as there are operators 
willing to hang on to their vinyl boxes, his 
company will be there to supply them with 
software. 


Do you utilize the music charts to deter- 
mine which 45s to offer operators ? 

We disregard Billboard magazine’s 
charts, in terms of using it as our only 
source. We take what’s coming out in 
seven-inch vinyl, make up our own charts, 
and send the information to our customers. 
The charts have become a horror scene; 
there’s less and less available in vinyl. Do- 
ing our own charts has seemed to work 
out. 

How many of their ‘‘Hot 100’’ singles 
do you think are available as 45s? 

I’d say about 50 percent—if that much. 
That’s why it’s ridiculous to only go by 
their list. 

How do you determine what makes it on 
your chart? 

Wetry to incorporate Billboard singles 
that are available in vinyl with some of the 
top oldies. A lot of operators who still deal 
in vinyl are getting more into oldies. 
They’re making money with them. 

Have you experienced a dip in vinyl 
sales, or have things remained stable ? 

Well, if a given customer used to buy 


new customers. People see in our ads that 
we still carry vinyl, so we’ve been selling 
to customers all over the country. I’m still 
buying a thousand of a new single; it’s just 
that they are spread out over more 
customers than before. 

Do you handle CDs? 

Oh yes, absolutely. We’re very heavy 
into CDs, but that doesn’t mean we’re 
backing off of vinyl. We have a tremen- 
dous CD inventory and put out title strips 
for manufacturers like Rowe, NSM, 
Pioneer, and Rock-Ola. But while we’re 
out there for that business, we’re not 


Purchase 
your used 
equipment from: 


New Or:EANS 
Noverty Co. 


@ /n business for 50 years! 


@ International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


@ Each and every game 
beautifully refinished like new 
by experts. All games authen. 
tic. Legal factory models. 

@ Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 
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pushing 45s out of the picture. There’s still 
life in that market. 

Would you care to hazard a guess as to 
when 45s are going to be totally out of the 
picture ? 

I think they’re going to just drag on in- 
definitely, unless some of the record com- 
panies turn over their singles to somebody 
else—like CBS Records (now Sony 
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Music) did with Gotham Collectibles. 
Ironically, since CBS did that, their 
release of new hit product has increased by 
one or two records a week than what it had 
been last October. CBS was releasing 
about two records a week back then; late- 
ly it’s up to four or five. And it’s cream-of- 
the-crop stuff, not crap. If they release a 
single, it’s one that means something. 


Roll-A-Ball™ ~~ 4 be a : 
(Derby) 7 


Family Fun Centers and arcades can be a great addition to your 
operation. They are excellent profit centers and they build traffic. 


We are one of America’s leading manufacturers of amusement 
games and we can help. Give us a call. We can help with games, 
prize stock, floor plans, redemption centers, and time-tested 
operating methods that make money. 


lf you've got questions, we've got the answers. With 20 years of 
experience, you can depend on us for all your amusement needs. 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 

FAX 904-677-0794 

Telex 249-238 RACER 


Designers and manufacturers of games since 1970 
©Bob's Space Racers, 1990 
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Why do you think vinyl operators shy 
away from CD boxes ? Is it the cost, or are 
they stubborn and unwilling to change with 
the improving technology? 

One of our top accounts absolutely 
refuses to get on the CD bandwagon. But 
many of our little accounts, guys with 20 
or 25 machines, have converted their en- 
tire routes. They buy a CD jukebox every 
three or four weeks on a consistent basis. 
But getting back to the guy I mentioned 
before, we take care of his needs by com- 
ing up with choice oldies. He says he’s ex- 
perienced an increase in his machine 
revenue for the past year. 

Basically, operators look at each loca- 
tion to see which ones are worthy of aCD 
unit. There was a big buying push last year 
for those locations that absolutely should 
have CD boxes. Now its gotten to the 
phase of buying for the mid-line accounts. 
It boils down to an economic decision. The 
vinyl guys are eventually going to switch 
over, but the way the economy is now, it 
may take a while. 


Geoff Mayfield 
Billboard 

Geoff Mayfield, associate director of 
retail research for the Billboard charts, 
believes those who operate 45s are dealing 
with a configuration that will never recap- 
ture its glory days. Cassettes—not CDs— 
acted as the agent of their demise, he says. 

What’s your perspective on this thorny 
issue? 

As I said atan AMOA seminar in New 
Orleans, I think people need to really think 
seriously about converting their vinyl 
jukeboxes. It gets more and more difficult 
to obtain seven-inch product, and it’s not 
going to get any easier. 

Some of the policies implemented by the 
record companies in the last few years 
have helped slow down the process of 
decay, if you will. It used to be that you 
would see trouble signs almost every day, 
but it’s not quite like that anymore. Things 
like one-way sales and higher prices have 
ensured that the 45 will be around for a 
while yet—longer than it would have been 
had these controls not been put into place. 

At the same time, it’s obvious that the 
configuration’s days are numbered. In the 
long term, everyone is best off thinking 
about conversion at some point. I under- 

















perator: What 
have your old 
classic games 
done for you 
lately? 


Games like Stargate, Joust, 
Robotron; and Double Dragon‘ 
can be transformed into 
money-making machines once 
again with Romstar’s NEO*GEO 
One-Slot Kit. 


Available in universal form, or 
in special versions for Dynamo 
cabinets (HS-2/9 or HS-5), 

this system kit brings you the 
best R.O.I. in the marketplace 
today — with earning power that 
will last for years to come! 


ROMS TAR inc. 


22857 Lockness Avenue, Torrance, California 90501 
(213) 539-2744 @ Fax (213) 539-3626 


Licensed by SNK Corporation of America. 
* Stargate, Joust and Robotron are trademarks of Williams Electronics Games, Inc. 
+Double Dragon is a trademark of Taito America Corp. 
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stand the inherent problems—higher costs 
for the hardware and software. But it ap- 
pears that converting over to CDs is the 
prudent course. 

When you say 45s should be around for 
‘‘a while,’’ do you have any feel for how 
long that could be? 

No, and I don’t think anyone does. It’s 
difficult to put a timetable on this. The 
single is still important, and the controls 
that have been put into place at least make 
it possible—for the first time in years—for 
the record companies to make money off 
of 45s. 

One of the frustrations is that 45s were, 
at one time, the almighty configuration for 
singles. It didn’t really matter if record 
companies were making money from them 
or not, because singles were 45s—period. 
That’s not the case anymore. Record com- 
panies stop selling singles once they reach 
a plateau, and that goes for cassette singles 
as well. They want to concentrate on sell- 


ing albums, where there’s real money to be 
made. 

Now the record companies are at least 
making a little bit of money with the pro- 
duct, but I don’t see conditions changing 
to the point where 45s again become the 
dominant configuration. That day has 
definitely passed. 


It seems that operators still have access 
to 45s for the top pop hits. On a given 
week, as many as 10 or 12 of the top 20 
songs on Billboard are available in seven- 
inch vinyl. 


panies believe will achieve big sales will 
likely see vinyl, because there’s less of a 
risk to manufacture that product. 

Where you’re not going to see viny] is 
with developing artists. Unfortunately, if 
these artists come up with a big record, that 
record isn’t going to be available on 45. 
The only time it’s smart to do a 45 is ear- 
ly. There was one record label that tried to 
do it late once; it was a disaster. They were 
reacting to some demand from the field, 
but the problem was that by the time the 45 
reached the marketplace, it had already 


“It boils down to an economic decision. The vinyl 
guys will eventually switch over, though. ”’ 


That’s because they’re in the top 20. 
When I looked at the chart the week we did 
the seminar in New Orleans, a little less 
than half of the ‘‘Hot 100’’ were available 
in vinyl, but 15 of the top 20 were. So the 
message is this: the titles that record com- 
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run through its radio cycle. So if a develop- 
ing artist comes up with a hit, it’s probably 
never going to be a 45. 

The best short-term hope for the 
jukebox operator is the fact that Sony 
Music—previously CBS Records—cut a 
licensing deal with Gotham Collectibles. 
This means that there will be some avenues 
by which 45s can be manufactured, with- 
out putting risk on the record labels. As 
these scenarios become more popular, it 
will offer jukebox operators some relief. 
But you have to understand that while 
some record companies are into this idea, - 
others are very nervous about letting their 
masters get outside of their own hands. 
They ’re afraid the licensed 45s could end 
up in a greatest hits set somewhere in 
Taiwan. 

Does this scenario also exist for the 
country music charts ? 

As I understand it, both country singles 
and albums have been quicker to move 
away from vinyl than the pop market. 
Country is a more conservative market- 
place in some dimensions, but it has em- 
braced the cassette quite heartily. CDs 
have lagged a bit in the country field. 

CDs accelerated the demise of 45s, but 
the real culprit was the growing populari- 
ty of cassette tapes in the early ‘80s. Asa 
result, we’ve got a generation of kids now 
who don’t even know what a record is! 
When you and I were growing up, we’d 
say, ‘‘Hey, that’s a good record.’’ But 
when talking about music, teenagers 
today—and even some adults—say, 
‘*That’s a good tape.’’ Consequently, this 
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management system. Now, the only thing to running a profitable dart league is 
emptying the cash box! 


Galaxy™ darts will increase profits while reducing the collection and recording 
of statistics. All league information is stored within Galaxy’s™ battery backed 
memory until the operator transfers the information onto a small collection 
card. Statistics on the card are then transferred into the Dartman II League 
Master™ software. This software will calculate standings, achievements and 
all information required by the AMOA-NDA. 


Take it a step further with a modem kit and transfer all information over the 
phone during the off hours. In the morning all league statistics are completely 
formatted and ready to print. 


Also on the Galaxy™ is "Top Gun Challenge™ , a competitive dart ladder with 
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top gun. 301, 301 double in\double out and cricket are all tied into "Top Gun 
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mind-set has severely impacted the pro- 
duct that jukebox operators would like to 
see healthy. 

It’s hard enough to convince record 
companies that they should have singles 
available for all of their hot songs. Trying 
to get them to put the songs not only on 
cassette single but 45s as well is an 
unrealistic expectation. 

How does your magazine determine 
where a song is going to be ranked? 

Actually, we’re having problems with 
our singles chart now. Almost every 
week, there is a title that shows up high on 
the chart, based on radio play alone. But 
we can’t let it on because it will never be 
made into a single in any configuration. 

In order for a song to chart, it has to be 
commercially available—even if it’s just a 
CD single or 12-inch single. Our chart for 
singles is a combination of sales and radio 
airplay, and as I said, it’s been causing us 
problems. For example, Janet Jackson has 
a song out now that’s getting great airplay. 


But the record company is more interested 
in selling albums than 45s, so there will 
never be a single available for that title. 


“The one-stops view us 
as competition, but that 
was never our intent. ”’ 


What it all comes down to, then, is 
money. The record labels don’t want to 
mess with 45s because the profit isn’t 
there, and vinyl operators don’t want to 
put out the money to convert their routes. 

If a jukebox is only making $50 to $100 
a week, it’s kind of hard to justify the add- 
ed expense of a CD jukebox, not to men- 
tion the cost of having to stock the jukebox 
with the discs themselves. This is likely 
why there’s so much resistance. I unders- 
tand the economic factor, but the reality is 
that it’s going to get harder and harder to 
buy 45s each day we go forward. 


A lot of the numbers the jukebox people 
have kicked around are not convincing 
arguments to the record companies. It 
doesn’t mean anything to tell them that 
there are 250,000 jukeboxes on location. 
The record companies never see a single 
sell that many units. If they could get 
250,000 units of virtually every single they 
sell onto jukeboxes, you’d never have a 
problem! But obviously a lot of songs on- 
ly get 10,000 or 12,000 units, and for a lot 
of companies that number just doesn’t 
work economically. 

The jukebox operators and one-stops 
have exerted a lot of pressure, saying, 
‘*Hey, you guys have to make 45s 
available to us.’’ But it just isn’t going to 
wash. The seven-inch vinyl configuration 
would not have declined as much as it has 
were it not for the fact that this customer 
base didn’t make that big a difference. You 
can throw all the numbers you want at a 
record company, but if it isn’t making 
money, that’s the end of the story. LJ 
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HERE'S A GREAT WAY TO IMPROVE YOUR NET: And a great way to add 
a few more kicks to your PlayChoice™ system. Install the all-new Nintendo World Cup™’ 
and your players will have a ball. 

Players choose from 13 World Class national teams and plan their own game 
strategy. Use advanced super moves like the Bicycle Kick and the Super 
Header to make the game come alive. And as wins pile up, the pres- 
tigious Nintendo World Cup final looms even closer. Finally, the whole 
world watches as the greatest upset in soccer history unfolds. 
This is incredible sporting fun. With thousands of 
competitors ready to give it a boot. 

Your players will go into overtime fun with even 
more exciting new games from our PlayChoice 
library. Including TMNT II, the Arcade 
Game’, Yo!Noid; Dr. Mario~, Rad jy 
Racer IT’ Solar Jetman™ > and Xi 
MegaMan III’. Order now and ay 
cash in on our hot new releases! — 
Contact your authorized 
Nintendo Distributor or 
Nintendo of America Inc., 
at 206/882-2040. 
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asian OPINIONS 


Are 45s a dying breed? 


| here’s been speculation from just 

about everyone on the demise—or 
the premature expectation of their 
extinction—of 45 rpm records. Once they 
were the sweetheart of jukebox operators, 
who welcomed the change from the bulky 
78s several decades ago. 

Are 45s now being relegated to music’s 
history, destined to become only vague 
memories in the minds of an older genera- 
tion of jukebox lovers? 

Who would know better than the 
jukebox manufacturers on what to expect 
in the near future. Is there undue panic at 
the prospect of not being able to buy 45s, 
or does it make sense to be preparing for 
that eventuality? Let’s see what they have 
to say. 

Vinyl 45s vs. CDs 
Joel Friedman, Rowe International 

As all of us in the jukebox industry have 
discussed, the future of the 45 rpm viny] 
record looks very dim. It is not if, but 
rather when, will the 45 be too difficult and 
expensive to obtain. 

We already are experiencing the lack of 
current release product, which is now 50 
percent or less of the top 100. Oldies are 
more readily available and various private 
record sources—including one-stops—are 
making valiant efforts to maintain some 
supply of 45s for the jukebox operator. But 
all their efforts will not change what is to 
come. We should all begin our prepara- 
tions for the change. 

At best, I believe the ‘‘transition’’ will 
take another two or three years before 
current-release 45s will be either 


unavailable or relatively expensive from 
private licensed sources. We in the 
jukebox industry are now at the mercy of 
what is being sold in the retail 
marketplace. 

Unfortunately, the once-mighty 45 
vinyl record is almost non-existent at the 
local record store level. If it were not for 
the AMOA and a few ‘‘friends’’ of the 
jukebox industry, it would be an even 
more critical situation. 


I continue to urge operators to change 
over their 45s to CDs as their cash flow 
allows. It will take a number of years to 
make the change, but operators will 
strengthen their routes, increase collec- 
tions, and better their futures. 

We all need 45s to continue to be 
available so that our industry has the time 
and dollars needed for an orderly transi- 
tion. There is no doubt that 40 years of 
vinyl 45s are coming to an end. But they 


‘“‘We already are experiencing the lack of current 


release product. ”’ 


The CD is a huge success for the retailer 
now and will continue to be so in the 
future. More and more retail compilation 
and greatest hits are available on CD and, 
of course, almost every artist’s releases 
are on CD today. 

The CD jukebox has been good for our 
industry and for operators. The effective 
use of CD jukeboxes has increased collec- 
tions, bettered pricing, and solidified 
operator locations. Yes, CD jukeboxes, 
better sound systems, installations, and 
software are all costly. 

Operators have been carefully relating 
cost to value and return on investment. CD 
jukeboxes have proven themselves to be 
good investments and most operators are 
switching their routes, not only because 
45s are less available, but also because CD 
jukeboxes are good investments. 


are being replaced by CDs, which are of- 
fering a strong and exciting future for the 
jukebox industry. 
Take a good look 

Rus Strahan, NSM 

The first thing I suggest to operators is 
to take a good, common-sense look at the 
situation. There’s absolutely no reason to 
go rushing into CD jukeboxes, but 
operators should be preparing to make the 
change. Approached properly, CD 
jukeboxes present the coin machine in- 
dustry the opportunity of the decade. Ap- 
proached improperly, operators could lose 
their shirts. 

Let’s look at what is happening and 
maybe dispel a myth or two. Vinyl 45s are 
going the way of 8-track tapes. No one in 
the coin machine industry has much to say 
against that. All of us—manufacturers, 
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operators, one-stops, equipment distrib- 
utors—are just a very small part of a huge 
music industry. When that industry wags 
its tail, we all just hang on. We have to 
react to it, but we certainly aren’t direct- 
ing it. 

So what should we all do with our vinyl 
machines? Keep them earning, keep them 
clean, keep 45 records in good shape and 
well-organized, and begin a transition 
plan. 

The premise is that we will ultimately 
have to convert to CDs. Vinyl 45s are 
gradually being discontinued as new 
releases are more often skipping the 45 on 
the way to market. There are efforts within 
the industry to keep 45s available that will 
help the transition, but these efforts are not 
a prevention. 

The first financial rule of thumb is not to 
put your operation into excessive debt try- 
ing to convert to CDs. Reserve enough to 
allow the continuous purchase of other 
new equipment you may need. 
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Next, operators should immediately 
purchase the CD jukeboxes that they may 
need for certain locations. They should 
talk to some of their best locations that they 
risk losing if they don’t update, or 
borderline ones that they may lose to com- 
petition. Explain CD technology and that 
you are making plans for the future. 


sure their 45 boxes are in top shape. By do- 
ing so, they will be able to plan a well- 
thought-out transition plan. 

Another reason locations may demand 
a CD box is that they saw one ‘‘down the 
street.’’ For some, what’s in the cashbox 
may not be as important as out-doing com- 
petition. Talk to them, show them 


“The first financial rule of thumb is not to put your 
operation into excessive debt.”’ 


In most cases, CDs will be more pro- 
fitable than 45s. But, as I mentioned 
before, it is critical to keep your vinyl 
boxes working properly. One of the most 
common reasons that locations start 
pressuring their operator for a new CD 
jukebox is because their old 45 jukebox is 
acting up, or the music is not being up- 
dated. I cannot stress enough that 
operators must take extra care to make 


brochures, and tell them you are going to 
replace the 45 with a CD box—but you 
want it to be the best. You could even men- 
tion that the one down the street may not be 
the best one available. 

I operated jukeboxes for a long time— 
my father, Paul Strahan, still does through 
Playmore Music—and seldom lost a loca- 
tion because a competitor promised them 
anew jukebox. When an operator/location 


New 10 and 13-foot 
SKEE-BALL 


with sound, flashing lights 
and digital scoring! 
... @ proven money maker. 


The game they’ve known and loved for 
nearly a century is now better than 
ever with electronic audio scoring and 
flashing lights. 


New Audio Skee-Ball is available in a 

broad range of sizes—from small 

models 6 or 8 feet long, ideal for kids, 

to larger models ranging from 10to 13 
feet. 


To operate, players simply drop 
acoinintoa slot, and they’re 
served 9 balls — and alot of 
fun. Every round is tallied 
by a “big brother’ electronic 


scoreboard. (Mini Skee-Ball works the 
same way.) 


A variation of the standard game is 
also available: Bonus Ball, with two 
more scoring pockets that can deliver 
100 extra points per pocket. 

Contact Skee-Ball for information and 
literature. 

Now there’s also a Mini Skee-Ball 
forthe kids. But don’t let the little size 
fool you, for even adults can find it an 
exciting challenge. 


SKeS BANE 


... the game they keep coming back to. 
Skee-Ball, Inc. 
8th & Maple Sts., Lansdale, PA 19446 e (215) 362-0300 
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relationship falls apart, it’s usually for a 
number of reasons, including a lack of 
communication. 

Operators should also take into con- 
sideration that some locations may not be 
worth keeping. Analyzing each location 
will be a must during the transition period. 

And it will be important to analyze the 
various equipment available. For obvious 
reasons, operators typically lock-in to a 
single manufacturer’s equipment, so if he 
doesn’t make the right decision, he 
multiplies his error many times over with 
each new jukebox he buys. 

Operators shouldn’t hold up on buying 
the right CD jukebox today for fear of it 
being antiquated by new CD technology. 
They’d be waiting forever. CD ad- 
vancements will be coming continuously 
during the next decade or so. 


“Vinyl jukeboxes are 
slowly being replaced 
as more CD jukeboxes 
are becoming 
available. ’’ 


Vinyl seen better days 
Mary Carloss, Pioneer 
Entertainment 

In this day and time, it should be ob- 
vious to everyone that the future for audio 
music is CD. The poor old vinyl 45 has 
seen its better days; it’s on its way to 
retirement. 

Recording companies now only produce 
45s for country singles and selected hit 
singles—specifically for jukebox oper- 
ators and one-stops. This is the 45’s only 
audience and the numbers manufactured 
by record companies are consistently less 
every year. 

All current music product is available on 
CD, but may not be available on vinyl. Ad- 
ditionally, recording companies have 
digitally remastered their catalogues on 
CD. Many independent companies have 
digitally mastered compilation CDs 
(“‘Best of,’’ etc.), thus enabling a CD 
jukebox operator to program his jukebox 


to any type of location and enjoy high 
quality audio. 

Vinyl jukeboxes are slowly being 
replaced as more CD jukeboxes are 
becoming available with higher quality 
sound and performance. The fewer vinyl 
jukeboxes, the reduced need for record 
companies or independent vinyl licensors 
to press vinyl 45s. 


Of course, there may be that very suc- 
cessful operator that over the years has 
sustained a fabulous collection of old 45s 
for his locations. However, should that 
wonderful Sam Cooke or Wilson Pickett 
tune get scratched or broken, it may not be 
easily replaced. LJ 


A MESSAGE TO OPERATORS 
OF ATARI FINAL LAP VIDEO GAMES 
FROM NAMCO AND ATARI 


The Atari Final Lap Video Game includes trademarks belong- 
ing to Philip Morris Incorporated. Upon learning of our use of their 
trademarks, Philip Morris raised objections. They do not want 
children to smoke. They have stated it is against their policy for 
any of their cigarette trademarks to be used on or in connection 
with children’s games or other items intended for children. 


Although our use of the trademarks was inadvertent, Namco 
Limited, as creator and manufacturer, Namco-America, Inc., and 
Atari Games Corporation, as manufacturer and distributor of the 
game, take responsibility for the use. Accordingly, we have made 
up conversion kits consisting of 10 Eproms with instructions for 
you to convert existing games into non-infringing games. The kits 
are free and will be shipped to you pre-paid. 


We have placed advertisements for the past three months not- 
fying you of the need to convert your Atari Final Lap games. We 
advised you to work through your distributor to get the necessary 
conversion kits. To assist you we offered you a $100.00 credit for 
each game converted valid against purchase of the new Final 
Lap 2 dedicated video game. Up to five $100 credits can be add- 
ed together and applied to the purchase of each new Namco 


Final Lap 2 dedicated game. 


At this point, if any of you are having any difficulties whatsoever 
in making the conversion please contact Namco-America, Inc. 
directly at (408) 496-6371, Extension 29, and you will be provid- 
ed with a means for having the conversion made. 


Namco, Namco-America and Atari join Philip Morris in urging 
you to cooperate with us in making the conversions. This will 
guarantee your ability to continue using the Atari Final Lap video 
game and the $100 credit will enable you to obtain new Namco 
Final Lap 2 dedicated video games at substantial savings. 
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Fire Bird'’ 
HyperBeam'™ Disc 








But what's inside 
is a lot more important. 


ype 





(specially when it comes to jukeboxes. 





Ad! 


That's the reason you have to "lift the 
hood" of an NSM jukebox to know 
how really pretty it is. 


Go straight to the "heart": 
the Changer. 


First thing you'll see when you look 
inside an NSM jukebox is its 100-CD 


Fire Country" 
HyperBeam Disc 





It's so fast, it all but eliminates 

the delay time between selections. 
Which means you can conservatively 
figure a 5% overall increase in collec- 
tions Over operating our biggest 
competitor's jukebox...simply because 
more paid-for plays get compressed 
into less time. 


Yet, ultra fast as our changer is, 

it never so much as touches your 
expensive CD's. Just the trays 
they're cradled in. So there's never 
any CD damage. Not even any wear. 


Next, take a look at our 
new CD jacket title display 
mechanism. But you better 
look quick. 


Because it's ultra fast too. In fact, if 
you continually depress the Picture 
Display button, titles will appear 
and disappear as fast as your eye can 
absorb them. Most importantly, 
they're positioned and presented so 
patrons can really see them well. 


Bet you didn't even notice 
botnets was eee 
until you looked inside. 


All NSM jukeboxes look — and act — 
as if they're filled with CD's, even 
though they may be loaded with as 
few as 4. That's because you can 
"lock-out" empty CD trays and title 
strip holders...and no one can tell 
from the outside. But you always 
have the capacity of a full 100-CD 
machine. 


Now look - really look - 
at the little things. 


Things like the computerized trans- 
port mechanism on the changer. 

The "port" on the electronic board 
that lets you plug in a hand-held 
printer to retrieve diagnostic and 
collection information. The auto- 
matic-read feature so the machine 
can instantly identify and play 5" CD 
albums, 3" Singles or the new "Maxi- 
Singles" ...or any combination. 


Look at something so simple as the 
loomed & fitted wiring harnesses. 

Or the size and number of speakers. 
Little things, perhaps. Unimportant 
things, no. These are, in fact, just a 
few of the technological and quality 
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Silver City™ _ 
HyperBeam Dise — 





features built into every NSM 
HyperBeam™ jukebox...so that they 
will not only last for decades, but be 
technologically equiped to handle 
whatever comes along in the mean- 
time. They're also the reason why 
NSM was overwhelmingly voted the 
machine of choice by operators at the 
international trade show in England 
last year. 


Now, you really want 
"pretty"? Watch this. 


Open the cabinet lid of any other 
jukebox manufacturer on the 
market...and compare what you 

see to NSM. You won't really know 
what "pretty" is until you do. 
Because no competitor even comes 
close to our features, our quality, or 
our level of technology. You don't 
have to buy an NSM for a side-by- 
side comparison, either. We'll send 
you an informative, illustrated 
booklet, "NSM Presents", to com- 
pare with. Just call, write or FAX us 
for a free copy. Or stop by your local 
NSM Distributor. 
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The Performance Machine 


5207 North Rose Street 
Chicago, Illinois 60656 
Phone: 312-992-2280 
FAX: 312-992-2289 


™ HyperBeam, Fire Bird, Fire Country, Silver Sky & Silver City are trademarks of NSM-- Bingen, Germany & Chicago, Illinois 
© Copyright, 1991, NSM - Bingen, Germany & Chicago, Illinois 
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Phil Elum of Elum Music 
is a second-generation 
coin machine operator. 

Edward Elum (Phil’s 
dad), along with his four 
brothers—Joe, George, 

Francis, and Morris— 
Started the company in 
1930 in Massillon, Ohio. 
Edward, the only surviv- 
ing brother, is retired. 
Edward was very active 
in the industry, serving 
as a director of the na- 
tional association— 
AMOA. Phil has follow- 
ed in his dad’s 
footsteps, also being 
active in the state and 
national associations. 

The company is now run 

by Edward’s sons—Phil, 
Edward, and George— 
and nephews Tom and 

Joe. 
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Valerie Cognevich 


Phil Elum 


hil, of course, grew up in the 
business. How could you not help 
feeling the industry was in your blood with 
a father and four uncles talking about it! He 
worked for the company for many sum- 
mers and became full time in 1978. Did he 
have any doubts about making the coin 
machine industry his life’s work? None at 
all, he insists. 

How does it work out with so many 
of you running the company? 

Weare not title oriented. The operation 
is big enough where we are each basical- 
ly department heads. We operate 
jukeboxes, pool tables, video, pinballs, 
cigarette machines, and darts. We have 
another division called Musair, which is in 
the closed circuit TV and background 
music business. 

How big a percentage of your route 
is jukeboxes? 

Half of our route income is generated 
through jukeboxes. 

Has that changed over the last few 
years? 

It has increased and decreased, bringing 
it to about the same level. CD jukebox col- 
lections have caused it to increase, but we 
have lost anumber of locations for various 
reasons. Some have simply closed, urban 
renewal areas have taken a lot of the old 
places out so we’ve lost accounts, and 
some places have done away with 
jukeboxes. So if you add the increases and 
decreases, our percentage has remained 
fairly constant. 

Are you still buying vinyl boxes? 

We haven’t bought a new vinyl] box in 
over two years, but we have bought some 
used ones. We won’t buy any new vinyl 


boxes and I can’t see that changing. 

Do you feel that you will be running 
into problems getting 45s for your 
vinyl jukeboxes? 

We already have run into problems. I’m 
sure it’s the same one everyone else has 
faced. But it seems like the availability of 
45s isn’t quite as bad as some would have 
had us believe. We are still getting an am- 
ple supply, although they may not be the 
ones we want all the time. Oldies have 
become a major part of our 45 jukebox 
selection. It seems that because they are 
just printing an old record, they are readily 
available. 

Are there big differences in pro- 
gramming CD boxes compared to 
vinyl ones? 

We have two young ladies that are 

responsible for all of our programming— 
vinyl and CD. They were doing it long 
before CDs were out. There are some uni- 
que differences in the programming. It’s 
a learning process, but it’s not a problem. 
There are some minor changes, but 
basically you are still dealing with the 
same software— music. It may be ina dif- 
ferent format, but it’s still a hot song, an 
oldie, or a popular song. 
You said that your CD collections 
were up. Have you made new com- 
mission arrangements with your 
locations? 

Yes, we have. It is a different commis- 
sion than with a 45 jukebox. We either 
make a higher minimum guarantee per 
week or we ask for a higher commission 
for ourselves. Once we explain the reasons 
and discuss the benefits to the location, 
most are receptive. We haven’t had many 
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complaints from those that we’ve 
renegotiated with. 
Have you run into any resistance 
from locations? 

We haven’t faced a major problem, 
although we’ve had a few minor ones. The 
location that is not interested in giving up 
a little commission for a better piece of 
equipment is making a mistake. At less 
commission, with the machine taking in 
more income than a regular jukebox, their 
portion will be the same or most likely 
more. They will be better off financially. 
It’s just that it is hard to explain it to some 
location owners. 

Do you rotate your jukeboxes? 

Generally, the only times we rotate a 
jukebox is when a location requests an 
upgrade or if the machine is beyond repair 
on location. Other than that, we don’t 
move jukeboxes very often. 

How durable are the CDs compared 
to 45s? 

We have been operating CDs about two 
years and haven’t experienced any pro- 
blems in the durability of the discs. We 
have experienced some production pro- 
blems in the manufacturing of CDs, 
similar to what we have always experienc- 
ed in the production of a 45. You have a 
faulty production every once in a while, 
which I think you have to expect. If it’s a 
good CD from day one then it will not be 
likely to give you any problems. 

Compared to a 45, a CD is much more 
durable. They all scratch, but CDs hold up 
better than 45s. They don’t crack as easy 
as a 45. Other than that, though, you 
should take the same care with CDs as you 
would a 45. You should keep it out of ex- 
cessive heat—like the front seat of a car— 
or from exposure to direct sunlight. They 
should be handled carefully by the edges 
or the center hole and kept away from ex- 
cessive dust or dirt. 

How about the durability of the 
machines? 

We are using the Rowe LaserStar and 
have not found any unusual maintenance 
problems. We use basically one product 
line. We are open for looking at anything 
new, but once we have found a product 
that is reliable and dependable, our ser- 
vicemen are trained properly on that pro- 
duct. We also carry such an extensive in- 
ventory of back-up parts that it’s to our ad- 
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vantage as an operator financially and 
economically to stick with one line. 
Are wallboxes popular? 

I’m not sure if Rowe uses the word 
wallbox, but they do have a remote unit. 
We haven’t purchased any of them, 
however. We have not had a application 
that would justify the cost. But we still 
have a limited number of wallboxes for the 
45 rpm jukebox on location. 


‘“‘We haven't bought a 
new vinyl box in over 
two years. ’’ 


Has the profile of your typical 
jukebox location changed? 

Yes, it has changed slightly. Everyone 
now wants oldies. In the past, you 
predominantly put on the kind of music 
that they asked for minus oldies. Now you 
give them the type of music they want plus 
oldies. I think the population is aging 
where our jukeboxes are located. We have 
a certain number of locations that like the 
new music—rap, for example—but even 
those places still want a certain number of 
oldies. 

What are your thoughts on the 
jukebox licensing agreement? 

I think that AMOA did the best job that 

they possibly could have. It’s an agree- 
ment that we can live with. 
Although you are into the 
background music industry, do you 
find competition in locations with 
their own stereo systems? 

Yes, there is competition for a jukebox 
and it is either a tape service system, aDJ, 
a band, or radio. 

But these places are also required to pay 

a copyright fee in order to have any other 
form of music entertainment, including 
MTV. 
You’ve probably been paying your 
license fee since the beginning in 
1978. How do you feel about those 
that haven’t paid? 

We have always been in compliance of 
the fee. I see unlicensed jukeboxes in my 
area all the time. How I feel about it 
depends on whether it’s a customer-owned 
jukebox or whether it’s from a small 
operator. That’s generally what you will 


find. The small operators, whether they 
are aware of the license fees or not, are not 
buying them. They probably feel that they 
don’t have that many jukeboxes and no one 
is out checking up on them, which has 
generally been the case. So they feel that 
it is worth taking the chance. Sometimes 
the location owner doesn’t have any idea 
that he needs a copyright license on the 
jukebox. 

If it’s a customer-owned jukebox I will 
usually let him know that he needs to buy 
a copyright license. Once he’s told about 
it, then I would say that most of the time 
they will go out and attempt to buy the 
licenses. However, most of the time they 
aren’t aware of it. 

Can you see it being more of an ad- 
vantage now for those that have 
complied? 

I really can’t say. Usually, when a 
customer owns his own jukebox it collects 
well. I don’t think that having to get a 
license and pay a fee is going to stop him 
from continuing to own his own jukebox. 

I think the biggest way that compliance 
is going to be accomplished is for the per- 
forming rights organizations to put people 
on the streets and act on complaints much 
better than they have done in the past. 
It’s interesting that you mention 
that because in this issue, we also 
have an interview with Tim Whipple 
of BMI. He has addressed just what 
you are talking about and from what 
he says, it looks like BMI, as well as 
ASCAP and SESAC, are planning to 
do what you were saying needs to 
be done. 

I think that they will find that attempts 
to beef up enforcement efforts will be 
worth it. Obviously, it’s additional 
revenue for them. It could be that the ad- 
ditional revenue, which should be substan- 
tial, would more than pay for their time to 
be out there checking. Plus it’s their 
responsibility; they must have enforce- 
ment. If they don’t, then we’ve got a 
reasonable complaint to the copyright of- 
fice on the fee we are paying. It’s hard to 
justify paying a license fee if no one is 
checking on those who don’t. 

Tim Whipple did tell me that BMI has 
a lengthy list of operators that they 
are and will be investigating. Of 
course, it won’t be easy for those 
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that are caught; they can no longer 
simply pay their fee. They will have 
to negotiate with BMI, SESAC, and 
ASCAP separately and pay a royal- 
ty fee to all three. It could add up to 
quite a bit more than they would 
have paid originally. 

When you are paying the kind of fees we 
are paying, it’s pretty upsetting to think 
that some are getting away with not pay- 
ing. You have to keep in mind that we are 
not only paying the jukebox licensing fees 
that BMI, ASCAP, and SESAC share in, 
but we are also paying substantial 
background music fees. The kind of 
money that goes to those organizations is 
substantial and we would like to see some 
response from them. I’m encouraged by 
what you said was brought up in the inter- 
view with Mr. Whipple. We’ll just have to 
wait and see what happens. 

How do you feel about the 
legislature trying to ban cigarette 
sales through vending machines? 

It seems like the trend is going to be to 
try to limit cigarette vending machines to 
places that have adult supervision and 
remove the machines from places that 
have no supervision whatsoever. Most of 
our cigarette machines are in places that 
have adult supervision and we haven’t had 
many of those asked to be removed. 

Cigarette vending was very profitable at 

one time. I’m not sure how profitable it 
really is today. If you had to continue to 
buy new machines, I’m sure it would not 
be profitable. Most of the cigarette ven- 
dors are able to use their cigarette 
machines for a number of years by conti- 
nuing to repair and rebuild them at a 
reasonable cost. Their only expense, then, 
is the product, the labor to fill the 
machines, and inventory. 
Do you have cigarette machines in 
some locations more as a courtesy 
to a customer than as a profitable 
venture? 

Yes, we do have a number of low- 
volume machines that are basically there 
because the customer has asked for it. 
Most of the time we are servicing the ac- 
count with other equipment. If we didn’t 
maintain a cigarette machine in there, they 
would probably try to get one from another 
operator. What we try to do is to fulfill the 
full spectrum of needs for our customers 


by offering cigarette vending machines 
along with other equipment. 

How do you feel about laws to 
outlaw cigarettes being sold in ven- 
ding machines? 

Obviously, I feel it is unfair. The 
legislators that are proposing it are not 
very familiar with the cigarette vending 
business or the industry in general. I think 
if they educated themselves on the 
cigarette vending industry, they would 
realize that they are spending an awful lot 
of time and trying to make a lot of noise on 
a very small part of the tobacco industry. 
I really think that they are not educated 
enough, and the only way they are going 
to get educated is to sit down with people 
like us and understand how our business 
operates. 


people from smoking so then, through a 
period of years, smoking will slowly go 
away. I believe that is their second goal. 
Realistically, do you think many 
kids buy cigarettes from vending 
machines? 

No, they don’t for two main reasons: 
cigarette vending machines generally are 
priced higher, making it difficult for 
children to afford to purchase them. 
Secondly, they are generally not in loca- 
tions where children would be allowed. 
Most of the alcohol and tobacco products 
being purchased by minors are from an 
adult over-the-counter sale, whether it be 
a carry-out grocery store or a convenience 
store. That is where most are being sold. 
Cigarette vending machine sales to minors 
is very, very small. 


‘‘The location that is not interested in giving up a 
little commission for a better piece of equipment is 


making a mistake. ”’ 


What is the misunderstood point? 

I think the most misunderstood thing, 
and it’s areal fallacy, is that cigarette ven- 
ding machines sell a lot of cigarettes. Ven- 
ding machines probably represent the 
smallest segment of tobacco industry 
sales. Many legislators think that most of 
the cigarette sales come out of the vending 
machines. That’s absolutely false. 

Our state association is very active and 
AMOA is active in attempting to educate 
our legislators about the true facts about 
vending. It seems that there are so many 
different legislators trying to come up with 
different cigarette legislation that they are 
more interested in getting a bill passed than 
listening to what they are really trying to 
do. 

I believe that if they would take the op- 
portunity to write some legislation with the 
help of the industry they are affecting, they 
could be more successful, be more coor- 
dinated, and write something that would 
probably accomplish what they want to 
accomplish. 

Is their main point to keep children 
from smoking? 

Their main goal, I think, is to have no 
smoking by the entire population. Their 
second goal is trying to stop the younger 


Has your state association been 
looking into the issue of legalized 
video gaming? 

We are analyzing the possibility of 

legalizing gray area equipment. Most 
members would like to see this equipment 
legalized and operated and run through the 
coin machine industry within the state of 
Ohio. Obviously, there are some pitfalls 
and disadvantages, which are hard to 
determine since it’s still in its infancy. We 
have not identified all the benefits and the 
disadvantages at this point. 
Do you feel that the home video 
game market has been detrimental 
to the coin-op video game portion of 
your business? 

I think that home games have hurt video 
game locations that cater to children and 
minors. I don’t think that it has hurt adult 
locations, simply because I don’t believe 
a lot of adults play Nintendo at home. But 
their children do. Our company is not ina 
marketplace where we cater to a lot of 
minors. We have mostly street locations 
where customers must be 21 and over to 
enter. 

How do you feel about the equip- 
ment you have to offer those adult 
locations? 
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We don’t have a good selection of video 
games. The most successful ones have 
been golf games, bowling, a few other 
sports games, and driving games. Other 
than that, which I think is a small percen- 
tage of the video games, most of our adult 
locations enjoy the coin-operated basket- 
ball, cranes, shuffle alleys, pool tables, 
and darts. That’s where most of our 
revenues are generated in street locations. 
Do you run leagues? 

Both pool and darts. I think the 
popularity of pool and darts has given 
operators a chance to develop it even fur- 
ther with leagues. The coin machine in- 
dustry has made darts and pool even more 
popular. The operator is looking for ways 
to increase collections and locations are 
looking to make more from the equipment. 
The only way to do it is to get customers 
organized and offer prizes and different 
things to bring excitement to the taverns. 
If we don’t put out the effort to generate 
higher revenues, there’s the chance the 
location will opt to buy their own pool 


tables. Operators have been responsible 
for making leagues work and for the 
popularity of leagues. 

I have to point out that it is a tremendous 
amount of work. In our company we have 
one full-time person to coordinate leagues. 
It definitely pays for itself. It may not be in 
the first year, but if it’s handled properly 
it will continue to grow and become a pro- 
fitable part of your business. 

Do you ever ask yourself what we 
will see in the future? 

I guess if someone asked me to predict 
the future, I would be looking at the next 
five to 10 years. It’s hard to even envision 
what would happen beyond that because 
technology changes so rapidly. But I 
would look for the future to be very 
healthy for CDs, jukeboxes, pool and dart 
leagues, and healthy and competitive for 
redemption-type equipment. 

We operate quite a few cranes and that 
has been our training ground for moving 
into treating other types of equipment as 
redemption equipment. By that I mean we 


may take a basketball or shuffle alley and 
offer skill points, awards, or prizes for do- 
ing well. 

I absolutely think that redemption will 
be a bigger part of our future. Our 
customers—the players—are looking for 
something in return for their money. They 
are willing to spend the money if they 
know they have the opportunity of winn- 
ing something in return. They are becom- 
ing less satisfied with simply playing a 
game—they want to play plus have 
something to show for it. 

Is there anything that you would like 
to add? 

The only thing that I would add is that 
operators of any size who attempt to gain 
new accounts or hold existing accounts by 
cutting commissions are slowly eroding 
their own routes. The successful operators 
will be the ones who stay by the accepted 
commissions in their area and who use 
contracts to secure their accounts. LJ 
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“F-15 Strike Eagle is a top earning piece 
with long term staying power!” 


— Steve Epstein, Broadway Arcade 
New York. 


“F-15 Strike Eagle is doing 
three times more than 
any other game that | 
have in my nightclub.” 


— Russ Ketchum, Doc’s Skyroom 
Sports Bar and Nightclub 
Reading, CA. 
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amco is hardly a new name in the 

coin machine business, having been 
around for over 35 years in Japan and giv- 
ing the world games like Pac-Man. 

So it is not so strange to see a Namco 
booth at a trade show—or is it? You may 
recall that Namco was a majority 
shareholder of Atari Games. Last year, the 
company negotiated a deal to divest the 
stock to Warner Communications; as part 
of that agreement Namco became sole 
owner of the arcade division, Atari Opera- 
tions, which is now called Namco 
Operations. 

In addition, Namco is now marketing 
games under its own name rather than 
licensing them to others, which has been 
its specialty in the past. Namco plans to be 
acompany with total vertical integration in 
the United States: strong in research and 
development, manufacturing, marketing, 
sales, customer service, and arcade 
operation. 

The heart and soul of Namco is an 
unassuming gentleman named Masaya 
Nakamura. When he sits down for an in- 
terview, it is obvious that his mind is go- 
ing in many different directions, his in- 
tellectual energy trying to manifest itself. 
One striking feature about Mr. Nakamura 
is his love for the coin machine industry. 
With all he has given to the industry, he is 
modest when listing his own contribu- 
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Namco Is a tougn act to 
follow ... for Namco! 








Dazzling is the word for one of Namco’s immaculate arcades. 





tions. Instead, he says he has been for- 
tunate to devote his life to an industry he 
loves so much. 

He has some very definite views on the 
industry. While not saying that the in- 
dustry has not been accomplishing all that 
it possibly could, he feels that there is still 
more to do. Success can’t help but follow 
a man So positive in his convictions. 


You hardly expect this overwhelming- 
ly intelligent man to talk about rest rooms. 
But then again, when you realize that pro- 
viding his customers with a clean rest 
room is paramount to his overall picture of 
providing them with entertainment, you 
understand the connection. 

His philosophies seem so simple: there 
is a difference between entertainment and 
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amusement, and the industry must provide 
its players with a sense of well-being. 


According to Mr. Nakamura, you can 
provide a machine and players will drop a 
few quarters to play—that’s amusement. 
Or you can provide the emotional support, 
the fun, and the atmosphere that you would 
want guests to experience in your own 
home—that’s entertainment. 

This is where the rest rooms come in. It 
may be a small detail, but how many ar- 
cade operators give it much thought? Says 
Mr. Nakamura, “‘If you have guests in 
your home, aren’t you conscious of having 
your rest rooms spotlessly clean?’’ He 
believes that no detail is too small to be im- 
portant in the overall plan of providing 
entertainment. 


Mr. Nakamura draws this philosophy 
from his experience in Japan. The concept 
of providing a whole package of 
entertainment—welcoming guests—is 
more prevalent in Japan, he says. 

Mr. Nakamura’s eyes light up when he 
talks about the industry that has consum- 
ed his thoughts for 35 years. It’s been a 
learning experience, and while we would 
call him an expert, he says he is learning all 
the time! He is not only the head of Nam- 
co but also the president of the Japanese 
manufacturers’ organization, JAMMA. 
JAMMA has been working closely with its 
American counterpart, AAMA, and with 
the operators’ association, AMOA. 


‘One of the most important things we 
must do is establish a secure relationship, 
so we will have a better ease of com- 
munications. AAMA keeps us well- 
informed of legislative activities in the 
United States that we should be aware of,”’ 
said Mr. Nakamura. 

While many in the industry are 
pessimistic about what lies ahead, there 
are no negative vibes coming from Mr. 
Nakamura. 


‘*The industry is changing as it has 
changed over the years,’”’ he said. “‘I ex- 
pect the market, especially the arcade 
market, to get stronger.”’ 

He adds that he is fortunate to be a part 
of the industry he loves so dearly. ‘‘I am 
ready to spend more time returning to the 
industry what the industry has given to me. 
My sentiments apply to the U.S. market as 





Masaya Nakamura 


well as Japan. 

‘*There is friction between Japan and the 
United States, but I would like to look back 
and say that our coin-operated entertain- 
ment industry was one without friction.”’ 

Mr. Nakamura has assembled a team of 
professionals to carry out Namco’s goals. 
Mr. Masahiro Tachibana (president of 
Namco America) was a director with 
Namco Ltd. in Japan. He was responsible 
for the Japanese arcade operation, totaling 
400 locations. He will be drawing on his 
vast experience and special skills over 
here. 

Kevin Hayes (vice president) has been 
in the coin machine business 12 years. He 
was the head of manufacturing for Atari in 
Ireland, was with Atari Operations, and is 
now carrying on his work for Namco 
Operations. 

Joanne Anderson (director of marketing 
and sales) has coin machine experience go- 
ing back to 1973. She has been associated 
with Ramtek, Vectrobeam (a company 
started by her, her husband Ed, and 
another partner), Mind Seed (another 
company started by Ed and Joanne, still 


Masahiro Tachibana 


run by Ed today), and Exidy before going 
to work for Namco in 1981. 

Michael Cooper-Hart (director of 
manufacturing) is also no newcomer to the 
coin machine business. He has worked in 
the video game business since the early 
‘70s with Exidy and with Atari’s R&D 
team. He is an expert in manufacturing and 
material control and well-versed on con- 
tract manufacturing. 

Kiyohiko Suzuki (sales manager) is an 
exceptional salesman, who for 12 years 
has been directing Namco Ltd.’s overseas 
division. He is well-known in Europe and 
has been well-received here in the United 
States. 

Lucinda Bender (marketing ad- 
ministrator) has worked with Joanne 
Anderson since graduating from high 
school. She is experienced in finanacial 
matters, marketing, and customer service. 

Namco has truly accepted the challenge 
of following one of the toughest acts in 
town—Namco itself. Drop by its booth at 
the show for Final Lap Il and Steel Gunner 
and see for yourself a company that has 
made a success of success. [1] 


1860 Notre Dame Avenue ¢ Winnipeg ¢ MB * R3H 0X8 


Phone (204) 633-5751 
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Moms and children at the ladies’ luncheon, (I-r): Pam and Holly Andrews, Rhonda and Brittany Flowe, Kathy and Pierce 
Womack, Patti and Heather Honeycutt, and Margaret Cromer with granddaughter Margaret Bost. 
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At the Brady Novelty booth: Jerri Creek and Le Anne 
Bullard. 


At the Upstate Vending booth, (I-r): Tim Sharp of CD Jukeb 
Warren Harvey, and Wade Giles. 





ox Kit Co. and Upstate staffers Chuck Corne, Rene Corne, 


SCCOA draws crowd 
in sparse times 





Emery McElveen of Sumter Music (I) and Jon Hafezi of 
PARS Electronics. 





espite much coin-op talk of slow 

times, nearly 300 industry members 
gathered in Columbia, S.C., on Feb. 
22-24 for the 28th Annual South Carolina 
Coin Operators Association (SCCOA) 
Convention and Trade Show, held at the 
Sheraton Hotel and Convention Center. 
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The full slate of activities included ex- 
hibits, service schools, a golf tournament, 
general membership meeting, evening 
social events, and a healthy helping of 
southern hospitality. 

Although the event is known for a larger 
percentage of video poker machines on 


display, new jukeboxes, pinballs, table 
games, and videos were also shown. CD 
units from NSM, Pioneer, Rock-Ola, 
Rowe, and Wurlitzer were available for 
close scrutiny, as well as anew CD con- 
version kit from a company aptly named 
CD Jukebox Kit Co. 








‘ppc | BRADY DISTRIBUTING CO. 


4308 WILMONT ROAD, CHARLOTTE, NC 28208 
Phone: (704) 357-6284 ¢ Fax: 704-357-1243 


“SINCE 1944” 





With our two new offices, its easier to help you — 
and if you look at it this way, its easy to see why! 
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* Chattanooga, Tennessee: (615) 855-0322 
* Miami, Florida: (805) 621-1415 
* Orlando, Florida: (407) 872-1666 


‘Bpc| BRADY DISTRIBUTING CO. 


ee: P.O. Box 19269 ¢ Charlotte, NC 28219 (704) 357-6284 








TATE SHOW 
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Kelly Carter (I) and Marc Dievendorf (grandchildren of Nita Byars), sample video 


' 4 








Tim Mahon (I) of Tim’s Amusements learns the finer points of High Impact Football 
from Joe Dillon of Williams. 








Bob Huckabee (r) of Southland Distributing greets Rhonda and Randy Flowe of Green- 


wood Music. 


Groups gathered at the booths of One 
Stop Record House and Step-1 Records. 
The latter company had just released a 
newly pressed viny] series of golden oldies 
featuring selections from such greats as 
Ray Price, Jack Greene, Faron Young, 
and Floyd Cramer. 

Video card games were well 
represented. Product from all the major 
manufacturers were on view, including 
Kramer Mfg., Drew Industries, SMS 
Mfg., Micro Mfg., PARS Electronics, 
Merit Industries, and Omega. A variety of 
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SOUTHLAND 
DISTRIBUTING 


poker games and 8-liner games lined the 
show floor. 

Video poker games are offered in the 
regular mix of equipment in South 
Carolina locations. Operators have paid a 
heavy tax on the machines of late. Two 
years ago, the license fee per machine was 
$365. Then, in one fell swoop, the license 
fee jumped to $1,500. There’s also a 
$1,000 license fee per year per operator. 
Although the games are acceptable in the 
state, all is not rosy since many smaller 
operators have not been able to meet the 
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Arlene Morganthal of Ace Novelty welcomes Dave Bowling of Tim’s Amusements. 


hiked license fee. 

New videos on display included Cap- 
com’s Street Fighter IT, Betson’s Mad Dog 
McCree, MicroProse’s F-15 Strike Eagle, 
Sega’s Laser Ghost, Taito’s Growl, 
Atari’s Rampart, Data East’s Robo Cop 2, 
Strata’s Strata Bowling, Irem’s Ham- 
merin’ Harry, SNK’s Ninja Combat (on 
the Neo-Geo system), and Konami’s 
RollerGames. 

New pinballs that drew attention were 
Midway Mfg.’s Harley Davidson, 
Williams’ Fun House, Data East’s Check- 
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LaserStar Golf CD 100-A and Nostalgia Bubbler. 


Three generations of the Green family, (I-r): Joan Morris, Joani Kellahan, Mary Lee 
Green, Elizabeth Moseley, Lisa Anderson, and Carolyn Green. 


point, and Premier’s Car Hop. 

In the novelty/redemption arena, there 
were basketball games from Design Plus 
and Doyle, the new Jumbo Tiger 
Paw from Drew Industries, and Cosmo 
Gang from Data East. Dynamo exhibited 
its Dynamo Air Hockey, in addition to the 
new shuffleboard game, pool and foosball 
tables. 

A jukebox service school was conducted 
by Jay Clark of Palmetto State Distrib- 
uting. He covered the inner workings of 
NSM CD jukeboxes and discussed the 





L.A. Wriston (I) of Rowe with Steve Lipscomb of American Amusement by the 


ete 


jukebox service school. 


Richard DeBord. 
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Jay Clark of Palmetto State Distributing discusses features of the NSM Silver City at a 
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1 
At the Micro Mfg. booth, (I-r): Ben Lloyd, Greg Hirt of Anderson Electronics, and 


At the Rick’s Game Sales booth, (I-r): Dickie Morris, Rick Schillinglaw, Oliver Owens of 


Owens Music, Charlie Taylor, and Chris Landis. 


selection and installation of speaker 
systems, among other topics. The pinball 
service school was directed by Tom 
Cahill, who advised his audience to 
‘‘know your customer and know your 
market’’ when placing pinball product. 
Cahill offered detailed information on the 
special features of Williams’ Fun House, 
as well as general tips and a highly 
technical close-up. 

Events of a social nature were sponsored 
by American Amusement, Brady Distrib- 
uting, Green Coin Machine and Rosemary 


Coin Machine, Palmetto State Distrib- 
uting, Drews Distributing, and York 
Amusement. 

For the benefit of operators who were 
unable to attend the state show, Brady 
Distributing scheduled a mini-show in 
Myrtle Beach, S.C., the week of Feb. 25. 

A special thank-you is extended to 
Helen Sikes and her staff for a fine job of 
planning and coordinating another suc- 
cessful SCCOA event. L] 
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Bonnie Theard 


as Vegas is a multi-dimensional city. 
While casinos and floor shows leap 
to mind at the mention of this famous 
desert town, it offers more than the 
estimable attractions of The Strip. 

One glittering hotel after another dot the 
landscape and there is no absolute need to 
depart from the shows, gaming tables, and 
4 restaurants of each of these cloistered 

FREE GIRGUS AGIS ‘“cities within a city.”’ 

pa Md But there is a flip side to Las Vegas, the 

ROOMS AVAILABLE cultural and recreational side, that may 

escape a first-time visitor. Even though a 

museum of natural history in Las Vegas 

~ ae] SKYRISE LOUNGE] “aa a tL might be considered as rare as a wedding 

: came syee | 0 O° | amas ring on Warren Beatty’s finger, it does ex- 

RVICE RV i Sa eee ist. A host of other surprises await the 

@ traveler, from rafting the Colorado River 

to taking an aerial tour of the Grand 
Canyon. 

Since many visitors to the American 
Coin Machine Expo (ACME) bring family 
Free circus acts occur daily at Circus Circus. members and associates to the show, a 
categorized tour is in order. 
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Multi-faceted Las Vegas 
appeals on many levels 


Family outings (rated G for general 
appeal) 

Nevada State Museum in Lorenzi Park: 
Just a short hop from the Meadows Mall is 
the Nevada State Museum, a 35,000 
square foot lakeside facility that chronicles 
the development of the region from the 
time of the Spanish explorers. Visit the 
Hall of Anthropology and learn about 
Nevada’s Indian cultures. A gift shop on 
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the grounds offers science toys and games 
for children, along with art and craft items 
from the Southwest. 

Las Vegas Museum of Natural History 
and Wildlife Art: A museum located on 
The Strip across from the Aladdin Hotel, 
it features a prehistoric display with 19 
dinosaurs, prehistoric mammals, 
Nevada’s Ice Age, and over 300 present- 
day animals. 

Lost City Museum: A collection of 
Pueblo Indian artifacts are found here in 
the nearby city of Overton, near Lake 
Mead. The display sheds light on the 
history and prehistory of Southern 
Nevada. 

Cactus Garden and Chocolate Factory: 
Journey just 15 minutes from The Strip to 
enjoy the natural beauty of the desert 
gardens and indulge your wildest 
chocolate fantasy. It’s on the way to 
Hoover Dam, so stop on the way or back. 
Both of the attractions are worth it. 

Omnimax Theater: At Caesars Palace, 


LOTTO PICKS 


(Models for every 
State with lottery) 
ALL FOR ONE QUARTER! 


PICK 4or5 
2 WEEKLY PICK 6& 


Side pockets for 
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Players love 


the action! 


(Balls bounce simulating 
state lottery) 


Eye-catching 
Heavy-Duty Cabinet 
Easy to Locate 

A Proven 

Money Maker 
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GaMCO 


INTERNATIONAL INC. 


1-800-642-7263 


2153 10th Street 
Sarasota, FL 34237 
(813) 366-1133 

Fax (813) 366-1134 
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this dome-shaped theatre features a 
10-story screen and sophisticated speaker 
system that surrounds viewers with unique 
sensory experiences in 20-30 minute 
films. 

Hoover Dam: One of the monuments to 
man’s engineering and ingenuity, it was 
completed in 1936. Visitors never cease to 
marvel at this structure that stands 726 feet 
high and 660 feet wide. 


Grand Canyon: If time allows, a visit to 
this natural wonder would be in order. 
Both air and ground tours are available. 
Air packages cover everything from 
wake-up service to lunch and a souvenir 
flight certificate. Because of distance, this 
is a more costly tour than others. 

Bonnie Springs/Old Nevada: A replica 
of an Old West town, Bonnie Springs of- 
fers horseback riding, a saloon and beer 


“Even though a museum of natural history in Las 
Vegas might be considered as rare as a wedding 
ring on Warren Beatty’s finger, it does exist. ’’ 


Lake Mead: Tour this man-made reser- 
voir by boat for a pleasant diversion. The 
water is 500 feet deep and stretches 115 
miles long. Nearby Lake Mohave has 
trailer sites, boat rentals, and overnight 
accommodations. 


hi 
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parlor, miniature train ride (weekends on- 
ly), ice cream parlor, shooting gallery, 
1880 melodrama, and Boot Hill 


Cemetery. March hours are daily 10:30 
a.m. until 5 p.m. There’s also a scenic 
17-mile ride to Red Rock Canyon. 
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Call the Hot Line: 


1-800-777-0901 


or 
See us at 
ACME Booth #116 
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Palace Auto Collection: Over 200 
classic and historic cars are located here at 
the Imperial Palace Hotel. Two of the most 
discussed are Hitler’s Mercedes and 
Howard Hughes’ 1954 Chrysler. 

Liberace Museum: More autos are 
found here, many customized, such as the 
red, white, and blue bicentennial Rolls 
Royce. Known as ‘‘Mr. Showmanship,’’ 
Liberace was also a collector of pianos and 
elaborate costumes, all on view. 

University of Nevada at Las Vegas: Free 
campus tours are available; it’s just a hop, 
skip, and jump away from the main street. 
There’s also an art gallery in the Ham Fine 
Arts Building that exhibits work by tour- 
ing artists and student artists. 

Ripley’s Believe It Or Not: The newest 
Ripley’s, home of the rare and unusual, is 
located in The Four Queens Hotel on E. 
Fremont Street in Old Downtown. 

Scandia Family Fun Center: Amuse- 
ments such as miniature golf, go-cart rac- 
ing, bumper boats, and batting cages are 
located here—fun for the whole family. 

Raft the Colorado River: Individual or 
group reservations are accepted. Wind- 
breakers and long pants are recommend- 
ed for springtime, with canvas or tennis 
shoes. Cold sprays come over the sides as 
you travel the swirling river. Exhilarating! 

A multitude of tours are offered, many 
combining several stops in a full day of 
traveling. Mini city tours are available as 
well. Ghost towns are located from 25 
miles to 40 miles out of town if a visitor 
yearns for a visit to an old mining town. 
Just check at your hotel for a full slate of 
choices. 


There are also many bowling centers 
and skating rinks in the Las Vegas vicini- 
ty for all-around family fun. In addition, 
circus acts are performed both day and 
night at Circus Circus. 

Nightlife (rated R for risque) 

Every major hotel on The Strip has a 
headlining act—singer, comedian, or 
variety show. Several other shows occur 
throughout the day in the many lounges in 
each hotel. 

A word to the wise: make reservations 
before noon for major shows, come at least 
an hour ahead, and be prepared to wait in 
a line that winds around the casino floor. 

Have at the ready a tip for both the 





The natural wonder of the Grand Canyon. 


maitre d’ and the head waiter if you want 
to sit close to the stage. If no tips are for- 
thcoming, you may be stuck up against the 
wall in the back. Just discreetly palm some 
‘*sreen’’ as you get to the front of the line. 
After your name is checked off the reser- 
vation list, all eyes will go to your hand for 
a clue to your placement. 

Variety shows, while agreeably offering 
a mix of entertainment featuring singers, 
dancers, jugglers, and comedians, may 
not be suitable for all family members. 
Some nudity and off-color references may 
be included. Keep it in mind if youngsters 
will be in your party. 


Las Vegas nightlife is geared to adults. 
Many shows feature female imper- 
sonators, which may be a howl for the 
mature audience but confusing to a 
younger one. If in doubt about the content 
of a show, check with the hotel manage- 
ment before making reservations. 

In addition to The Strip, Old Downtown 
offers similar attractions and many antique 
slot machines in such well-known casinos 
as The Golden Nugget, The Mint, and The 
Four Queens. 

Shopping (rated L for ladies) 

The Fashion Show: Located on Las 

Vegas Boulevard about mid-Strip, it offers 


Please contact us for informa- 
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Machines. 4 different characters 
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National Entertainment 


Technologies,.Inc. 


P.O. Box 648 ® Marshfield, Mo. 65706 


Out of Mo.: 1-800-458-4116 


In Mo.: 417-468-2900 
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big name stores such as Neiman-Marcus, 
Saks Fifth Avenue, and Bullock’s. 

The Boulevard: A short journey to 
Maryland Parkway brings the avid shop- 
per to 80 shops and dining stops. Among 
the stores are Dillard’s, J.C. Penney, and 
The Broadway. 

Meadows Mall: Meadows Lane houses 
a grouping of major stores and specialty 
shops that will provide the shopper with 
the new and unique in gifts and wearing 
apparel. 


Restaurants (rated E for excellent) 
Budget-minded eaters can be satisfied 
as quickly as those interested in haute 
cuisine when it comes to Las Vegas 
restaurants. Space does not allow a com- 
plete listing; there are enough outstanding 
ones to make reviewing them a lifetime 
pursuit. Here’s a brief rundown: 

Italian: Sample La Strada, Battista’s 
Hole in the Wall, Sarducci’s Cafe (not to 
be confused with comedian Father Guido 
Sarducci), or Vincenzo Restorante. 


French: Among the best are Andre’s 
and Pamplemousse. 

American & Continental: Choose from 
Marie Callender’s, The Peppermill, 
Rafters, and Tony Roma’s, among others. 

Steak & Seafood: Probably the biggest 
category, it offers Chris’ Steak House, 


Nick’s Supper Club, The Sandpiper, 
Golden Steer, and Ferdinand’s. 

Oriental/Polynesian: The second big- 
gest listing of restaurants falls in the Orien- 
tal category. Try Don the Beachcomber in 
The Sahara Hotel for atmosphere and a big 
menu, Cathay House, Bamboo Garden, 
Nippon, and Silver Dragon. 

Mexican: For those desiring ‘‘hot’’ chili 
peppers and the like, stop at Garcia’s, 
Ricardo’s, Chapala’s, or Viva Zapata’s. 

German: The Alpine Village Inn across 
from The Hilton Hotel has the best chicken 
soup and cinnamon rolls (they go great 
together, no kidding), and an ample menu 
of true German specialties. Also try Swiss 
Cafe, Old Heidleberg, and Bavarian 
Chalet. 

Remember that every hotel has special 
buffets, champagne brunches, coffee 
shops, and elite restaurants on the 
grounds. You don’t have to journey far for 
a good meal and prices are reasonable. 


Best bars (rated T for tasty) 

In a very subjective move, staff 
members of the Las Vegas-Review Jour- 
nal/Sun recently rated the Top 10 Local 
Bars. Here are the favorites: ‘‘Best 
Neighborhood Bar’’—Decatur Package 
Liquor and Cocktails, where you can get 
15 ounces of domestic brew for 75 cents 
and free hot dogs every Friday from 4 


€ WONDERFUL CUSTOMER 


Michael Patz, Vice President 
Pocket Change America, Inc. 
Delaware 


1 , NOL OWN AOLLDOWN 


“It’s a necessary redemption piece for 

the family oriented arcade, that has 

an excellent return on investment.” 
—Michael Paiz 


Manufactured in Wisconsin by: 


W 
BAY RTEK 


1077 Sunlite Or. 
Oneida, WI 54155 


Call Collect: (414) 822-3951 * Fax: (414) 822-8936 





90 PLAY METER/April 1991 





“— are 
aN Meh be fot 
Pe ae ere # Raped iO : 
. Ei veers 
7 7 ew 
Fn Dewy s : : 








Outside the Liberace Museum. 


p.m. until 7 p.m.; ‘‘Best Yupscale 
Bar’’—The Elephant Bar & Restaurant, 
where buffalo wings appear on the menu 
along with specialty drinks; and ‘‘Best 
Sports Bar’’—Fizzers, which features a 
potent drink by the same name and a 
basketball half-court inside. 

Also on the list were: ‘‘Best Rustic 
Bar’’—Mountain Springs Saloon; ‘‘Best 
Night Club’’—The Palladium; ‘‘Best Col- 
lege Bar’’—The Sports Pub; ‘‘Best Night 
Club for the Mature Crowd’’—The Hop 
(what else for the ‘SOs and ‘60s crowd?); 
‘*Best Country Bar’’—Silver Dollar 
Saloon; ‘‘Best Quiet Bar’’—The Pepper- 
mill; and ‘‘Best Rock Club’’—After 
Hours Club Rock. 


Transportation (rated C for con- 
venient) 

It’s easy to travel to and fro with the 
Strip Trolley that goes from one end to the 
other, with a short loop around to the Con- 
vention Center. The trolley runs every day 
from 9:30 a.m. until 2:00a.m. The fare is 
$1, exact amount required. 

Cabs are everywhere, constantly whisk- 
ing fares from one major hotel to another. 


Although many of the large hotels are in 
close proximity, a glance down The Strip 
can be deceptive. What looks close can ac- 
tually be several long blocks away from 
your starting point. 

Limousine service is available from 10 
different companies, if a group desires this 
luxury. 

Considering the ACME exhibits, 
seminars, and industry meetings, plus the 
attractions in and around Las Vegas, show 
attendees can enjoy an exhaustingly good 
time. LJ 
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Despite soft market, 
choices abound at ACME 





ven though the recession and a 

downturn in business plagues the 
amusement business at present, in- 
defatigable operators are attending ACME 
with the express intention of seeking out 
new games to add to their routes. 
Manufacturers are exhibiting the latest 
product in hopes of recapturing market 
shares. In the face of a rather depressed 
market, optimism still runs high. Industry 
veterans accept the present ‘“‘cycle’’ and 
look to better times ahead. 

A rash of new equipment is being 
displayed, from touch-screen video poker 
machines to pigs racing across the 
playfield of a redemption game. Driving 
videos and mind-teasing puzzlers await, 
along with a much-heralded pinball sequel 
and CD music machines that appeal to the 
eyes and ears. 

By category, here is a glimpse of what 
ACME has in store: 

Pinball 

Look out for Bride of Pinbot from 
Williams. Termed *‘The Machine,’’ its 
artwork will thrill Pinbot lovers who 
swiveled their heads at the original in 
November 1986. Now Pinbot is a classic. 
Williams hopes his bride will be as suc- 
cessful. The currently popular Fun House 
will also be there. 

Midway Mfg. will show the new Bally 
pin, Harley Davidson, that gives players 
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Arachnid’s Galaxy Darts 








the real “‘feel’’ of a vibrating motorcycle 
as they keep the silver ball moving across 
the playfield. Earthshaker was the first 
pinball outing to employ this feature. 

Data East will display Checkpoint, a 
driving-themed pinball that utilizes a key 
starter to set the game in motion. Players 
can choose their own favorite style of 
music in this game (rock, jazz, classical, 
soul, country, or rap). For more details, 
turn to this month’s *‘Prime-Time Player’’ 
for a full game review. 

Premier is expected to have both Car 
Hop and the new basketball-themed Hoops 
in its booth. Car Hop takes a nostalgic turn 
with a backglass that shouts “‘the 50s,’’ 
and Hoops falls right into place with the 
basketball season. 

Video 

Capcom continues with a good thing, its 
Street Fighter IT, and a possible surprise in 
the kit category. 

Konami expects a crowd for the four- 
player Simpsons video that finds Bart, 
Homer, Marge, and Lisa on a rescue mis- 
sion to find baby Maggie, who has been 
kidnapped by jewel thieves. The game 
follows the family through Crustyland 
Amusement Park, Springfield Discount 
Cemetery, Channel 6, Springfield Butte, 
Dreamland, and the nuclear power plant. 
Four Simpsons characters will be at the 
Konami booth three times each day 





JUDGE THE EARNINGS 


OGD (COUT ey a] Ele 


STREET LOCATION #105 


CAPCOM BOWLER 
BOWL-0-RAMA 
BOWL-0-RAMA 
BOWL-0-RAMA 


BOWL-0-RAMA 
BOWL-0-ARMA 
BOWL-0-RAMA 


FINAL WEEK 


WEEK #1 
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WEEK #4 
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WEEK #6 


$ 86.00 
$113.00 
$156.25 
$166.50 
$172.00 
$172.50 
$178.50 * 


* MORE THAN DOUBLED EARNINGS - 


NO DOWN TIME REPORTED 
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Leprechaun Inc. 


40 Lake Bellevue - Suite 100 
Bellevue, Washington 98005 


Phone (206) 454-4052 
Fax (206) 451-9438 
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(11-11:30, 1-1:30, 3-3:30) to have their 
pictures taken with attendees. 

Midway Mfg. will bring back the new 
and improved Trog video and a new entry 
called Strike Force. William will include 
High Impact Football in the product mix as 
it is still enjoying a high interest level. 
Look for a big surprise in the novelty and 
shuffle alley categories from Williams. 
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You can add excitement to 
your facility with our highly 
competitive Model 54 shooting 
gallery. With a new upgraded 
electronics package you will 
get years of steady high 
earnings with this exciting 
attraction. 






Now at much lower prices! 
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‘SHUTTLE LAUNCH’’ 





‘HAUNTED HOUSE’’ 


New titles for the Neo-Geo system will 
be featured at the SNK booth. No less than 
five new entries will be shown: Ghost 
Pilots, Sengoku, Alpha Mission II, Burn- 
ing Fight, and King of the Monsters. 

Speaking of Neo-Geo games, Romstar 
will show the latest Neo-Geo software in- 
stalled in older game cabinets (Stargate, 
Joust, Robotron, Double Dragon). The 


Lazer-Tron’s new Shuttle Launch 


game has proved to be the best 
earning ticket redemption game of 


the summer. Shuttle Launch 
has great player appeal and high 
earnings. 

It is very reliable and is a terrific 
addition to any family entertainment 
center. 

Here is what these satisfied customers 


“4 have to say about Shuttle 
.\) Launch: 


¢ ‘Great Game! Great Payback! 
It has good legs.”” 


Gary Rudolf 
Malibu Grand Prix 


H ¢ ‘‘The earnings are consistently top of the 


charts. We have experienced 
virtually no down time. 
Ideal for smaller locations.” 


John Werner 
Alladin’s Castle 


¢ ‘Weare thrilled in every way with this game, 
from its earnings to its servicing to its terrific 
player appeal.” 
Joe Aboid 
Fayetteville, NC 
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LAZER-TRON CORPORATION 
7042B COMMERCE CIR. PLEASANTON, CA 94588 .¢ 
CALL NOW for the distributor nearest you at 


(415) 460-0873 or fax (415) 460-0365 
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One-Slot Kit is being marketed as a univer- 
sal kit for older games, or as a kit for 
Dynamo cabinets. 

Namco will ‘‘wow’’ attendees with 
Driver’s Eye, a driving training simulator 
that duplicates the Formula One race car 
experience. Driving action is depicted on 
a 25-inch screen. The unit measures ap- 
proximately six feet long, four feet wide, 
and three-and-a-half feet tall. Also on tap 
for Namco: Steel Gunner, Final Lap 2, 
and the two-player interactive vertical kit, 
Dragon Saber. 


Nintendo keeps the software coming for 
its PlayChoice system, most notably, 
Sword Master and Nintendo Golf. Also 
available: Rad Racer II (with improved 
graphics), Mega Man 3, Yo! Noid, Ninten- 
do World Cup, Solar Jet Man, and TMNT 
II, atwo-player game that plays like the ar- 
cade version. 

Atari always has an impressive lineup of 
equipment and this year will be no excep- 
tion. Stop by for a peek at the newest offer- 
ings from this game house. 

Strata Group introduces a novelty video 
game that can function as a regular video 
or a redemption game. Called Peggle, it 
features a lovable main character who 
takes a joyride on two concentric circles of 
pegs. Points are earned for hitting pegs and 
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Coastal’s Sheriff Shoota 





clearing pegs. He can bounce and might 
slip into slime that spells the end of the 
game. Strata is hoping Peggle also 
bounces into the hearts of players. 

Betson will show Mad Dog McCree 
with its giant screen and Old West action 
that you can’t pass by without trying. At- 
tendees are expected to wait their turn for 
a chance to show ‘‘quick-draw’”’ skill and 
match wits with the dastardly Mad Dog 
and his band of outlaws. 

A soccer-themed video is new from 
Taito. Titled Hat Trick Hero, it’s a four- 
player interactive game. Taito also debuts 
Ninja Kids, a four-player animated 
fighting game that gives each player 
special weapons and powers. 

Sega debuts a new simulator video in 
Rad Mobile, a driver powered by a 32-bit 
hardware system. The race takes players 
through 20 U.S. cities and a barrage of 
obstacles. Sample the speed-sensitive 
steering. 
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Video poker 

Look for the video poker choices we are 
accustomed to seeing as well as games for 
the video lottery market. Kramer 
introduces its new game for the burgeon- 
ing video lottery market following a 
careful period of development. 

SMS returns with its Player’s Choice 
touch screen unit, which was well receiv- 
ed at AMOA. The game offers game 
choices of Jacks or Better, Aces or Better, 
Joker Poker, and Keno. Buttons indicate 
ticket, menu, bet plus, and bet minus. 

Micro Mfg. is also preparing a unit for 
the video lottery market, due for a release 
date this summer. The company will 
display its Turbo Joker Poker games and 
8-liners as well. 

The Merit Industries booth will feature 
the company’s Superstar line of gaming 
equipment and its newest member, a 
multiple game offering with touch-screen 
technology. The Superstar series includes 
the Keno Superstar, Montana Superstar, 
and South Dakota Superstar. 


tions. The game has been designed for 
universal appeal. Since horse racing is the 
theme, and the game play is simple to 
understand, it should accommodate a wide 
range of locations. 

Mayoni Enterprises will show its Zord 
robot in addition to its line of impulse 
games and the Ziggy the Clown vendor. 

Bromley will exhibit Ghost Town, a 
redemption shooting game in an upright 
cabinet. Players receive 20 shots and at- 
tempt to hit 20 targets within a pre-set time 
frame (operator-adjustable) for a perfect 
score. Tickets are awarded for good 
scores; a bonus comes with the perfect 
score. 

Betson will display Variety, a three-way 
unit that offers a cover-the-spot game in 
the center with coin-pushers on each end. 
In addition, there will be a new six-player 
version of the coin pusher Rock ‘N Roll, 
formerly available as a one-player. Also 
look for Quick Draw, a 100 percent skill 
redemption poker game housed in an 
upright cabinet. Betson promises some 


“Expect a crowd for Konami’s Simpsons video. 
Bart, Homer, Marge, and Lisa are on a rescue mis- 
sion to find baby Maggie. ’’ 


Redemption/novelty 

Coastal Amusement Distributors will 
feature Sheriff Shoota, the sequel to Roosta 
Shoota. The ‘‘Sheriff’’ version challenges 
players to shoot ping pong balls into any 
one of five randomly designated score 
targets. There’s an operator-adjustable 
timer/score wheel on the playfield. Stan- 
dard features include ticket dispenser, full 
meter system, realistic sound effects, ad- 
justable timer, paytable, and coin mech. In 
addition, Coastal will show the six-player 
coin pusher, Merlin’s Magic, and a one- 
player unit, Riverboat. 

Capcom will have two lanes of coin-op 
bowling with Bowlingo, a game that 
features lightweight balls and a quickly 
reset lineup of pins. 

Exidy has added new features to its 
Camptown Races, which debuted at 
AMOA. A progressive ticket program 
will help bring more players into loca- 


surprises as well. 

SMS introduces Robo Bop, a “‘striker’’ 
game in a robot-style cabinet that stands 
eight feet tall. Features include over 100 
lights that illuminate parts of the robot’s 
body, a revolving beacon, and strobe light. 
The game has been designed for young- 
sters, who can enter their age level 
(1-4, 5-8, 9-12, 13-over), indicate boy or 
girl player, then use a rubber hammer to 
hit a padded metal striker that causes the 
lights to flash. Tickets are awarded, music 
plays, and the robot ‘‘talks’’ to the players. 
Coastal will be the exclusive distributor 
for Robo Bop. 

Taito begins showing redemption pieces 
for the first time and starts with a trio: UFO 
Mogura, a space-themed game that 
challenges players to whack creatures that 
pop up at random; Rock-N-Mole, another 
version that finds moles popping up to the 
sounds of rock music; and Supersonic 





——. PREVIEW 


Blast Man, a punching game that asks 
players to don gloves and punch a cushion 
to register scores. All three games 
dispense tickets. 


Leprechaun will display a game called 
Pot-O-Gold. Housed in an upright 
cabinet, it asks players to maneuver a golf 
ball through a maze within a cylinder. But- 
tons control the spin of the cylinder. 
Features include operator-adjustable time 
and a ticket dispenser. 

Meltec will feature its newest midway- 
style redemption game, Shoot Out, that 
has a rapid-fire gun mechanism and non- 
stop pop targets. Also in the booth: Knock 
Down and Big Mouth. 

Redemption merchandise 

Most merchandise suppliers have add- 
ed smaller, less expensive toys to their 
product mix to accommodate the rising in- 
terest in redemption. Referred to as 
‘*slum’’ merchandise, prices range from 
one penny up—providing a wide array of 
colorful items that appeal to youngsters as 
they approach redemption counters. These 
items suit locations where customers are 
not likely to return frequently to save up 
for larger items. 

Bonita Marie introduces a new line of 
redemption scales. Available models in- 
clude those that count tickets, tokens, or 
cash with extreme accuracy. Lightweight 
and fully portable, the scales run on either 
AC current or battery power. Each comes 
with a 30-month warranty and interfaces 
with the ARMS computer software of- 
fered by the company. Optional ac- 
cessories include a carrying case and 
printer. 

Darts 

Arachnid debuts Galaxy Darts, a 
revolutionary new concept that features 
League Automatic Transfer and a Top 
Gun Challenge. The game reduces the 
amount of time spent collecting and recor- 
ding league statistics by the use of a 
memory card (credit card size). There’s a 
team card and operator card. Statistics col- 
lected are used in conjunction with 
Arachnid’s Dartman II League Master 
software. 

The Top Gun Challenge is a competitive 
dart ladder that displays the top 10 players 
on the game’s screen. It promotes play as 
challengers try to work their way to the top 


of the ladder. It can be used in 301 Open 
In/Open Out, 301 Double In/Double Out, 


or Cricket. 


new Cougar ZD-5 coin-op pool table that 
offers a sable maple finish sure to attract 
show attendees and players. 


‘Taito begins showing redemption pieces for the 
first time and starts with a trio. ’’ 


Merit will feature its Premier IT Plus 2 
with automatic player change, missed dart 
indicator, and Solo Challenger standard. 
Also on view, the Premier II Plus 2 
Supreme, the newest kit to retrofit all 
previous Pub Time games. Along with the 
four-player Cricket kit, it will add the new 
Solo Challenger. 

Valley’s Cougar Darts will be on hand; 
it has overhead scoring with four-player 
Cricket standard, new graphics, and 
league software with Feats readout. The 
company also offers a four-player version 
of Cricket as a kit option for the original 
models of its dart games. 

Table games 
In this category, Valley introduces the 


Now Available... 


Ma 





Dynamo will exhibit its new pool table, 
Excaliber, which features oak legs and 
brass inlays. Also in the booth, look for the 
company’s new shuffleboard and an ex- 
tensive lineup of new video game cabinets. 

Design Plus debuts a mini shuffleboard 
called Roll-R-Ball. The game is particular- 
ly suited for tavern locations and promotes 
competitive play for both men and 
women. 

There is no shortage of new equipment 
from which to choose. The show floor will 
be filled with interesting games and varia- 
tions on old favorites. Attendees and their 
families will find something for 
everyone. L] 


Metres 


The worlds first and only interactive, realistic 
laser video game! American Laser Games & 
Betson deliver the most exciting amusement 
game in years! Available in 33” and 50" sizes. 


Call for information: 


BETSON ENTERPRISES 


DIV. OF H. BETTI IND.. INC 
6 EMPIRE BLVD., MOONACHIE, NJ 07074 


IN N.J. (201) 440-2200 ¢ TOLL FREE 1-800-524-2343 


FAX (201) 440-4463 


BETSON PACIFIC 


2444 W_ PICO BLVD 
LOS ANGELES. CA. 90016 


(213) 388-9338 FAX (213) 388-4550 
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A ‘91 EXHIBITOR LIST 


This list is designed to help you locate companies exhibiting at ACME ’91. Although many companies have 
multiple booths, for ease in reading only the first booth number is included here. 


Rel PIQGUGle ccc ccawscdsceveeicecevcene es 553 
Rt. 1, Box 654-A 

Beaufort, NC 28516 

(919) 728-5311 

ACO NOVONY CO. cicccccce seers ceuwvcwsns 105 
1855 Industrial St. 

Los Angeles, CA 90021 

(213) 626-0500 

Acme Premium Supply ...............006. 1428 
4100 Forest Park Blvd. 

St. Louis, MO 63108 

(800) 325-7888 

Action Lighting Inc. ................000 ee 945 
P.O. Box 6428 

Bozeman, MT 59715 

(406) 586-5105 

RUSSGWS WG. 66656454 bdo ee Dah ERE EES ESS 1034 
720 Corporate Circle 

Golden, CO 82014 

(303) 231-9199 

Advanced Graphic Designs ................ 248 
4673 Aircenter Circle 

Reno, NV 89502 

(702) 827-8285 

Advent Technology Inc. .................4. 1339 
5621 Baltimore National Pike 

Baltimore, MD 21228 

(301) 744-3700 

Aeries International .................005. 1445 
3200 Polaris, Unit 8 

Las Vegas, NV 89102 

(702) 252-8534 

Allstar Music Inc. ............002 00 eee eee 1056 
3441 South Park Ave. 

Springfield, IL 62704 

(217) 793-3350 

Alman Enterprises Inc. .............00008. 1458 
P.O. Box 12086 

Reno, NV 89510 

(702) 329-4555 

Alter Enterprises ............. 00 cee eens 229 
Westpark Business Center 

210 W. Parkway, Unit 7 

Pompton Plains, NJ 07444 

(201) 616-1111 

American Amusement Machine Assn.......... 99 
12731 Directors Loop 

Woodbridge, VA 22192 

(703) 494-2758 

American Sammy Corp. ..............0005: 647 
2421 205th St., Unit D104 

Torrance, CA 90501 

(213) 320-7167 
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American Shuffleboard Co. ............... 1237 
210 Patterson Plank Road 

Union City, NJ 07087 

(201) 865-6633 

American Simulators Inc. ...............05:. 118 
7370 N.W. 36th St., Unit 433 

Miami, FL 33166 

(305) 592-5932 

American Technos Inc. ...............00585 1037 
4805 S.W. Griffith Drive 

Beaverton, OR 97005 

(503) 643-9768 

Amusement Equipment Exchange ........... 145 
1203 Fifth Ave. 

Rock Island, IL 61201 

(309) 788-0135 

Amusement World inc. ................... 1340 
5621 Baltimore National Pike 

Baltimore, MD 21228 

(301) 747-2300 

ANSCEt DIS. CG. isk cc ce ws esis ccese steaks 350 
14253 W. 11 Mile Road 

Oak Park, MI 48237 

(313) 542-5530 

PLSCHING WIG) sce ccdcen ike kak wee KEES OAS 424 
6421 Material Ave. 

Rockford, IL 61111 

(815) 654-0212 

Asahi Seiko USA Inc. ..............20008 1154 
4029 South Industrial Road 

Las Vegas, NV 89103 

(702) 794-2920 

Asia Star Enterprise Co. ...............4.. 1427 
14555 Valley View Ave., Unit C 

Santa Fe Springs, CA 90670 

(213) 921-5538 

Atari Games Inc. .......... 0.02. 408 
675 Sycamore Drive 

Milpitas, CA 95036-1110 

(408) 434-3700 

B &C Trading 

(aka Gold Nugget) ...............0200eeaes 545 
P.O. Box 180166 

Austin, TX 78758 

(512) 836-7535 

BRW Control Systems .................... 845 
28310 Avenue Crocker, Suite B 

Santa Clarita, CA 91355 

(805) 295-6740 

Bally Gaming ING. 2... ccx ee reaweses eens 347 
6601 S. Bermuda 

Las Vegas, NV 89119 

(702) 896-7743 
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10 Very Good 

3 Reasons Why It 
»» Should Be Your 
Next Investment! 





ad h-1alt-) Cola (ome le-] olalior-Mmorelislelial-co Mi dldeMe-) 240i dil -1-1) 4-10 ME) o]-1-lela 
salUt-j(om-laleM-lel¥ lace Mt -Jai-1ei te 


The Game The Payoff 
sae od | 0) 174-10 MY -1 6-110) 890) Mt) Colom = t-1) 6. Low level entry investment 
2. Easy-to-play format for kids 7. Quick, satisfying return 
3. Reliable, long lived operation 8. Profitable redemption feature 
4. Colorful “BC Beasties” format 9. Designed for the “kiddie” market 
5. Built-in ticket dispenser 1 OPamn 's'i(o(>1al-mavcel0| am 0) ce)ilamale)ay4elars 


For detailed information on how you can have Skee-Toss BC“ 
in your operation call today: (215) 997-8900! 


The Game They Keep Coming Back To yong 


121 Liberty Lane, Chalfont, PA 18914 @ Phone (215) 997-8900 FAX (215) 997-8982 
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Baton Lock & Hardware Co. ...........00055 544 
11521 Salinaz Drive 

Garden Grove, CA 92643 

(714) 534-0311 

BOMTOK INGi -niiie a eee cea Sawa Cows awe 1130 
1077 Sunlite Drive 

Oneida, WI 54155 

(414) 822-3951 

irl eet Ce 64a eb Shes weve ke die Rea ees 434 
1 Fulton Ave. 

Hempstead, NY 11550 

(516) 292-2670 

cg | A: ee eee 148 
914 E. Moreland Blvd., Hwy. 18 

Waukesha, WI 53186 

(414) 547-5051 

Betson Enterprises ...........0000 cee eeeee 208 
6 Empire Blvd. 

Moonachie, NJ 07074 

(201) 440-2200 

Bob’s Space Racers ...........20 ese eeees 1234 
427 15th St. 

Holly Hill, FL:32117 

(904) 677-0761 

Bonla-Marie intl... ccc cece ease eee ens 740 
1540 Rt. 37 West, Suite 2 

Toms River, NJ 08755 

(201) 349-1994 

Dan Brechner & Co. ....... 0.00 eee ees 326 
31 Stewart St. 

Floral Park, NY 11001 

(516) 437-8400 

BOMIOY INC. 2a cence evans Cone eee ae 256 
3231 W. Victoria St. 

Chicago, IL 60659 

(312) 267-6030 

Bundra Games Corp. .........0000e eee eaes 255 
3955 Suffolk Lane 

Hoffman Estates, IL 60195 

(708) 705-5991 

CD Jukebox Kit. Co. ...... ccc ec 1445 
3200 Polaris, Unit 8 

Las Vegas, NV 89102 

(702) 252-8534 

Canadian Coin Box Magazine ............... 110 
106 Lakeshore Road E., Suite 209 

Mississauga, Ontario L5G 1E3 

(416) 271-1366 

Capcom USA ING. 2.2.6 ccc ccna cee ee eae as 624 
3303 Scott Blvd. 

Santa Clara, CA 95054 

(408) 727-0400 
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Capitol Lighting/Gem Sound .............. 1156 
159 Alexander St. 

Yonkers, NY 10701 

(914) 969-3400 

CAarOUGOI RR 6.26 ki66 86 60 red te ee eee 340 
P.O. Box 307 

Eldon, MO 65026 

(314) 392-7122 

Clever Devices Ltd. .............002 0c eae 1426 
10 Sagamore Hill Drive 

Port Washington, NY 11050 

(516) 767-0682 

Cofusa Enterprises Inc. ..............0.05. 1257 
649 Anita St., Suite A4 

Chula Vista, CA 92011 

(619) 424-9460 

Coin Acceptors Inc. ......... 000 cee e ee eee 114 
300 Hunter Ave. 

St. Louis, MO 63124 

(314) 725-0100 

Coin COnGe@pte ING... nc ccccccccnccnsenaces 837 
12 Edgeboro Road, Unit 5 

East Brunswick, NJ 08816 

(908) 390-9009 

Coin Controls Ine. 0.6 ccc cece eee aeesuess 1410 
1850 Howard St. 

Elk Grove Village, IL 60007 

(708) 228-1810 

Coin Mechanisms .............020000eeeee 432 
400 Regency Drive 

Glendale Heights, IL 60139 

(708) 924-7070 

D&R Industri€S 2... cece ccc wren ne nnee 842 
7111 N. Capitol 

Lincolnwood, IL 60645 

(708) 677-3200 

Dart WONG ING. ccc cist esc eee bade eews 1024 
190 Locus St. 

Lynn, MA 01904 

(617) 581-6035 

Data East USA Inc. ...... 0. 2c ce ccnsccnees 1000 
1850 Little Orchard St. 

San Jose, CA 95125 

(408) 286-7080 

Debbie’s Amusements .............0000085 644 
P.O. Box 1829 

Florence, SC 29503 

(803) 664-8800 

Deltronic Labs Inc. .............0002 eee eee 129 
Eighth & Maple Ave. 

Lansdale, PA 19446 

(215) 362-9112 
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Design Plus Industries ...............0008: 446 
737 E. Marietta Ave. 

Peoria Heights, IL 61614 

(309) 682-9359 

Deutsche Wurlitzer GmbH ................. 224 
30-55 Vernon Blvd. 

Long Island City, NY 11102 

(718) 721-4000 

Doyle & Associates ............00 cee eens 1229 
P.O. Drawer 49467 

Sarasota, FL 34230-6467 

(813) 366-3735 

DYMAMOG COPD. ccc cca see eewswcenees 1216 
2525 Handley-Ederville Road 

Richland Hills, TX 76118 

(817) 284-0114 

Peels hs oan ees Rew ae oe Oa eee ewer Raw 942 
270 New Jersey Drive 

Ft. Washington, PA 19034 

(215) 628-0860 

PACE WOi es occ tbat a eek dee were ews 127 
2401 W. Broadway 

Council Bluffs, [A 51501 

(712) 322-1111 

East Coast Design ........... 2... c cence 546 
P.O. Box 681 

Hammonton, NJ 08037 

(609) 567-1700 

Electro Games Industries .................. 852 
1361 Boul. Smith S. 

Thetford Mines, PQ G6C 6K8 

Canada 

(418) 338-5131 

Rime elt Gchcnebedeseheceeeeeeneekes4 as 1425 
P.O, Box 57 

Oldham, Lancashire OL1 4BB 

England 

44-61-624-3687 

BRIG INGs.¢ ieee as 0 CdSe eee SRR RR eR RES 128 
2688-C Middlefield Road 

Redwood City, CA 94063 

(415) 364-5201 

Exit Entertainment ................ 0000 ee 850 
4520 W. Dickens 

Chicago, IL 60639 

(312) 292-4499 

P¥G6 CO. LAG ica cccee nec dcawense seen eeees 452 
Bestco Intl. Inc. 

P.O. Box 167873 

Irving, TX 75016 

(214) 986-9008 

go 4 | ee re 634 
8335 154th Ave. N.E. 

Redmond, WA 98052 

(206) 882-1093 
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FOG FOS 65 6 oes cee hee eevee OER SAS eS 445 
302 Winchester St. 

Newton, MA 02161 

(617) 332-9270 

Game Sales Mfg. .......... 0000 cece ee eeee 345 
5193 G. St. 

Chino, CA 91710 

(714) 590-4556 

Games & Leisure Magazine 

c/o Sports Publications Ltd. ................ 645 
109 Fairfield Way, Suite 207 

Bloomingdale, IL 60108 

(708) 893-7828 

Gemini Sound Products ................405: 252 
1221 38th St. 

Brooklyn, NY 11218 

(718) 851-6000 

Grayhound Electronics ...............0005. 528 
Rt. 37 & Germania Station Road 

Toms River, NJ 08754 

(201) 341-5200 

Great Lakes Dart Distrib. .................. 846 
4454 S. 108th St. 

West Allis, WI 53227 

(414) 543-9773 

HMS Monaco Et Cie Ltd. ................... 116 
135 W. 20th St. 

New York, NY 10011 

(212) 691-9000 

Hamilton Scale Corp. .............000 eee 1332 
3350 Secor Road 

Toledo, OH 43606 

(419) 535-7667 

Hantarex Corp. of America ................. 450 
1261-I Wiley Road 

Schaumburg, IL 60173 

(708) 843-7226 

Happ Controls. Inc... 0.2 ccc sccevcnsnsuses 120 
106 Garlisch Drive 

Elk Grove Village, IL 60007 

(708) 593-6130 

Hayes Specialties Corp. ...............005. 1353 
1761 E. Genesee 

Saginaw, MI 48601 

(517) 755-6541 

Hoffman & Hoffman ................0 00 eee 352 
P.O. Box 896 

Carmel, CA 93921 

(408) 646-9062 

MIDSHOUING.. «icine se edee ki eundvesoeews 214 
1270 Valley Brook Ave. 

Lyndhurst, NJ 07071 

(201) 507-0936 

Innovative Concepts 

in Entertainment Inc. .................4.. 1039 





FROM LEISURE 





SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


BILL ANY DIRECTION INSERT BILL ANY 


ERT 
INSERT oT FOLD BILL 00 NOT FOLD pre TlON 


U. S. DOLLAR US. DOLL 
BILL $4. AR 
$1.5.10.20 5.10.26 BILL 





¢ SIMPLE ONE PIECE UNIT ¢ SAME DAY SHIPPING 

¢ SIMPLE INSTALLATION ¢ PROMPT SERVICE 

¢ SIMPLE TO USE-ACCEPTS ¢ QUANTITY PRICES 
BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 


LEISURE ENTERTAINMENT, LTD. 


25 HUTCHESON PLACE - LYNBROOK, N.Y. 11563 
516-593-5050 - OUTSIDE N.Y. STATE 800-645-2162 - FAX 516-593-5896 
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1501 Kensington Ave. 

Tonawanda, NY 14215 

(716) 833-0481 

J-S: Saies Co. ING. 2b ccc dv ete taswese eee 1239 
5 S. Fulton Ave. 

Mt. Vernon, NY 10550 

(914) 668-8051 


Pe. ENTOMDTIGOS «0.0 cca we weecaes 1341 
131 Youngstown Warren Road 

Niles, OH 44446 

(216) 652-1251 

SOMGING. bo cick awcs eee S Ue RE REESE REO RO 1042 


227 Broadway, Unit 202 

Santa Monica, CA 90401 

(213) 395-3490 

JelOCO USA INC: 2c ccc ees as anne 1210 
310 Era Drive 

Northbrook, IL 60062 

(708) 480-1811 

CO IE Se 5 a GAS OSS aa ho ES KO 1342 
3101 Plaza del Amo, Unit 47 

Torrance, CA 90503 

(213) 787-0140 

Just Kiddie Rides Inc. ...............0000. 1142 
59-19 Central Ave. 

Farmingdale, NY 11735 

(516) 293-8129 

Just Vibrations Int'l. ............000 eee 1442 
1096 Farroll Ave. 

Arroyo Grande, CA 93420 

(805) 489-1815 

ROG UR, ike bs OKC Seas se bed eee OX 1047 
1370 Busch Pkwy. 

Buffalo Grove, IL 60089 

(708) 808-1370 

Kiddie Rides USA ............. 0c eee eee 640 
5500 Greenwood Plaza Blvd., Suite 101 

Englewood, CO 80111 

(303) 721-8910 

NOMEIIING: «cacece dieedw de Swat aaee eure en 824 
900 Deerfield Pkwy. 

Buffalo Grove, IL 60089-4510 

(708) 215-5100 

Kramer Mig..Co. 2... ccaccaccasecenaseaes 1016 
451 Magnolia Ave. 

Croydon, PA 19020 

(215) 788-8516 

Le EAL 62555 6862S SEK OE ORES 552 
127 Union St. 

Hatfield, PA 19440 

(215) 362-2890 

Laramie Interests ............002 20 eee eeee 834 
3635 Willowbend, Suite 318 

Houston, TX 77054 

(713) 666-4945 
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LAZOrWON COND: 6 cbc cise evened ncezanes 1326 
7024-B Commerce Circle 

Pleasanton, CA 94588 

(415) 460-0873 

Leisure Entertainment Ltd................. 1250 
25 Hutcheson Place 

Lynbrook, NY 11563 

(516) 593-5050 

The Leland: Comm. 2. ccc sa ccciccsesavcseuns 200 
1841 Friendship Drive 

El Cajon, CA 92020 

(619) 562-7000 

LGDIGCHOUINE: «cba Win esad we eedee nen awed 850 
40 Lake Bellevue Drive, Suite 100 

Bellevue, WA 98805 

(206) 454-4052 

Lock America Inc. ........... 000 eee ee eee 331 
7251 Garden Grove Blvd. 

Garden Grove, CA 92641 

(714) 373-2993 

Machine-O-Matic Ltd. ..............00000- 1450 
51 Bertrand Ave. 

Scarborough, ON MIL 4P3 

Canada 

(416) 750-4900 

Mars ElectronicS ... 2. ccc ccc ence crane nna 1224 
1301 Wilson Drive 

West Chester, PA 19380 

(215) 430-2500 

Mayoni Enterprises ................200000: 226 
10340 Glenoaks Blvd. 

Pacoima, CA 91331 

(818) 899-2488 

MOCO HIVO! 6iin bose hee 84 VaR eed 1253 
17800 S. Main St., Unit 121 

Gardena, CA 90248 

(213) 323-2236 

ck | ae era 1226 
1550-B Las Plumas Ave. 

San Jose, CA 95133 

(408) 923-1302 

Merit Industries .............2 0c e eee eee 437 
2525 State Road 

Bensalem, PA 19020 

(215) 639-4700 

Micro Manufacturing .............020ee eee 150 
535 Old Nashville Hwy. 

LaVergne, TN 37086 

(615) 793-5510 

MicroProse Games ...........0000eeeeeeee 857 
180 Lakefront Drive 


~ Hunt Valley, MD 21030 


(301) 771-6700 
Mobile Record Service Co. ............000008 848 
2716 Penn Ave. 
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Pittsburgh, PA 15222 

(412) 391-8182 

Muncie Novelty Co. ............002 eee e eee 1139 
P.O. Box 823 

Muncie, IN 47308 

(317) 288-8301 

NANCO/Nancy Sales Co. ..............2005: 337 
22 Willow St. 

Chelsea, MA 02150 

(617) 884-1700 

NSM/Loewen-America ............000e ees 650 
5207 N. Rose St. 

Chicago, IL 60656 

(312) 992-2280 

Nadel & Sons Toy Corp. ..........200eeeee 1127 
915 Broadway 

New York, NY 10010 

(212) 254-1677 

Namco-America Inc. ...........000 eee eens 457 
3255-1 Scott Blvd., Suite 102 

Santa Clara, CA 95054-3013 

(408) 496-6371 

National Sports Games .................4. 1440 
3669 E. La Salle St. 

Phoenix, AZ 85040 

(602) 470-1490 

National Ticket Co. ........... ccc ence w nee 130 
Westpark Business Center 

210 West Pkwy., Unit 7 

Pompton Plains, NJ 07444 

(201) 839-3155 

PO MN ica i kg al akira die lw ie or ew WW wa we wel 1355 
1130 E. Sleepy Hollow, Suite A 

Olathe, KS 66062-2228 

(913) 764-5554 

Nintendo of America .............0000 ee uae 400 
4820 150th Ave. N.E. 

Redmond, WA 98052 

(206) 882-2040 

Nova Technologies ...............00200ees 156 
4880 Hickmore 

St. Laurent, Quebec H4T 1K6 

(514) 340-1280 

P.M.I. Toys & Novelties .................. 1021 
4310 Tejasco 

San Antonio, TX 75218 

(512) 829-4666 

ee AAI nude ea cae a De ER Cw Sw ees 444 
3363 La Cienga Place 

Los Angeles, CA 90016 

(213) 559-0596 

ig So a ne ee en ea 1424 
1335 S. Michigan Ave. 

Chicago, IL 60605 

(312) 939-7616 

Pearson Products Inc. .............000 0 ees 346 
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4309 Earhart Blvd. 

New Orleans, LA 70125 

(504) 822-6054 

PONMNAY: (iieen eke esse ee Necenneeesabanws 125 
3161-A State Road 

Bensalem, PA 19020 

(215) 638-4720 

Perfect 360 Controls ...........000 eee eeee 1456 
3840 Hillside Lane 

Salt Lake City, UT 84109 

(801) 278-5248 

Pioneer Laser Entnmt. .............00000: 1247 
2265 E. 220th St. 

Long Beach, CA 90810 

(213) 835-6177 

Play Meter Magazine ...............0002e0es 98 
6600 Fleur de Lis 

New Orleans, LA 70124 

(504) 488-7003 

PIUGN ADDOE! fin ces ves eer ese dn eee ees 1448 
1021 St. Ferdinand St. 

New Orleans, LA 70117 

(504) 945-1242 

PIUGN=4S-PIOV cade awed tebe eee eee wa ee 441 
11601 Seaboard Circle 

Stanton, CA 90680 

(714) 893-8099 

Premier Technology ...............0200085 616 
759 Industrial Drive 

Bensenville, IL 60106 

(708) 350-0400 

PPiZOG soho eines bee ee oe ee ee eee 556 
5452 McFadden St. 

Huntington Beach, CA 92649 

(714) 891-1710 

Quantum Industries ................0008: 1329 
336 Stamm Road 

Newington, CT 06111 

(203) 667-7655 

Quicksilver Development Co. .............. 1045 
1903 Fairway Drive 

San Leandro, CA 94577 

(415) 895-9699 

FIG OY xa g eae Gh wh hoes Oe eee eee 1241 
21210 Hwy. 60 

Platteville, CO 80651 

(303) 737-2441 

MODGCCE © 6 ves Ads cab eed ARR OR SHER RM SS 1141 
1001 S. Main 

Euless, TX 76040 

(817) 545-2745 

Record Source Int’l. ............. 0000 ee eee 253 
P.O. Box 75 

Mineral Wells, TX 76067 

(817) 325-8752 

RePlay Magazine ................0.020e eee 745 
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KONAMIINC. - 900 Deerfield Parkway - Buffalo Grove, IL 60089-4510 
Phone: (708) 215-5100 » FAX: (708) 215-5144 - Telex: 6871385 KONAM UW 


af LERGAMES™ and WORLD ALLIANCE ROLLERSPORTS™ are trademarks. 
_ ©1991 Sams/Miller Productions and Motown Productions, Inc. 
_All rights reserved. 














Pad: 5. Player's Controls Are: 


2. 2-Player Interactive ° 1 8-way Joystick 
3. Buy-in & Continuation ~ % Lepage 
Features A aie 


4. Horizontal Monitor 


All the fast-paced roller derby action you can handle is coming at you in RollerGames, 
the thrilling new game from Konami. 


Based on the TV show, RollerGames offers all the fun-filled excitement of the actual 
game—but better than watching it, you are in it! Players can choose their favorite 
teams from among the colorful competitors in the league: T-Birds, Violators, Rockers, 
Hot Flash, Maniacs, and Bad Attitude. The wacky characters from the teams chosen 
are shown at the beginning of each cycle. Starting in Los Angeles, the game moves 
from city to city—to Las Vegas, Dallas, Chicago, and finally to the championship game 
in New York. 


Each game consists of four cycles. The men’s squad plays the first and fourth cycles, 
while the women take on the second and third cycles. Each squad consists of one 
jetter and three powerguards. The key to victory for any squad—be aggressive! This 
is not game for the meek and mild. You control your jetter around the concourse, 
targeting opponents for devastation. The more enemy team skaters you attack and 
take down, the more you score. Points are also earned for Outstanding skating 
performance on the menacing Wall of Death and the Jet Jump. 


The details that make the show so entertaining to watch are not overlooked in game 
play. The different team managers make appearances between games to shout insults 
and threats. The players are super competitive and fight to the finish. Everything that 
made roller derby great is incorporated into RollerGames, the most incredible sport 
on wheels! 


od KONAMI” 
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P.O. Box 2550 

Woodland Hills, CA 91365 

(818) 347-3820 

PROCKHQIN FANG, 6a0 6 ocd ka ee ERS eee Os 946 
313 S. Rohlwing Road 

Addison, IL 60101 

(708) 629-9200 


Roger Williams Mint .................0000. 113 | 


79 Walton St. 

Attleboro, MA 02703 

(508) 226-3310 

POMMOte? WG: 6 6eccce rid PRS Se0645045 0 RE oes 808 
22857 Lockness Ave. 

Torrance, CA 90501 

(213) 539-2744 

PROGGRO ING oo satiric oie 0 50 owe hee iw bad ee ME 1031 
P.O.-Box Z325 

Bala Cynwyd, PA 19004 

(215) 668-8392 

Rowe International ..............00ceeeaee 100 
75 Troy Hills Road 

Whippany, NJ 07981 

(201) 887-0400 

SMS Mfg. Corp., 

Coastal Amusement Distrib. ............... 416 
601 Prospect St. 

Lakewood, NJ 08701 

(908) 370-3030 

SNK Corp. of America ............0200000: 1008 
246 Sobrante Way 

Sunnyvale, CA 94086 

(408) 736-8844 

5.0.5. GOOG SIU svc ve vere eudaaweenneeds 158 
47-00 33rd St. 

Long Island City, NY 11101 

(718) 937-3333 

Sean COMING, .s5 cad ek weaves dew sw nerwe tens 253 
21550 Beaumeade Circle 

Ashburn, VA 22011 

(703) 729-8606 

Seeburg COM: cocks tween ean eeeevurdewe ps 1413 
1105 Westwood Ave. 

Addison, IL 60101 

(708) 543-1270 

Sega Enterprises Inc. USA ................. 800 
2149 Paragon Drive 

San Jose, CA 95161-0550 

(408) 435-0201 

Seidel Amusement .............0200eeeees 254 
P.O. Box 11162 

Albuquerque, NM 87192 

(505) 298-6994 

Selectra Int’l. Designs ..............0008. 1447 
2329 Story Ave. 

Bronx, NY 10473 

(212) 931-4800 


Sharp Image Electronics .................. 621 
9834 Glenoaks Blvd. 

Sun Valley, CA 91352 

(818) 767-8855 

SKOO-BGll ING. ciccc cc ccavasscce ees cuwees 1132 


121 Liberty Lane 

Chalfont, PA 18914 

(215) 997-8900 

Smart Industries Corp. .............000008- 816 
1626 Delaware Ave. 

Des Moines, IA 50317 

(515) 265-9900 

Space Age Electronics Inc. ................ 154 
26524 Golden Valley Road, Unit 507 

Saugus, CA 91350 

(805) 252-4400 

Standard Change Makers Inc. ............. 1046 
422 E. New York St. 

Indianapolis, IN 46202 

(317) 639-3423 

Star TACK PIUGH 236s ak eves eee ee eee eens 257 
148 Allen Blvd. 

Farmingdale, NY 11735 

(516) 293-6654 

Strata Group Inc. ...... ccc c cece ec cnescane 1050 
709 W. Algonquin Road 

Arlington Heights, IL 60005 

(708) 437-2704 

Sunmark Business Products .............. 1446 
1126 W. 21st St. 

Lorain, OH 44052 

(216) 245-3678 

Superior Toy & Novelty ..............00000+ 541 
1117 W. Eighth St. 

Kansas City, MO 64101 

(816) 842-2653 

Taito America Corp. ...........002 eee eeeee 608 
390 Holbrook Drive 

Wheeling, IL 60090 

(708) 520-9280 

Tavern Sports Int'l. ...........00 cee wees 1457 
101 E. Erie St., Unit 850 

Chicago, IL 60611 

(312) 266-9499 

Technology Exclusive Inc. ................. 247 
3111S. Valley View, Suite B108 

Las Vegas, NV 89102 

(702) 876-1127 

WOGWIG ING. bovccevceeeee seca vender waka 428 
18005 S. Adria Maru Lane 

Carson, CA 90746 

(213) 329-5880 

WOROIN WIGs Kcb404006K05 645 8 Re Kee RKO ES 547 
3979 Mann Road 

Huntington Valley, PA 19006 

(215) 322-3232 
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Wsadtig pigo@ Rides inc. 
(516) 293-8129 


VISIT OUR BOOTH #1142 
ACME 1991 


NATIONAL ACCOUNTS (LOCATIONS) 
AVAILABLE 





COMANDO JEEP *42 DIFFERENT 
MODELS AVAILABLE 


ielemele 


DISCOUNT TOWARDS 
THE PURCHASE OF A 
RIDE WITH THE 
PRESENTATION OF 
THIS AD DURING THE 
DURATION OF THE 
SHOW 


KIDDIE'S® 


AUTHORIZED DISTRIBUTOR 
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KOON CO. cc cox eee KORRES ON ees Ea 1054 
47650 Kato Road 

Fremont, CA 94538 

(415) 657-7793 

Tornado Table Soccer ...........000eeeees 342 
4959 Rendon Road 

Ft. Worth, TX 76140 

(817) 483-6646 

Tourist Attractions Parks Magazine ......... 1412 
7000 Terminal Square, Unit 210 

Upper Darby, PA 19082 

(215) 734-2420 

U.S. Amusement Auctions ................. 149 
2415 W. Amherst 

Bloomington, IN 47404 

(812) 333-9939 

Valley Recreation Products ................ 216 
333 Morton St. 

Bay City, MI 48707 

(517) 892-4536 

Varl-Tech IU. cccicwcercdeearicosewe ena 1437 
4520 Spartan Industrial Drive 

Grandville, MI 49418 

(616) 538-4088 

Vending Times Inc. ....... 2.020. c eee eee eee 119 
545 Eighth Ave. 

New York, NY 10018 

(212) 714-0101 

VON 6 sa c8 6s eee eaves ecaveeegeiws eas 1030 
1405 S.W. 6th Court 

Pompano Beach, FL 33069 

(305) 783-0411 

Wells-Gardner Corp. ..........00 0c eee eenee 642 
4309 Hawthorne Lane 

Rolling Meadows, IL 60008 

(708) 253-8473 

Wico Distribution Co. ............000 0c eee 1027 
6400 W. Gross Point Road 

Niles, IL 60648 

(708) 647-7500 

Williams Electronics ..............20000 eee 600 
3401 N. California Ave. 

Chicago, IL 60618 

(312) 509-6566 

POIMNOGNA 2 cbse cece nee vee seee Se R iad esas 487 
49 Fanny Road 

Parsippany, NJ 07054 

(201) 334-6880 









Anheuser-Busch, Inc. 
Licensed Dart Products 





Call For Our Free 8-Page Anheuser-Busch, Inc. Soft-Tip Catalog 
Dart World, Inc. ¢ P.O. Box 845 e Lynn, MA 01903 ¢ 617/581-6035 
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DEO GAMING OUTLOOK 


Mixed reviews from 





Bonnie Theard 





Canadian provinces 


A decidedly unhappy operator popula- 
tion in the Canadian province of 


Nova Scotia is striving to change the dic- 
tum issued Feb. 14, when the government 
announced approval of video lottery 
without amusement operator partici- 
pation. 

Nova Scotia 

Francis McLean, president of the Nova 
Scotia Music and Amusement Operators 
Association, said the association had made 
presentations to the government to 
develop a reasonable and responsible en- 
vironment for the industry while retaining 
private sector involvement. However, the 
government’s action took an opposite 
turn. 

Stated McLean: **This government ac- 
tion will not only add civil servants to the 
payroll, but also add to government expen- 
ditures the cost of acquiring, servicing, 
and maintaining the machines. It will in- 
volve the loss of employment and job op- 
portunities in the private sector, and affect 
both Nova Scotia and federal revenues 
because of reduced income to be taxed 
under the respective Income Tax Acts of 
Nova Scotia and Canada. 

‘*The net addition to Nova Scotia’s 
revenues will not justify the loss of jobs in 
the private sector. Further, the arbitrary 
elimination of a significant portion of our 
businesses may well give us a right to com- 
pensation under the charter.”’ 
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He added that the association and its 
members are seeking a review of this deci- 
sion. They will continue to be ready and 
willing to work with government in 
responsibly regulating the industry, while 


curate record of machine transactions). 
Newfoundland and Labrador followed 
with a video lottery program that began on 
Dec. 27, 1990, which did not include 
operators. There have been complaints 


“Nova Scotia operators will continue to be ready 
and willing to work with government in respon- 
sibly regulating the industry, while retaining a role 
for the private operators. ’’ 


retaining a role for the private operators. 

The four Canadian provinces of New 
Brunswick, Newfoundland and Labrador, 
Nova Scotia, and Prince Edward Island 
have all been interested in video lottery 
programs. New Brunswick adopted a plan 
that was implemented on Dec. 1, 1990. 
Operators are directly involved in this 
case, where revenues after payouts to 
patrons are divided 35 percent to 
operators, 35 percent to locations, and 30 
percent to government. 

Each province has its own Lottery Com- 
mission. The Atlantic Lottery Corp. 
(ALC), a private corporation, implements 
the video lottery programs in terms of ap- 
proving operators, manufacturers, and 
terminal type, as well as enrollment (pro- 
perly linking terminals to the central com- 
puter system) and polling (keeping an ac- 


about lack of timely technical assistance 
and a shortage of technicians. 


New Brunswick 

In New Brunswick, where operators are 
directly involved and share in the benefits 
as well as the burden of game purchases 
and maintenance, there are more con- 
tented comments. David Attis of Talisman 
Games in Moncton, N.B., said, ‘“‘The pro- 
gram is proving to be very successful, both 
from the operator and government points 
of view. 

‘‘Gray area games have virtually disap- 
peared. Lots of product is available, yet 
player acceptance is not what it was 
originally anticipated to be.’’ He explain- 
ed that in the past, when players purchas- 
ed a roll of quarters and walked up to a 
gray area game, the money lasted 30 
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minutes. Now, the same money lasts on- 
ly four or five minutes. 

New Brunswick is unique in that a full 
spectrum of games are approved: poker, 
blackjack, and reel games. There is a great 
variety offered and terminals can be plac- 
ed virtually anywhere. Corner stores may 
have them as well as locations with 
licenses to sell alcoholic beverages on the 
premises. 

Patrons in the corner store don’t look at 
the machines the same as patrons in a 
tavern. The tavern patron is not interested 
in winning a jackpot, dropping in a few 
coins and then departing. Tavern patrons 
are looking at the entertainment value. 


Attis sees a few bumpy times ahead in 
the period of adjustment, saying, “‘No one 
will become wealthy overnight. It has 
tremendous potential. It will be a six- 
month rough road until manufacturers 
begin to hear the operator comments 
regarding the market and the player pro- 
file. In addition to understanding the 
marketplace, it’s a total re-education of the 
player. Some of the manufacturers are 
working with the operators in developing 
specific games for specific market areas. 
What works in one does not necessarily 
work in another.’’ 

How does he feel about Nova Scotia ap- 
proving a video lottery without operators? 
‘*The importance of the operator input is 
something that lottery organizations and 
governments have to look at carefully,’’ 
said Attis. ‘Lottery entities must consider 
the drive of the private entrepreneur, in 
this case the amusement operator who 
makes service a priority. The govern- 
ment’s cost of operating would be 
astronomical if done on the same scale as 
the private sector provides. 

‘*The ideal situation is for the govern- 
ment to share with private enterprise in this 
latest wave of video lottery terminals. It’s 
an opportunity for government to receive 
volunteer contributions to add to their cof- 
fers without investing one plug nickel. In 
New Brunswick, the operators have in- 
vested in excess of $12 million in equip- 
ment, which the government does not have 
to look after. And what happens when a 
government technician has to change a 
power supply or coin mech? Road service 
is where the operator excels with years of 


experience. In an operator-based situa- 
tion, service is almost instantaneous. 

‘*We are lucky in New Brunswick. Our 
video lottery program is an operator- 
oriented vehicle. The government decid- 
ed to work with the operator and help the 
province expand its job base and electronic 
expertise.”’ 

Will other equipment besides video lot- 
tery terminals have a future life in New 
Brunswick? New locations are coming in 
every day, notes Attis, even from locations 
that either didn’t have other amusement 
games before or haven’t had them in a long 
time. 

He added, ‘‘Those of us in the business 
all our lives appreciate that without the 
pinball game and the video game we 
wouldn’t be where we are today. I love that 
aspect of the industry and can’t see myself 
out of it totally. The marketplace isn’t of- 
fering much now, although pinball is 
growing quite phenomenally. We’re 
waiting for the next generation of equip- 
ment.”’ 

Now and later 

What’s the viewpoint of the New 
Brunswick operator’s association? Accor- 
ding to Rick Bouchard, legal counsel and 
executive secretary of the New Brunswick 
Coin Machine Operators Association, 
‘*All things considered, it’s been suc- 
cessful, although we could have benefited 


Electronic Rack/Time Play 
Pool Table 


Make more 


money when your 


from more lead time. As of Feb. 17 we 
have 1,753 machines out on location with 
‘cash in’ at $9.3 million. Cash paid out in 
winnings up to this date is $4.2 million. 

‘*TIn terms of the terminals themselves, 
they are adequate to go around. Where 
there may be a bit of a backlog is in the pro- 
grams than can be run. The machines have 
to be tested and that takes time. The name 
of the game is offering diversity and a 
variety of options to the player.’’ 

Regarding the future developments in 
these Canadian provinces, Bouchard said, 
‘*The big question up here now is whether 
the jurisdictions will go with private sec- 
tor involvement or not. It’s a big question 
on the minds of a lot of operators.’’ 

As reported in the March ‘‘News 
Bulletin,’’ The Prince Edward Island 
Music and Amusement Operators 
Association has been working on an 
operator-involved program for that pro- 
vince, in hopes that the government will 
see the benefits of operator participation. 
After all, amusement operators collective- 
ly bring decades of experience to this 
market. Their rapport with locations and 
knowledge of the player base, combined 
with technical ability and reputation for 
service, will help any video lottery pro- 
gram progress in a fashion advantageous 
to every segment involved. L] 


pricing and play 
mode change automatically 
to meet your location’s demand! 








(Shown with optional Bill Acceptor) 


1-800-526-0080 


UNITED BILLIARDS, INC. 
eS 51 PROGRESS ST. UNION, NJ 07083 


"Built to last from the inside out" 
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FOR RELIABLE COIN HANDLING EQUIPMENT 
INSIST ON ASAHI SEIKO 





Advanced Technology 


More and more manufacturers have 
turned to Asahi Seiko when faced 
with the need for technologically 
advanced coin and bill handling 
equipment. 


Amusement, vending and gaming 
route operators, along with casino 
slot departments, have found that it 
makes sense to retrofit with reliable 
Asahi Seiko coin handling equip- 
ment and hoppers. 





For over 20 years, Asahi 
Seiko has served the world- 
wide needs of a variety of in- 
dustries that utilize mecha- 
nisms that dispense coins, bills or 
prepaid cards. 

Asahi Seiko is dedicated to con- 


sistently finding new and innovative 
ways to respond to the diverse 


range of industry needs. Not only is 
Asahi Seiko a leader in the creation 
of highly reliable mechanisms that 
are compact in design, provide a 
speedy response, are tamperproof, 
but most importantly, have the abili- 
ty to recognize and handle the 
myriad shapes and sizes of coins 
and bills in circulation worldwide. 


Reliability 












Each Asahi Seiko product is pain- 
stakingly checked, one by one, on 
the production line for quality and 





craftsmanship. Quality Control then 
tests each piece for durability. Final- 
ly, each product is computer tested 
prior to shipment. No wonder Asahi 
Seiko products are rated the best in 
the industry! 


Worldwide Acceptance 


Not only are Asahi Seiko coin selec- 
tors and hoppers in use around the 
world, but we have manufactured 
and exported more than 60 
different money handling 
products, ranging from bill 
validators and bill/card 
dispensers to coin timers, 
switches and accessories to 
over 45 countries worldwide. 


Have a new design for an amuse- 
ment machine or gaming device? 
Call today. 





4029 S. Industrial Road Las Vegas, Nevada 89103 
PHONE:(702)794-2920eFAX:(702)794-0644 


Asahi Seiko usa Inc. 


The Future of Quality Coin Handling Equipment 








y* YEARS AGO 





Manufacturers unite 


in new organization 


T en years ago the forerunner of the 
current AAMA was formed. The 
new group, then called the Amusement 
Device Manufacturers Association, con- 
sisted of charter members Stern Elec- 
tronics, Atari, Williams, Rock-Ola, 
Gremlin, Exidy, Gottlieb, Game Plan, 
Cinematronics, Taito, Centuri, and U.S. 
Billiards. 

The board of directors included Joe 
Robbins, Michael Stroll, Gary Stern, 
Donald Rockola, Dwayne Blough, Pete 
Kauffman, and Robert Bloom. The pur- 
pose of the association was stated as 
‘‘diligently representing the manufac- 
turers of coin-operated amusement 
devices in the areas of legislation, govern- 
mental and industrial regulations, and 
public relations.”’ 

Play Meter sadly reported the death in 
February of Ed Shaffer, the president of 
Shaffer Distributing Co., who died sud- 
denly at age 67. Estel Shaffer, Ed’s father 
and founder of the firm, had passed away 
the previous November at the age of 87. 

Game copying had certainly come of 
age in 1981. Ralph Lally, in his editorial, 
said, ‘‘Up until just recently little had been 
accomplished in preventing the game 
pirates from increasing in number. It now 
appears something is being done.’’ Lally 
was referring to the games being con- 
fiscated at ATE and to the formation of the 
new association. 

He optimistically added, ‘‘Hopefully, it 
will only be a matter of time before the 


whole problem is resolved. After all, it 
should be a simple matter of outright 
theft.’’ 

Roger Sharpe, author of ‘‘Critic’s Cor- 
ner,’’ penned an article, ‘“‘Coming or Go- 
ing.’’ He admitted that he had hoped for a 
pinball resurgence because of the quality 
of equipment that would be hitting the 
streets after AMOA. However, it wasn’t 
to be. Roger was feeling the growing pains 
of the expanding video game market, not 
quite realizing that just about all other 
types of equipment would be shoved to the 
back burner for several years to come. 

In other industry news, Stern was 
granted a preliminary injunction against 
Omni Video and Ferncrest Dist. of War- 
wick, R.I., in connection with an alleged 


infringement of Stern’s copyright on its 
Astro Invaders video game; Betson Pacific 
opened a new vending division in its Los 
Angeles headquarters; Betson Enterprises 
opened a new office in Long Island; sales 
of Pac-Man exploded, causing a four- 
week wait for delivery; a gray-area games 
maker, Meyco Games, warned AMOA 
that to take a stand against the machines 
could alienate a tremendous number of its 
members. 

New products featured 10 years ago in- 
cluded Universal’s Space Panic, Bally’s 
Flash Gordon, Game Plan’s Intruder, 
Centuri’s Phoenix, Stern’s Freefall, Got- 
tlieb’s Pink Panther, and Gremlin’s first 
entry into the talking video market, Astro 
Blaster. 1 
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Pre Packs, Promotional, Jumbo, Seasonal Items 
Ask about free freight 


1-800-458-4354 


(504) 833-8448 
430 Maine St. ¢ Jefferson, La. ¢ 70121 
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BRON THE LABORATORY 


James R. Maida 





Legislation: a partnership 


between industry and regulators 


have been overwhelmed by the number 

of legislative efforts to legalize video 
lottery or video poker devices for state use. 
A deep recession has plagued the North- 
eastern states and legislators are consider- 
ing all revenue alternatives. 

This year bills were introduced in Ver- 
mont, Maine, New Jersey, and Penn- 
sylvania, while plans for a video lottery 
continue in West Virginia. The question 
that is most often asked is, ‘‘What critical 
terms of the video lottery legislation cause 
it to either pass or fail?’’ In this article I 
will examine which critical terms need to 
be presented and what terms, if present, 
appear to deem legislation politically 
unacceptable. 

Machine testing 

The video lottery laws in South Dakota, 
Canada, and West Virginia have con- 
sistently called for machine testing prior to 
field implementation. This testing is both 
on the communication side (the ability to 
hook to and communicate with the central 
computer system) and the machine func- 
tionality side (pay outs, percentage, and 
meter reading accuracy). 

Prior to video lottery devices entering 
the state, the machines as well as the 
manufacturer must be approved. All bills 
reviewed this year have this “‘testing’’ re- 
quirement since those that don’t have it 
generally won’t be considered. 

State’s percentage 

This is the first main stumbling block of 
any legislation. In reality, the state and the 
owners of the video devices ‘‘negotiate’’ 
as to how much money the state will get. 
This negotiation is intense because the 
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state revenue interest must be balanced 
against the operator’s ability to retain 
enough capital to purchase equipment. 

Many bills have been killed in the last two 
years because the negotiations went badly. 

South Dakota has set the percentage at 
22.5 percent of the net revenue of the 
machine, which appears to be the ‘‘going 
rate,’’ and if any less is proposed, the state 
legislature will dismiss the bill out of hand. 
The rate is 30 percent in the Atlantic pro- 
vinces where operators are permitted to 
participate in the video lottery. Maine’s 
and Vermont’s experience, while still in 
the negotiation stage, have focused in on 
this amount. 

Some states, like Maine and New 
Jersey, have proposed a graduated tax. 
This appeals to both sides. The New Jersey 
legislation asks for 25 percent the first 
year, followed by years of 27-1/2 and 30 
percent. This approach recognizes that the 
operators need a tax incentive initially to 
purchase the devices, while paving the 
way for the state’s desired percentage over 
the long haul. 

In my opinion, this is a deal that both 
parties can live with. During my ap- 
pearances at several legislative houses, I 
often hear that the tax is too high and that 
the bill is in trouble. I would like to remind 
the operators of the following two points: 
1) the states are legitimizing the play of 
video poker machines, an activity that has 
been characterized as suspect, and 2) the 
real question is the dollar amount of the 
tax. 

It makes a difference if the non-taxable 
portion is 70 percent of $1 million or 70 


percent of $250 million. Obviously, none 
of us can complain about the latter. 
Separation of powers within the lot- 
tery structure 

Most bills contain clauses that, in effect, 
would not allow manufacturers to perform 
any function other than manufacturing 
(i.e., nO Operating or distributing), pro- 
hibit operators from manufacturing or 
distributing, and prohibit distributors from 
manufacturing and operating. While this 
appears to be appealing to operator 
associations (because they become the on- 
ly group that may own devices), the 
logistical placement of devices becomes 
difficult and more expensive. 

In New Jersey, for instance, Bally 
Manufacturing owns its own distributing 
company to service the Atlantic City 
market. This option would be eliminated, 
causing higher markups to the distributor 
and operator, not to mention the logistical 
problem of assembling and repairing 
devices at facilities not working closely 
with the manufacturers. 

In many bills, I read about the *‘residen- 
cy’’ requirement on operators and 
distributors. This, of course, is warranted 
by these groups because it is, in most 
cases, their hard-earned dollars that suc- 
cessfully lobbied for the legislation. 

While most state legislatures do not 6b- 
ject to acurrent residency requirement in 
order to participate, it is much harder to 
sell prior to the enactment of the bill. Ir- 
respective of a possible constitutional law 
violation, this has the obvious effect of 
protectionism, which lies outside the 
bounds of merely protecting state residents 
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by requiring all licensees to live in the state 
where licensed. Some legislators would 
not vote for such a provision if they 
thought it would be unconstitutional, 
hence a further hindrance to the desired 
result. 

Law enforcement funds and the 
elimination of ‘‘amusement 
machines”’ 

Successful video lottery legislation calls 
for broad law enforcement powers and the 
active pursuit of amusement credit poker 
devices. Operator associations that agree 
to maximum law enforcement, and fur- 
ther, agree to replace their current devices 
with the approved models are putting their 
best foot forward; it is a a big selling point 
of the entire package. 

States enact video lottery for two 
reasons: revenue and the belief that the 
‘‘illegal’’ market games will be converted 
to lottery devices, thus eliminating 
unregulated gaming. It is ironic that 
operator associations do not jump for these 
provisions. 
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First of all, experience shows that lot- 
tery devices make more than their amuse- 
ment counterparts, maximizing revenue 
for the operator and the state. Secondly, 
those operators who have abided by the 
new law would not like their neighbor 
jeopardizing the program by refusing to 
use lottery devices. Remember, state 
legislatures can take video lottery away 
just as easily as they put it in place. The 
Nebraska Video Lottery is a prime exam- 
ple of this. 

Regulation by the state is a fact. No bill 
can pass without it, so why fight it? Again, 
the effects of reasonable regulation can 
help the program even though some will 
say it’s cumbersome. Regulations will 
keep the video lottery’s integrity—the 
main attraction to the players. 

An uncontrolled video lottery system 
would lead to unsavory rumors regarding 
the machines, resulting in a loss of play. 
Regulation and the imposition of criminal 
sanctions—loss of licensing for illegal 
acts—comes with the opportunity to 


legitimize video gaming. 
Summary 

The deluge of legislation this spring 
signals the first great thrust of legalized 
video gaming and video lotteries in the 
United States. Legislators and operator 
associations must realize that the negotia- 
tions between the parties will be heated and 
intense. Questions of state tax percentage, 
protectionism, and vertical integration are 
forefront in both parties’ minds. 

Regulation by law enforcement agen- 
cies serves to legitimize the legislature’s 
activity and actually instills public con- 
fidence in the system. A successful video 
lottery is run as a partnership between the 
industry and the regulators. The industry 
supplies the equipment, the state 
regulators provide the opportunity for 
legalized gaming. It’s a relationship that 
must be protected in order for video lottery 
to be successful. LJ 
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merchandise is vital 


5 edemption has been a growing part of 
the coin-op amusement industry for 


the past several years. A_ well- 
merchandised redemption center can build 
customer loyalty. Once a player starts col- 
lecting tickets, he will keep coming back 
until he has enough for that special prize. 
It’s similar to an airline’s ‘‘frequent flier’’ 
program. 

Also, redemption games hold their ap- 
peal for years, unlike too many videos that 
have appeared in the marketplace recently. 

If you have been thinking about getting 
involved in redemption, but still have con- 
cerns or unanswered questions, consider 
attending the redemption seminar at 
ACME ’91. Titled ‘‘Redemption Trends 
in the ’90s,’’ it takes place March 23 from 
8 to 10 a.m. 

Have no fear if you A) don’t attend the 
show, B) read this after March 23, or C) 
would simply prefer sleeping late on 
Saturday. You will be able to keep inform- 
ed as to the trends in redemption by 
reading articles like this one. 

New ideas and new products keep the in- 
dustry exciting. Therefore, new trends are 
always of interest. But if you are new to 
redemption, the old ‘‘tried and true’’ ideas 
are the best. Games that have been around 
for years and years are still the cor- 
nerstones of any redemption game room. 

Skee-Balls, the Meltec air gun games 
(Boom Ball, Big Mouth, and Knock 
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Down), roll downs, pushers, and games 
with child appeal— Whac-A-Mole, Wacky 
Gator, and Skee-Toss, B.C.—are the 
games you should buy first if you plan to 
add redemption to an existing arcade. 
Some of the newer equipment that 
deserves consideration includes Data 
East’s Cosmo Gangs, Bromley’s Rock ‘N 
Bowl, and Coastal’s Pop-A-Ball. 

One of the nicest aspects of operating 
redemption equipment is that the games 
hold their appeal for a long time. The 
reason for this is simple: the appeal isn’t 
entirely in the play of the game. Much of 
the enjoyment comes from winning tickets 
(or tokens). Five- and 10-year-old Whac- 
A-Moles, Boom Balls, and roll downs still 
give out tickets, just like new redemption 
games do. They will, therefore, be as ap- 
pealing to play as new redemption 
pieces—provided, of course, that you 
make the tickets appealing. 

What I mean by “‘making the tickets ap- 
pealing’’ is this: have appealing prizes 
available in your redemption center. This 
concept has been discussed before in this 
column and other articles in industry 
publications, but it cannot be stressed 
enough. 

Offering a limited selection of *‘slum’’ 
merchandise is not enough in today’s 
market. If you want to build loyalty in your 
location, you must have desirable prizes in 
a price range that will make players want 


to save their tickets and come back again 
and again. Picking desirable merchandise 
is tougher than picking good games. 
This is partially because much of the 
merchandise goes in and out of fashion 
quickly and partially because different 
merchandise appeals to a different au- 
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dience. This means that you must have 
knowledge of the premium market in 
general, plus you'll need to understand 
your own player base as well. 

Let’s use audio cassette tapes for our ex- 
ample. Tapes are a good item in a redemp- 
tion center. If you buy from a music 
wholesaler, your cost may be $6 each. If 
you use a one-cent value for your tickets, 
and if you want to return 25 percent to the 
player, the cassette will ‘‘cost’’ 600 
tickets. It will take $24 of the player’s 
money to earn 600 tickets. 

If you buy Milli Vanilli tapes, you ob- 
viously don’t know the market and will get 
hurt. Knowing your own player base 
simply means understanding the demo- 
graphics of your customers. Would Ran- 
dy Travis tapes have more appeal than 
those by M.C. Hammer? If your location 
is in Texas, Randy Travis will probably be 
more in demand. But this isn’t always true; 
you must know your customers. 


‘Your arcade’s success 
or failure is determined 
by the appeal of your 
merchandise. ’’ 


Talk to the customers in your location to 
find out what they would like available in 
the merchandise counter. Allison, my 
11-year-old daughter, would like a phone 
of her own (bright colors, including neon, 
are popular). My eight-year-old son, Mat- 
thew, would love a Game-Boy hand-held 
video game. (I'd like it too; it would keep 
him busy during long car rides.) Betson 
colleague Bill Treger has a daughter enter- 
ing her teen years (poor Bill!). She has 
discovered makeup, so she would like a 
lighted makeup mirror or blow drier for 
her hair. 

If you ask your customers what they 
would like, you should get a variety of 
answers: cameras, stereos, home elec- 
tronic equipment, etc. Give the customers 
what they want. After all, it’s their 
quarters! 

There are many good novelty and 
redemption companies that would be hap- 
py to help you keep up with the hot items. 
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Here is a partial list (forgive me if your 
favorite supplier isn’t listed): Ace Novel- 
ty Co. Inc. (800/759-1223); ACME 
Premium Supply Corp. (800/325-7888); 
Bonita Marie Co. (201/349-1994); Dan 
Brechner & Co. (800/645-8142); HMS 
Monaco (800/777-0901); Laramie In- 
terests (800/521-8697); and Nancy Sales 
(800/626-2947). Also, you may wish to at- 
tend the major gift and premium shows 
that take place every few months in New 
York and Chicago. 

I encourage you to get involved in 
redemption. But I must warn you: in order 
to be successful, you must do your 
homework. Before purchasing a new 
jukebox, pinball, or video game, you talk 
to your local distributor. You listen to the 
pluses and minuses of the serviceability. 
You read collection reports. And you may 

talk to other operators who have tried the 
game. 

Buying redemption merchandise re- 
quires careful study as well. Each item in 
your redemption center doesn’t cost as 
much as a new pinball or video game, but 
your arcade’s success or failure is deter- 
mined by the appeal of your merchandise. 
Doesn’t that make it more important than 
your new pinball or video game? (1 
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Checking out 
Data East’s Checkpoint 


W hen I went to Chicago to see Data 

East’s current pinball, Checkpoint, 
I thought I knew exactly what to expect. I 
had seen a prototype of the game late last 
year at Pinball Expo. It struck me then as 
a solid, exciting game, and perhaps Data 
East’s best work. 

It’s amazing how things can change in 
just a few months. The white cabinet had 
turned to a sleek, mean black. The seg- 
ment display was replaced with dot- 
matrix. And the game’s already challeng- 
ing rules had been upgraded to take the 
game from plain exciting to heart- 
pounding, sweat-pouring sensational. 

Before I go into my usual objective 
discussion of the game, I have a confession 
to make. This game affected me so much 
in playing it that I felt I had to wait a few 
days before I wrote this review. It was, for 
the hours I spent playing it, the most fun 
I’ve ever had playing pinball. And damn 
near the most fun I’ve had doing anything 
mee » a Via (with notable exceptions). I’m far from a 

= . ic yp flat _ pinball maniac, but I’m chomping at the bit 
. 17 . now waiting for my next opportunity to 
ft | play Checkpoint. That having been said, 
I'll try to explain—calmly—what’s so 
special about it. 

Checkpoint, if you haven’t seen it (I'll 
refer you to the photo), is a race-driving 
motif. That in itself might be enough of a 
gimmick, but Checkpoint is loaded with 
great hooks. First, for the observer who’s 
trying to decide whether to play, there’s 
the beautiful mirrored backglass and in- 
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tricate playfield artwork. This game’s 
paint job alone would be enough to lure 
players. What a beauty. 

Once potential players get a little closer, 
Data East’s latest innovation will have 
their jaws on the ground: a dot-matrix 
display. Text in sizes from tiny to huge ap- 
pears here, along with shimmering 
animated graphics. Data East could have 
installed the display without bothering to 
exploit it fully, but I couldn’t be more 
pleased with the way they’ve used it. It 
gives new meaning to the phrase “‘attract 
mode.’’ But it really goes to work when 
the game is being played. More on that 
shortly. 

The playfield layout is fun and challeng- 
ing and will quiet those who criticize Data 
East for cranking out too many similar 
games. There are three lanes at the top 
which appear to be entrance lanes, but look 
closely: the plunger doesn’t put the ball 
there. Instead, it sends the ball under the 
playfield and onto a ramp which heads for 
the left flipper. There is a spinner on the 
left side leading to the three lanes (a full- 
power shot will skip over the lanes and put 
the ball under the playfield and onto the 
ramp) and a full ramp shot on the right. A 
saucer lies above the left slingshot, witha 
standup in roughly the same spot above the 
right. Aside from that, there are three 
bumpers (with a recessed standup nearby) 
and seven drop targets: one four-bank and 
one three-bank. 


Behind the scenes, there is still more in- 
novation. Data East’s solid-state flippers 
make another appearance here, and 
players will appreciate the extra “‘oomph”’ 
when it comes to climbing the ramp. A 
feature called ‘‘turbo boost’’ places a 
kicker in front of the plunger, which pops 
balls into play during multiball without 
player intervention. The player is permit- 
ted to launch his or her own ball during 
normal play, of course. A shaker motor in- 
side the case adds to the game’s “‘revving’’ 
feel. Finally, on the ramp, Data East has 
engineered what it calls ‘‘Lasermatic 
Speed Detection.’’ During game play, a 
key reward is based on shooting the ball 
through the ramp at higher than a certain 
speed. The game’s clear voice calls out 
that speed in miles per hour every time the 
ramp is shot. 


The game starts enticing and exciting 
from the moment you drop the coins. An 
animation appears in the display counsel- 
ing you to ‘‘turn the key.’’ The key? Of 
course. The key is where the start button 
would otherwise be, and turning it 
‘*starts’’ the game convincingly. The 
speakers growl an engine sound and the 
shaker motor rumbles through you. 
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Before you get started, you are invited 
to “‘tune in’’; the game offers the player his 
or her favorite style of music, selected by 
the flippers. There’s a ton of music in this 
game, all of it good. There’s even 
classical, but I was a little disappointed to 
find there were no rappers in the ‘‘rap’’ 
selection. It all sounds like pinball music, 
but the simple touch of letting the player 
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choose the ‘‘station’’ adds to the driving 
fantasy. 

When you launch the ball, as I said, it 
ducks into a hole and reappears from a duct 
leading to the main ramp. The game’s skill 
shot is a timed hit on the ramp, a shot 
which is lined up perfectly by the launch 
sequence. Success here delivers a big 
score and advances the game’s tachometer 
by 1,000 RPM. Therein lies the game’s 
basic objective. 

You start at 1,000 RPM and need to 
shoot various targets during play to ad- 
vance the tach. This is a little like the clock 
in FunHouse in that several playfield 
targets advance the tachometer. The goal 
is to advance to 6,000 RPM, which ac- 
tivates a shot into the checkpoint alley for 
two-ball multiball. Hitting that target again 
during two-ball activates three-ball. A sav- 
vy player will hold out for more RPMs, 
however. Seven thousand sets up two-ball 
play for landing in the saucer (the pit stop). 
But 8,000 is where it’s at. 


If you hit the ‘‘red line’’ at 8,000 RPM, 
you'll know it. The game screams ‘‘RED 
LINE!!”’ at you, and huge, strobing letters 
appear in the display to let you know trou- 
ble’s coming. Trouble appears in the form 
of instant three-ball and the game’s 
ultimate goals: jackpot and double 
jackpot. 


The target in front of the ramp is on a 
timer—a stingy one on the sample that I 
played. There’s hardly time to line up the 
shot, so players won’t clean up. It is at- 
tainable, though, and it’s the kind of shot 
that players will pay a fortune to practice. 

If you lose multiball too quickly, the 
game offers you an instant re-race. Sliding 


‘‘There is no location that is unsuitable for Check- 
point, except maybe a cardiac care ward. ”’ 


Red line three-ball starts with a bang as 
two balls are rapidly turbo-boosted onto 
the playfield. The player has no time to 
stand and think about his or her predica- 
ment. When three-ball starts, a drop target 
pops up in front of the ramp. Knock it 
down and hit the ramp for the jackpot, or 
hold out: dump the target, nail the check- 
point alley, and take the ramp shot for dou- 
ble jackpot. If it sounds easy, think again. 


This woman needs your help... 


...nelp her find 
out who shot 
Johnny Rock. 


(visit the Betson booth at ACME for details.) 
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up the checkpoint alley and into the hole at 
the end will bring back two-ball play. This 
is a feature I first saw in FunHouse (that’s 
not to say it’s never been done before), and 
I immediately liked the idea. Multiball is 
so hard to achieve on both these games that 
you deserve another chance if bad luck 
puts you back in single-ball play too 
quickly. 

Once you’ve managed to activate and 
lose multiball, Checkpoint makes it harder 
for you to advance the tach. Perhaps the 
easiest route the first time around is the 
ramp shot. After the first time, the ramp 
speed needed to award another 1,000 
RPM is raised far enough above the 
average to make it a serious challenge. The 
player is forced to shoot the game’s other 
targets. 

Regardless of speed, the ramp is always 
good for something. Nine shots on the 
ramp (during either a ball or a game, 
operator-tunable) activates a timed million 
shot there. Nine shots on the ramp—in a 
row—without a miss is good for ten 
million. 

Jackpot and ramp shots aren’t the only 
things this game’s got going for it. The 
rules are incredibly diverse; this is far 
from a one-shot game. I'll run down a 
handful of Checkpoint’s more interesting 
feature modes, but I don’t have space for 
them all. 

The drop targets advance the RPM 
value, so they’re always worth trying to 
knock down. But randomly, when most of 
the targets have been dropped, a timed 
blue light special begins flashing. The 
strobing blue light, tense music, and 
hollering voice force even the most level- 
headed player to drop everything and aim 
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for the targets. This is hardly a sucker shot, 
though; all of the rewards (million, red 
line, extra ball, steal high score, double 
score) are worth collecting. The display 
shows what’s on special when the mode is 
activated. 

Along with the blue light special, 
Checkpoint has two other ‘‘mystery”’ 
features. The pit stop saucer has some 
lesser awards in store. The spinner (‘‘spin 
& win’’) is among my favorite shots. This 
mystery feature shows the current award 
in a light panel above the spinner. The 
award is changed by pop bumpers and 
slingshots. Million, light extra ball, 
mystery points, and advance RPM make 
the spinner a sure thing as a worthwhile 
shot (even though mystery points usually 
hand out 25K). There is one more award 
on the spinner: ‘‘hot nitro.”’ 

Hot nitro, as its name implies, boosts 
your speed. When this mode is active (it’s 
on a timer, of course), each hit on the stan- 
dup above the right slingshot (marked by 


a matchbox-sized Porsche model) adds 20 
MPH toevery ramp shot. This boost only 
lasts the duration of the timer. 


and make some operators rethink their pin- 
ball/video ratios. Just sitting there in at- 
tract mode, with its marvelous artwork 


“It was, for the hours | spent playing it, the most 
fun I’ve ever had playing pinball. ’’ 


There’s more than this, but I need to 
save some space for commentary. I will 
mention “‘winner’s circle’’ — 15 seconds 
of bonus (post-game) three-ball play for 
the winner of a multiple-player game. 
Then there’s the ‘‘victory lap.’’ And 
then...I could go on forever. I’m surpris- 
ed Data East didn’t have to move toa new 
system board to handle all the features. 
What a triumph for the designers and 
engineers. The rules make this game. 
And the winner is... 

I won’t mince words. I expect Check- 
point to be a hit of colossal proportions. It 
just might break pinball earnings records 
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integrated impact Detection Alarm System 


and its gorgeous dot-matrix text and 
graphics, Checkpoint is better than any 
sign you could hang at a location to draw 
new traffic. But then, I don’t think Check- 
point will spend much time in attract 
mode. 

During game play, the player revels in 
the lights, the sounds, the shaker, and the 
excitement of play, but the audience gets 
a show of its own. The display hardly ever 
sits still just presenting the scores. Every 
feature mode, and most of the hot playfield 
targets, trigger dazzling animated se- 
quences in the display. 

The ramp shot displays the speed in 
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Se PLAYER 


huge letters, with a beaming radar gun 
beside it. Red line explodes on the display 
as it does through the speakers and the 
game. The display is enough to draw the 
first play from anyone, enough to draw a 
crowd when someone else is playing, and 
enough to make them wait for their own 
turn. 


gramming. It’s hypnotic and better than 
any device tried before at grabbing new 
players’ attention. 

The game’s sound effects, music and 
voices are all extremely well-done. The 
predominant voice is very much like a 
race-track (or tractor pull, for that matter) 
announcer, with a reverb effect to add 


“During game play, the player revels in the lights, 
the sounds, the shaker, and the excitement of 
play, but the audience gets a show of its own.”’ 


Winner’s circle encourages multi- 
player games. High-score (along with top 
ramp speed and high ramp shot count) 
winners get their names—literally—in 
lights: huge letters on a glittering marquee. 
I would have written the dot-matrix 
display off as a silly gimmick if Data East 
had not backed it up with such great pro- 


IN 
TEXAS 


YOUR FULL LINE 


ROWE | 


DISTRIBUTOR 








realism. Crowds cheer, tires squeal, and 
the music keeps things hopping. The 
player’s choice of music is overridden 
once multiball becomes available. The 
music that replaces it pushes the game’s 
excitement level through the roof and 
keeps it there. 

Is the game perfect? Of course not, but 


H.A. FRANZ & Co. 


“Your Source In Houston & San Antonio’’ 


Full Line Vending ¢ Music ¢ Games 
CD’s ¢ 45’s e Parts ¢ Service 


H.A. Franz & Co. 
606 Dennis 
Houston, Texas 77006 
713-523-7366 
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H.A. Franz & Co. 
3432 Copeland 
San Antonio, Texas 78219 
512-226-6322 


it is so overwhelmingly well-done that I 
have to pick nits to find something wrong 
with it. The dot-matrix display is counted 
on for a little too much in some places. The 
spin & win and pit stop, for instance, on- 
ly show their rewards on the display. I 
would have liked to hear a voice call out 
the prizes, since the display goes away 
quickly, and Checkpoint’s relentless play- 
ing style rarely gives the player a chance 
to look up. 

One feature I didn’t mention, fast scor- 
ing, scores 55K on every playfield target 
for a timed period. This is so hard to get 
that I wished it were worth more. 

This is a fast game. The outlanes are 
hungry, resulting in average ball times of 
under a minute. Average scores should 
hover around four million, but scores of 20 
million or more will be within the reach of 
expert players. Data East’s manual 
percentaging will help you tune your game 
once it’s on location. 

There is no location that is unsuitable for 
Checkpoint, except maybe a cardiac care 
ward. This game sets every player’s blood 
to boiling very quickly, and you can expect 
them to shout and pound on the game. Let 
them holler, because that excitement will 
bring you income. 

Checkpoint is so much fun, and so ob- 
viously destined for stardom, that I’m 
moved to make a recommendation I’ve 
never made before: if you have a high- 
traffic, multi-pin location, you might con- 
sider placing two Checkpoints. The game 
draws a crowd, but it’s so good that 
players will chalk up mountains of credits 
in advance to keep playing. Some of the 
waiters might give up, so take their money 
instead. This game also has excellent stay- 
ing power; it will be making money 
months after it’s out of production, so 
stock up. 

Lastly, I'll make a pitch that you’ve 
heard before, but please don’t ignore it. 
To keep Checkpoint, as well as other pin- 
balls, earning, you need to keep them 
clean, lit and working. Data East provides 
a spare parts kit with every new game, and 
a light on the front of the cabinet lets you 
know when it’s time to clean the playfield. 
Use the kit and the light to protect your 
profits. L) 


° Heavy duty construction 


we $4 gauge steel cabinet and mounting 
~* bracket = 


e Mars VFM 3S-D4C down stacker 
bill acceptor with 400 bill stacker 


e Universal hopper-with 1600 ‘coin, capacity 


e Cannot short the customer 


Dimensions: 21” wide 
20” tall 

fe 7” deep 

Weight: 60 lbs. 








¢ Outof service/out of coins light 
(also, disables bill acceptor) 


* Fort Lock Ace cylindemwith T hasp and 3 
locking points 


. Motorola Ymicroprocessor controlled CPU with 
battery backup 


‘e Coin counting feature with accessory bracket 


y for easy coin removal 
e Adjustable coin/token purchase price 
¢ Readily accepts tokens 


¢ Colors - Blue, Brown, Black 


‘sy ‘Retail Price 
>995.00- 


Drew Industries 


P.O. Box 632 « Fairforest, SC 29336 
Phone (803) 574-0162 
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—_ RESPONSE 


OPERATORS: This column is devoted to you. It is your chance to have your voice heard on the state 
of the industry. We welcome all complaints, compliments, and comments. We will print your letters as 
received, when possible. There is a self-addressed sheet waiting for you to fillout and return to us. 


Desert Storm 

Right now things are slow. But I feel 
that when things do slow down, you 
have to use different ideas to draw 
customers to your games. Use your im- 
agination and ask your employees for 
some different types of promotional 
ideas. 

It doesn’t hurt to try something new. 
I am sending in a couple of pictures of 
an idea I had. It worked out so well that 
Id like to share it with other operators. 

I took my Operation Thunderbolt 
and covered the ‘*‘Thunderbolt’’ witha 
sign I made that said ‘‘Desert Storm.”’ 
As you can see by the photo, my header 
now reads *‘Operation Desert Storm.”’ 

I also bought some American flag 
banners and hung them from the ceiling 
to the the game—to draw attention to it. 
Collections have been up on this game. 
There are plenty of old war games that 
would be perfect for this. 

Columbus, Ohio 





Players know 

The player is the bottom line in 
video. What level of the coin machine 
industry is closer to the player than the 
operator? 

Operators are in direct contact with 
the player at their various locations. 
For several years operators and 


SEE US AT THE A.C.M.E. SHOW! 


€sottlieb* 


¢ 1991 Premier Technology 
All Rights Reserved 


distributors have stated that new in- 
novation and direction in coin-op video 
is a must to recapture player interest 
and participation. 

According to operators’ reports in 
the publications players are burned out 
on karate, driving, and shooting games 
(and some sports video). 

The suggestion here is that operators 
survey their player clientele in regard 
to their preference for new and in- 
novative games. Let the player submit 
new titles to the operator. Do players 
want rodeo events, ships at sea, para- 
chute courses, educational, trivia, 
miulti-choice, driving obstacle courses, 
decathlon, or other subjects? 

You, the operator, should feed this 
information to the industry publications 
and manufacturers. It could result in 
benefits to research and develop- 
ment. L] 

Art Gallagher 
Nintendo 


COMPUTERIZED 
REDEMPTION 
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Amusement Redemption Management System 


e VIP Members/Build & Maintain Customers 
¢ Security Locked Inventory Tracking 


¢ User Friendly Menus & Help Screens 


¢ Employee Tracking & Reporting 


¢ Control Points & Receipts 


¢ Software & Hardware Support 


A Division of Bonita Marie International, Inc. 


We'll Be At 
BOOTH #616 


- Collect 3 CACTUS JACK’S Bonus 
Bucks and Receive a Hat! 


- Try and Win a Gottlieb’s 
CACTUS JACK’S Pinball Machine! 
- Stop On By For a Boot Stompin’ 
Good Time! 


1540 Rte 37 West 
Suite 2 


Call Rhonda Fletcher for more information 


1-800-272-6375 
908-349-1994 


Toms River, NJ 08755 


FAX 908-341-4056 





AND NOW... 
A WORD FROM OUR READERS!!! 


An operator challenged us to provide space and invite everyone in the coin 
machine business to write about what is right, wrong, or can be corrected within 


the industry. OK, here’s the space. Now it’s up to all of you to fill it with com- 
ments on the industry. We will not print your name if you so request, but we will 
print your comments just as you have them. The operator suggested running 
the page for three issues, but we will leave it indefinitely if you continue to send 
your opinions. 
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PLAY VETER 


P.O. Box 24970 
New Orleans, LA 70184 


Bromley’s Rock ’N Bowl has been #2 on Redemption 
Polls for 4 months. 


At ACME ’91, we will introduce a game that will be #7- 
on ALL POLLS. 


It’s a Redemption Piece, A Bar Piece, An Arcade Piece 
A Street Piece! 


ANY 


QUESTIONS 
9? 






In the United States: Outside the United States: 
Joe or Frank Bundra Lauran Bromley 
3955 Suffolk 3231 W. Victoria 
Hoffman Estates, IL 60195 Chicago, IL 60659 

(708) 705-5991 (312) 267-6030 


(708) 705-8095 FAX (312) 509-9508 FAX 
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Copyright 1991 by Billboard Publications, Inc. Compiled by the Billboard Research Department and reprinted with permission. 


Hot SINGLES 


TITLE ARTIST 
Label & Number/Distributing Label 


1. All The Man That I Need 

Arista 2156 Whitney Houston* 
2. Gonna Make You Sweat 

Columbia 38-73604 C&C Music Factory 
3. One More Try 

Quality 15114 Timmy T. 
4. Someday 

Columbia 38-73561 Mariah Carey* 


5. Where Does My Heart Beat Now? 
Epic 34-73536 


6. The First Time 


Celine Dion 


Columbia 38-73502 Surface* 
7. Wicked Game 

Reprise 4-19704 Chris Isaak* 
8. P’ll Give All My Love To You 

Vintertainment 4-64915/Elektra Keith Sweat 
9. Disappear 

Atlantic 4-87784 INXS* 
10. I Saw Red 

Columbia 38-73597 Warrant* 
11. Show Me The Way 

A&M 1536 Styx 
12. Around The Way Girl 

Def Jam 38-73609/Columbia Like ocd 
13. All This Time 

A&M 1541 Sting 
14. Love Makes Things Happen 

MCA 53973 Pebbles 
15. This House 

Capitol 44652 Tracie Spencer 
16. Get Here 


Fontana 878 476-4/Mercury 


17. Coming Out Of The Dark 
Epic 34-73666 

18. Play That Funky Music 
SBK 07339 


19. If You Needed Somebody 
Atco 4-98872 


20. Love Will Never Do Without You 
A&M 1538 Janet Jackson* 


Oleta Adams 


Gloria Estefan* 


Vanilla Ice 


Bad Company 


* available on vinyl 
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Compact Discs 


TITLE ARTIST 
Label & Number/Distributing Label 


1. To The Extreme 

SBK 95325 Vanilla Ice 
2. Mariah Carey 

Columbia 45202 Mariah Carey 
3. The Soul Cages 

A&M 6405 Sting 
4. Please Hammer, Don’t Hurt ’Em 

Capitol C2-92857 M.C. Hammer 
5. I’m Your Baby Tonight 

Arista 8616 Whitney Houston 
6. The Simpsons Sing The Blues 

Geffen 24308 The Simpsons 
7. The Immaculate Collection 

Sire 26440/Warner Bros. Madonna 
8. Wilson Phillips 

SBK 93745 Wilson Phillips 
9. The Razor’s Edge 

ATCO 91413 AC/DC 
10. Some People’s Lives 

Atlantic 82129 Bette Midler 
11. Shake Your Money Maker 

Def American 24278 The Black Crowes 
12. Listen Without Prejudice 

Columbia 46896 George Michael 
13. Gonna Make You Sweat 

Columbia 47093 C&C Music Factory 
14. Five Man Acoustical Jam 

Geffen 24311 Tesla 
15. Rhythm Of The Saints 

Warner Bros. 26098 Paul Simon 


16. Damn Yankees 


Warner Bros. 26159 Damn Yankees 


17. Rhythm Nation 1814 

A&M 3920 Janet Jackson 
18. Heart Shaped World 

Reprise 25837 Chris Isaak 
19. Listen Without Prejudice 

Columbia 46898 George Michael 
20. The Future 

Uptown 10115/MCA Guy 
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BullShooter Tour 
hits the East Coast 


rachnid traveled to Massachusetts on 

Jan. 18-20 to complete the first half 

of its 16 scheduled regional dart tour- 

naments. The $5,000 Eastern Regional 

was co-sponsored by distributorship New 
England Coin-Op of Norwood, Mass. 

Starring in the eight-event tournament 


were Art Robichaud and Cecile Chiasson, 
both of Concord, N.H. The pair captured 
first place in Mixed Doubles and third 
place in Mixed Cricket. Robichaud took 
the top prize in Pro Singles and Cricket 
Singles, while Chiasson was at the head of 
the class in Women’s Singles and second 


in Women’s Doubles with partner Marie 
Clacherty of Raymond, N.H. 

All first, second, and third place 
finishers in the main events received quali- 
fying certificates to the BullShooter VI 
Finals in Chicago, which will be held over 
Memorial Day weekend. L] 





Art Robichaud and Cecile Chiasson. 
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Arachnid sales representative Bob Mills (I) with Frank Denchick, who finished second 
in Pro Singles and Cricket Singles. 























Registered industrial 
design pending 
in all countries 





° A game of skills and tactics... 
° An interesting way to meet new 
0) 0) Ce 


° Entertaining, exciting and 
definitely a Winner... 


° Fun for all ages... 





° Excellent for pubs 
Restaurants 

Night Clubs 
Bowling centers 
Schools 
Hospitality homes 
etc... 





Distributor inquiries welcome contact 
stern Stephan J. Renaud 
| Sales Manager 
INDUSTRIES Booth # 


wae 94 Toll free USA & Canada 
7 1(800) 463-6311 


1361 S. Smith Blvd. Thetford Mines 
(COltT aR Orlit-er- Rel LeNs) ,¢.; Tel: (418) 338-5131 / Fax: (418) 338-1500 
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What to do during war 


Irving Blackman 





and recession 


s I write this, the war in the Middle 

East rages on. It has taken its toll on 
two fronts: a toll in lives and suffering on 
the battlefront and an economic toll on 
businesses at home. 

A few businesses are prospering during 
these tough times, but most are suffering 
during the recession that is gripping our 
country. Banks have tightened the credit 
screws on some businesses, which have 
watched in horror as cash flow slows to a 
trickle. You could write a book on what to 
do—and what not to do—in the present 
economic climate. But most readers will 
be best served by grasping three important 
points. 

First, hang on. If you are having a tough 
time, so are your competitors—and most 
likely your entire industry. Be a survivor. 
The smart money says the recession will 
be short. The survivors will enjoy the 
fruits of the good times that have follow- 
ed every severe downturn in our economic 
history. 

Second, don’t sell your business now. 
The worst time to sell a business is during 
bad times. If you can afford it, now 1s the 
time to buy a business—preferably a 
competitor. 

And finally, this may be the best oppor- 
tunity you'll have in your entire business 
lifetime to transfer the business to your 
kids. Why? Because businesses are worth 
less during a recession. This means that the 
value of your business for tax purposes 
will be low, too. 
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How much can you give away? Ten 
thousand dollars for each of your kids, 
plus $600,000 (double that if you’ re mar- 
ried). For example, if you have three 
children, you can give away $630,000 in 
1991 ($1,260,000 if married) without in- 
curring one cent of acash gift tax liability. 

One warning, however: whether you 
want to buy, sell, or transfer, don’t go it 
alone. Work with a competent adviser. 
You want to take advantage of this window 
of business opportunity, but don’t make 
the mistake of dealing in an area where you 
have little or no personal experience. 
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Winning the casualty insurance war 

Saving taxes is a time-honored 
American tradition. From a deduction 
standpoint, the business tax system is very 
simple: pay a dollar, deduct it, and save at 
your highest tax bracket—34 percent for 
tax-paying corporations, 31 percent for in- 
dividual taxpayers. 

Insurance premiums (for casualty in- 
surance, but not for life insurance) paid by 
your business are fully deductible. Saving 
34 or 31 cents per insurance dollar on your 
tax bill is nice. But what about saving the 
whole dollar? We have found from our re- 


In 2135 AD, the Earth forces are attacked by a crafty and tenacious enemy. Two ultra 
high-tech ‘‘Aero Tactic Fighters’’ are dispatched across the galaxy into the heart of enemy 
territory to conquer the aggressive foe. You are chosen to successfully complete the mission. 


ARE YOU READY!? 
ANNOUNCING AN EXCITING NEW VIDEO GAME KIT 
FROM 


STRATO FIGHTER 





Soar to new heights with this fast action ¢ HORIZONTAL 
cross-universe battle. The ‘‘Aero Tactic e STANDARD JAMMA 

Fighter’ enters a new dimension with e CONTINUATION FEATURE 

homing missiles, vertical shooting, e 1 OR 2 PLAYER INTERACTIVE 

instant turns, guard weapons and the ¢ 6 STANDARD LEVELS & 6 PRO LEVELS 


bm aire your senses with Strato e UNIQUE WEAPON & SPEED-UP FEATURES 
ighter! 


VICTORIA BUSINESS PARK 
18005 S. ADRIA MARU LANE ¢ CARSON, CA 90746 


(213) 329-5880 * 1-800-338-0336 
FAX: 213-329-6134 








AX TIPS 


cent studies that many businesses can save 
from 20 to 35 percent of their casualty in- 
surance premiums. That’s alot of money. 

Casualty insurance includes your basic 
coverage—workmen’s compensation, 
liability, and property. Large companies 
hire risk managers, consultants who spend 
all their time seeking ways to reduce in- 
surance costs. They continually monitor 
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REPUTATION— 


IS WHY WE LEAD THE WAY 
Al: 


LIEBERMAN 
MUSIC COMPANY 


e ALL MAJOR LINES ¢ CHOICE USED EQUIPMENT 
e DEPENDABLE SERVICE & PARTS ¢ ONE STOP 


612-887-5299 © 800-879-0321 
FAX 612-887-5656 
9549 Penn Ave. S. ¢ Minneapolis, MN 55431 


all aspects of the insurance program. What 
about closely held businesses? They can 
enjoy the same insurance cost savings. 
How? By banding together. What’s the 
easiest way to do this? Through your trade 
association. 

We can help you get started. But first we 
need feedback from you. Send us the 
following information on your letterhead: 
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the name of this publication; your main 
business activity; the number of people 
you employ; and the amount of your 1990 
casualty insurance costs. Also, include the 
name of each association you belong to, 
along with the address, phone number, 
and contact person. 

Send this information to Casualty In- 
surance War, c/o Blackman Kallick 
Bartelstein, 300 S. Riverside Plaza, 
Chicago, IL 60606. We will take im- 
mediate action to start the ball rolling 
toward reducing your insurance costs. 
Then we'll give you and this publication 
feedback about the savings won in the in- 
surance war. 


Protecting your family from the IRS 

Do you know how to make a grown man 
cry? Tell him his business has been 
destroyed by fire, flood, or some other act 
of God. Yes, it is a tragedy. Most likely, 
the loss was insured; that’s some help. 
What is even more important, though, is 
that Mr. Business Owner is there on the 
scene to assess the damage, make plans, 
and start rebuilding. Chances are he will 
make the business bigger and better than 
before. 

That is Scene Number One; here’s 
Scene Number Two. Even the most suc- 
cessful and egotistical business owner 
knows that some day he must go to the big 
business in the sky. That will not make him 
cry; he’s too realistic for that. But tell him 
that after he is gone, his present plan—or 
better yet, lack of a plan—means the IRS 
will dismantle his business. 

Imagine, if you will, our departed 
business owner in heaven, sitting on a 
cloud and talking to an IRS representative. 
Mr. Business Owner speaks first. 


‘‘Why are you going to dismantle my 
business?”’ 

‘*To pay the tax.”’ 

‘*How are you going to do that?”’ 

‘*By selling off the assets necessary to 
pay the tax.’’ 

‘*When is this going to happen?”’ 

‘*By what right can you do this?”’ 

‘*To pay the federal estate tax liability.”’ 

‘*How much is it?”’ 

‘*That depends on the value of your 
business.’’ 
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SST is the ideal game for thousands of appreciate the serviceability, rugged 
operators worldwide. Why? Because it trouble-free construction, and builtin cash 
consistently produces higher earnings and box security. 
its Stainless Steel top just won’t wear out! And best of all, you can purchase SST 

SST is loaded with features that players direct from the manufacturer and save 
want—digital scoring, fast action, and a hundreds of dollars. In fact, our nearly 
good solid feel. Operators like you really indestructible SST costs you less than the 


competition’s game with a better top and 

significant service advantages. So, isn’t it 

about time that you make your life easier 
and more profitable? Call or 

FAX today and place 


your order. 





stainless 


Two Sizes: 51795 


SST-8: 103" x 50" mica TOP 
SST Lite: 79" x 44" 


SST’s are found in some of the finest locations in 
the world including: 







4 Disneyland 1 Disneyworld ' — 
O Show Biz Pizza 4 Malibu Grand Prix 251 Dixon Avenue, Amityville, NY 11701 
4 Pizza Time “4 Chucky Cheese (516) 842-4242 


4 Putt Putt Golf & Games FAX: (516) 842-0532 
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‘*Good. I can show you just how little 
the business is worth without me.’’ 

‘*Sorry. It’s too late for that now.”’ 

The curtain goes down. Welcome back 
to earth. 

Is the above scenario realistic? Yes, as 
crazy as it sounds. If you own a closely 
held business and don’t know its value for 
tax purposes, you are setting yourself up 
to be mugged by the IRS. 

Like it or not, every business must some 
day be valued for tax purposes. It is best 
done voluntarily by the owner during life. 
If not, the valuation will be done in an in- 
voluntary situation—after death—by the 
IRS. The only ‘‘out’’ is to sell the business 
in a real transaction during life. For most 
business owners, selling doesn’t make 
sense. There are two common reasons: the 
typical business owner wants to transfer 
his business to the next generation, or he 
wants to keep working until he goes to 
meet his maker. 

OK, there isn’t one technical word in 
this article that tells you how to save taxes. 


But the message should be clear. Do you 
want to save your business and your family 
untold aggravation, not to mention savings 
of 55 percent (that’s the highest estate tax 
bracket)? Then do three things: know the 
value of your business for tax purposes; 
put a transfer plan (usually to your kids) in- 
to place during your life; and dovetail the 
first two with your estate plan. 


How to prevent errors in business 
tax 

You do it every year and probably just 
did it again. Your business tax returns 
have been signed and mailed to the IRS, 
and as usual you have a feeling that you ve 
overpaid. Worse yet, it’s likely that ‘eal re 
right. 

Overly complex and changing tax laws 
are usually the culprit. Readers of this col- 
umn write and call to complain about the 
huge tax on successful closely held 
businesses. The same is true of business 
owners that I speak to at tax seminars from 
coast to coast. As a result of these ac- 
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All Repair Work Guaranteed! 
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e ROCK-OLA DISTRIBUTOR ¢ 
1241 Bellevue Street e Green Bay WI 


(414) 468-0167 
FAX (414) 468-0275 


144 PLAY METER/April 1991 





tivities, my staff and I get many oppor- 
tunities to consult with and review the tax 
returns of closely held businesses from all 
over the country. 

In recent years, especially since the 
passage of the complex maze called ‘‘The 
Tax Reform Act of 1986,’’ mistakes on 
business tax returns have become com- 
mon. Often, instead of making errors of 
commission—a mistake in the way an item 
is handled on the tax return—the business 
owner makes an error of omission—not 
using a tax technique that would have sav- 
ed him money. 

After reviewing hundreds of business 
tax returns, a clear tax-expensive pattern 
began to emerge: the same tax mistakes 
are made in all areas of the country. Here 
is a list of the 10 most common errors: 

1. Being a C (tax-paying) corporation 
instead of an S corporation (a partnership- 
like corporation that pays no tax), or vice 
versa. 

2. The corporation’s owners taking too 
much or too little salary. 

3. Not electing LIFO (last-in, first-out 
inventory method). 

4. Buying fixed assets (land, building, 
and equipment) inside the corporation, in- 
stead of owning the assets in a family part- 
nership and renting to the corporation. 

5. Not dividing income among low- 
bracket family members. 

6. Valuing the stock incorrectly for gift 
and estate tax purposes. 

7. Paying unnecessary dividends. 

8. Not putting new business oppor- 
tunities into a separate corporation. 

9. Putting real estate into a separate 
corporation. 

10. Not transferring the business to the 
kids or making the transfer wrong, caus- 
ing estate taxes to skyrocket. 

Actually, this list of common tax 
mistakes could go on and on. 

As each type of common tax mistakes 
was diagnosed, the prescription was found 
to correct the error or prevent it from hap- 
pening in the first place. Thus, the idea of 
a new service for readers of this column 
was born: giving a second opinion for 
business tax returns, either those already 
filed with the IRS or yet to be filed. If 
you’re interested, call me at (312) 
207-1040. U1 





RANK’S CRANKS 





Frank Seninsky 


How to buy when 





hen times get tough and collections 
are down (and falling), it’s time for 
operators to become very picky about 
what new games they buy. I did not say it’s 
time to stop buying. Once you do that, it’s 
very difficult (costly and risky) to recover. 

By being careful a smart operator can do 
very well in these hard times. There are 
plenty of opportunities out there, from 
securing good new accounts to improving 
existing accounts. Why? The answer is 
simple: because some of your competitors 
are just sitting tight and not trying anything 
new. When collections are down, the cost 
of new and late model used equipment is 
also down. You can get some hefty ROI 
(return on investment) by paying attention 
to the market. 

To analyze this market we need to study 
two main areas: 1) The new games—who 
makes them, how many will be produced, 
what the cost is now and what it will be a 
year from now, and 2) The Equipment 
Poll—taking into account that many of the 
new games are not on the chart yet, or 
didn’t even make the chart because not 
enough operators bought them. 

Good picks in hard times 

What games are earning well for me 
right now? I am extremely happy with 
Neo-Geo by SNK. It was one of my 
AMOA hot picks. Take a look at the soft- 
ware ratings and you’ll notice that SNK 
has at least six great titles (sorry, they are 
not even on the February chart). 
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SNK has stated that it will first release 
new software to coin-op and give us at least 
six months before it goes to the home 
market. I purchased six-player Neo-Geo 
first, then moved to four-player units. 
Now, I’m buying the reasonably priced 
single-player kits. 

I have plenty of software to rotate 
around, having taken advantage of 
distributor software bonus incentives dur- 
ing the early goings. I can sell the software 
at half price when it gets old and purchase 
new software for less than half the price of 
the less expensive conversion kits of other 
manufacturers. This is a terrific deal. And 
to boot, the cabinet is attractive and very 
well built! 

High Impact by Williams is another kit 
that looks like it has some legs. It’s No. 5 
overall and No. 1 on the kit list. We went 
heavy on this one. 

Air Carrier Wings by Capcom is a kit 
worth buying, especially with the war in 
the Persian Gulf in progress. Distributors 
were selling them close to cost. Taking in- 
to account the $500 trade-in that Capcom 
offers, how could operators pass this one 
up? I don’t know, but many did, probably 
because it’s not on the Equipment Poll. 
And it’s not there because enough 
operators didn’t buy it. Some Catch- 22, 
isn’t it? 

Capcom’s Final Fight has been in the 
Top 10 overall for the past 12 months and 
still ranks No. 2 in kits. The new game, 


times are tough 


Street Fighter II (not yet on the charts), is 
simply a Final Fight IT. It’s a good bet that 
this game will do well, so we bought a few 
dedicated units early (the game is available 
both dedicated and kit). 


aon ) Zoey 
Nay 
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Neo-Geo four-player. 








Impulse Machines are Hot! 


And we have the best with the 
biggest selection. You can 
maximize your profits in any 
location with our eleven models. 
Check Mayoni’s unique features: 


@ Digital Voice—Sounds Like the 
Original 

w Very Attractive Graphics 

w Many Lights for Added 
Attraction 

w One Year Factory Warranty on 
Parts and Labor 

w Heavy Duty Steel Construction 

@ Trouble Free Solid State 
Electronics 


Call or write today for a full 
brochure. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 
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See us at ACME Booth # 226 





Ziggi The Talking Clown: 
Cash in on the growing 
children’s market with Ziggi 
the Talking Clown. This low 
cost, high volume toy vendor 
offers years of trouble-free 
profits and these unique 
Mayoni features: 

w Extensive Vocabulary 


w Self Clearing Anti-jamming 
Mechanism 


@ Vend Any Size Egg or 
Capsule 


m 1 Year Warranty 


Call Mayoni today for more 
information. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 
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BEST 


A NEW 
WINNER 





in Zord Robo-Vend. 
Turn this dual bulk vender 
loose on any location and 
increase your profits fast. 
A 2000 unit capacity in 
each side vends your 
choice of small capsules 
or rubber balls. 


® High Visibility Graphics 
= Battery Operated Voice 

Option & L.E.D. Eyes 
= Extra Large Capacity 


= Trouble Free All 
Mechanical Operation 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 
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Compuscale 

Weighing machines are proven 

performers and the 

Compuscale is the industry 

Standard. You'll get a fast 

return from a low investment 

thanks to these unique 

features: 

m Heavy Duty Steel 
Construction 

m Easy Portability For Any 
Location 

= Long Life Battery or Optional 
AC Operation 

Call Mayoni today for more 

information. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 
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Atari's Rampart (not on the chart) is 
another game that I wanted to try early (on- 
ly dedicated). It’s a Tetris-Zoo Keeper, 
protect yourself/thinking game introduc- 
ed at the right time’ 

Kaneko’s Gals Panic (not on the chart) 
is another kit that is priced right. It did fan- 
tastic ($325) on its first week; great ($265) 
on the second week. We tested it in a game 
room in the *‘down to bikini’’ mode. We’ll 
be testing it in a bar in the “‘nude’’ mode. 
It’s simply a good game in either mode. 
Location gross increase possible 

Betson’s Mad Dog McCree may be ex- 
pensive and require above-average 
maintenance, but this game has ac- 
complished for me what very few games of 
the past have done: increased the loca- 
tion’s gross revenue by the amount of 
money it took in. 

Let me give you an example. It went into 
a bowling center with 12 games that usual- 
ly grossed between $1,200-$1,400 per 
week. Mad Dog grossed $800 and the 


ALTER YOUR 
GAME PLANS! 


“ 
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—_— ” 3 


Super Trucks. An exciting alteration to 
your present game plans. These 4’7” 
models entice players to play again and 
again by challenging them to develop new 
skills. Skills like hitching, unhitching and 
backing trailers. The Alter attention to 
detail captures interest, driving usage up. 
As long as you’re committed to entertain- 
ing your customers, we'll be committed to 
offering innova- 
tive products 
that generate 
fun, excitement 
and profit. 


Gi ee ALTER ENTERPRISES 

& Westpark Business Center 
& 210 West Parkway 
x Pompton Plains, NJ 07444 
Phone 201-616-1111 Fax 201-616-1415 
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location grossed $2,200. If you have large 
arcades, Mad Dog is a must, as it’s earn- 
ing $150-$200 per day. It’s still a good in- 
vestment for operators if it can earn $100 
a day. The next software update is a 
Chicago gangster theme titled Who Killed 
Johnny Rook ? It will be ready by summer. 

I’m having success getting locations to 
agree to deduct $50 per week from the top 
for the software royalty fees. I bought 10 
of Mad Dog McCree. I'll let you know 
how I make out a year from now. 

Strata Group’s Strata Bowling is a 
strong game by itself. It’s also an update 
for Capcom Bowling, one of the best adult- 
oriented games ever made. You can’t go 
wrong with this oneeither. 

Atari’s Hard Drivin’ has been a top ear- 
ning game for the past 22 months. Many 
operators are staying away from sit-down 
games because they are just too expensive. 
However, it makes good sense to have one 
or two of these games to rotate around 
your route. They earn well, obviously, 
and are still worth practically what I paid 
for them used. 

Race Drivin ’, the number one game the 
past four months, comes as a kit to upgrade 
Hard Drivin’. Just think how easy it is to 
make money when it’s all laid out for you. 
Needless to say, I purchased a used Race 


Drivin’ and will upgrade my Hard Drivin’ 


games as soon as the earnings start to 
decline from the present level. 

When you need a new pin, Fun House 
by Williams is the one to buy. Thz Simp- 
sons by Data East is ranked slightly higher 
now, but in the long run (six months from 
now) see if Fun House wasn’t the better 
buy. 

F-15 Strike Eagle by MicroProse, with 
its easy-to-play new software package, 
was put out last week in a 33-piece game 
room. It earned $600 and the game room 
gross increased by $400! The next best 
games were Neo-Geo at $400, Fun House 
at $268, and Gals Panic at $265 (Mad Dog 
is not at this location). MicroProse will be 
offering new games for F-/5, so you could 
say that it really is a system game. In my 
opinion, this is how it should be marketed. 
Future objectives 

At the American Coin Machine Expo 
(ACME) I’Il be looking to accomplish two 
buying objectives: 1) To discover new 





games that are best suited for my rcute and 
are even better than the games listed above 
(considering who makes them, how many 
are to be produced, and how much they 
cost now and a year from now), and 2) Can 
I find any closeouts on the above games or 
any other games that haven’t made it to the 
top of the charts, or even made it onto the 
charts? 

Some of the new titles to look at are: 
Konami’s Simpsons, which is now testing 
better than Turtles did; Williams’ Bride of 
Pinbot; Leland’s driver, Indy Heat; Sega’s 
new baseball kit; and a reintroduction of 
Bally’s Trog, which is doing well at the 
world famous Broadway Arcade in New 
York City. 

One thing I know for sure. I’1l be buying 
more new equipment, for that is the 
lifeblood of the coin-op business. As 
always...keep cranking! LJ 

Note: Many of the above buying deci- 
sions were initiated by my business part- 
ner, Joe Camarota. He spends a great deal 
of time studying our route and looking for 
good deals from distributors, manufac- 
turers, and even fellow operators. 


Race Drivin’ 





It is easier for You to become a Certified Factory Direct Dealer 
TODAY than ever before! 





When You join our high profit Dealer Network you receive this 
neon sign and your framed dealer certificate FREE! 


The first 500 Qualified callers receive eC 
one of our T-Shirts FREE i 


601-895-4877 


Call Now for a FREE brochure and 
Dealership Application 








7472 Old Hwy 78 « Olive Branch, MS ¢ 38654 * USA ¢ (601)895-4877 * FAX (601)895-4634 
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antarex’s latest monitor is the model 

MTC 9300. The Italian manufac- 
turer’s remarkable new monitor sports a 
variety of novel features which, according 
to Hantarex, have been ‘‘derived from the 
experience gained in manufacturing 
thousands of monitors.”’ 

In looking at the monitor, the most ob- 
vious new feature is apparent imme- 
diately—the monitor is shrouded in a pro- 
tective plastic shield that prevents the 
operator from touching potentially hazar- 
dous areas at high voltages. The cover also 
supports a built-in cooling fan that allows 
the monitor to operate at ambient 
temperatures of over 120 degrees 
Fahrenheit. If the temperature rises too 
high due to fan failure or other excessive- 
ly high temperature conditions, a 
temperature sensor will automatically shut 
off the power. 

Another interesting new feature is an in- 
novative sync circuit that works with any 
type of synchronization signals. The MTC 
9300 will accept positive or negative sync 
as independent or composite signals. This 
eliminates the need for a separate connec- 
tor for negative sync inputs or a switch to 
change from positive to negative sync. It 
also eliminates the confusion that often 
surrounds the need for a jumper wire bet- 
ween the two sync inputs, a jumper that is 
required by some monitors but prohibited 
by others. 
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innovative approach 


The most outstanding feature of the 
MTC 9300 is that it contains a built-in, 
low-voltage power supply. The same 
supply that powers the monitor can also 
provide +5 volts DC @ 13 amps, +12 
volts DC @ 2 amps, and -5 volts DC @ 1 
amp for the logic board(s). This eliminates 


Randy Fromm 


More than a monitor 


Hantarex’s MTC 9300 shows 


the need for a separate power supply unit. 
The power supply includes overload and 
overvoltage protection. It also has aclean 
output due to the very high operating fre- 
quency (approximately 80 kilohertz) and 
MOSFET (Metal Oxide Semiconductor 
Field Effect Transistor) switching. 
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The idea of combining a monitor witha 
low-voltage power supply is not a new 
one. Over a decade ago, some Pong-type 
games used a Motorola monitor that in- 
cluded a linear, +5 volt DC power supp- 
ly that delivered a whopping 3 amps! 

But the power supply in the MTC 9300 
is not a linear power supply; it’s a swit- 
ching regulator power supply. In addition 


to the usual advantages (high efficiency, 
lightweight, and low manufacturing cost), 
there is another benefit derived from using 
a switching power supply in a monitor. 
Unlike the other video game monitors in 
use today, the MTC 9300 does not require 
an isolation transformer! The switching 
regulator power supply offers complete 
isolation from the AC power line. 





Combining the monitor with the low 
voltage power supply makes it easier to 
assemble a video game. The monitor even 
has a separately fused +5 VDC output 
connector that can be used to drive the coin 
door lamps. The elimination of the isola- 
tion transformer simplifies things even 
further by cutting AC distribution to a bare 
minimum. 

Taken as a whole, the MTC 9300 is a 
fairly complex assembly of integrated sub- 
systems. Ina way, it’s the Space Shuttle of 
monitors. Just the power supply unit alone 
contains six integrated circuits (including 
one opto-isolator), six zener diodes, four 
bipolar transistors, two MOSFETs, an 
SCR, and two dozen diodes! As far as in- 
depth repair is concerned, this is not a 
monitor for the weak of spirit or ability. 
Modular construction 

The good part is that the MTC 9300 is 
completely modular. The power supply, 
for instance, is actually two separate 
modules that can be unplugged from the 


ADVANCED GRAPHIC DESIGNS, INC. 


A Full Service Screenprinting Firm 
Dedicated to the Coin Operated Industry 


4673 AIRCENTER CIRCLE 
RENO, NEVADA 895072. 
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Equal Service 


PHONE: (702) 827-8285 
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\ DEADLY SITUATION... 


jildroids were created by humans as a worker 
orce. They had no will, no intelligence, and | 
vere submissive as robots. Then it happened... 


everal nuclear explosions around the globe 
riggered a nuclear war, man’s worst nightmare. 
3ut nothing compared to the terror of the 
nutated, now murderous hildroids. In horror 
ind defeat, man fled to the stars. 


Now, Captain Waffle must return to Earth and 
mash the hildroids, before they can complete 
| diabolical plan to alter history, and destroy 
1umanity. 


| - 2 Player HYPER-Active 
Continuation and Buy-In 
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} Dramatic Endings 
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main printed circuit board. Modular con- 
struction is always a big help when it 
comes to troubleshooting. All you need to 
do is swap modules until the problem goes 
away! Once the failure is isolated to a 
specific board, the module can be brought 
to the shop for repair. Hantarex will also 
repair and return any of their products. 

The modular concept is carried over to 
the video amplifiers as well. Most video 
game monitors split the video circuitry 
between the main chassis and the ‘‘neck’’ 
board. In the MTC 9300 all of the circuitry 
for all three video amplifiers is located on 
the neck board of the monitor. There are 
four transistors for each color, 12 video 
amplifier transistors in all. 

Other modules include the vertical/ 
horizontal deflection card, an AC input 
card (containing the AC input connector, 
main AC power fuse, power supply 
monitor LEDs, and DC output connector), 
and the detachable adjustments board that 
Hantarex pioneered with the MTC 9000. 
Missing from the MTC 9000 was a bright- 
ness adjustment, which is included on this 
new unit. 

There are three optional modules 


FLUORESCENT 
oy ae 







Q | 


LOGIC BOARD 


available for the MTC 9300 as well. One 
is a video inversion board that enables the 
monitor to display negative video (not us- 
ed in our industry since the early Ninten- 
do games). Another is a “‘service board”’ 
that is really a little AC power distribution 
board that contains a fuse holder, a three- 
pin AC input connector, a 12-pin AC out- 
put connector (to feed the marquis lamp, 
additional fan, AC power switch, etc.), 
and a metal strip with threaded holes that 
can be used as a terminal strip for earth 
ground connections to the monitor, control 
panel, and coin door if desired. There is 
even an optional digital voltmeter board 
that plugs into its own connector on the top 
of the cover. The voltmeter gives a con- 
tinuous readout of the +5 volts DC. 

Another cute little Hantarex trick is a 
plastic adjustment tool for adjusting the 
focus and screen potentiometers. The 
monitor is supplied with the tool that clips 
to the monitor for storage. 

For further information, contact Han- 
tarex Corp. of America, A-1261 Wiley 
Road, Schaumburg, IL 60195; (708) 
843-7226. L) 
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Typical Videogame Wiring 
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New for 1991 — ‘‘Bigger and Better” 
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13 pieces poly bagged; all different prices, 
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SAME DAY SHIPPING!!! 
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(314) 349-5050 
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St. Louis, MO 63026 
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| f it were just a matter of selecting the 

best applicant from a group of prospec- 
tive employees, the task of choosing a 
technician would be a simple one. A 
glance at a resume, a few calls to verify the 
details, and a practical examination would 
be all you’d need to find someone for the 
job. 

But choosing a service technician isn’t 
the problem. The problem is finding one! 
There has always been a shortage of 
qualified ‘‘mechanics’’ in our industry. 
Most people don’t think of coin-op repair 
as a career industry. I mean, I seriously 
doubt that there are many young people 
out there whose vocational goal is to 
become a pinball mechanic. Most of us fall 
into it by accident. As a result, operators 
and distributors are eager to snap up the 
meager supply of experienced employees. 


Finding an employee 

I use several methods for finding ser- 
vice employees. If you’re looking for a 
field service techrician, one way is to 
‘‘puild your own’’ by training him 
yourself. Hire someone that likes to work 
on cars or other mechanical equipment and 
put him to work cleaning playfields and 
shopping out video games. 

It’s simple work that anyone can be 
taught to do easily and quickly. From there 
it’s a simple step up to repairing broken 
wires or rebuilding control panels, follow- 
ed by the installation of conversion kits. By 
the time someone has learned to install a 
kit, they should know how to connect a 
power supply and how to check the output 
voltages. 
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They also should know how a video 
game monitor is connected. Put this 
knowledge together with some common 
sense and a driver’s license and you have 
a field service person that should be able to 
handle the vast majority of on-location 
repairs. I estimate that six months in the 


Randy Fromm 


Choosing a technician 


need only a short time to become familiar 
with the hardware. 


I have had much success in hiring recent 
graduates of technical vocational training 
schools such as ITT Tech. These are usual- 
ly two-year schools that take students from 
the basic math and theory of electronics all 
the way through computer systems. How- 
ever, these schools are generally long on 
theory and short on practical experience. 
Some shop work will be necessary to 
familiarize them with the equipment. 

If you are looking to hire an experienc- 
ed employee that can step right in and go 
to work immediately on repairing 
monitors, power supplies, and logic 
boards, I do not have a magic solution for 
you. These people have jobs and are pro- 
bably being paid good money to keep them 


happy. 


‘Never complete the hire of any service person 
without giving him or her some type of ‘‘hands- 
on”’ testing. The extent of this practical testing 

can vary a great deal, depending on the abilities 
and skills required for the position to be filled. ’’ 


shop should be all that’s necessary to get 
a good grip on basic service. 

If you can’t wait that long, you might 
want to hire someone that is in a related in- 
dustry, such as computer, television, or 
copy machine repair. Such an individual 
will already be familiar with the concepts 
and procedures of field service and will 


Let me give you an example. I get a lot 
of calls from operators who are looking to 
hire my Arcade School graduates. But my 
graduates already have jobs or operate 
their own routes, so about a year ago I 
started a placement service for operators 
who are looking for service personnel. I 
was flooded with job offers from all over 
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the country. One of the jobs even includ- 
ed a free apartment! I was unable to fill a 
single opening, despite a nationwide 
search. 
Practical test 

Never complete the hire of any service 
person without giving him or her some 
type of ‘‘hands-on’’ testing. The extent of 
this practical testing can vary a great deal, 
depending on the abilities and skills re- 
quired for the position to be filled. Here 
are some tests I might apply to potential 


service employees: 
If you are hiring a novice that will be 


refurbishing games in the shop, test him by 
putting him to work on a pinball playfield. 
Show him how to dismantle it for cleaning, 
then let him take over. Stand by him the en- 
tire time he works on the game. This will 
serve a number of functions. You will be 
available to answer any questions he might 
have about the work he is doing or about 
the job itself. You also will have some time 
to chat with this person and get to know a 
little bit about him. 





Don't take chances! Dependable 


You also will have time to observe his 
work. Is he familiar with the use of hand 
tools? Notice how he uses the hand tools 
required for the job. Is he organized? Can 
he remember where all the screws go 
when it comes time to reassemble the 
playfield? 


“‘If you are hiring a 
novice that will be refur- 
bishing games in the 
shop, test him by put- 
ting him to work ona 
pinball playfield. ’’ 
Naturally, you must temper your judg- 

ment with the knowledge that this person 
has probably never worked on a pinball 
before and is undoubtedly pretty nervous. 
However, the test should clearly suggest 


the applicant’s demeanor as well as his or 
her mechanical aptitude and skill with 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


tools. 

If you have been fortunate enough to 
have found someone with experience in 
coin-op, you can test him in a couple of 
ways. The easiest way is simply to hire 
him on a trial basis and turn him loose on 
the shop or route and see how he does. You 
may regret this, as a bad service technician 
can screw-up many things before you find 
out about it. 

I prefer to ‘‘set-up’’ a series of failures 
and see how the applicant goes about 
troubleshooting them. This is pretty easy 
for me since I do it all the time for the 
hands-on labs at my Arcade School. Some 
of the typical problems I induce include 
broken wires, bad solder joints, or 
‘*modular’’ failures like bad power sup- 
plies, bad monitors, or defective logic 
boards. Once the applicant has diagnosed 
which module has failed, he should carry 
the repair through to the component level 
if possible. This will give you a clear in- 
dication of his or her repair abilities. L 










performance, on time delivery, and "The redemption ‘hit of the show' was the 





















outstanding service have made us the Ticket Dispenser 'Ticket Eater' by Deltronic Labs." 
preferred choice of manufacturers, ° Push button loading John Margold, Play Meter 12/90 
operators and distributors for over e Validation 
10 years. ¢ Quick release ticket 

guide for easy 
“We very much appreciate all the servicing 


effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has traly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. . everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 


See us at ACME 91, Booth 129 


: Le Deltronic 
ma Labs inc. 










¢ Counts and destroys 
redeemed tickets 





8th & Maple Avenue, Lansdale, PA 19446 e 215 362-9112 « FAX# 215-368-7159 
As of 3/31: 120 Liberty Lane, Chalfont, PA 18914 e 215 997-8616 e FAX# 215-997-9506 





April 1991/PLAY METER 157 
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Mark Gavett 


Dealing with common 





n the past several months I have seen a 

rash of burned JAMMA edge connec- 
urs, as well as a lot of defective RAMs 
(random access memory)—usually on the 
same boards. If the kit was installed 
without using all of the supplied power 
leads, you will in time see a slight 
discoloration of either the power, or 
ground pads on the circuit board. 

This is due to excessive heat, caused by 
a connection that is either loose, dirty, or 
simply too small to supply the current 
necessary to properly run the system at 
hand. Toensure that this does not happen, 
check the following: 

1. Make sure all the supplied grounding 
and power wires on the edge connector are 
connected to the power supply. You can 
add more grounds to run up to the coin 
door or control panel if more are needed. 

2. Check to see if the edge connector fits 
tightly on the circuit board. A loose edge 
connector will in time burn the circuit 
board. Also, clean the edge connector, as 
oils and oxide will also cause the connec- 
tor to burn or pit. 

3. Check to see if the power supply 
voltages are at the recommended levels on 
the circuit board. If you check the voltages 
at the power supply, or before the circuit 
board, you probably will not have the re- 
quired voltage at the circuit board. 

If the edge connector has burned out or 
has become pitted, you must replace the 
connector or any pins that may have burn- 
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RAM failures 


ed, as well as repair the foil on the circuit 
board itself. When you repair the foil, I do 
not recommend using just solder to fill in 
a pit or tighten up the connection. Solder 
used for the contact point is susceptible to 
denting and melting, leaving you with the 
same problem—if not a worse one. 

Check with your local electronics store 
to see if they have a circuit board repair kit. 
These kits offer thin strips of foil that glue 
down to the circuit board. After the new 
foil is secured down, you simply solder the 
two pieces of foil together. 





heats and cools, it may open and close for 
a very short period of time. In time, this 
opening and closing can damage static- 
sensitive devices, such as static RAM and 
CMOS components on the circuit board 
and custom, ripple-sensitive components. 
Most circuit boards today have many 
static RAMs on them, making it very com- 
mon to have one or more fail premature- 
ly. Imight mention that if you accidental- 
ly apply power backwards, you more than 
likely will cause many—if not all—of the 
RAMs to fail. Depending on where in the 


“If the RAM in question is on a bus, you probably 
won't be able to tell if this particular device is at 
fault or if another one on the bus is bad.’’ 


A good starter repair kit is made by GC 
Electronics (catalog #682). Also available 
from GC Electronics is a printed circuit 
handbook (catalog #22-101-HB). If you 
are unable to find a GC distributor in your 
area, I have listed the one I use: AEI Elec- 
tronic Part, 224 Washington Ave. N., 
Minneapolis, MN 55401; (800) 328-0270 
or (612) 338-4754. 

Another area that is affected by edge 
connector problems is the standard 
board’s static RAM. This memory ts very 
sensitive to noise or power line transients 
(spikes). As the failing edge connector pin 


circuit the static RAM is located, the 
symptoms may be very slight or may cause 
the board to not power up. 

If the RAM is part of the main micro- 
processor circuit, the manufacturer may 
have provided a means of testing this 
RAM and indicating a RAM failure. This 
is usually the same type of testing that 
would indicate a ROM failure or ROM er- 
ror. The microprocessor may use the 
video display to indicate which device has 
failed, or if the circuit design goes a little 
farther, it may be capable of testing the 
video RAM and indicating these errors 
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through the audio circuit on the circuit 
board. This type of RAM test will indicate 
the RAM that’s failed, usually with a se- 
quence of tones or beeps both long and 
short. 

If your game will not power up and has 
a self-test switch, place the game into test 
and refer to the owner’s manual to see if 
the beeping noise is part of the 
RAM/ROM test. If the game doesn’t have 
a self-test, check to see if all the power 
supply voltages and polarities on the cir- 
cuit board are correct. Turn the power on, 
wait about 30 seconds, then start to feel all 
the integrated circuits on the circuit board. 

If any of these chips are burning hot or 
feel considerably hotter than the others, 
chances are you have found a chip with an 
internal short. To verify this, use an 
oscilloscope to check the signals on the 
chip in question. You will usually see most 
of the signals on a shorted device at or very 
close to ground potential. If the device is 
not shorted very badly, you may only see 
one or two lines appear incorrect. 

Usually when you are looking at the 
chip’s output lines the device will be part 
of a bus structure. This means that several 
chips are all connected together in parallel. 
The only time the chip that you are dealing 
with will be on line is when that device’s 
chip select and output enable are active. If 
you have a shorted RAM, the circuit board 
usually will not power up or not have any 
video—making the board appear as if it 
hasn’t come on. 


If you have a video problem, it is usual- 
ly RAM-related. Some of the possible 
symptoms include lines or blocks of gar- 
bage on the video display, incorrect color 
on the entire screen, or certain parts of the 
screen missing. You might check to see if 
you have any shorted data line or any hot 
chips. If the RAMs are in sockets, try 
swapping locations with the same type of 
device or a known good one. 

If you have found and replaced all the 
shorted RAMs, but still have problems in 
the circuit, you may have more defective 
RAMs. These RAM failures are a little 
more tedious to find, as the device may be 
open internally or have only a few bad 
locations. When looking for an open 
RAM, you want to see if the address lines 
and chip/output enable lines are active and 
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of good amplitude. 

Assuming the address lines are good, 
check the output lines to see if there is a 
signal there. Sometimes when you have an 
open RAM you will see a signal that will 
either be at a logic-high or logic-low state, 
with little or no change in activity. If the 
RAM in question is on a bus, you probably 
will not be able to tell if this particular 
device is at fault or if another device on the 
bus is bad. 

You should see some similarities be- 
tween the output (data) lines on the device 
you are checking and other banks of RAM 


+Sy 


Ov 


or ROM. If this test does not render any 
luck, you will be forced to unsolder the 
chip and test it out of circuit or in another 
circuit board. If you have a thermally 
defective RAM, you can use a product 
such as freeze mist or circuit cooler to nar- 
row the problem down in a hurry. This 
technique is very useful when you have a 
game that will put up incorrect color or 
data on the screen after a short period of 
time. (This includes random dots or dots 
in a line.) Spraying the chip with freeze 
mist could have an immediate effect, or it 
could take 15 to 30 seconds, depending on 


Figure 1 - Shorted Data Bus 


+Sv 


Figure 2 - Normal Data Bus 
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the device’s sensitivity. monly used for the main system RAM. It 
When you look over the circuit board is also inthe .300-wide package but has 28 
and find a RAM as being defective, ques- _ pins. 
tions arise: what type of RAM is this, who 
made it, and where can I get a replace- 
ment? I have asked these questions many 
times and have usually found the in- 
tegrated circuit in the part number index of 
a book called “‘IC Master.’’ This is one of 


may see lines or dots in the video, or if the 
software does a memory check, it may in- 
dicate that the newly installed RAM is bad. 


‘“‘When you find a replacement part, you must be 
careful that the access time is equal to or shorter 
than the original device. ”’ 


the most complete parts identifica- 
tion/selection manuals around, next to the 
original manufacturer data books. 

‘*IC Master’’ is very useful when you do 
not know all the manufacturers of a par- 
ticular device, or if you do not know the 
different part numbers for the device 
you’re looking for. I have been asked 
about replacements and identification of 
some of the most common RAMs used to- 
day, in applications from video systems to 
simple control systems. 

The two RAMs | am referring to are the 
TMM2018A-35, which is a2K by 8 static 
RAM packaged in a slim .300-wide, 
24-pin package, and the TMM2063-15, a 
larger 8K by 8 RAM. The latter is com- 


I have compiled a list of these two 
devices, made by various manufacturers, 
to show the replacement part numbers 
available. When looking at this list, keep 
in mind that there are speed ratings on 
memory devices. This is the part of the 
part number; it’s usually separated by a 
hyphen. 

If you have the part number 
TMM2018A-35, this device is a 2K by 8 
RAM made by Toshiba, with a maximum 
access time of 35 nanoseconds. When you 
find a replacement, you must be careful 
that the access time is equal to or shorter 
than the original device. If you get one in 
circuit that is slower than the original, you 


Manufacturer 2K by 8 8K by 8 
Cypress CX7C128-35C CY7C185-35C 
Cypress CY6116-35C CY7C186-35C 
IDT IDT6116LA-35 IDT7165L-35 
Matra-Harris HM65728-55 HM6561-55 
Sony CXK5814-35L CXK5863J-35 
Toshiba -- TMM2063-10 
Toshiba TMM2018A-35 TMM2088-35 
Toshiba = TCS5565A-12 
Toshiba — TC5564A-15 
Motorola MCM2018A-35 MCM6264-35 
VLSI Tech VT20C 18-35 VT20C98-35 
VLSI Tech VT2019-35 VT20C99-35 
Sharp LH5118-10 LH5164D-10L 
Sharp LH5115-55 — 

Sharp LH5116-10 — 

UMC UM6116-5 UM6164-1 
Sony CXK5816M-10L CXK5864AP-10L 
Goldstar GM76C28-10 GM76C88-10 
Hyundai HY6116A-10 HY6264-10 
AMD AM9128-10 — 

Hitachi HM6116-3 HM6264A-15 
Honeywell HC6216 HC6264 
Samsung KM6816-15 KM6264L-15 
NEC — uPD4364-15 


The following sample listing shows 
manufacturers of 2K and 8K static RAMs. 
Notice how many different part numbers 
there are for exactly the same part. These 
devices and manufacturers are all listed in 
the ‘‘IC Master’’ book set. 

Figure 1 shows a shorted RAM data 
bus. Figure 2 shows a correct RAM data 
ous. If you see any other signals that ap- 
pear similar to the levels shown in Figure 
1, you may have found another shorted 
device. This type of short usually will 
cause chips to run warmer than normal, 
but sometimes they aren’t warm enough to 
detect by simply touching them. L] 
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VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 
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Unclaimed Fortunes 


The National Search Co. 
had developed a video unit 
that allows patrons to trace 
names of unclaimed property 
owners from all 50 states. 

It’s a tempting idea—the 
possibility of having unclaim- 
ed property listed in your 
name. To find out, just drop 
in 50 cents for each name to 
be traced. A whole list of 
family names can be traced, 
if desired. 

The unit is housed in a 
cabinet with a leather-like 
finish and examples of 
unclaimed property on the 
front. Dimensions are 57 in- 
ches high, 25 inches deep, 
and 24 inches wide. 

For more information, con- 
tact National Search Co., 
P.O. Box 481, Yankton, SD 
57078; (800) 829-6520. 


' UNCLATAT 
. M 
‘ FORTUNES >| 


t 








Street Fighter II 


Fighting the good fight is 
again the theme of Capcom’s 
newest video, Street Fighter 
IT, available in both dedicated 
or kit form for horizontal 
monitors. 

Players can take on the 
identity of fighters from 
various countries, a total of 
eight athletic opponents in 
all. Choices include Ryu of 
Japan, Chun of China (an ex- 
cellent lady warrior), Ken 
and Gil of the USA, E. Hon- 
da of Japan, Blanca from 
Brazil, and two others. 

Street Fighter II is a sequel 
to the company’s popular 
Street Fighter of 1987. New 
characters and new moves 





heighten the action as players 
clash for the title of 
‘*Ultimate Warrior.”’ 

The game is two-player in- 
teractive, with buy-in and 
game continuation features. 
There are three different 
rounds per fight. The winner 
is chosen by the best two out 
of three rounds, then moves 
on to the next round. Bonus 
rounds reward top 
performance. 

For more information, or 
distributor referral, write 
Capcom USA Inc., 3303 
Scott Blvd., Santa Clara, CA 
95054; (408) 727-0400; FAX 
(408) 496-6679. 





Checkpoint 


Data East moves into high 
gear with its latest pinball, 
the high speed driving them- 
ed Checkpoint. A unique key 
starter sets the game in 
motion. 

Players may choose their 
favorite style of music from 
this field: rock, jazz, 
classical, soul, country, or 
rap. Selections are shown on 
the game’s 16 x 128 dot 
matrix display, a Data East 
first. The game is also equip- 
ped with the first turbo 
booster that allows instant 
multiball at a moment’s 
notice. 

The simple objective of 
Checkpoint is to advance the 
game’s tachometer from 
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2,000 rpms to 8,000 rpms 
and the red line for instant 
three-ball multiball. 

Players can visit the pit 
stop for big awards, score a 
big spin, and win the Blue 
Light Special. In three-ball 
multiball they can knock 
down the checkered flag and 
race to the jackpot ramp with 
double jackpot scoring. The 
game comes complete with 
the Data East free spare parts 
kit. 

For more information, or 
distributor referral, write 
Data East USA Inc., 1850 
Little Orchard St., San Jose, 
CA 95125; (408) 286-7074; 
FAX (408) 286-2071. 
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Roll-R-Ball 


Design Plus debuts a mini- 
shuffleboard that’s perfect 
for tavern locations. Named 
Roll-R-Ball, it promotes com- 
petitive fun for both men and 
women. 

Roll-R-Ball features high- 
pressure laminate construc- 
tion, digital sound, 
microprocessor-controlled 
time and score, clear score 
and resume feature, and a 
locking mechanism to secure 
rollers when not in play. 

In addition, there are 
operator settings for game 


time and score, plus laser 


lighting along each side of the 
alley. Options include a Mars 


$1-$5 bill validator and bar 
stools. 

Dimensions are 75 inches 
long, 40 inches high, and 48 
inches wide, with two eight- 
inch drink ledges attached. 

For more information, or 
distributor referral, write 
Design Plus Industries, 737 
E. Marietta Ave., Peoria 
Heights, IL 61614; (800) 
541-1288; FAX (309) 
682-9394. 











Peggle 


Strata Group introduces a 
novelty video game that can 
be adapted for use as a 
redemption game. It’s named 
for the lovable main 
character, Peggle. 

The object of the game is to 
give Peggle a 30-second 
joyride on two concentric 
circles of pegs. Points are 
earned for hitting a peg; 
enough hits clear a peg. 
Players must work fast to 
clear the pegs and keep Peg- 
gle moving before he drops 
into a carnival train car pass- 
ing under him. 

If Peggle falls, he can be 
maneuvered into a bounce car 
that will propel him back to 
the pegs. The biggest fear is 
falling into the slime car 
(ugh!), which spells the end 
of the game. 


On the plus side, there’s 
also a bonus car that allows 
scores to be multiplied. The 
perfect plan has Peggle riding 
every peg long enough to 
clear them all, then landing in 
the 5X bonus car to become a 
Peggle Pro. 

Peggle will be available in 
a redemption version and one 
played for points with three 
rounds. Standard upright 


‘cabinets can be adapted for a 


ticket dispenser. The game’s 
attract mode says ‘Win 
Tickets.’’ 

For more information, or 
distributor referral, write 
Strata Group, 708 W. Algon- 
quin Road, Arlington 
Heights, IL 60005; (708) 
437-2704; FAX (708) 
437-2473. 





Instant Photo Booth 2000 


PVI has developed a new 
photo booth that vends the 
largest format color Polaroid 
print available. 

The Instant Photo Booth 
2000 is 60 percent of the stan- 
dard photo booth size and is 
manageable in any location. 
The design and construction 
is completely modular, with 
easily accessible component 
parts that are replaceable on 
location. 

Features include sleek 
design, voice instructions, 





instant picture delivery, 
currency lockout, and Rowe 
$1-$5 bill acceptor. Dimen- 
sions are 55 inches long, 32 
inches wide, and 72 inches 
high. Capacity is 30 packs (or 
300 shots) of Polaroid color 
industrial film. 

For more information, or 
distributor referral, write 
PVI Inc.,3363 La Cienega 
Place, Los Angeles, CA 
90016; (213) 559-0596; FAX 
(213) 559-1210. 


April 1991/PLAY METER 163 


HAT’S NEW 








Excaliber 


Dynamo introduces a new 
generation pool table with the 
look of fine furniture. Called 
the Excaliber, this latest 
model in the company port- 
folio features solid hardwood 
oak rails and blinds. 

Genuine handmade leather 
pockets with bullion 
decorative fringe highlight 
the table. Other special 
details include an oak V- 
shaped cabinet, sturdy coun- 


try club oak legs, brass inlays 
throughout, brass push chute, 
and standard Dynamo com- 
ponents for coin-op 
longevity. 

For more information, or 
distributor referral, write 
Dynamo Corp., 2525 
Handley-Ederville Road, 
Richland Hills, TX 76118; 
(800) 527-6054 or (817) 
589-7699; FAX (817) 
284-7606. 








Ghost Town 


Bromley debuts Ghost 
Town, a redemption piece 
with the added attraction of a 
shooting game. 

The cabinet of Ghost Town 
is slightly larger than a stan- 
dard video upright. It has 
been designed to suit street 
and bar locations as well as 
redemption arcades. 

Players receive 20 shots 
and attempt to hit 20 targets 
within a pre-set time frame 


_(operator-adjustable) for a 


perfect score. Tickets are 
awarded for every other 
target hit; a bonus of 10 more 
tickets is dispensed if the 
player makes the perfect 
score. For bar and street 


locations a free play is award- 


ed for the perfect score. 

Although adjustable, Ghost 
Town has been tested suc- 
cessfully with a 30 second 
time limit. The game audibly 
advises players that ‘‘time is 
running out.”’ 

Ghost Town is slated for an 
early April production date. 
Bromley continues to 
manufacture its popular 
Rock-N-Bowl redemption 
game with a bowling theme. 

For more information, or 
distributor referral, write 
Bromley Inc., 3231 W. Vic- 
toria St., Chicago, IL 60659; 
(312) 267-6030; FAX (312) 
509-9508. 


Desktop Coin Phone 


Telco Intercontinental 
debuts its programmable long 
distance Desktop Coin 
Phone, which can convert 
back to a conventional phone 
with a ‘‘coin-free’’ key. 

This model is perfect for 
businesses that want to curb 
telephone abuse. It requires 
no electricity and installs into 
a standard jack in less than a 
minute. 

Not only will this unit 
eliminate costly telephone 
bills, it will generate profit 
for the owner. The phones 
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can be used as countertop 
units or wall-mounted with 
the optional Lock-Up 
Banker. There is no charge 
for 800-number calls. 

Telco is currently seeking 
qualified individuals and/or 
firms interested in 
distributing its line of phone 
products. 

For more information, 
write Telco Intercontinental 
Corp., 9812 Whithorn Drive, 
Houston,TX 77095; (713) 
855-2218; FAX (713) 
859-8825. 
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Final Lap 2, 
Steel Gunner 


Namco-America brings 
back its powerful two-player 
sit-down driving game (Final 
Lap) with a follow-up ver- 
sion, Final Lap 2. There’s a 
new game design and four ex- 
citing race courses from 
which to choose: Japan, Italy, 
Monaco, and USA. 

In addition, the company 
introduces a two-player gun 
game, Steel Gunner, with ac- 
tion based in a near future 
time. 

In Final Lap 2, head-to- 
head competition is possible, 
since up to four units can be 
linked together for a max- 
imum of eight players par- 
ticipating in the same race. 
Features include two 25-inch 
monitors for each two-player 
station, durable plywood 
cabinet construction, eye- 
catching backlit header, and 
diamond-plate aluminum 
floorboard. 

In Steel Gunner, players 


become members of a special 
police force that requires the 
use of sharp shooter skills 
and quick reflexes to fight the 
evil terrorist organization, 
STURM. Action begins as 
hostages are taken at the 
airport. 

Following scenes take 
players from the docks of a 
crime-ridden major U.S. city 
to warehouse areas. The final 
scene occurs in the laboratory 
of Quantum, where secrets of 
special super weapons are 
threatened. Future high-tech 
weapons and vehicles await, 
as well as a continuous wave 
of enemies. The game will be 
available for shipment in late 
April. 

For more information, or 
distributor referral, write 
Namco-America Inc., 3255-1 
Scott Blvd., Suite 102, Santa 
Clara, CA 95054; (408) 
496-6371; FAX (408) 
496-6399. 








Rad Mobile 


Take a transcontinental trip 
across the USA in Sega’s 
newest simulator video, Rad 
Mobile, a game powered by a 
32-bit hardware system. 

The game allows players to 
race through 20 cities while 
contending with a barrage of 
obstacles unique to each one. 
At the player’s disposal are a. 
rear view mirror, headlights 
for night driving, a wind- 
shield wiper for torrential 
downpours, and speed- 
sensitive steering that lets the 
driver outwit and outdrive his 
rivals. 

Rad Mobile takes players 
along mountainous highways, 
around oncoming traffic, and 
through dense fog. The action 
is fast and furious; crystal- 





Billiard fabric 


Championship Billiard 
Fabrics offers wool fabric in 
a host of colors for coin-op 
pool tables. The fabric is 85 
percent wool and 15 percent 
nylon, ensuring puncture and 
abrasion resistance and 
durability, along with a 
superior playing surface. The 
company also makes woven 
and worsted fabrics in a wide 
variety of styles, colors, 
finishes, weights, and widths. 

Championship Billiard 
Fabrics was established in 
1888 and has been in con- 
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clear graphics add to the 
high-speed racing 
experience. 

Players must reach each ci- 
ty within a designated time 
limit. Time is lost when 
crashing into other vehicles, 
falling off the edge of the 
roadway, or being detained 
by the police. 

The game is available in two 
configurations: deluxe mov- 
ing cabinet and standard 
upright. 

For more information, or 
distributor referral, write 
Sega Enterprises Inc. USA, 
2148 Paragon Drive, San 
Jose, CA 95161; (408) 
435-0201; FAX (408) 
435-0294. 


tinuous operations since. 
Every production step is done 
at the mill with state-of-the 
art equipment and 
technology. 

The company has ap- 
pointed D&R Industries as its 
nationwide distributor for the 
coin-op market. To obtain a 
free cloth swatch booklet, 
showing colors and models 
by weight, contact D&R In- 
dustries, P.O. Box 597603, 
Chicago, IL 60659; (800) 
323-2852. 
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Touchscreen terminal 


Using a proprietary wide 
temperature, high brightness, 
flat panel display technology, 
IEE has developed a new in- 
teractive touchscreen 
terminal. 

The display is bright 
enough to be easily read in 
high ambient light situations. 
A cathode coating enables 
wide temperature operation 
for this model (from -20 to 
+75 Celsius). Because the 
display contains no mercury, 
it is also suitable for use in 
close, self-contained 
quarters. 

This addition to IEE’s line 
of PEP touchscreen terminals 
has been designated Model 
4286. It combines a VT-100 


compatible controller with a 
256 x 128 dot display panel 
and a touch input, infrared 
switch matrix. Also included 
are a contrast-enhancing, op- 
tical filter and a polycar- 
bonated bezel that seals to the 
user’s front panel. Several 
color choices are available 
for the filter and bezel. 

The terminal is priced at 
$1,619 each in quantities of 
one hundred; availability is 
four to six weeks ARO. 

For more information, con- 
tact IEE, Industrial Products 
Division Sales Office, 7740 
Lemona Ave., Van Nuys, 
CA 91409-9234; (818) 
787-0311, ext. 418; (818) 
901-9046. 


Display Self-Test 


PEP Coordinate Test 


Received Data Test 


J PEP Loopback Test 





Epoxy adhesive 


Master Bond Inc. has a 
new two-component, epoxy 
adhesive for general purpose 
bonding; it’s called Master 
Bond EP21D. This product 
has a non-critical mix ratio of 
one-to-one by weight or 
volume and readily develops 
a high bonding strength of 
more than 3,000 psi at room 
temperature. 

EP21D is resistant to ther- 
mal cycling and chemicals, 
including water, oil, and 
most organic solvents over 
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the temperature range of -60 
to +250 degrees Fahrenheit. 
Adhesion to metals, glass, 
ceramics, wood, vulcanized 
rubbers, and many plastics is 
excellent. 

This product is available in 
half-pint, pint, quart, gallon, 
five-gallon, and 55-gallon 
drums. 

For more information, con- 
tact Master Bond Inc., 154 
Hobart St., Hackensack, NJ 
07601; (201) 343-8983; FAX 
(201) 343-2132. OU 


contact east 






—<~ a 
Lf 


Nadece can (eon) oon 
X (508) 688-7829 


DAY 


_ NEXT DA ¥ DELIVERY 





Tool catalog 


Contact East’s new full- 
color, 164-page catalog is 
packed with thousands of test 
instruments and tools for 
testing, repairing, assembIl- 
ing, and installing electronic 
equipment. Featured are 
brand-name products from 
Tektronix, Fluke, 3M, 
Weller, Alpha, Locite, Luxo, 
and hundreds more. 

Service engineers, 
managers, installers, and 
technicians will find new pro- 
ducts in the following areas: 
power supplies, 
oscilloscopes, DMMs, 
soldering/desoldering 
systems, static protection 





products, ozone-safe 
cleaners, magnifiers, inspec- 
tion equipment, workben- 
ches, and expanded lines of 
tool kits and cases. 

Also included are 
tele/datacom testers, BOBs, 
BERTs, adhesives, two-way 
radios, component testers, 
precision hand tools, and 
Contact East’s custom tool 
kits. All products are fully 
guaranteed, and orders plac- 
ed by 4 p.m. are shipped by 5 
p.m. 

To receive a free copy, 
write Contact East, 335 
Willow St., No. Andover, 
MA 01845; (508) 682-2000. 


Ticket vending mechanism 


Clever Devices has unveil- 
ed a new ticket vending 
mechanism in time for this 
year’s ACME. The Model 
TVM has only four moving 
parts and is powered to run 
reliably without jamming or 
hesitation. 

The rugged, positive drive 
gearing with patented anti- 
theft clutch prohibits any 
tickets from being pulled 
through. The TVM is com- 
patible with all industry stan-. 
dards and can be easily inter- 
changed with all currently 
available mechanisms. The 
drive mechanism is complete- 


ly metal, the drive motor 
operates from a 12 volt DC 
supply, and the stainless steel 
ground shafts operate in 
sintered, lubricated-for-life 
bronze bearings. The unit can 
vend single or multiple 
tickets. 

Clear Devices will exhibit 
Model TVM at ACME Booth 
#1426. For more informa- 
tion, contact the company at 
10 Sagamore Hill Drive, Port 
Washington, NY 11050; 
(800) 872-6129 or (516) 
767-0682; FAX (516) 
767-3635. 
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AUCTION 
GOLF TOURNAMENT e@ @ POOL TOURNAMENT 
DRAWING e@ @© DOG TRACK e@ @© SEMINARS 
* *& * CASINO NIGHT * * * 
* * BANQUET ON BEALE STREET * * 
* * HEADLINER ENTERTAINMENT x* x 


FOR EXHIBITOR OR MEMBER INFORMATION CALL: 
LaVerle Franzen or Jan Green, 901-353-1000 


LASSIFIED 


PLAY METER'’S classified ads are sold by the column inch ($30 per column jnch witha | inch minimum). 
Prepayment must accompany ad. You may pay by check, money order, Visa or Master Card. The deadline 


is one month before you want the ad to appear (example: August ad must be in by July 1). Send ad orders 
and payment to: PLAY METER Magazine, P.O. Box 24970, New Orleans, LA 70184: FAX 
504-488-7083. For more information, contact Carol Lea LeBell (504) 488-7003. 





WE BUY & SELL 
USED PC BOARDS 


Eldorado Products 
3385 E. Artesia Blvd. 


READERS/ADVERTISERS: 


Please note that we do not 
solicit or knowingly accept 
advertising for Parallel PC 
Boards. However, we cannot 
screen every advertisement and 
advise buyers of used games to 
stay informed of the latest rul- 
ings. Ask questions before you 
buy! 

PLAY METER MAGAZINE 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 

Jay’s Vending Service 
Sales-Service-Parts 
Distributors For Leading 
Coin Machine Factories! 


Long Beach, CA 90805 


(213) 630-3300 
FAX 213-630-1566 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 


— WANTED — 
R.B.I. 
VS Software 


(916) 678-5189 


Call for Quotes 





- DOIT YOURSELF! 









INSTRUCTIONAL VIDEOTAPES 


| 

, Using a Digital Vusltimeter =... + $29.95 | 
| Basic Electronics heen tee sane! | tog 905 | | 
| | Semiconductors -- ----— ee a P2GI5 | : 
i | Linear Power Supplies Reeetcicts tee AO.05 . «| , 
_ Switching Regulator Power Supplies Le 
| Raster Scan Monitors na. $49.95 | 
| X-Y Monitors —. ! 


~ $29.95 


RvoL GI ASS > HEDUI E ! 
Seaside Heights, NJ ------- April 22 - 2] 


Charleston, SC ------------ June 24- ! 
Columbus, OH ---------- August 12 - ‘3 | 
Las Vegas, NV -------------- Sept Lo- 21 | 
Chicago, IL. ------------------ Oct. 14-19 ) 

| 


Customized classes also available for operators. and dis 
tributors, 1 to 6 days. Call Randy to discuss your needs 


FOR RUSH DELIVERY 
CALL 


(619) 593-6131 


Be sure to ask for vour free 








| Book of hes Great 


“4 Technical Information. 
This is the same book I use for my 
’ Arcade School class. It’s full of 
useful information, troubleshooting 
shortcuts, parts sources etc. Includes 
schematic diagrams for monitors 
and power supplies. $24.95 
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"A DECADE OF SERVICE TO THE COIN AMUSEMENT INDUSTRY” 
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Great Deals on Redemption 


CA | | Equipment — Try us first!! 
You will be surprised at the 
k EXP F RT J | savings: Skee-Ball, Cranes, 
THE Rotaries, Token/Ticket 
Frank ‘The Crank” Seninsky Games, Pushers, Basketballs 


President (all sizes). We also sell tokens 
New Redemption 


6 Sutton Place, Edison, NJ 08817 


(908) 287-4990 EXPORT—FREE OCEAN CRATING 
FAX # (908) 287-3079 ‘“‘Hablamas Espanol un poco”’ 


SUPER “‘CRANK’’ SPECIALS 





High Impact — $1995 Simpson’s — $2095 
Overdrive — $1895 Super Off Road — $1595 
Final Fight — $1595 Super Monaco GP — $1995 
Moon Walker — $1595 Hit the Ice — $1895 
6 ee) ‘ 
CRANK’’ SPECIALS: 
American Horseshoe’s 795 Golden Axe u/r 1295 Power House 1295 
Ataxx u/r 995 Hydra 1595 Power Drift 1795 
Basketball (2 pl.) 795 Magic Sword u/r 1495 Punk Shot 1795 
Chase H.Q. 1795 Majestic 12 1395 $.C.l. 2095 
Combatribes u/r 895 Narc 1295 Sly Spy u/r 995 
DR. Dude 1895 Ninja Turtles 1795 SmashTV 1995 
ESWAT u/r 995 Pigout 1495 Turbo Drive 1995 
Gates of Doom ulr 1395 Pigskin 795 WWE ulr 1395 
VIDEO GAMES Rowe BC 25'MC . «.... 1795 Pigskitt 2s cias scawnsnns Qeo REDEMPTION GAMES 
Stull Runner. 11.2456. fo) =~ PAW se cecngacnadeass 295 Reconditioned-Warranteed 
Ameri-Datts <5..5 0540 695 ~SuperSprimt .2.... /.. $1195 RebleCo pa secre 205... Dribble Jr. ........... 1895 
ek: es ee ee 695 Team Quarterback ..... 179D (BIVODY o.vse dace awadone S90.» BKA DOZer ou. os ces cs 1195 
Arkanoids 2.6.6 sesvewes 495 Turbo Outrunmini..... 2195 Twin Bagle 2c. .sci ens 295 Single Big Choice ..... 1495 
Assault UR: cca. ckce sec OFS WiNaica0ors <4 5600s Kx% O92 VY BA 4 ss besten eaeen 295 5-in Line Bingo w/stool .. 995 
BIOCHOUL «665 Haewie ela 395 ©6©Volleyball U/R «......«. S29) WWE ficeiaensbexdoes 695 . Silver Ski (G pl.) ....... 8900 
Bottom of Ninth U/R ....595 World Soccer Finalist ...1995 Zero Wings ........... Se || 1895 
Buster Bros. U/R §0.0% 0: 795 Roll Downs/Pokerinos CALL 
Capcom Bowling ...... 1095 PC BOARD & HEADER PINBALLS 
Continental Circuit U/R . 1195 American Horseshoes ... 395 Back to the Future ..... 1995 
CYSCKGOWM «is ce csewns 120) “BIOCKOUl sic cx ceeds 295 Black Knight .....: /..-. 1295 grt teeth 
Cine CY g.046 circ ees 790 Guster Bros. 46660260 595 Bone Busters ..¢c0.2485 1295 
Crime Fighter ......... G30’ Capes 365 wees ceha gue” EVCIONG xox edie oe roe 1495 NEW CRANES! 
Dy BOY Ol sexe acces nd had 795 @Gombatrides:. . ...oecnns BOB DINEr 0... cee eee: 1895 Fire Fighter 
Escape - Robots ........ 795 +Crime Fighters ....... 5 HPD SIVA. cs isaeae se veaves 1995 New Skeeball 10’ & 13’ 
Gain Ground . .. 266.5: BES. DOF SBOe 5 och koe ase sawn BOD JONES peuedierciwo rss 1295 Big Choice & Action Claw 
Bae oo kaso tewen sh e445 695 Escape - Robots ........ 395 Lights Camera Action .. 1395 Clean Sweep & Classic 
Ninja Gaiden U/R ...... Dee Rawal sescbecw ses caus G93 * PIgVOOY x uincicksuawe ns 1095 Single, Super Single 
Ninja Warriors ........ Ped DU CSNDET 6d s.wie canna n's Mee PMO ci cccdvanes xeewes 795 and Jumbos Call 
Operation Thunderbolt . 1595 GatesofDoom......... 99D PONCE Force sii sc cxx es 1595 Jr. Basketballs - Dribbles 
Operation Wolf ....... L195 Golde AKG . 665 seeaes Q93. POOLSOGIE c.sew sae ou 1595 Shoot to Win Jr. 
Out ROW <vxccanscnuxes tyes. Gerla Wal ticnnecees 295 Rollergames .......+.. 1795 Bozo Basketball 
PrayC hoe 10 5.692255. Bem * MAK aa Ve sdk tesco 295 qilver Slugger .-020... 1595 Jackpot Rotary 
Quarterback ...<4s4 0x as 895 Moonwalker........... Ta «|. LOS) haa oaew we ves 1595 Animal Festival 
RoadBlasters ......... 295. QURONE 664.00. i«esedexs OGD: NGGAS nivcsaisvaevdes 1595 Rebound-Body Match 
Rolling Thunder ........ 595 Gapemee aes aa 6959 Whirlwind ........... 1895 





ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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KRAMERGAME 


BETTER THAN EVER !!! 


@GREAT PRICES AND 
COURTEOUS SERVICE 
@SAME DAY SHIPMENT 
OF PARTS ORDERS 
e@QUICK TURNAROUND 
ON REPAIRS 


KRAMER MANUFACTURING’S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE’RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


ask aBouT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 


MARS ELECTRONICS 


BILL ACCEPTORS 
$1 - $5 - $10 - $20 


($1 & $5 ALSO AVAILABLE) 
TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 


for Mars ‘‘Amusement & Games’’ Bill Acceptors. 


TEKBILT is proud to announce mens eccTRONCS 


Factory Authorized | 


it's official appointment as: deceit 


* Great Price - Great Service - Same day shipping! 
* Let the quantities we purchase save you money! 
* Distributor and OEM inquiries invited! 


CALL US TOLL-FREE TODAY! 
x**wekk kK Kw we ke kK KK 


Huntingdon Valley Industrial Center 


yes r ) 3979 Mann Rd. 
CYTED Huntingdon Valley, PA 19006 
ae | BILT ic (215)322-3232 
FAX (215)322-3238 


1-800-666-7776 


‘*SUPERDERBY IT”’ 


New - Combination Bets 
Bet on Ist & 2nd Place! 


* 


* * Invitation 
To a private showing 
in Dale Rodesch’s Suite #302 
Holiday Inn, Las Vegas 
(next to the Sands) 


March 22-24 
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Replace your Quarter 
Horse P.C. Board only! 


Racetrack Exacta Bets: 
@ Bet to Win horses names displayed 
@ Random Trifecta coming soon 
@ Reported Earnings of $1000 a week 


@ Quarter Horse Income the way it 
used to be 


Gold Key Systems, Inc. 
FAX (407) 246-1883 


Tel (407) 246-1886 





ACME SHOW 
SPECIALS! 


SEE US AT ACME BOOTH #134 
COLOR VIDEO 
GAME MONITORS 


25°... $320. 








Fn $150. 1S? ks $170. 
SPECTACULAR FEATURES INCLUDE: 

e Horizontal or Vertical Frame e Assembled and Heat- Tested 

e Front and Rear Controls in the U.S.A. 

e Black Matrix, Non-Glare e Immediate Delivery! 

e Higher Resolution Than Normal e Fully Guaranteed! 

e Manual or Auto Degaussing ¢ Quantity Discounts 

Switch Available 


SERVICIO ESPESIAL DIRECTO A MEXICO 
Y SENTRO AMERICA TRATO EN ESPANOL 


WE WILL NOT BE UNDERSOLD! 


SPACE AGE 


ELECTRONICS 
26524 Golden Valley Road, Suite 507 ¢ Saugus, CA 91350 


1 -800-822-0280 (805) 252-4400 


CALL FOR FREE 8-PG. CATALOGUE! FAX: 805-252-9380 





April 1991/PLAY METER 171 


Tuey Gol D4 BEST 
puis ‘ aul 
a ls 
przeSi 
ee 


bw 
= 
1 (800) 992-2388 


FES 


=e (GS) 





$25,000 
GRANTS! 


Never repay! 


Financial-G, Box 248, 
Nicholls, Georgia 31554-0248 
(Enclose envelope!) 


Y J DEO CORNEC TiOW 930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


High Impact (2 or 4 pl. Hot Football Action) ..... CALL 
Final Fight (Brand New Factory Kit) .......... $1275 
WWF Superstars (2 pl. Hulkmania at it’s best) . . . $850 
Capcom Bowling (Top Tavern Piece) ........... $795 


Double Dragon Ill (2 or 3 pl. The Rosetta Stone) . . $695 
Golden Axe (Excellent Earning Medieval 2 pl.) . . . $695 


Toki (King Kong collects BIG money) .......... $595 
Arch Rivals (2 pl. A Basketball Brawl) .......... $595 
Snow Bros. (2 pl. earns like Bubble Bobble) ..... $575 
Sly Spy (James Bond & Golden Gun adventure) . . $450 
Bubble Bobble (Super novelty style sleeper) .... $425 
D J Boy (2 pl. Wolfman Jack on rollerskates) .... $395 
Shinobi (All time top earner) ................. $395 
PlayChoice 10 (Kit for Punch Out incl. software) . $395 
Double Dragon Il (The Revenge, Now a kit) ..... $395 
U.S. Classic Golf (Top Tavern Place) .......... $395 


Bad Dudes (2 pi. Rescue the President from Ninjas) $395 
Super V-Ball (2 pl. Spring Break Volleyball Action) $375 
Sky Adventure (Vert. 2 pl. Biplane Shoot Out) .. . $375 
Omega Fighter (New 2 pl. Vert. Space Odyssey) . $375 


Hell Fire (2 pl. Top Earning Space Blaster) ...... $350 
Ajax (Helicopters VS Jet Fighters) ............ $350 
Pushman (Mind Boggling Maze Strategy) ....... $295 
Perfect Billiards (Excellent Tavern Pool Game) . . $295 
Altered Beast (2 pl. Half Man/Half Zombie) ...... $295 
Silkworm (2 games in 1! Jeeps & Helicopters) ... $295 
New Zealand Story (Bubble Bobble Partll) ...... $295 
Contra (Vert. 2 pl. Commando Adventure) ...... $295 
1943 (2 pl. simul.-hit like 1942) ............... $275 


Double Dragon (Top earning 2 pl. Karate Action) . $250 


Dead Angle (Guns and Grenades in New York) . . . $250 


Kageki (Vert. 2 pl. Boxing Action) ............. $250 
Thundercade (2 pl. Rambos on Harleys) ........ $250 
Unisystem Kit w/Super Mario Bros ............ $250 


Castle of Dragons (2 pl. like Golden Axe/Gladiators) $250 
Fighting Golf (Bar Piece for Cocktail Tables) .... $250 
Guerilla War (2 pl. Jungle Rambo hostage rescue) $250 


Sky Shark (Vertical Airplane Shooter) ......... $195 
Dygar (Vertical Air-Sea Combat Action) ........ $195 
World Series (Baseball at its best) ............. $195 
Black Tiger (Medieval Myst. Underground Caverns) $195 
Ledgendary Wings (2 pl. GALAGA style) ....... $195 
UFO Robo Dangar (X-Former Robots Gone Wild!) $175 
Ikari Warriors (2 pl. Rambo Style Combat) ...... $175 
Time Soldier (2 pl. Medieval Ikari Warrior) ...... $175 
Top Gunner (2 pl. Ikari Warrior style) .......... $150 
Life Force (2 pl. Absolutely Fantastic Voyage) .... $95 
Last Mission (Space Weapons Galore) .......... $95 
Legends of Kage (Knives & Throwing Stars) ..... $95 
Gauntlet | or Il (Medieval 2 or 4 pl. Adventure) .... $95 
Marble Madness or R/Runner or Indiana Jones .. . $95 
Gladiator (Medieval Sword Fight) .............. $75 
VS Dr. Mario (Tetris Style Winner) ............. $375 
VS Super Mario Bros (All Time Greatest Hit) ..... $195 
VS RBI Baseball (Top Earning Software) ....... $195 
VS Sky Kid (Airplane shoot-um up) ............. $75 
VS Freedom Force (Airliner hostage rescue) ..... $75 
VS Golf (Excellent Tavern Piece) .............. $75 
VS New Red Unisystem Gun .................. $75 
VS TKO Boxing (Like Ring King Il) ............. $49 


Buy 2 kits & get a free control panel button label sheet or 50 push button 


Buy 3 kits & get a free Time Soldier, Gauntlet, Rampage, or Nintendo Unisystem PC Board or one 





of the following conversionkits: Yie Kung Fu, Commando, Karate Chan.,, ‘“icker, Rush n Attack, or Kung Fu Master 


We want to buy Super Mario Bros., Platoon, ice Climber and R.B.1. VS Software; plus Tetris 
Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.)............ $29 


We Ship Worldwide 


Buy, Sell or Trade 


CALL OR WRITE FOR FREE NEWSLETTER: 


916/678-5189 


“The Conversion Kit Hit Parade-over 200 Kits Listed”’ 


916/678-1313 


FREE with order of any TWO Kits — Control Panel Button Label Sheet 
WANTED: Spanish speaking agent in southern USA 
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Long Distance Model 300 Now Available for only $375 


Now you can make money with your own pay phone 3 ways! 


¢ Local Calls 
e | + Long Distance 
e 0-& 0+ Long Distance 
Model 101-A (for local calls only) is still available at $295 


IDEAL PHONES FOR: 


e Small Business Owners 

e Employee's Lounge 

e Retail Stores 

e Restaurants, Night Clubs and Bars 

e Meeting Halls, Churches, Gas Stations, 
Barber Shops, Beauty Salons, Etc. 

e Vending Locations 


PHONE FEATURES: 


e LCD Display 

e Line Powered, No AC Power Needed 

e Desktop or Wall Mount with Lock-up 
Bank Stand 

e Easy Installation 

¢ Computer Programmed for Local Calls, 
Toll Calls and Long Distance Calls 

e Free Calls: 911, 800 Toll Free Calls, 
Free Access to Credit Card Calls and 
3rd Party Calls 

e Restricted Calls: 976 Prefix Calls, 
Overseas Calls and Others 





Pay Phone Industries 


2415 West Amherst Road ® Bloomington, IN 47404 Since 1983 


812-333-9939 © 800-284-2255 
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Belita Coin Counters Sa 
ihe bestandsineienaveniént ee. Harnesses ¢ Interface Boards 
Coin Counter ever made. It is ——_ =o a 
specially designed for Operators - y= Color Conversion . PCB 
large or small. : (aera Cust d8Linet : 
ee ee ee —— fh man in wire 
¢ Lightweight (only 9 Ibs) ~ “i nen ae Pi eee oe alas r 
¢ Portable (take with you to location) tere ' © (ON arnesses mace to orde 
e Very inexpensive a / = 8 Line tails @ $20, 
¢ Long lasting/low maintenance =. — * 8 Line generic complete 
e Fast and easy to use aes ee w/terminations @ $26.50 
e Automatic Stop for easy counting — tt —— os . 
¢ Coin Tray Support Bag Holder == ~s=4 #Jamma/Generic Harnesses 
TRY A SAMPLE AND BE CONVINCED maze aa = 1 thru 25 @ $15.50 © 26 thru 50 @ $14.00 
Send Check for Sample 51 thru 75 @ $12.50 © 76 thru 100 @ $10.50 
MANUAL - $425 Over 100 @ $9 


ELECTRIC $550 (110V or 220V) , ‘ : 
a. Conversions Made Simple With Interface Boards 


Double Male Interface Board with Jamma pinout one side & choice of either 28/56, 
22/44 or 18/36 on other side @ $12. Male/Female Interface Board with Male Jam- 
ma pinout on one side with choice of 28/56, 22/44 or 18/36 Female Connector on 
other @ $15. Boards wired to your pinout @ $7. Nintendo Monitor Color Conver- 
sion PCB. Instructions furnished @ $22. 


Quantity prices on request. 


FOR DETAILS CONTACT: LOUISE’S HARNESS SHOP, INC. 
R. H. BELAM COMPANY INC. 712 Country Rd. 58 « Prattville, AL 36067 


saeco ie = ead Tel.: 800/365-1941 © 205/365-1841 
HEMPSTEAD, NEW YORK 11550 FAX: 205/365-4435 


TEL: 516 292 2670 
FAX: 516 486 0957 


GALAXY DISTRIBUTING MR. “BALL 


401 S. Elgin ¢ Tulsa, OK 74120 


1 - 800 - 678 - 7665 POLISHER” 


Fax: 918 - 584 - 4168 ONLY $395.00 


Prices subject to change without notice. 






































vacrear nod ola “eu eadiu. 90-day money-back guarantee 
W/HEADER sky Soldiers... .395 







00 Caliber... .. 495 


Double Dragon 3$795 
& USED ACCES. Air Buster... ... 495 


snow Brothers. .595 
V-Ball (4-pl.)... .295 Thunder Fox. . .$795 Astyanax....... 395 | 4} COMPLETE SET 
a ee 495 Tecmo Knight. . .395 Crime City... ... Lye nvee AT 

U.S. Classic... .350 Street Smart....495 | MetaFox....... HE) se 

sports Match. . .295 Prehistoric Isle. .395 Nastar Warrior. .395 
i ee 390 Pinball Action. . .249 Ninja Gaiden... .295 
Dr. Mario...... 325 Rambo Ill...... 495 








POLISHES 





































Super Dodgeball . 100 
* Task Force Harrier395 NEW 
Twin Eagle..... 395 
Magic Sword. .1150 eee 
WE BUY Final Fight... . . 1195 LY 
& SELL Ghost Busters. . . 150 WITH BUILT-IN FAN 
P.O.W. .... 79 21 AMP Makes Old Pool Balls 
REDEMPTION Big Event Golf. . 395 1-Year Warranty | ook Skinweand New 
EQUIPMENT Altered Beast. . .295 $33.95 each y ; 
U.N. Squadron. .795 8 or more: $31.95 1-Year Warranty On Motor. 
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IMONEX” 


MAKING CHANGE 
ACCEPTABLE™ ... 


Introduced at NAMA (Orlando) and InterBev (Chicago), 
a 3-coin Contin-U-Op® for a variety of machines. 


Get the same 
dependability with 
your 3-coin 
acceptors as 
Vendors have been 
getting with their 
Contin-U-Op® 
Model #520 for 
cigarette machines. 





CALL TODAY TO FIND 
OUT WHICH 3-COIN IS 
AVAILABLE FOR YOU P.O. BOX 519 


KATY, TX 77492-0519 
1-800-446-2719 







PH. (713) 692-7021 
FAX (713) 391-4239 





© 1991, IMONEX SERVICES INC. 
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USK 


Oficinas en Harlingen, Texas 


712 Morgan Blvd. 

Harlingen, Tx. 78550 

Oficinas: (512) 423-8644; (512) 428-7239 

Fax: (512) 423-6661; Domicillo: (512) 425-1918 
Tel. Cellular: (512) 291-1905 


Oficinas Edo de Mexico 


Av. Teotihuacan #332 Esq. Matepac 
; Fraccionamiento Romana 
%:4 Tlanepantla, Edo. de Mexico 
Tels. 565-0707 
Fax. 565-0707 


2415 West Amherst 
Bloomington, IN 47404 





a Ait Hockey: For Information 


Call Ric Stephan: 


Auctioneer: Bill Hughes & 1 2 -_ 3 3 3 _ J 3 j 
502-451-6241 
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Columbus, OH 


April 6, Ohio State Fairgrounds 

DiSalle Arts & Crafts Bldg. 

on 17th Avenue in Downtown Columbus 
just off I-71 

614-271-7626 cellular 

Reorder Tone Dial: 502-551-1866 


Teaneck, NJ 

April 13 

This auction is done as a fundraiser in con- 
junction with AMOA, New Jersey 
Teaneck National Guard Armory 
Teaneck Rd. 1.5 miles North of Rt. 4 
Phone Apr 12 & 13 only: 201-833-9885 
Cellular: 201-259-7626 

Reorder Tone Dial: 502-551-1866 
Additional Information: Frank Seninsky, 
President AMOA, NJ 

201-287-4990 **The Crank’’ 





Auctioneer: Bill Hughes 
502-451-6241 





US Amusement 
Auction 


Aycot 





Saturday, 10 a.m. 


Dallas, TX 


April 20, Dallas Market Center 

2100 Stemmons Freeway 

I-35 and Market Blvd Exit 

SuperShuttle from DFW Airport: 15 min. 
Cellular: 214-384-7626 

Reorder Tone Dial: 502-551-1866 


Indianapolis, IN 


April 27, Farm Bureau Bldg. on 38th St. 
Indiana State Fairgrounds 

Phone April 26 & 27: 317-927-7556 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


San Jose, CA 


May 11, Santa Clara Co. Fairgrounds 
344 Tully Rd., off Hwy. 101 
Gateway Hall Bldg. 

Cellular: 408-234-7626 

Reorder Tone Dial: 502-551-1866 
For more information call: 

Lanny Jaco 408-385-3020 


Columbus, OH 


May 18, DiSalle ARts & Crafts Bldg. 
Ohio State Fairgrounds 

17th Ave in Downtown Columbus 

See April 6th listing for Hotel and Phone 
information. 


2415 West Amherst 
Bloomington, IN 47404 


For Information 


Call Ric Stephan: 


612-333-9939 
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Solid State Engineering * Lightweight * Durable ¢ 


New Kiddie Rides : DARTS 


Weatherproof ¢ American made replacement parts 


SAMA: : Th 
® Universal base for all rides WY SGA Sy THE START LINE 
Shs 
& 


FOR A HEALTHY 


BOTTOM LINE $$$$$$$$$ 


ARACHNID 


English Mark Darts 
4500 @ $395 
4500 W/Crick-kit @ $675 
#1 6000 L079 
De ses ny mes @ $ 


= rey 
: —_ee- a: e- 


: = . ~~ JIM STANSFIELD VENDING 
Kiddie Amusements LACROSSE. WI 


P.O. Box 939, Florence, MS 39073 CALL MAX (608) 789-718] 
601-845-7501 ¢ 1-800-647-6460 





Economically...Automaftically. RSI is a subscription service é 
developed to provide the jukebox owner with the hits! Hit 
records in the format of your choice are sent every other 

week to RSI members. 


CHECK ON OUR ACME SHOW SPECIAL - BOOTH NO. 253 


ORDER FORM For information call (817) 325-8752 or fax (817) 325-6431 


Yes, | would like to sign up for RSI membership subscription service for Jukebox owners. | understand one 
subscription will service one Jukebox for one year. However, | can subscribe in any format as many times as 
| need. Also, | can mix up the Class A and Class B service as | choose. 


ce te eee SNe CLASS B - 90 RECORDS A YEAR Paces aro tar UGA. only Foreign ates eualeuié 
SLDECIP One tOLeaR eubeupionsterescn” upen teeue 
Hot Pop Hot Pop Ship Records To: 
ie ras i a Company Name 
Pop/Country Pop/Country Attention‘of: 
Pop/R&B + __— Pop/R&B Aarons 
Total Number of Sub's Total Number of Sub's City, State. Zip 
Subscriptions x Type of Payment = Amounts Due with Order Please add 8.25% tax in the State of Texas 
x $200 Annual = S$ . x $110 Annual = S Prices do not include shipping cost 
—___ x $105 Semi-Annual = $ x $60 Semi-Annual = $ Please allow 3-4 weeks for first delivery 
__ x $55 Quarterly = $ | x $35 Quarterly = $ Mail Order and Payment to: 
___ x $20 Monthly = Re eae ‘ Record Source International 
Class A Total eile P.O. Box 75, 205 N.E 1st Ave. 
Class ATotal$ —SWx+ Class B Total $ = Total Due $ Mineral Wells, Texas 76067 
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M & P AMUSEMENT 


(Phil) (Terry) 
Se Habla Espanol (Mike) 
658 West Market St. ¢ York, Pennsylvania 17405 
(717) 848-1846 Fax # (717) 854-6801 
SUPER SPECIALS PINBALLS FOR SALE VIDEOS FOR SALE 
(Complete Games) CONE hs tbcs9 bbs eee ee Rews 595 RUN 2 cosh xaveetcdantadas 495 
Pe OS ek oo bee eRe eae ded 695 Afterburner (u/r) .............. 1295 
|). | | ea are oe nae gr eer 395 High Speed .................. 695 AUGY WMIGSIO! 6 ook Ss case wwe cae yn 350 
Betson Big Hitter Hot Shot .................... 895 APO VWI SOGE sos ice cee e es 795 
Golf (witicket) ............. 5995 DC a 1295 PUKING. 66k id ore edd ed es 550 
Buggy Challenge (s/d) ......... 895 Millionaire ................... 595 PICT co ki ew dew oe nek wena 895 
CNOPUNSr (GIG) osc o areas 450 Mauain Around 1550 Blades OF Steel 2... eevee es 495 
Combat Tribe Kit.............. 395 Seen ee ee are Championship Sprint ........... 995 
Crime FighterKit.............. 395 RUE chia orev ge ened uawgness — Choplifter (s/d) ................ 450 
Flip a Winner 3 pl. Ee Oe rare 895 Police Force ................ 1550 Lh eae ae ee 750 
Frog Bog w/counter PU SWAT evn nds wea dee’ 1495 Empire City a casas is A Bch cata e ahia- te aes 295 
and money drop........... CALL SORCOIO! 66 ake ce Fa dudaew eva aes 595 Enduro Racer (u/r) ............. 850 
Gatesof Doom Kit............. 595 DSOACH SUAUON: . cia daeaicvuwss 995 pe GN Sos s44 Omrans yew adn 150 
Grayhound Basketball (ce were Serres ee ere 1250 Gates of Doom (ded./new) ...... 1395 
with dollar acceptor ........ CALL ut: a 1695 Gauntlett Udit ote Abaes estes Wt ode 84 595 
Goblet Toss w/counter Gimme A Break eile Get van suite a aoa X 550 
and money drop........... CALL GHEGUN GODIN 5.6 ccc e cee wca 395 
Intermark Driving Range ...... 2995 DEDICATED P.C. BOARDS Gunsmoke ................... 325 
MC #35Changer............. 1995 W Jo ily i ee er ee ee 225 
Pig Skin Kit ..............00.. 695 [USED ACCESSORIES ey a Saad a ta pe 
Pop Gun anne on Bee Dude oi sadidedecvedess 395 Heavy Weight Champ .......... 750 
Fei oe OP Ree has eee 1550 Blasteroids en P54. etl 2G ees 150 Hot Rod (3 player) ............. 695 
ve ee eee yee Aelita Chase HO... . oc kc cena 1750 IndianaJones ................. 695 
Single Cranes w/dollar kit....... 995 Choolitt 150 COT a Sok swale 395 
SMS Poker Roll witicket ...... . 2595 i id) a Scalia anand ork jas 095 
Stock Market ...........0. 000. 500 COMERIRG MME Pas si cn ae 195 
Thunder Jaws Kit ............. 695 nia een aa si Matmania.................... 175 
WHORGl 1G0G s h6cun Siw gacastudns 500 rime Fighter ................ 395 
Double Brean id | a ee 495 
teat Oa he Operation Thunderbolt ........ 1750 
Escape from Planet of Operation Wolf ................ 995 
SHUFFLE ALLEYS Robot Monsters ............. 395 Out Run Mini ................ 1750 
Top Dawg 5 cig es oN -pg hd nath ® Alin 2095 Gauntlett II Sikecise phate iokahalais teeta 150 Paper Boy nS, Py Oe NT 825 
Strike Zone ................. 1250 Gondo Mania... .<<5s<s000.0+ 200 Pole Position |... .6. cs sev acces 595 
Guerrilla War... cs ads cawcdan 200 POG POSMION 2 sss 2086s den ves 795 
REPT VV ERT IOP ore Sess nctleiat elle tae ee 100 COIGTIGTOBEK 6k ce ke eds cbs aha 995 
MUSIC SPECIALS KarateChamp................. 50 BC ie ee ee 550 
Kung Fu Master ............... 50 Rastan ................. 00, 495 
FIOCKOIE4SG: tian sae ve ties 395 Miss PacMan................ 300 PAU) PONG 6 ves ka vba gees 295 
OCKOIN 4A? vac kvvahvriaccahs 495 Te St ee 200 Road BIRR ic hs pee mc ec 1095 
MOCKOIN 470 2... cs dower awsan 495 NinjaGaiden................. 395 PIOling THONGSE 0 tes a as sas Vows 695 
PROCKOIA 464 5 wisn awesausavdes 495 Pig Skin 850 FOU FIANGOF «occ fs <a ea din we’ 295 
oe, ee 495 Bee eee Eee seen eee ee GAR us cas ccatestn einen 595 
Rockola 480 ................. 550 ie eR VS MAN ai eer nmy mon see BO i Pacci nanneition wuts 945 
Rockola 488 ................. 795 POW «0. eee eee eee eee een ees 225 ee eres 395 
Rockola 488 w/dollar kit ........ 895 Rampage ................5-. 150 Spy MUGIBE 5. cain cee sicew ern ens 550 
Rockola 490820205. c cies ceases 895 Rastan ... 6.22... eee eee 395 Super Hang On (s/d) .......... 1995 
Rockola 490 w/dollarkit....... 1050 FOaG FUMING! «0666 cnas evan ena 50 Super Hang On (u/r) ........... 1395 
Rockola 490-1 w/dollar kit ..... 1350 MONO GOP), casuscawardxes 6404 395 Super Off Road eee ree re ree 1750 
Rowe Combow/1-5........... 2495 Shoot-out ......6.6ceececencs 195 SUpPOr SPUN, 26s saves eaeonnes 1195 
Rowe R88 .................. 1345 BI SOY cscandetakeeuucgeues 495 Superman ..........-...-.05. 595 
OWE FO 55 oc siesca-t ob w doa ese 1545 Superman ..................- 395 Thunder Blade (u/r) ........... 1095 
SOGHUIGE 00... scisieeeeeee: 495 10 Vad AQht nis scscccsceees 100 DIR Meet tie ibsianiahineates es 
On re 100 TIMG SOIC « «6s i evs cecccess 395 
EMIGE & ip ecik Sy arroweouaecees 1950 
TRGNGOl VOWS 2.2.0 sence cia sen 795 . . 
WANTED Tri ; TEOGQIUIE 23. 5s-asenseescndensank 100 
rivWhiZ «6.2 eee 100 Trojan... 0... cece eee eee eee 295 
After Burner Sitdown yie Ar Kung Fu ................ 50 Turbo (UIE) on cccceecccnccensen 450 
Galaxy Force (s/d) Twin Eagle ................... 450 
Dixieland Mi Jone ct eeed neem e reds 495 
Namco Four Trac (s/d) WATTOUCEOON 5.5. 5.50 Hack AU we 695 
Wacky Gator VOU DOU. hs deir den ee ewn en's 695 
Power Drift (s/d) World Series ci. Haden snes 295 
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Novelties in see 
thru gift boxes 


Rotary Novelties 


hi Pre-pacs 


QUALITY PLUSH PRE-PACS™ 75¢ 
QUALITY PLUSH PRE-PACS”™ $1.05 
QUALITY PLUSH PRE-PACS ™ $1.30 

JUMBO PLUSH $1.50 
We are the only manufacturer of Quality 
Plush Pre-Pacs,” with Supreme quality 


at lowest prices and over night delivery. 
(We have all season of variations) 


BEST MFG. CO. 
ACME Show 1-800-962-4486 
Booth #148 (414) 547-5051 


YOUR KEYS 
TO ARGENTINA 


If you are a very busy businessman with 
good products to sell, but lack the time — 
The opportunity or the know how for placing 
your products in our country — turn to us for 
help. 


Through our extensive network of more 
than 500 eager-to-buy clients in all of our ter- 
ritory and a staff of 20 highly qualified col- 
laborators — we can guarantee the best for 
your profits. 


Save time — save money — avoid trouble 
We'll do the work for you. 


Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 


FAX: 541-786-1747 
TEL. 541-581-9152 582-9550 
581-1634 583-2098 


581-5084 


DAEMCO Top Mall Quality Kiddie Rides (American Made) 


¢ Many coin box configurations « Custom manufacturing ¢ 1 year warranty ¢ Safety Engineered 


Dynamic Amusement Mfg., Inc. 
P.O. Box 596 ¢ Grapevine, TX 76051 


1-800-583-6066 


Remember, small spaces can make “‘Big Bucks”’ 


Brian Swanson 
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Mark Swanson 








Printers 


Our reliable 40-column printers will meet your needs! 


NCR is your supplier of printers and print 
mechanisms for Video Poker, Kiosks, ATM's 
and POS terminals. We offer a full line of 
receipt, journal, and validating printers with 
options like 2 part paper, receipt knives, paper 
low and paper exhaust. Printer runs on 28 VDC 
or optional 120 VAC. These printers are used 


NCR 2202 Receipt, 


Journal Printers 





= 


Features 

¢ Print speed: 171 lines/min. 

¢ 42 column print 

¢ Driver/options board standard 

- Fast, simple paper loading module 

* Smooth stepper motor line feed and fast feed 
¢ Single and double width printing on the same line 
¢ Automatic forms thickness compensation 

¢ Journal cover with autograph window and lock 
* Full paper handling capability 

¢ Fully cabinetized 


worldwide, they are proven! You'll have fewer 
problems, less downtime, more business! 
These are not throwaway mechanisms! 
Includes 90 day mail-in warranty. Printers 
and mechanisms can be factory refurbished! 
Here is just one example of what NCR can 
offer you! 


¢ Snap-on ribbon cassette with tear off edge 


¢« Manual paper advance wheel 
¢ UL recognized component 
« Journal paper out sensing (option on receipt) 


Options 

¢ Receipt knife—selectable full or partial cut 
¢ User selected Electro-stamp 

¢ Validation of inserted forms (6 or 15 lines) 
¢ Paper out sensing (standard on Journal) 

¢ Two part paper handling (journal take-up) 





NCR Corporation 


Technology Marketing Division 
950 Danby Road, Ithaca, NY 14850 
(607) 274-2525 FAX (607) 274-2404 





The Future Has Arrived! 
Say Goodbye to 43’s! 


Convert That Coin-Operated Phono 
With Our New CD Jukebox Conversion Kit 


South East Rep. 
Scot Morris 
615-831-2996 





North East Rep. 
Vincent Francischetti 
201-663-3663 





Exports: 

Elemar Enterprises 
Jorge Morfin 

(201) 273-7355 


Southern Calif. 
Small Change Dist. 
Dave Suhy 
818-713-1174 


Central North 
Aeries Int. 
Jack Deming 
(612) 933-1041 





Kit Features: 


Features: 
e Programmable Pricing e 1(12) Compact 
e¢ Bookkeeping Functions Disc Player (Add-ons 
optional; up to 
e Attract Modes 3 players) 
e¢ Programmable Disc e CPU Board 
(Undesirable songs can be (USA Manufactured) 


rogrammed out 
ite e Selection Buttons 
e 12 Month Warranty on CPU 
and Disc Player e LED Readouts 
e Built by Operators for * Control Panel 
Operators e Wiring Harness 


e Easy Installation e Decals and 


e User Friendly Instructions 


Gee =e 
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CD JUKEBOX KIT CO. INC. 
P.O. Box 747 
Dresden, Tennessee 38225 
901-364-5140 
Fax 901-364-3303 ¢ 901-364-5140 








eS TICKET AVENUE 
SHAMOKIN, P, 


a A 
TICKET CO. rire 


ONE COUPON 


FOR ALL MERCHANDISE 
REDEMPTION TICKETS CALL 
TODAY 


NATIONAL TICKET CO., SHAMOKIN, PA 


LIGHTING SPECIALISTS: 
Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 
Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem: 
light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


WANTED 
Dedicated Operation Wolf Boards 
717-848-1846 


Phil-Terry-Mike 









COINS or BILLS 


Count /Sort/ Wrap 
Free Catalog! 


24 =e 





PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 






— WANTED — 
Super Mario Bros. 
VS Software 
(916) 678-5189 


BORROW BY MAIL up to 


$50,000 on your signature 
only. Send self-addressed, 
stamped envelope to: 


Financial Services, Box 
248, Nicholls, Georgia 
31554-0248. 





SWITCHING POWER SUPPLY fo oi VIDEO GAME 


=" OVERLOAD PROTECTION #® HIGH QUALITY, BOTTOM PRICE 
=» BUILT-IN EMI FILTER =» HIGH EFFICIENCY 
=» BEST AFTER SERVICE = SHORT CIRCUIT PROTECTION ON ALL PRODUCTS 


MODEL AC IN DC OUTPUT 
A3055AJ 3 5V7A/12V1A/—5V1A 





























MODEL AC IN DC OUTPUT 
A3055AM3 5V7A/12V1A/—5V1A 























A3070AM3 | 95~125V | 5y10A/12V1A/—-5V1A A3070AJ 3 eee 5V10A/12V1A/—5V1A 
0 
A3059AM3 | y95~9eqy | SVZA/12VIA/-12V1A A3059AJ3 | 195~250y | 5V7A/12VIA/-12V1A 













A3074AM3 5V10A/12VIA/-12V1A A3074AJ3 5V10A/12VIA/-12VI1A 
SIZE: 50(W)x100(H)x140(D) mm_ N.W.: 0.6 KG SIZE: 55(W)x106(H)x162(D) mm N.W.: 0.72 KG 
197 x3.94 ~x5.51 inch 1.32LB 2.17 x4.17 x6.38 inch 16LB 







FLYBACK FLYBACK 


ALUMINUM 


S 
ai z 
> r 


—" 
=, 
> 





MODEL 


AC IN 


95~125V 
or 
195~250V 


DC OUTPUT 


5V12A/12VIA/—5V1A 





A3880AL3 















5V15A/12V2A/—5V1A 


5V18A/12V2A/—5V1A 


SIZE: 52(W)x124(H)x177(D) mm N.W.: 0.68 KG 
2.005 x488 x6 97 inch 1.5LB 


A3100AL3 






SIZE: 50(W)x125(H)x156(D) mm N.W.: 0.67 KG 
2 xX4.90 ~x6.15 inch 1.5LB 


A3120AL3 





PWM 
ALUMINUM 








PWM 
ALUMINUM 


IZA 
1I5A 


a 
bho 
> 


pet | | pk 
GO| | 
>| |> 





CHUNG YU ELECTRONICS CO., LTD. 


P. O. BOX 30-535 TAIPEI, TAIWAN, R.O.C. 
FAX: 886-2-397-1968 TLX: 24451 CYELEC 
TEL: 886-2-392-0746, 886-2-341-4596 
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Valley Cougar 
Dart Machines 
Power Kick Soccer Tables 


with complete league 
& tournament support 


Available at 
LYNCH Distributing of CA 


Call Rick 


619-273-1028 


Drews Static Gard 
Poker Protection! 


ss This unit detects static NY 


hits and stops cheating. 
Simple To Install 


803-574-0162 
Fax 803-574-7680 


Distributor Inquiries Invited 


FOR SALE 


Pop-A-Shot 
Basketball 


* Steel Game 
* Reconditioned 
* Like New 


CALL: 
(913) 827-6229 


bp 


JENNINGS SLOT 
MACHINE BOARD 


REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


184 PLAY METER/April 1991 


CD & 45 RPM STORAGE BOXES 


CD Box Holds 100 ¢ 45 RPM Box Holds 
200 © Both Are Triple Thick Front/Back 
Walls ¢ Double Thick Side/Bottom 
Stackable ¢ White Color ¢ 200 Lb. 
Test © Lift Off Lid ¢ Tote Grips 
CD Box $6.00 ea. (Min. Order 12) 

Plus $8 S&H 
45 RPM Box $5.00 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MasterCard/Choice/American Express 


VOICE or 24 hr. FAX ¢ 1-800-950-JUKE 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


Why Gamble on just 


Control Panel Button 
LABEL SHEET — 150 plus 


labels (Enough for 20 conver- 
sions: Fire, Bomb, Punch, Kick, 
Sword, Shield, Attack, etc.) $29 


Video Connection 


930 Jeffrey Lane, Dixon, CA 95620 
916-678-5189 or 916-678-1313 


\@ 


one game per cabinet? 


Want to get more money out of your games? 


Reduce you licensing expenses? 


Offer more variety of game play in your locations? 


Then get Play-4! 


The Play-4 system allows 


you to put any 4 games into 


one cabinet 

Use your own Pcb’s 
be they new or old 

All Jamma compatible 
harness system with 
adaptor cards for non 
Original jamma games 


e Games used in Play-4 


can be 2 joysticks, 

3 buttons, to 1 joystick, 
1 button, etc. 

Revitalize your older 
games more effectively 
and attract more players 
to your locations. 


DON’T LIMIT YOURSELF TO 1 GAME 
1 CABINET EXPENSE ANY LONGER! 


Play-4 $350.00 


for more information call: 


Brad Brown Higbee Enterprises 


800-729-6979/805-484-0253 
Fax 805-388-8232 





Machine 
Distributors, Inc. 


150 Jet Port Industrial Park @ Myrtle Beach, SC 29578 @ 803-626-1900 @ Fax 803-448-9899 @ Ask for Royce 
NEW ADDRESS: 2560 Overton Crossing @ Memphis, TN 38127 @ 901-353-1000 @ Fax 901-353-1155 @ Ask for Jan 
3701 I-55 South @ Jackson, MS @ 601-371-1000 @ Fax 601-371-1259 @ Ask for Jay 


Positively The Most Beautiful 
Used Equipment Anywhere ! 
Pinballs @ Videos @ Pool Tables 
Cranes@® Video Card Gamese@ Jukes 


Money Counters @ Dollar Bill Acceptors @ Kits 
EXPERT TECHNICAL SUPPORT 
FAIR TRADE-IN ALLOWANCE 












SOME OF THE PINBALLS 
CURRENTLY AVAILABLE FROM 
OUR ROUTES ARE: 





MID-SOUTH 


REGIONAL SHOW 
Big Guns................. April 25 - 28, 1991 
















Bugs Bunny... .......46+ 2,185.00 Memphis, Tennessee 
NOE i ax och peu as ees 2,160.00 Call 901-353-1000 
Dr Dude: oc 660% tseaseds 2,175.00 

GANG SHOW. iiccckaweds 1,575.00 

SOMEE eda Waid ines KEE ee 1,350.00 

Mousin Around......... 1,495.00 

POO! SHAIKS £1. ce ccnes 1,680.00 

BS | er ey eee 1,875.00 

Riverboat Gambler ..... 2,180.00 


Roller Games........... 1,750.00 
Swords of Fury......... 1,055.00 
WEN o2t cana tian eeseauate 1,435.00 
WHTIWING o 540505 Bice 1,875.00 





ROYCE AND JAN WILL BE ATTENDING THE 

Free Delivery On Four or More A.C.M.E. SHOW IN LAS VEGAS. THEY CAN BE 
East of the Mississippi CONTACTED AT THE SANDS HOTEL. 

Call to be put on our mailing list. 
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GAME PARTS (New & Used) 


TUBES (New/Rebuilt) 


IS GIVING AWAY 
MONEY WITH ... 


BONUS BUCKS ! 


CONVERSION ITEMS 


P505 10Amp Power Supply 
P515 15Amp Power Supply 
Gen. overlays, mix or match many types .. . 
WY TOE OF ee acniin an ncadaraess baeas 9.9 
oc | ee er oe eee ae 8.95 
OR The) hark ccas sa tkaawredbesee s 7.95 


"THE LEADER IN PRE-PACKS" | 
1 (800) 992-2388 


USED GAME PARTS: 
We have the largest selection of used parts in America! 
We buy and sell — Call us now for our up-to-date PCB 
pricelist. Complete Game Repair Service. Monitors, 
PCBs, Power Supplies, etc.! 1-DAY TURNAROUND 
AVAILABLE! 





OTHER ITEMS 

Box of 1000 Quarter-wrappers ............ 2.50 
Bag of 1000 Wire Ties 
Track Ball Roller Sets: 

FOF COMIDONG boii is idsk ees vcawaninse 5.95 

FOr WANNOOGS: 6 02a cariaichevdevands ane 6.95 
FONE DOGIINGS 5 a.nces ccd dain nas cay eae 2.45 
POS O08 bh sacandrn sea wiscuesewee wes 9.95 
Multi- -game Systems 


REDEMPTION 







"HH ps3 


= 
> 


Sa US 
SF 


Arcade Analyzer for all types of 
monitors (List $495) 


Eldorado Products, Ltd. 
3385 E. Artesia Blvd. ¢ Long Beach, CA 90805 
(213) 630-3300 ¢ FAX 213-630-1566 


=. =z > ts. =? siti Tres site 





MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 






FOR SALE 


Vendall/Vendex 
Machines Available 


SLOT MACHINES|” j = = 








Peete REMANUFACTURED BALLY Ss 
sia aint AND ARISTOCRAT SLOT : 23 
For Information call: MACHINES 


1-800-235-5471 > FOR HOME USE 


© FOR EXPORT 

© CREDIT ONLY / 
AMUSEMENT ONLY 

‘ CLEANEST REBUILT 

Drews Static Gard MACHINES 

Poker Protection! 


SEND FOR FREE BROCURE 
INCLUDES VINTAGE MACHINES, 


STANDS AND BOOKS 


se This unit detects static 73 
hits and stops cheating. Ly 
Simple To Install 


803-574-0162 ROYAL BELL, LTD 


Fax 803-574-7680 5776 LAMAR ST / PM 
ARVADA, CO 80002 
1-800-525-8694 FAX 303 431-6978 SALES & SERVICE SINCE 1972 


Distributor Inquiries Invited 
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——— buffy MFG. CO., iNC.————> 


THE KING OF VIDEO GAME IN TAIWAN 
—ALL KINDS OF PARTS— 


CONTACT US TO BUY VERY GOOD QUALITY WITH FACTORY’S PRICES FOR 
VARIOUS VIDEO GAME PARTS 


NEW GAME PCB DEVELOPING COLOR TV MONITOR 
15A SWITCHING POWER SUPPLY COIN CHUTE 

PUSH BUTTON COOLING FAN 
GAMBLING PCB MICRO SWITCH 
USED PCB PUSH BUTTON 
EDGY CONNECTOR CAM LOCK 


buffy MEG. CO., INC. 


SF, 772 TUN HWA S. RD., TAIPEI, TAIWAN, R.O.C.. 
TEL.: (02) 7549208 MLA. 27412 BUFFY FAX.: 886-2-7840035 


Classified Ad Order Form 


ies) ee Deadline: 15th of the month (Example: Aug. 15th for 
September Issue) Ads received after the deadline will be placed 
in the next issue unless you are otherwise notified. 

Please print ad copy clearly in space below. 






























































BILLING INFORMATION 
Name Company 
Address 
City 
Phone 


























METHOD OF PAYMENT 


Check MasterCard 
Card No. Expiration Date 











Cardholder name Signature 


Send to: Play Meter Magazine, P.O. Box 24170, New Orleans, LA 70001, Attn.: Carol Lea, Phone (504) 488-7003, or FAX (504) 488-7083. 














Slightly Used DBA's 












PCB's 







Lucky 89 
Lucky 90 
Lucky 55 









New 
Mars VEM5 


With Mounting Kit 
$349.00 
5 or More $339.00 


YLanufactixing Micro Manuf 








‘Your path to the future’ 
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Mars VFM2 $1,5 
Mars VEM2 $15 
Mars VFM4 ss $15, 
Mars VFM5 $1,2, 
Rowe CBA2 $1,5 





Stock Reduction Sale 


No Stacker 

With Stacker 
0,20 No Stacker 
,10,20 No Stacker 

550 Stacker 


Dream 9 (8-Line Game with Numbers Instead of Symbols) 
Lucky Bar (All Bar 8-Line Game) 

Jumbo 8-Line (Animals Instead of Symbols) 

Miracle Joker (New 8-Line Game) 


Hottest Games 


Skill Chance 
Bonus Chance 


Cherry Bonus Il 
Lucky 8-Lines 
Jumbo 8 


(615) 793-5510 Fax: (615) 793-5512 






$195.00 
$225.00 
$275.00 
$290.00 
$175.00 


$470.00 
$370.00 
$370.00 
$325.00 
$670.00 
$770.00 
$470.00 





Black Jack 
Turbo Poker Il 
Lucky 86 
Cherry Master 
Lucky 21-D 





Call Toll-Free 1-800-277-6136 
acturing 535 Old Nashville Highway * Lavergne, TN * 37086 








\e\ MICRO MANUFAICT URING 


~ Let Our Machines........ 








NY 






Lucky 8 Lines 








Turbo Poker 





Cherry Bonus 





AL Countertop Units Available For All Games 


ccccceeh IO This For a4 

= 

7, & ye Micro Manufacturing Peg? ee : - 
A Caolle hendaee 535 Old Nashville Highway D7 ee 


Lavergne, TIN 37086 
(615) 793-5510 Fax: (615) 793-5512 yf 





Call Toll-Free 1-800-277-6136 
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“Rebuild” 
your old 


KLOPP 
at the 
factory 


MANUAL 
OR 


prizes 





Jumbo Merchandise 
1-800-992-2388 


ELECTRIC 








Fast servic AVE $AVE 
Call for details 
Buy all your locks keyed the same as the locks 
CALL ($13) 855-6789 you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
‘“‘Wico’’, ‘‘“American’’, ‘‘KD’’, ‘‘ESD’’, ‘‘Green- 


wald’’, ‘‘Baton’’, or any other manufacturer’s 
similar type lock directly from our factory. 





3 225 Dunbar Court 
INTERNATIONAL. LNC. @lforjaar-le malelaler-| 34677 





Coin : 
Counter $595.00 
Sorter ° $895.00 


ALARMS 
Ss for Vending $69.00 
Fi 


/ and Amusement 


rs ‘s 
ld tu . 
4 CCl. 
Or. 6 EIS — — a 





video 
Coin Box Protection game bar 





BIO-RHYTHM 


at a Reasonable Price $807T 











Compunetic & Destron 
L.A.I. Series 600 ~ 
High Security Locks es 
‘Parts ‘Tickets Virtually Pick-Proof Ss \ 
: S e rv i Cc e Cam a acs and S 
T-Handle Locks At Prices  “Y "® 
You Normally Pay “) Neo s6l9F 
’ For PLUG LOCK 
Bio-Rhythm Sales Ordinary 
2820-A Honolulu Avenue Po | GET severe 2%" (5mm) 
Verdugo City, CA 91046 S670D r 80 & — 1" (Sm) 
REMOVABLE CORE * (30mm) 
(818) 249-2077 STAINLESS STEEL $AVE MONEY TOO! 
2%" (70mm) 
side L.A.I. Series 500 
Medium Security ) 
Tubular Key Locks gE 
FOR SALE C6. - 
2 Malibu’s i SBa 7 
1 Nashville — 1 Dixieland i \ 
$500 each BS19H Y) 
PLUG LOCK 


Also 30 more various models $100 each. 


9 ADI Pool Tables $300 each LOCK AMERICA, INC. 


10 Ebonite Pool Tables $300 each 
25 United $450 each 
All tables complete as is. Free delivery in 
200 mile radius of Charleston, SC. 


704-859-5030 


Tel. (714) 373-2993 Fax (714) 373-2998 
7251 “M” Garden Grove Blvd., Garden Grove, CA 92641 


1-800-422-2866 


ay -— $4; 





= =: 
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COMPETITIVE 


PRODUCTS CORP. 





OUR NAME SAYSIT ALL! 
SUPPLIER OF COIN MACHINE PARTS 
AND BILLIARD SUPPLIES. 


COMPETITIVE PRODUCTS CORP. 
P.O. BOX 1645 
RIVER ROAD BLDG. #5 
TULLYTOWN, PA. 19007 


TOLL FREE: 1-800-562-SAVE(7238) 
IN PA: 215/547-7520 
FAX: 215/547-7577 


WE ARE AN INTERNATIONAL PARTS HOUSE 
WE SHIP WORLDWIDE!!! 
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NEW KITS 


Street Fighter II (H) 
U.S. Classic Golf (V) 


USED KITS 


Combatribes (H) 

Eswat (H) 

Bloxeed (H) 

Gate of Doom (H) 

Ikari Warrior (V) 

Magic Sword (H) 
Midnight Resistance (H) 
Snow Brothers (H) 

Task Force Harrier (V) 
Two Crude (H) 


USED GAMES 


Battleshark 
Blasteroids 
Championship Sprint 
Cyberball (4 p) 

Crime Fighter 

Dark Adventure 


Ghost ’n Goblins 
Guerilla Wars 


Last Duel 

Mania Challenge 
Mechanized Attack 
Moon Patrol 

Moon Walker 
Operation Wolf 


Pole Position 
Power Drift 


Rough Ranger 
Shooting Master 
Sky Soldier 

Spy Hunter 
Twin Eagle 


CHANGERS/UNIVERSAL 


CABINETS USED 


Rowe BC-25 
Dynamo HS5 (25”’ Monitor) 
19”’ Cabinets (Jamma Wired) ... 399 


REDEMPTION GAMES 


USED 
Dynobop (New) 
Rock & Bowl (New) 
Turbo Drive 
13’ Norton High Ball (Used) 


The Game Exchange 


(614)258-2933 
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REMEMBER: There’s a reason it’s called PLUSH!! 


COAST TO COAST 
AMUSEMENT GAME DISTRIBUTORS 


503 Giuseppe Court, #5 
Roseville, CA 95678 
(916) 784-6611 
1-(800)-752-9879 
FULL SERVICE DISTRIBUTOR 


PLUSH ¢ PARTS © GAMES ® KITS 
PREPACKS ¢ JUMBO ¢ CLOSEOUTS ® TRADE-UPS 


WANTED 
BETSON CRANES 


(Doubles , Triples and Jumbo Only) 
ALSO BUYING GREYHOUND JUMBOS 


ROARK 


AMUSEMENTS 


2015 East Riverside Drive Austin, TX 78741 1-800-458-2523 


THE PUCK STOPS HERE 


"The Original Air Hockey Safety Shield" 


1-800-933-0145 


PlastiTech Products, Inc. 
Longview, TX 








¢ 


ae ea ae 


———~ ‘Say 
Van \ “THE SILENT PARTNER” 
COMPUTER SOFTWARE 


Have you looked and looked and still don’t know what to do? 
One ad says one thing another says something else. 


Here is a sure thing. 
Let it help you manage and control your business. 


6861 D909 












e It will tell you where a machine is, where it has been, life time income, 
year to date income, and weekly average with a keystroke 






e It will watch your money, check your service calls, give gas mileage 
reports on your trucks 






e It will give instant graphics showing monthly income for three years on 
every machine you have. 






e It will give you a line graph on every machine in every location with just a 
keystroke. 







e |t will allow comparison with other like machines. 





e |t will allow comparison with every pinball, video game, etc. that any 
specified location has ever had. 






If that is not enough there are 739 additional reports available at the touch of 
a key. The only requirements are that you enter the incomes of each machine 
and the computer will do the rest. 


JUST ONE ENTRY!!!! * [iE 
In an operation of 1000 machines, it usually takes one hour a day to post income. 

























\ 


The SILENT PARTNER uses the time tested ideas and ways of approximate- (=S= 

ly 435 operators worldwide. ees 
® 

Here is our guarantee. Not 30 days but 365. That’s right!!! Put the SILENT [<= 


PARTNER to work for you and in the next 365 days if you find something faster 
and better we will also purchase it and DOUBLE your money back. 


THAT’S OUR GUARANTEE! 


aah 


















CALL OR WRITE FOR FREE INFO: 3 ee 
THE SILENT PARTNER, INC. a \— 


3441 South Park ¢ Springfield, Illinois 62704 


(217) 793-3350 or FAx: 217-793-1842 


























rresistible 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 
Toll free fax: 
C O. 800-326-9320 


aintenance © 
Free 
Electronics 


roven 


Profitable 


J nique, Colorful 


Graphics 


ight Displays 
Attract Attention 


everal Models to 
Choose From™ 


NEW FACTORY KITS 


with tested (used) boards 
Final Fight 






Plus - 1 Year Factory Warranty 


Golden Years Amusements 


Call Today For Pricing And Information 
(408) 384-5800 FAX (408) 633-5494 


Red Baron Amusements 


1-800-331-3766 











ha 
2 
— 
— 


d 
J 





MAKE & MODEL OF 


@ KIDDIE RIDES @REDEMPTION GAMES ff sf | 
@ ARCADE NOVELTIES & SPECIALTY GAMES f AG yj j 


US ate ae 
. pEFURBISH i ome 
bata ' ai | f i SD 
| © AMERICA'S ie | 
~~ meme | LARGEST THE AMUSEMENT 
) S197 2608 EQUIPMENT EXCHANGE, INC. 


SELECTION 
OF USED 

1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 









W 
MS 












AMUSEMENT 
EQUIPMENT 
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PRESENT 


Vv 
THE MA; IN ELECTRONIC GAMES 










electronics 














SuPERMAX 


Features 


= 5 Card Draw 

= Bonus Draw 

= Raise 

= Super Bonus Multiplier 

= Choice of Double-Up or 
Progressive Hi/Lo 

= Auto Bet 

= Enhanced Statistics 

= Ticket Dispenser Capability 


“sy 
| 


=F ‘ aah : 
, on eee y Peaa> . ‘ 
me) oe *) , uy ae - i 
pee vend he tee " ay + ; ; 
te < mA eg: : v 1F 7 es Z 
rs de Be sles bon Se S 
\ 
s S : J 
I <s 


2th ae 


=e oS Ge Ge Ges a 


~~ 


SuPERMAX is available complete in its dedicated 
upright cabinet, or as a kit. Kits include satellite 
board and front Plexiglas™ graphics. Contact 
PARS Electronics, Inc. for information concerning 
hardware compatibility. 


shee Rd igen Jap 


eo ta Soe can 
Beye aye ae * 
Be aes a 


-_ 







Pon 





Made in the USA 





PARS ELECTRONICS, INC. / 2719 INTERSTATE STREET * RO.BOX 668604 * CHARLOTTE, NC 28208 « 704-398-1177 * 1-800-245-4054 


Providing Effective 
Government Relations 
for the... 
Coin-Operated Amusement, 
Music & Vending Industry 





Amusement & Music Operators Association 
Influencing Issues of Importance... 


»Copyright & Licensing Issues 
» Tax Developments 
»Dollar Coin Legislation 
»Video Gaming Legislation 


O Oo O 


Be sure to attend AMOA’s 1991 Government Affairs Conference 
May 19-21 in Washington, D.C. 
Featuring...Briefings on key industry issues...Congressional visits 
.-- Congressional Reception & Tournament 
...Enhance the industry's voice in the nation’s capital! 


Ooda 





For more information contact: 
Amusement & Music Operators Association 
401 N. Michigan Avenue 

Chicago, IL 60611 
Direct Line: 312/245-1021 

FAX: 312/321-6869 
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WILDCAT 
CHEMICAL CO. 


POOL TABLE 
SUPPLIES 


KWIK GLIDE 
Coin chute cleaner & lubricant 


APC-30 
Cleaner for felt. 


PBC-15 


Clean & polishes balls 
Reduces scuff marks. 


For Distributor/Parts House 
listing call. 


WILDCAT CHEMICAL CO. 
Tel: 817-294-7600 


FAX: 817-294-8333 


Lers Mave A Dea! 





















JUKEBOXES: COCKTAIL 
Rowe R-82 TABLES: 
Rock-Ola Max II -481 Air Wolf, 
Bowe RI-5 1942, Alcon 

Arkanoid, 






Dangar, Gaplus 
Mag Max, Rastan 
Sky Shark, Star Force 
& OTHERS! 


R-90 Video Jukebox 










Shooting Gift Cranes 






Shoot Away 


AREA AMUSEMENTS 
(619) 471-6232 





Lady Sharpshooter (Pin) 






= ¥ 


( DEBBIE'S AMUSEMENTS ) 


BECAUSE PLUSH IS NOT ENOUGH! 


PRE PACK SPECIALISTS! 
e Assorted Pre Paks 
@ Adult Novelty Pre Paks 
© Trade Ups & Promotionals 





e Mylar & Latex Balloons 


FREE FREIGHT ON FIRST ORDER 
CALL TOLL PREE 


1-800-446-4569 


NEW 
POWER 
SUPPLIES 


$19.95 


Fivnninss 


Absolute Satisfaction Guaranteed 


1 Year Warranty 


Great Western, Inc. 


1300 Mohawk Blvd. 
Springfield, OR 97477 


(503) 726-1813 
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CASH LOANS R & M DISTRIBUTING CORP. 


by mail! 5940 Hempstead Turnpike, West Hempstead, NY 11552 
Fine deruiist 516-292-8900 or Fax us at 516-292-8025 
Financial Services, Box 248, Phone 1-800-229-4 FUN 
We Export Worldwide 
Nicholls, Georgia 31554-0248 Nos Hacemos Cargo De Toda Exportacion Requerida 
(Enclose envelope!) We have expanded our exports division for your convenience 


Espanol Italiano Deutsche 


Domestic Sales Export Sales 


TITLE STRIP PROGRAM CO. 


200 free title strips with the purchase of the 
easy-to-use computer title strip program. 
Print your own song titles. Print a list of all 


your records at each location .. Over 150 ACME SHOW SPECIALS 


features! $79.95 . : 
Voice or 24 hr. FAX # 1-800-950-JUKE Our prices are too low to print 


(301) 956-5856 (For information) : 
VianitlastarGandiGhelealAiriertean Extress We welcome special requests & have over 1500 machines 
in * our * inventory for immediate delivery 


Richard Bartlett Roberto Hernadez or 
Louie Gutierz-Rummenigge 





"TITLE STRIP PROGRAM CO." 





















VIDEOS NARC CALL ARCADE PIECES 
in Ble in Ninja Gaiden CALL & SITDOWNS 
"RIVA, MARYLAND 21140" 7200 CALL Operation 
Afterburner CALL Thunderbolt cat, Four Trax CALL 
Air Buster CALL OperationWolf CALL eng Force a 
Air Wing Carrier CALL OutRun CALL ae “til aL 
Aliens CALL Over Drive CALL a . ides my 
Alien Storm CALL Paper Boy CALL sinlltabaee . 
REDEMPTION Altered Beast CALL Pigskin cALL SMS cf CALL 
TICKETS American Darts CALL __ Pit Fighter CALL ee ae an 
Arkanoid CALL PlayChoice 5 CALL nae ae . " PALL 
Ataxx CALL Pole Position CALL lack mi fins - Say. 
ONCIE HOOEETE GS Bad Lands CALL Pole Position II CALL hina g naivety 
PH. 800-428-8640 Battle Shark CALL Power Drift CALL Sinatioltin CALL 
eee ee ae Beast Busters CALL PoundForPound CALL 
GOOD QUALITY—LOW PRICES Big Run CALL Punk Shot CALL 
Blasteroids CALL Quarterback CALL PINBALLS 
Bonanza Bros. CALL HighimpactQ.B. CALL BacktotheFuture CALL 
* , Buster Bros. CALL Road Blaster CALL Bad Cats CALL 
BC-9 Conversion Kit Blood Bros. CALL Robo Cop CALL Bugs Bunny CALL 
Brute Force CALL SegaMegaSystem CALL CarHop CALL 
SAVES HUNDREDS OF DOLLARS Capcom Bowling CALL _— Shinobi CALL Cyclone CALL 
FROM BUYING NEW CHANGERS Championship SprintCALL SmashTV CALL Dr. Dude CALL 
: Chase H.Q. CALL Spy Hunter CALL Earth Shaker CALL 
eee Se ee? Combatribes CALL Strider CALL Elvira CALL 
¢ 55 Acceptance Crime Fighter CALL Stun Runner CALL F-14 CALL 
¢ Solid state, self-diagnosing computer D.J. Boy CALL SuperMonacoGP CALL Fire CALL 
e Installs in minutes Double Dragon CALL Super Off Road CALL FunHouse CALL 
Final Fight CALL Super Sprint CALL Game Show CALL 
‘. F-15 Strike Eagle CALL Superman CALL High Speed CALL 
To Order Call ° Golden Axe CALL Team Quarterback CALL Phantom ofthe OperaCALL 
Hang On CALL Thunder Fox CALL  Pinbot CALL 
6 l 6-245-8235 Hard Drivin’ CALL Thunderjaws CALL Playboy CALL 
Hammerin’ Harry CALL TMNT CALL Police Force CALL 
Hit the Ice CALL Thunder & Lightning CALL Pool Shark CALL 
Hydra CALL TwoCrude CALL Roller Games CALL 
Klax CALL Violence Fight CALL __ Silver Slugger CALL 
WANTE D Lightning Fighters CALL WWF Superstar CALL Simpsons CALL 
Magic Sword CALL Zero Wings CALL Space Shuttle CALL 
Majestic Twelve CALL All American FB CALL Vegas CALL 
Vendall, Vendex & Easy Mechanized Attack CALL Space Gun CALL Whirl Wind CALL 
: Mega Twin CALL World Soccer CALL Black King 2000 CALL 
Vend Machines Wanted. MIA CALL Little Slugger U/R CALL 
. Merc CALL Rockola Hideaway 
Top Dollar Paid Moon Walker CALL _20Wallboxes CALL 
MVP CALL 


Call 
213-453-8666 





Call us for all the ‘“‘new releases”’ shown at the 
ACME Show in Las Vegas March 22-24. 
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ORIGINAL WING 
LUCKY 8-LINE BOARDS 


All the latest and best 
models in stock 





{ DEBBIE'S AMUSEMENTS } 


BECAUSE PLUSH IS NOT ENOUGH! 


PRE PACK SPECIALISTS! 
e Assorted Pre Paks 


e Adult Novelty Pre Paks 
e Trade Ups & Promotionals 


Lucky 75 Lucky 57 
Lucky 37 Lucky 55 
Lucky 90 Lucky 21-D 


Skill Chance W-7 


e Mylar & Latex Balloons 
FREE FREIGHT ON FIRST ORDER 
CALL TOLL FREE 


1-800-446-4569 


Call 


708-259-7878 


Or 


FAX 708-259-7726 


The Bottom Line 


Route control software for the 
operator who needs to know 
° where all the ¢ am I getting all of my 
equipment is share of the income 
© how well is it doing © how much am I 


Slot Machines *" 
To Sell — 


Bally’s 


e Dealers Wanted For 
Home Market 


¢ Legal in most states ¢ where has it been making 


For Home Use Finally, every operator can have easy and rapid access to all the 
information needed to maximize profits with THE BOTTOM 
LINE''It is user-friendly and menu-driven. You don’t need to 
waste valuable time learning a complex command language. Just 
a few simple entries and the computer does the rest. With the pur- 
chase of an advanced technology, high resolution color graphics 
computer system for only $1995, the software is included free. 
For just the software alone, the price is $795. A monochrome 
version is also available for $1695. It will run on any IBM or 
IBM-compatible personal computer with at least 512k memory 
and a hard disk drive. 

Call or write for more informatoin. A demo disk is available 
for $25. Give it a try and let us improve THE BOTTOM 
LINE™ for you. 


e Slots For Export 


e Call For More 
Information and Prices 


R & J] Amusement, Inc. 
5104 Park Dr. - Unit 104 
Fredericksburg, VA 22401 
703-898-1570 — Tues.-Sat. 


703-786-4187 — Recorder 


Fun and Games 
A Division of D.P. Consulting Services 
186 East Nassau Street ¢ Islip Terrace, New York 11752 


(516) 581-6501 
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Duke Distributing 
210 Cherry St. 
Franklin, KY 42134 


CALL (502) 586-9066 Terry Hayes 
I!!! Let’s make a deal !!! 


Buying — Selling — Trading 
New & Used 
Pokers — Jukeboxes — Pool Tables — Tommy Gates — 
Flippers — Bingos — Bill Acceptors — Cranes — 
Coin Counters — Parts — Monitors — Power Supplies — 
Darts — Videos — Lucky 8 Lines — Air Hockey — Foosball 
Kits — Plexis — Wiring Harnesses — Bowlers — Pushers 


I have the best quality - service - availability - deals in the amusement industry. 


Duke Distributing 
Call Now for the best prices available . . . 
Rhonda (502) 586-1663 


Do you like to make money? 


I can sell you the hottest money maker in the business. 
Call me now for further details & prices. 


Also in STOCK & FOR SALE or TRADE Now 
A full line of Amusement Equipment 


I Deliver — I Repair — I Convert — I Buy 
I Trade — I Appreciate Your Business 
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Duke Distributing 
210 Cherry St. 
Franklin, KY 42134 


* Annette Brent *« 
(502) 586-1773 


Get A Lucky & Line Free 


When you buy 12 at $1645 
Call for your quantity Distributor prices. 
Extra Bonus Feature: Buy 5 Lucky 8 Lines at your best price 


and your name will be entered in a drawing to WIN a free EEI 
BILL ACCEPTOR at the end of April. 


Duke Distributing 


— CALL Bucky Brent (502) 586-1773 CALL — 


Call Now For Outrageously Low Prices On... 


Late Model Flippers 
Rowe Jukeboxes NEW & USED 


Pool Tables 


Available Now: Lucky 8 Lines - Kits - Cabinets and all parts & 
accessories needed to build your own. 


CALL ME NOW!! 
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FLASH! ( |_ 


DON’T GET LEFT BEHIND 


Keep up with new ideas 
in the game business! 


3. Super tough 
padlock cover 
practically 
indestructible! 


meu: 


hinge rl ? a 

INS 

RAEN 
SAMs 
| stopkicker 
2. Excellent g » bar 

protection Pan 
for door 
hinges and af . | y v. Covers top 
seams. » oa4 ; halves of 

/ 


[x 


1. Super strong, 
improved, 
hidden hinge [y@ 
with welded PF 








——— 


coin return 
boxes to 


SSCS dscoue 


and vandalism 
| of door flaps. 
A | | | 

CHANGE Ne i 

FOR THE oY PATENT 
BETTER! PENDING 





THE NEW “‘KICKER STOPPER’”’ 
HAS VALUABLE IMPROVEMENTS 
OVER OUR OLD and FAMOUS S-19 


INTRODUCTORY $ 


9 ANY 
SALE PRICE! QUANTITY 


FOR A LIMITED TIME 
AT THIS LOW PRICE! 


2 styles at the same price: 
Order SN-19KSC with covererd padlock hasp 
Now: SN-19KSR with regular uncovered hasp 
for narrow cabinets 


Protect your cash, stop vandalism! Ask about 
‘‘kickerstopper’’ bars for other door styles. 
A-1 PRODUCTS 


PHONE TOLL FREE: 1-800-STANS A-1 or 1-800-782-6721 
FAX OR PHONE 919-728-5311 
Rt. 1, Box 654A, Hwy. 101 BEAUFORT, NC 28516 
See us in Las Vegas Booth 533 ACME Show 
Lots of new items! 


ONCEINA 
LIFETIME, ONLY ;... 
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“s Quarter Horse 


Ce 


Private showing and 
demonstations of the game 
and new programs available 


Location: 
Dale Rodesch’s 
Suite #302 


Holiday Inn, Las Vegas 
(next to the Sands) 


March 22-24 
Arjay Export Co., Inc. 


119-A Thornton Dr. 
Hyannis, MA 02601 


(508) 771-6088 


FAX: (508) 771-6119 





Cruise with GAMOA 
Third Annual Trade Show 
April 19-20 


Evergreen Conference Center 


Stone Mountain Park 


Atlanta, Ga. 


Exhibits Seminars 
Auction Tournaments 


Riverboat Cruise Dinner 


Call (404) 518-8200 


Georgia Amusement and Music 


Operators Association 





New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS” 





KIDDIE S® 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
¢45 DIFFERENT MODELS AVAILABLE ¢ PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 







CHALK IT UP... 
with MR. CUE" 


e Provides up to 90% 
reduction in chalk 
consumption. 


¢ Simple to install, 
easy to service. 


¢ Helps eliminate cost- 
ly service calls, and 
broken chalk messes. 
¢ Manufacturing from 
quality aluminum. 


¢ Life-time warranty. 
























Here's what some of our customer’s had to say: 


‘‘T needed help and this was the solution.’’ Bob Mosley — Best Amusement 






‘‘T had my doubt, but this really works’’ Don Dukes — Funtime Amusements 







‘*Simple idea, works great.’’ Hugh Andrews — Drews Dist. Co. 






‘Works for my route.’’ David Foshee — Collins Music Co. 


$ T T 8 95 / pair — Hardware Included 


“Mr. Cue’, Inc. 
Seven George St. 
To Order: or write: Honea Path, SC 29654 


Call (803)575-2800 "om delivery 


“Patent Pending. 












FINALLY! Operators can offer their 
customers the convenience of 
moving their own pool tables’... 


STEP-N-R@LL 
DOLLY =: 





e Fast °¢ One-person operation 
e Easy ° Prolongs life of table 
° Safe -¢ Saves time & money 


mmmmn) For more information call or write... 
Se STEP-N-R@LL™ DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 


FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 
A division of J.E.R.M. Enterprises 





Slot Machines 
me) <=) -) (e(er 4(o(e) COA) 
Aristocrat e Bally e IGT e CEI 
Jennings e Games of Nevada 
Vintage Slot Machines & Jukeboxes 


e For Export 
e For Home Use 
e Legal In Most States 


nO (=To] 91-1) wr) ple) o) of 70 | 
Machines 


yAUK}.B alo) (=8 <olele, 
Clayton, Ohio 45315 
(513) 833-5143 
Fax: (513) 833-4845 
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MONITOR 


GET-WELL KITS 
WICO now distributes 
Zanen get well kits 


Saves time & money on monitor repairs! 

KIT #101: Eliminates most problems with the Elec- 
trohome G07 color monitors (warping, blacking out, 
smearing, etc.). WICO #36-0243, 17 parts in kit- $7.95 
ea. 10 or more $6.95 each. 


KIT #201: Eliminates most problems with the Well- 
Gardner K4600 series monitors (warping, brightness 
problems, etc.). WICO #36-0244, 14 parts in kit - 
$6.95, 10 or more $5.95 ea. 


KIT #301: For Nintendo color monitors (Sanyo), 
eliminates vertical shrinking, jail bars, low brightness, 
etc. WICO #36-0425, 15 parts in kit- $6.95, 10 or more 
$5.95 each. 


For more information check article 
on page 148 of Sept. 1989 Issue. 


Money-Back Guarantee! We Pay S & H. 


A29951-B Flyback $47.95 each 
$1.95 each 
$4.49 each 
$1.95 each 


2N3792 $1.95 each 


ZANEN ELECTRONICS 
gg. (806) 793-6337 & 
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by Phone (504) 488-7003 


_ 1.5" (38 mm) Wheel Vends 
¢ 1.3” (833 mm) Capsule 
e Large Gum and Candy 
1.125” (29 mm) Wheel Vends 
¢ Gum and Candy 


Adjustable Merchandise Wheel Vends 
All types of small bulk items. 
Coinage size up to 1.25” (32 mm) 
Machine size height 25” (63.5 cm) 
Width 8” (20.3 cm) Depth 8” (20.3 cm) 
Custom sounds — can have your own 


record made to say anything for 5 seconds. 
Up to 4 different sayings on each side. 


YOUR SOURCE 


FOR: 
Our All New 


2.3” Round 


Clear Capsule 
Both Halves Same For: 
$1.00 items; 50 items 

29 Feature items 

cranes etc. 


Rings in 


— oe Holders 
, Bulk or Assembled. 
7 e Mixes 
(FS) ° In-capsule - Items 
Mixed colored top with clear ¢ Rings & Holders 
bottom. Filled or empty Bulk & Assembled. 
ACTIONMATIC LTD. 


P.O. Box 326 e Chatham Ontario ¢« N7M 5K4 
Phone: (519) 351-2181 Fax: (519) 351-2181 


1.3” Capsules 









JUKEBOXES 


ACME Wrap-Up 





_ VIDEOS 
May 1991 PINBALLS 
Early Classified 
Deadlines 


APRIL 5th 


(not the usual 15th) 
Contact Carol Lea 


or FAX (504) 488-7084 





| 
ganiny oo 


4 


eee 


April 19-20 

Minnesota Operators of Music and 
Amusements (MOMA) Annual Convention 
and Trade Show, St. Paul Hotel, St. Paul, 
Minn. Contact Hy Sandler (612) 927-6662. 
April 19-20 

Georgia Amusement and Music Operators 
Association (GAMOA) Annual Convention 
and Trade Show, Evergreen Conference 
Center in Stone Mountain Park, Atlanta. 
Contact GAMOA (404) 518-8200. 


April 19-21 

National Automatic Merchandising Associa- 
tion (NAMA) Western Convention and Ex- 
hibit of Vending and Foodservice Manage- 
ment, Anaheim Convention Center, 
Anaheim, Calif. Contact NAMA head- 
quarters (312) 346-0370; FAX (312) 
704-4140. 

April 25-28 

Mid-South Regional Amusement and Music 
Operators Convention and Trade Show, Om- 
ni Memphis Hotel, Memphis, Tenn. Contact 
LaVerle Franzen or Jan Green (901) 
353-1000; FAX (901) 353-1155. 

April 25-28 

Florida Amusement and Vending Association 
(FAVA) Annual Convention and Trade 
Show, Orlando Centroplex, Orlando, Fla. 
Music and games in one exhibit hall, vending 
in another. Contact FAVA (407) 898-3451. 


A? INDEX 


ALD, SOIWWIGGS wi sc dendnansannen 155 
Acces Entertainment............ 137 
AGO NGOVONY i cee icius hee ew enews 15 
Advanced Graphic Designs........ 152 
Alter Enterprises ................ 148 
American Sammy................ 153 
PIGGUMO x ccavedennecskbataa wee a 63 
Asahi Seiko U.S.A................ 114 
AlAl GAMOS 6c cekccnes canes Cov. 4 
Bet LOCK cai code cc ceeebaew inde 76 
1 Sa nee ge eee ae ae en 90 
BOO gees nsee ae oeteee 46, 97, 126 
Birmingham Vending............. 159 
Bob’s Space Racers............... 60 
Bonita Marie................. 12, 132 
Brady Distributing ...6ss0cescccews 81 
BrOmley «.scésiccacdcracncs 29-30, 135 
BW SYSGING: 5 vccxciccendaaaeae 128 
CONGO. 06k sh 0 SN KENIEN DERE ADORE ES 5 
Carousel International............. 43 
Central Distributing .....ccsescneccs 7 
Clover DévICeS 2. ccccccccers cance 26 
Coastal Amusements............. 123 
Coin CONCOOES 6 cccciceiceacccwns 119 
DAI NVOUIG, 6: 6:siwisie nce te bw ante xen ore 111 
DOnrOniG LADS. occc Sek inwadaa omnes 157 
Design Plus Industries............. 95 
DOVIO G ASSOC oo vies Coseuweuwes 17 
Drew’s Distributing .............. 131 
Dunis Distributing ............... 145 
SANE sit ise Saw Re Se ee: Se rece 39 
Eastern Gaming Tech ............ 125 
Eléctro Games . os skscccdnevcawes 139 
PONGK 6 ici rede sb eee dbeere cece 58 


April 30-May 4 

Amusement and Music Operators 
Association-National Dart Association 
(AMOA-NDA) Team Dart VI International 
Team Championship, Sahara Hotel and 
Casino, Las Vegas. Contact Joe Conway 
(414) 263-2444. 


May 3-5 

Northeast Regional Trade Show, co- 
sponsored by AMOA-NY, NYSCMA, and 
AMOA-SNJ, Atlantic City. Contact Sue Mat- 
terson (518) 439-0981. 


May 5-9 

American Amusement Machine Association 
(AAMA) 1991 Legislative Conference, 
Hyatt on Capitol Hill, Washington, D.C. 
Contact AAMA (703) 494-2758; FAX (703) 
494-0616. 


May 16-18 

Wisconsin Amusement and Music Operators 
(WAMO) Annual Convention and Trade 
Show, Country Inn Resort, Pewaukee, Wis. 
(near Milwaukee). Contact WAMO (414) 
529-4704. 

May 19-21 

Amusement and Music Operators Associa- 
tion (AMOA) Government Affairs Con- 
ference, Hyatt Regency on Capitol Hill, 
Washington, D.C. Contact AMOA (312) 
644-6610 or (312) 565-4602. 


OINGS: cic ere eadeaonvens awh nees 88 
Golden Years Amusements......... 50 
Great Lakes Dart ................. 49 
Greater Southern Dist ............. 62 
FLA. POND & CG6s wc ive ta wn eda 130 
eo Col 88 
PG GCOMMIOM 62ca care van te wowken 4 
Hoffman & Hoffman............... 28 
Imagination Leisure.............. 143 
Imperial International ......... 87, 151 
Innovative Concepts Ent. .......... 41 
| oe er a er oe er ee ee eee 13 
Gi MICK £5. 0R Adak cee edaietece 154 
Jack’s Amusements............... 31 
KRONOKG 664500 de EN GAGS RO RRRE SRS a7 
Kiddie’s Manufacturing ........... 110 
PONG 64ers mata beet eeee es 29-30 
RIGO! WHO: ateccrreacisanarannes 45 
Laramie Interest.................. 33 
CBZOIWION 6 ba bead bh Rhee eee BER SE OS 94 
Leisure Entertainment............ 105 
LODIOGNAUN  .ccervaassue wha’ wa eens 93 
Lieberman Music ................ 142 
Machine-O-Matic ................ 103 
(LE OL te, he i re oe aoe ee ee Oe 26 
Mayoni Enterprises .............. 147 
OG ois ok ed CEMA SEES CAREER OS OS 121 
Merit Industries .................. 25 
PIOQUGEN. ssi card ke ewe ees neem ae 149 
Micro Prose Games ............... av 
Mid-South Regional Show......... 167 
MIGWOY INOW: 624 cb eoewnh nda ree aes 35 
RISIG VONG govdae dew cadosee sass 145 
N.W. Amusements (Canada)........ 79 


May 25-June 1 
11th Annual Valley National 8-Ball League 
Association (VNEA) International Singles 
and Team Championship, Riviera Hotel and 
Casino, Las Vegas. Contact Gregg Elliott 
(517) 893-1800. 


May 28-June 1 
INTER-GAM ’91, first annual consortium of 
conferences and exhibits related to gaming, 
Atlantic City. Contact the Public Gaming 
Research Institute (301) 330-7600; FAX 
(301) 330-7608. 


May 31-June 1 
Ohio Coin Machine Association (OCMA) 
Annual Trade Show and Convention, 
Radisson Airport Hotel and Conference 
Center, Columbus, Ohio. Contact OCMA 
(614) 486-8677. 


June 20-23 

California Coin Machine Association 
(CCMA) Annual Convention, Hyatt Lake 
Tahoe, Incline Village, Nev. Contact CCMA 
(916) 441-5451. 


July 11-13 

8th Annual Billiard Congress of America In- 
ternational Trade Expo, Downtown 
Nashville Convention Center, Nashville, 
Tenn. Contact Frank Zdy, Continental Pro- 
ductions (619) 278-3877; FAX (619) 
268-9372. 


Bi te -Kdegin e'sie BO WK Bh oe Rowe ees 70-71 
POGNCO. 5 6-5-5 ee Se ae Cov. 2, 62 
National TIGKGL ...cc ccc ence aewen 12 
National Enter. Tech .............. 89 
New England Coin-op ............ 125 
New Orleans Novelty.............. 59 
Nintendo... .19-20, 47-48, 65-66, 83, 84 
P.M.I. Toys & Novelties............ 57 
PEGG VON sens s iva exe A Re RD 52 
Pearson PIUGH. .. ccc cect ceckeeeus 137 
PISS PIB inc ees eee ed ee 129 
Premiere Technology ............ 132 
Progressive Game Dist............. 64 
Quality PUGH 6 vis vecceew cane waw es 115 
Randy Fromm’s Arcade School ....152 
Roger Williams Mint................ 6 
BREE ik ike eso os Aire: a ew 61 
PIRI 64 pete keke aur awaue awae ct 73 
Rowe International ............ 11, 55 
Seidel Amusements............... 36 
| a en a er 68, 101 
SEC) 44 
Smart Industries. .......cccsrewscs 91 
IES C0 02 ca deeka dane te Wn weee-< Cov. 3 
SEN é-riwaske conden eeeaan 23, 57 
VOOMO: code edeiex. keel ewe Kane vas 141 
ee chdiwhd Hee ween eedobekics 113 
Van Brook of Lexington .......... 161 
Meio a) 49 
Vid6O DOCIOIS. 2.6 6s i as eae sawn 144 
Williams Electronics ............. 107 
World Wide Distributing .......... 118 
WUPMZOr U.S iAs cise ec kee eed aun 27 
VEINGLO £66-4.0kéx ae oandeut seewe oe a 53 
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hris, line two is for you—and 
it’s not one of your cronies,”’ 
said Renee Pierson over the intercom. 

’’ Who is it?’’ I barked, wanting not to 
be disturbed. 

‘*Some newspaper reporter from 
California. He wants to talk about video 
games and the Persian Gulf war.’’ 

Another reporter? We have lately been 
besieged by media types, who want 
evidence supporting their linkage theories 
(don’t ever believe this bunk about 
reporters being ‘‘neutral and objective’). 
In a nutshell, they are convinced that 
Americans don’t fully grasp how horrible 
war is. Why don’t we dummies unders- 
tand? Because we live in “‘the age of 
Nintendo.”’ (I single them out because 
they’re the company most associated with 
video games to the average American.) 

With so many video game themes in- 
volving missiles, bombs, machine gun 
fire, and the like, we’ ve become immune 
to what the resultant destruction would 
look like if we stepped away from the 
monitor and saw it happen in real life— 
or so Say the theorists. ABC-TV reporter 
Cokie Roberts put this question to allied 
commander Gen. Norman Schwart- 
zkopf, and he promptly blew a gasket. 

Anyway, getting back to my reporter 
on line two, I reluctantly agreed to speak 
with him. (I couldn’t slough him off on 
one of the women. I buzzed their offices 
and said it was Ed McMahon calling 
about some kind of lucky number, but 
they had already left for the day.) 


206 PLAY METER/April 1991 


: rs LAST WORD 


‘*Hello, this is Chris. What can I do for 
you?’’ I asked in my most professional 
tone. 

‘I’m doing a story on how the war is af- 
fecting your industry,’’ he said. 

‘*Affecting it? You mean in terms of 
whether fewer customers are playing the 
games?”’ 

‘*No. I’m wondering if there has been 
a sudden influx of new video games with 
Persian Gulf themes.”’ 

Oh. Our industry not only causes the 
populace to be out of touch with reality. 
We’re also money-grubbing profiteers 
who jump at the chance to exploit the war 
for a buck. I was tempted to give him a 
good story by citing such hot new games 
as Run From The Scuds or The Hunt For 
Slimy Saddam. 

‘*You can check with the American 
Amusement Machine Association, but I 
haven’t heard of any such games being 
rushed to market,’’ I said. ‘‘Manufac- 
turers test their games before committing 
to a production run, especially in today’s 
soft video climate. Plus they would run 
the risk of having the conflict over before 
the game hits the streets.’’ 

He asked me a few more questions, one 
of them naturally concerning the linkage 
theory. I wouldn’t give him the answers 
he sought, which thankfully hastened the 
interview’s conclusion. 

We’ re not the only ones in the industry 
who have been put on the defensive. 
MicroProse Games has experienced 
renewed interest in F-/5 Strike Eagle 


It’s justa game 


because it involves bombing missions in 
the Persian Gulf. Company president Bill 
Stealey says he’s gotten some criticism 
from people who think, like my reporter 
friend, that MicroProse rushed the game 
out to profit from the Gulf war. They ig- 
nore the fact that the game was out long 
before anyone knew who Saddam Hus- 
sein was. 

In an appearance on the Today show, 
Stealey says, a woman tried to give 
MicroProse hell for F-15 Strike Eagle. 
Bryant Gumbel reportedly gave her a 
quizzical look and said, ‘‘Hey, this is a 
fun game!’’ Amen. 

So to all of you theorists (who no doubt 
think seven gunmen helped Lee Harvey 
Oswald), I say this: video games have 
always been and will always be a form of 
entertainment and escapism. Those who 
play war-related games don’t think the 
Gulf war is nothing more than rapid-fire 
screen blips. Give them credit for having 
a little intelligence, will ya? Go bother the 
egg industry about cholesterol and leave 
us alone. L] 


Chuistypte, Cacia 


Christopher Caire 
News Editor 
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every location. ——— 
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Whatever your video needs, NEO-GEO has a cabinet 
style and software package to suit. See your authorized 
A>) SNK distributor or contact SNK Corporation of America, 
| .. at Rens 246 Sobrante Way, Sunnyvale, California 94086. 


\ 
(408) 736-8844. tes 
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' SNK’s Great New Lineup: 
BURNING FIGHT” 
SENGOKU" 
ALPHA MISSION II" 
GHOST PILOTS" 
) KING OF THE MONSTERS”. 












© 19000 SNK CORP-OR AMERICA 


































Play out this classic confrontation of 
good versus evil at your Atari Games 
distributor today! 


THE BLOCK- 
BUSTER MOVIE 
ISNOWTHE | 
ARCADE HIT! | 


Packed with all the drama 
and action of the movie, the 
game even features digitized 
photos and actual music sound- 
track. Take on The Joker’and 
his Goons with Batrope, 
Batarangs” and Gas 
Grenades. Kick and punch 
your way throughout. 
Gotham City; even drive 
the Batmobile” and fly 
the Batwing-” 

In the end, share in| 

—_- Batman’s triumphant 
‘. Riis over The Joker 

ivopi she Cather i 


¢ 








Available as a universal kit. Includes 
PCB, joystick and buttons, JAMMA 
harness and artwork for header, 
control panel, bezel and side decals. 





Atari Games Corporation 
675 Sycamore Drive, PO. Box 361110 
Milpitas, CA 95035 = 408/434-3700 


BATMAN: 

TM & ©1990 DC 
Giese 
rights reserved. 
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GAMES 




















Blast The Joker’s cars Pa | 
missiles'from the Bajipbile. 


Challenge The Joker and. ' ; 3 In Heme Hawt: AN: ii 
his Goons in the Museum. fwo pF OSM oop EOS 





